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Ellen  Hale  of  Gannett  News  Service 


Winner  of  the  Overseas  Press  Club 
Hal  Boyle  Award 

Ellen  Hale  broke  new  ground  in  the  coverage  of  the  AIDS  epidemic 
with  her  Gannett  News  Service  series.  From  the  USA,  to  Trinidad,  to 
Haiti,  to  Holland  and  Africa,  Hale's  series  broughtthe  story  of  this 
global  threat  home  to  readers  of  Gannett  newspapers.  The  stories  ^ 
that  made  up  "AIDS;  A  Killer  Stalks  the  Globe"  were  stories  of 
individual  courage  and  government  involvement.  Of  private  grief 
and  public  policy.  Of  men  and  women  and  children  who  have  been 
forced  by  circumstance  into  the  growing  army  of  AIDS  victims. 

For  her  coverage  of  this  most  vital  story,  the  Overseas  Press  Club 
honored  her  with  its  most  prestigious  award. 


Meet  David  Horsey,  editorial 
cartoonist  and  then  some. 


Seattle  Post-Jntelli$encer 

A  MEARST  nCWSPAFER 

Voice  of  the  Northwest  since  1863. 


David  Horsey's  cartoons  are  among  the  most  highly  read  features 
in  the  Seattle  Post-Intelligencer.  And  for  good  reason.  They're 
witty  and  incisive,  and  he's  one  of  the  best  in  the  business.  But 
Horsey's  work  isn't  limited  to  the  Editorial  Page.  A  former  reporter,  he 
occasionally  writes  for  the  paper's  Op-Ed  page  or  Sunday  Focus  section. 
He  has  also  taken  his  pen  and  sketch  pad  across  the  country  for  the 
political  primaries.  He  has  covered  the  national  nominating  conven¬ 
tions,  and  has  traveled  to  the  Far  East  to  prepare  art  and  editorial 
cartoons  for  a  special  news  section  on  Japan.  Horsey's  nationally- 
syndicated  comic  strip.  Boomer's  Song,  appears  every  morning  on  the 
comics  page.  At  the  P-l  we  regard  Horsey  as  a  member  of  one  of  the  best 
teams  in  the  news  business.  Readers  in  the  Pacific  northwest  expect 
nothing  less  from  their  morning  newspaper.  We  re  up  to  the  task. 


The  Future  Begins  Today 


e'openTrlg^f  ouTultr^modern  Research 
Center,  Ann  Arbor;  Michrgah,  reaffirms  Flinf 
Ink  Corporation’s  continuing  commitment  to 
the  printing  industry,  and  underscores  our 
determination  to  remain  on  the  cutting  edge 
of  ink  technology  and  performance. 

Research  Laboratories  devoted  to  the 
exploration  of  new  ink  systems.. .individual 
Product  Laboratories  specializing  in 
formulation  and  applications 
research  for  each  of  the  major 
printing  processes... Support 
Laboratories  employing 
sophisticated  instruments 
to  provide  data  to  other 


laboratories  and  praCTcal ’assistance  to  oul^fBB 
customers.. .Confere/Tce  and  information  i 
faciiities  io  promote  the  exchange  of  ideas « 
and  information...  ■ 

These  facilities  will  provide  the  tools 
we  need  to  meet  the  challenges  facing 
our  customers  —  today  and  in  the  future;  our^ 
highly-trained  chemists,  technicians  and  . . 
support  personnel  will  supply  the  necessary  ^ 
imagination  and  skills;  and  a  strong, 
positive  corporate  vision  will  | 
give  steadfast  direction. 


At  Flint  Ink,  we’ve  come  prepared 
for  the  future,  and  it  begins  today. 


CORPORATION 


Corporate  Offices:  25111  Glendale  Ave.,  Detroit,  Ml  48239 
Research  Center:  4600  Arrowhead  Dr.,  P.O.  Box  8809,  Ann  Arbor,  Ml  48107 
with  more  than  40  locations  nationwide 
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MAY 

13- 15— The  Pittsburgh  Conference,  Annually  sponsored  by  the  Pittsburgh 

Press,  Airport  Marriott  Hotel,  Pittsburgh. 

14- 18 — Organization  of  News  Ombudsmen,  Annual  Convention,  Park  Plaza 

Hotel,  Boston. 

1 5- 1 8 — World  Congress  of  Newspaper  Publishers  &  International  Federation 

of  Newspaper  Publishers,  General  Meeting,  Rome. 

15- 18 — New  York  State  Circulation  Managers  Association,  Annual  Conven¬ 

tion,  Roaring  Brook,  Lake  George. 

16- 18— New  York  State  Newspapers  Advertising  &  Marketing  Executives, 

Thousand  Islands  Club,  Thousand  Islands. 

18-19 — Michigan  League  of  Home  Dailies.  Midland. 

18-20 — Newspaper  in  Education  Conference,  Westin  Peachtree  Plaza, 
Atlanta. 

20-22— Economics  and  the  News,  Conference  for  Journalists,  Cosponsored 
by  the  Foundation  for  America  Communications,  the  Gannett  Found¬ 
ation  and  KARELL,  Scanticon  Minneapolis  Executive  Conference 
Center  &  Hotel,  Plymouth,  Minn. 

22-25 — International  Newspaper  Marketing  Association,  Broadmoor  Hotel. 
Colorado  Springs. 

22-25 — International  Newspaper  Financial  Executives,  Marriott  Hotel,  Palm 
Desert,  Calif. 

24- 28— Association  of  Free  Community  Papers,  Hotel  Meridien,  San  Fran¬ 

cisco. 

25- 27— Catholic  Press  Association,  Annual  Convention,  Marriott  Copley 

Place  Hotel,  Boston. 

25- 28— Association  of  Alternative  Newsweeklies,  Toronto. 

27-30 — National  Cartoonists  Society,  Reuben  Awards  Weekend,  Westin  St. 
Francis  Hotel,  San  Francisco. 

31-6/3 — Canadian  Managing  Editors  Conference,  Niagara  on  the  Lake. 

JUNE 

1- 4 — Association  of  American  Editorial  Cartoonists,  Annual  Convention, 

Marc  Plaza.  Milwaukee. 

2- 5 — Investigative  Reporters  and  Editors,  Annual  Conference,  Hyatt 

Regency,  downtown  Minneapolis 

3- 4 — Pennsylvania  Newspapers  Publishers  Association/Pennsylvania 

Society  of  Newspaper  Editors,  Press  Conference,  Hershey  Lodge, 
Hershey. 

6— ANPA/American  Bar  Association,  Task  Force  Committee  Meeting, 
Four  Seasons  Hotel,  Washington,  D.C. 

9-12 — Oklahoma  Press  Association,  Summer  Conference,  Western  Hills 
Lodge.  Wagoner. 

11-15— ANPA/TEC  Conference,  Gerogia  World  Congress  Center,  Atlanta. 

15- 18 — Georgia  Press  Association,  Annual  Convention,  Jekyll  Island. 

16- 17 — New  York  Newspapers  Advertising  and  Marketing  Executives,  Thou¬ 

sand  Islands  Club,  Thousand  Islands. 

16-18 — Kentucky  Press  Association.  Summer  Convention,  Paintsville. 
16-18 — Wisconsin  Newspaper  Association,  134th  Annual  Meeting,  Paper 
Valley  Hotel,  Appleton. 

22-24 — Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 
ence,  Le  Chateau  Frontenac,  Quebec,  Canada. 

Seminars/ Workshops/Clinics 

MAY 

16-18 — ANPA,  Management  Development  Workshop,  Knickerbocker  Hotel, 
Chicago. 

18-20— ICMA,  Single-Copy  Seminar,  Colorado  Springs,  Colo. 

20-22— Mid  America  Press  Institute,  Copy  Editing,  Clarion  Hotel,  St.  Louis. 
22-25 — SNPA  Foundation  Seminar,  Layout.  Design  and  Graphics,  (over 
30,000  circulation),  Austin.  Texas. 

22-27— American  Press  Institute,  Executive  Development  Program  (under 
75,000  circulation),  Reston,  Va. 

22-27— The  Poynter  Institute  for  Media  Studies.  Ethics:  Poynter  Teaching 
Fellowship.  St.  Petersburg. 

26- 27 — NENA  Circulation  District  Manager  Workshop,  Sheraton  Milford 

Hotel,  Milford,  Mass. 
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About  Awards 


Ben  Franklin  Awards.  The  four  winners  of  the  Benjamin 
Franklin  Awards  for  excellence  in  writing  about  the  Con¬ 
stitution  were  announced  by  the  National  Press  Club. 
They  are  Jonathan  Storm,  features  editor,  Philadelphia 
Inquirer,  best  special  supplement;  James  C.  Millstone, 
assistant  managing  editor,  St.  Louis  Post-Dispatch,  best 
articles;  Alice  J.  Hall,  assistant  editor.  National  Geo¬ 
graphic,  best  magazine  article;  and  Jeffrey  Hadden,  asso¬ 
ciate  editorial  page  editor,  Detroit  News,  best  editorial. 

PSNE/PNPA  awards.  The  Philadelphia  Inquirer's  David 
Zucchino  won  the  Distinguished  Writing  Award  given  by 
the  Pennsylvania  Society  of  Newspaper  Editors  and  the 
Pennsylvania  Newspaper  Publishers  Association.  Zuc¬ 
chino  won  for  his  series  on  revolution  in  South  Africa. 

Sweepstakes  winners  of  PSNE/PNPA’s  Keystone 
Awards  contest  were  the  Inquirer,  for  newspapers  over 
150,000  circulation;  Wilkes-Barre  Times  Leader,  over 
40,000  circulation  category;  Bloomshurg  Press-Enter¬ 
prise,  circulation  over  15,000;  and  the  Delaware  Valley 
News,  Frenchtown,  N.J.,  in  the  weekly  newspaper  cate¬ 
gory. 

Goldstein  award.  The  Metropolitan  Routedealers  Asso¬ 
ciation  of  New  York  presented  its  first  annual  Nat  Gold¬ 
stein  Memorial  Award  to  Bert  Hochhauser,  past  president 
of  the  MRA.  Goldstein  was  a  circulation  manager  for  the 
New  York  Times. 

Hearst  champion.  Louisiana  State  University  senior 
Blake  Kaplan  won  first  place  in  the  Sports  Writing  Com¬ 
petition  of  the  William  Randolph  Hearst  Foundation’s 
Journalism  Awards  Program. 

Deadline  Club  winners.  New  York  Post  reporter  Fred¬ 
eric  Dicker  won  the  Deadline  Club  Award  for  public 
service  reporting  in  newspapers  for  “Phantom  Workers  in 
the  New  York  State  Legislature."  Associated  Press  pho¬ 
tographer  Bob  Child  won  a  Deadline  Club  Award  for 
Distinguished  Spot  Photography. 

The  James  Wright  Brown  Award,  named  for  the  founder 
of  Editor  &  Publisher,  was  awarded  to  WNBC-TV 
reporter  John  Miller  and  producer  Bob  Gardner  for 
“Transit  Police  Arrests.” 

i'he  Deadline  Club  is  the  New  York  City  chapter  of  the 
Society  of  Professional  Journalists,  Sigma  Delta  Chi. 

Hearst  urban  winners.  Hearst  Corp.  awarded  the  com¬ 
pany’s  San  Francisco  Examiner  its  “Chief’  plaque  for 
being  the  group’s  best  written  urban  newspaper.  The 
Examiner  also  won  the  John  Randolph  Hearst  Memorial 
Trophy  for  photographic  excellence. 

Hearst  also  gave  community  service  awards  to  the  (now 
defunct)  Albany  Knickerbocker  News,  Los  Angeles  Her¬ 
ald  Exjminer,  San  Antonio  Light  and  the  Seattle  Post- 
Intelligencer. 

L.A.  Times  reporter  honored.  Robert  A.  Jones,  a 
reporter  for  the  Los  Angeles  Times,  is  the  winner  of  the 
1988  National  Journalism  Writing  Award.  The  award  is 
administered  by  Ball  State  University,  Muncie,  Ind.,  and 
sponsored  by  Nixon  Newspapers  Inc. 

Jones  won  for  his  story  “The  White  Salamander  Mur¬ 
ders”  about  a  scheme  to  forge  the  most  sacred  documents 
of  the  Mormon  Church  and  the  murders  that  the  plot 
brought  about. 
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Kodak 


lAMES 


NACHTWEY 


“When  you  re  covering  the 
world's  trouble  spots,  there's  no  going 
back  for  a  reshoot  Things  happen 
quickly,  chaotically,  and  unexpectedly. 

“Having  come  a  long  way  and 
put  yourself  at  risk,  you  want  to  make 
sure  that  when  the  moment  arrives, 
you're  not  worried  about  your  equipment 
or  your  film  letting  you  down.  And  Kodak 
professional  film  has 

any  challenge  I  can 
my  Kodak  film  can  handle. 

me  to  record  situations  IHjlH 
where  the  stakes  are  high-  I 
for  individuals,  nations,  and  the  world. 
Upheaval  is  the  story  of  our  time,  and 
my  job  is  to  show  the  depth  and  range 
of  emotions. 

“The  depth  and  mnge  of  Kodak 
films  make  it  possible.  The/re  the  films 
that  photojournalists  rely  upon  to  trans¬ 
late  the  experience  for  the  reader. 

S“Ws  really  a  collaboradon.  The 
t/sts  and  engineers  at  Kodak  are 
dealing  with  something  that  they  prob¬ 
ably  consider  in  scientific  and  engineer¬ 
ing  terms,  but  the  films  they  produce 
enable  me  to  solve  my  problems  as  a 
Journalist  and  a  witness  to  history." 


Lebanon,  Kodak  Ektodtrome  400  film 


India,  Kodachrome  64  professkmol  film 


El  Salvador,  Kodachrome  64  professional  film 


Northern  Ireland,  Kodak  Ektachrome  200  professional  film 


Kodak  professional  film, 


Choice  of  the  world*s  top  photographers. 


e  Eastman  Kodak  Companf,  199$ 
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NIE  and  reading 

A  newspaper’s  first  commitment  is  to  be  independent  in  thought 
and  action  and  responsible  to  its  audiences.  Financial  stability  is  a 
necessary  ingredient  for  these  conditions. 

Reports  in  this  issue  indicate  that  most  newspapers  are  doing  well 
financially.  Statements  for  the  first  quarter  of  this  year  show  that  the 
financial  successes  reported  for  1987  are  continuing  into  1988  in  spite 
of  the  stock  market  slide  last  fall  which  caused  some  soothsayers  to 
predict  doom  and  gloom  for  newspapers.  That  has  not  materialized 
and  increases  in  operating  costs  seem  to  have  been  contained. 

Just  as  important  are  the  increases  in  circulation  figures  for  most 
newspapers  through  the  period  ending  March  31.  These  show  that 
the  total  circulation  increase  for  1987  compiled  for  Editor  &  Pub¬ 
lisher’s  International  Year  Book  was  no  fluke.  E&P  has  already 
reported  (April  23,  Page  12)  that  as  of  the  beginning  of  this  year  total 
newspaper  circulation  was  at  an  all-time  high  exceeded  only  slightly 
by  the  year  1984.  There  is  some  complaint  that  circulation  figures 
have  not  kept  pace  with  per  capita  growth  but  we  feel  that  any 
growth  in  this  highly  competitive  era  is  worth  bragging  about. 

Newspapers  must  be  doing  something  right.  Circulation  growth 
and  financial  success  do  not  come  accidentally.  It  is  a  result  of  and  a 
reflection  of  the  high  degree  of  responsibility  and  integrity  to  which 
most  newspaper  people  are  dedicated.  Their  audiences  must  feel  it. 

Newspapers  in  Education  programs,  literacy  programs  and  minor¬ 
ity  employment  programs  are  three  areas  where  responsible  editors 
and  publishers  are  showing  their  commitment  to  their  individual 
audiences  as  well  as  to  society.  Many  newspapers  have  conducted 
what  was  formerly  called  Newspaper  in  the  Classroom  projects  for 
years.  Now,  instead  of  being  celebrated  in  an  annual  “Week,”  these 
programs  are  being  pursued  year-round. 

The  deplorable  state  of  illiteracy  in  this  country  was  brought  into 
the  open  about  three  years  ago  and  editors  have  mobilized  through 
the  American  Society  of  Newspaper  Editors  to  do  something  about 
it.  It  is  the  same  with  minority  employment,  where  great  effort  is 
being  made,  although  progress  is  discouragingly  slow.  Executives  of 
the  American  Newspaper  Publishers  Association  are  also  taking  a 
leadership  role  in  these  areas. 

The  main  problem  is  that  almost  everyone  “in  the  trade”  knows 
what  is  going  on  and  what  is  being  done  but  the  general  public  does 
not.  Newspaper  people  traditionally  have  been  reluctant  to  report 
about  their  activities  to  their  readers.  It  is  in  their  own  best  interest 
to  do  so,  and  they  should. 

World  information  Order 

The  U.N.  Committee  on  Information  will  reopen  its  annual  consid¬ 
eration  of  news  and  information  issues  on  June  27.  “The  [70-nation] 
Information  Panel  was  created  to  oversee  U.N.  information  activi¬ 
ties.  It  has  developed,  however,  into  a  cockpit  for  heated  debate  on 
many  issues  involved  in  proposals  for  a  new  world  information 
order,”  according  to  the  World  Press  Freedom  Committee. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30,  1986—27,978 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 

Pressing  the  press  to  print  properly 


While  celebrating  our  First  Amend¬ 
ment  victory  at  the  hands  of  a  posi¬ 
tively  disposed  U.S.  Supreme  Court 
{Editor  &  Publisher,  Feb.  27),  let  us  of 
the  Fourth  Estate  not  lose  sight  of  the 
deplorable  use  of  the  printing  press  by 
Hustler  magazine  and  its  publisher  to 
make  mockery  of  a  cherished  free¬ 
dom  for  purposes  converse  to  the 
public  good. 

Freedom  of  the  press  presupposes, 
as  Justice  Rehnquist  wrote  in  the 
unanimous  court  decision,  that  “In 
the  world  of  debate  about  public 
affairs,  many  things  done  with 
motives  that  are  less  than  admirable 
are  protected  by  the  First  Amend¬ 
ment.”  However,  implicit  in  the  exer¬ 
cise  of  a  free  press  is  a  corresponding 

Says  his  point 
was  misstated 

Your  editorial  comment  on  Feb.  13 
on  my  proposal  to  protect  publica¬ 
tions  that  run  letters  to  the  editor  from 
any  liability  for  libel  misstates  my 
basic  point. 

The  goal  is  to  permit  editors  to 
choose  what  letters  to  run  by  relying 
entirely  on  their  editorial  judge¬ 
ment  —  without  being  concerned 
about  possible  legal  liability.  There 
would  be  absolutely  no  obligation  to 
run  any  letter  —  any  more  than  there 
is  today. 

Since  one  letter  in  eight  is  now 
rejected  primarily  on  grounds  that  the 
editor  thinks  it  raises  libel  questions, 
my  hope  was  that  editors  who  were 
relieved  of  such  concerns  would  be 
able  to  make  their  decisions  exclu¬ 
sively  on  the  basis  of  their  editorial 
I  judgements  about  what  was  impor¬ 
tant  for  their  readership.  This  is  com- 
I  pletely  inconsistent  with  your  sugges¬ 
tion  that  1  am  trying  to  convert  the 
newspaper  into  a  “common  carrier.” 

The  major  objection  raised  at  the 
conference  was  that  my  proposal 
would  leave  the  letter  writers  more 
exposed  to  libel  suits  than  they  now 
think  they  are. 

Indeed,  some  suggested  that  since 
newspapers  were  getting  the  writers 
into  trouble  by  publishing  their  let¬ 
ters,  the  press  should  be  the  first  line 
of  defense  when  the  libel  suit  comes. 

One  can  debate  that  view,  but  it 
certainly  is  a  far  cry  from  the  objec¬ 
tion  that  I  am  trying  to  turn  the  press 
into  a  “common  carrier.” 

Mark  A.  Franklin 


responsibility  by  the  media  to  strive 
for  accuracy  in  what  it  reports  and  the 
tasteful  use  of  the  printing  press  for 
common  good. 

Hustler’s  Larry  Flint’s  parody 
depicting  the  Rev.  Jerry  Falwell’s 
“first  time”  at  the  expense  of  his 
mother  is  neither  in  the  public  interest 
nor  does  it  offer  an  example  of  accept¬ 
able  journalism  or  anything  else. 

Incumbent  upon  us  as  a  profession 
entrusted  by  the  public  with  care  of 
the  written  word  is  an  attendent  duty 
not  to  let  ourselves  weaken  in  the  face 
of  a  First  Amendment  victory  and 
thereby  to  accept  it  as  an  invitation  to 
engage  in  license  of  an  unsavory  sort. 
Instead,  let  us  call  Hustler’s  print 
exactly  what  it  is:  trash. 


He’s  in  favor  of  paid 

In  response  to  your  editorial  of 
April  9,  “Press  releases  as  paid  ads,” 
let  me  add  to  that  problem  possibly  a 
bigger  one. 

Within  the  last  six  months  we  have 
had  in  our  trade  area  a  governor’s 
race,  a  race  for  Congress  with  1 1  can¬ 
didates  in  the  primary,  a  run-off  con¬ 
gressional  race,  and  Super  Tuesday. 
To  no  one’s  surprise,  newspapers  in 
our  area  were  not  used  by  the  candi¬ 
dates. 

But,  wait,  candidates  did  use  the 
newspapers,  and  probably  more  than 


In  a  letter  to  Helvetius  philosopher 
Voltaire  wrote:  “I  disapprove  of  what 
you  sary,  but  will  defend  to  the  death 
your  right  to  say  it.” 

The  ideal  of  this  18th-century 
thinker  is  made  more  difficult  to  pre¬ 
serve  by  the  smut  publisher  Flint  puts 
out.  Editors,  writers  and  publishers 
should  not  use  the  Constitution  or  the 
courts  as  a  shield,  especially  when  we 
know  better.  Where  Flint’s  parody’s 
concerned,  we  do  know  better. 

Kenneth  Lee  John  Hawkin.s 

(Hawkins  is  the  editor  of  an  association 
periodical,  a  free-lance  writer,  and  a 
public  relations  practitioner  who  lives 
and  works  in  Philadelphia.) 


press  releases 

any  other  media.  They  used  Page 
One  —  sometimes  in  black  and  white 
and  sometimes  in  process  color. 
Some  newspapers  ran  poll  move¬ 
ments,  trends,  canned  press  releases, 
gossip  between  candidates,  when  and 
where  fund  raises  were  being  held, 
followed  up  with  pictures  and  results, 
excerpts  from  their  tv  commercials, 
and  even  Page  One  stories  about 
when  the  tv  commercials  were  going 
to  begin. 

It’s  time  we  woke  up.  Ad  agencies, 
(Continued  on  page  45) 
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Thanks,  ANPA,  for 

giving  America's  children 
a  textbook  they'll  never  outgrow. 


Thanks  to  the  American  News¬ 
paper  Publishers  Association, 
our  children  have  been  educat¬ 
ed,  enlightened  and  entertained 
by  newspapers — right  in  their  own  class¬ 
rooms — for  over  three  decades  now. 

In  1957,  ANPA  began  working  with 
the  NEA  and  other  educators  to  promote 
the  use  of  newspapers  in  the  classroom. 
The  result  was  "Newspapers  in  Educa¬ 
tion" — an  exciting,  challenging  program 
that  has  grown  to  involve  hundreds  of 
newspapers  and  millions  of  students  all 
over  the  country. 

Through  "Newspapers  in  Education," 
students  learn  to  become  informed. 


nea 

NATIONAL  EDUCATION  ASSOCIATION 


involved  citizens,  as  well  as  to  develop 
critical  reading  skills.  The  use  of  newspa¬ 
pers  as  an  economical  teaching  tool  also 
encourages  students'  personal  growth — 
and  a  lasting  appreciation  of  one  of  our 
most  basic  freedoms,  a  free  press. 

As  teachers,  we'd  like  to  take  this  op¬ 
portunity  to  salute  ANPA  and  all  the 
newspapers  involved  in  "Newspapers  in 
Education"  for  their  genuine  commitment 
to  our  nation's  public  schools. 


May  14,  1988 


E&P 

Every  Saturday  since  1884 


Latest  JOA  proposal 

California  daily  and  twice-weekly  newspaper  plan  to  seek  Justice 
Department  approval  of  a  joint  operating  arrangement 


By  M.L.  Stein 

What  would  be  the  smallest  joint 
operating  agreement  in  the  country  — 
and  the  first  involving  a  weekly 
newspaper  —  has  stirred  opposition 
even  before  it  has  been  sent  to  the 
Department  of  Justice  for  approval. 

The  proposal,  which  is  expected  to 
be  filed  this  week  in  Washington, 
D.C.,  sets  forth  a  JOA  agreement 
between  the  daily  Manteca  Bulletin  in 
central  California  and  the  twice- 
weekly  Manteca  News  in  the  same 
market  area. 

Bulletin  publisher  Darell  Phillips 
told  E&P  the  agreement,  which  has 
been  I'/i  years  in  the  making,  claims 
the  News  is  a  “failing  newspaper” 
within  the  meaning  of  the  Newspaper 
Preservation  Act  (NPA)  of  1970. 

Before  their  JOA  negotiations,  the 
two  newspapers  had  been  bitter 
rivals.  The  Bulletin,  which  is  owned 
by  Morris  Newspapers  Corp. ,  a  Geor¬ 
gia-based  chain  of  several  newspa¬ 
pers  and  tv  stations  in  nine  states, 
won  a  $6. 3-million  judgment  against 
the  News  in  a  suit  that  charged  the 
weekly  with  selling  ads  below  cost. 

Phillips  said  the  actual  payment  to 
the  Bulletin  was  settled  out  of  court, 
but  he  declined  to  name  the  amount. 

The  News  is  owned  by  Antone 
Raymus,  a  local  real  estate  developer 
who,  ironically,  hired  Phillips  to 
launch  the  paper  for  him  in  1977. 

The  Bulletin’s  paid  circulation  in 
the  Manteca  area  —  population 
40,000  —  is  6,500,  according  to  Phil¬ 
lips.  The  News  publishes  a  free  Wed¬ 
nesday  paper  with  an  18,0(X)-circula- 
tion  and  a  paid  Friday  issue  with  4,000 
subscribers. 

Their  agreement  asserts  that  the 
JOA  will  serve  the  “interests  of  the 
readers  and  advertisers  of  both  news¬ 
papers,  as  well  as  the  general  public  in 
the  Manteca  community.” 

Under  its  terms,  both  newspapers 


would  maintain  separate  and  indepen¬ 
dent  editorial  departments.  Morris,  as 
the  “sole  general  partner,”  would 
have  complete  authority  over  all 
affairs  of  the  “Manteca  Newspaper 
Agency.”  Raymus,  as  the  “limited 
partner”  would  share  in  the  benefits 
and  revenues  of  the  JOA. 

Morris  would  run  the  advertising 
and  circulation  departments  for  both 
papers.  The  chain  would  take  all  the 
profits  from  the  operation  and  pay 
Raymus  $120,000  a  year  or  4%  of  the 
two  papers’  gross  revenues,  which¬ 
ever  were  greater. 


Phillips  said  the  “Greater  Manteca 
Trade  Area”  includes  about  19,000 
homes.  The  agreement  stipulates  that 
if  the  Bulletin  is  distributed  (except  by 
mail)  to  homes  outside  the  trade  area, 
the  News  will  go  to  the  same  houses  in 
the  same  manner.  On  Sunday,  the 
News  and  Bulletin  will  be  circulated 
together  to  paid  subscribers  only. 

The  JOA  proposal  drew  immediate 
opposition  from  Bruce  B.  Brugmann, 
publisher  of  the  alternative  San  Fran¬ 
cisco  Bay  Guardian,  and  J.  Hart  Clin¬ 
ton,  editor  and  president  of  the  San 
Mateo  Times  Newspaper  Group  on 
the  San  Francisco  Peninsula. 

Recently,  the  California  Newspa¬ 
per  Publishers  Association’s  board  of 
directors  voted  down  by  a  narrow  13- 
10  margin  Brugmann’s  resolution  that 
CNPA  call  for  public  hearings  in  Man¬ 
teca  on  the  JOA  proposal. 

Clinton  has  written  to  U.S.  Senator 


Pete  Wilson  (R-Calif.),  asking  him  to 
oppose  the  Manteca  agreement. 

Clinton,  who  fought  the  JOA 
between  the  San  Francisco  Chronicle 
and  San  Francisco  Examiner  as  a 
Senate  witness,  told  Wilson  that  he 
had  warned  at  the  time  that  the  agree¬ 
ment  would  adversely  affect  competi¬ 
tion. 

“My  warning  has  turned  out  to  be 
correct  and  it  has  adversely  affected 
us  in  San  Mateo,”  Clinton  wrote. 

Brugmann,  a  CNPA  board  mem¬ 
ber,  who  calls  himself  a  “survivor”  of 
the  San  Francisco  JOA,  claims  the 


Manteca  arrangement  raises  many 
serious  journalistic,  public  policy, 
and  free  market  questions. 

Vowing  to  form  a  “Committee  for 
the  Preservation  of  a  Free  Press”  to 
oppose  the  Manteca  JOA,  Brugmann 
charged  that  the  agreement  would 
lead  to  increased  advertising  rates 
and  a  reduction  in  editorial  quality  of 
both  papers. 

“It  will  be  impossible  for  any  com¬ 
peting  publication  to  spring  up  either 
by  local  people  or  from  the  outside,” 
he  said.  “They  [the  Bulletin  and 
News]  will  have  a  perpetual  hammer- 
lock  on  the  community,  and  all  the 
revenues  will  go  on  a  conveyer  belt 
back  to  Georgia.  This  agreement  fur¬ 
ther  endangers  a  great  American  spe¬ 
cies,  the  small,  locally  independent 
newspaper.  Besides,  this  is  a  formula 
in  which  the  non-daily  has  no  incen- 
( Continued  on  pa^e  39) 


“it  will  be  impossible  for  any  competing  publication 
to  spring  up  either  by  local  people  or  from  the 
outside,”  he  said.  “They  [the  Bulletin  and  News]  will 
have  a  perpetual  hammeriock  on  the  community,  and 
all  the  revenues  will  go  on  a  conveyer  belt  back  to 
Georgia.” 


An  underutilized  service? 

Newspaper  purchasing  managers  try  new  techniques  to  convince 
each  department  to  make  use  of  its  expertise  to  save  money 


By  Mark  Fitzgerald 

When  newspaper  purchasing  man¬ 
agers  meet  to  discuss  their  profes¬ 
sion,  talk  sooner  or  later  turns  to  their 
greatest  continuing  frustration:  news¬ 
paper  departments  that  just  refuse  to 
use  their  services. 

It  could  be  the  promotion  depart¬ 
ment  that  has  its  favorite  art  supply 
store.  Or  the  production  foreman  who 
has  a  friend  in  the  business.  Or  it 
could  be  nearly  every  department  at 
the  paper  that  wants  to  make  its  own 
purchasing  decisions,  thank  you. 

The  disdain,  or  even  distrust,  that 
some  department  heads  have  for  pur¬ 
chasing  managers  is  so  common  that 
it  is  virtually  a  part  of  the  culture  of 
newspapering  —  like  the  antipathy 
between  advertising  and  editorial. 

At  the  3 1  St  annual  conference  of  the 
Newspaper  Purchasing  Management 
Association  in  Seattle  May  8-11,  pur¬ 
chasing  managers  brainstormed  a 
variety  of  techniques  to  break  this 
resistance. 

Purchasing  managers  showed  at  the 
meeting  they  are  acutely  aware  of 
their  images. 

“How  many  of  us  look  like  this  to 
other  departments?"  asked  Ron 
Shimkowski,  assistant  manager  of 
purchasing  and  services  for  the  Dal¬ 
las  Morning  News.  He  was  holding  up 
a  cutout  of  Joe  Isuzu,  the  auto  adver¬ 
tising  character  and  pathological  liar. 

“Are  you  satisfied  to  be  a  paper- 
pusher  or  a  superclerk?”  another  pur¬ 
chasing  manager,  Tom  Miller  of  the 
Houston  Chronicle,  challenged  his 
peers  at  another  point. 

Sometimes  it  is  not  Just  the  middle- 
management  department  heads  who 
are  cool  to  the  purchasing 
department  —  it  is  the  executive 
suite  as  well. 

About  five  years  ago  at  the  Dallas 
Morning  News,  for  example,  the  pur¬ 
chasing  department  convinced  upper 
management  that  buying  should  be 
centralized. 

As  Shimkowski  described  it,  a  top 
executive  issued  a  memo  command¬ 
ing  that  all  purchasing  in  all  depart¬ 
ments  would  henceforth  be  under  the 
control  of  the  purchasing  department. 


“You  might  think  we  had  gotten 
everything  that  we  wanted,”  Shim¬ 
kowski  said.  “Centralized  purchasing 
was  a  very  unpopular  move  —  not 
only  in  the  middle  management  but, 
as  it  turned  out,  even  in  the  executive 
levels.” 

In  the  early  days  of  the  conversion, 
departments  dug  in  their  heels  and 
resisted  the  change.  The  high  man¬ 
agement  command  turned  out  to  be 
simply  an  “empty  memo,”  Shim¬ 
kowski  reported. 


were  operating  it  like  a  mom-and-pop 
store  for  40  years.” 

It  had  been  a  battle  for  almost  as 
long,  he  added. 

“Transportation  is  an  area  where  I 
sought  for  years  to  instill  the  same 
discipline  as  at  other  departments,” 
Lauth  observed. 

“[Purchasing  managers]  have  the 
expertise  in  purchasing  to  really 
assist”  in  areas  such  as  fuel  and  vehi¬ 
cle  part  purchases,  said  John  Hilton, 
general  services  director  for  the 


The  disdain,  or  even  distrust,  that  some  department 
heads  have  for  purchasing  managers  is  so  common 
that  it  is  virtuaiiy  a  part  of  the  cuiture  of 
newspapering  —  like  the  antipathy  between 
advertising  and  editorial. 


What  makes  this  most  frustrating, 
purchasing  managers  say,  is  that  in 
their  own  minds  they  see  their  opera¬ 
tions  as  service-oriented  departments 
which  can  both  save  and  make  money 
for  newspapers. 

“With  the  great  number  of  vendors 
who  come  to  us  and  our  own  library  of 
[purchasing]  information,  we’re  in  a 
much  better  position  to  judge  who 
might  be  a  better  vendor  for  a  product 
for  the  company  than  the  individual 
departments,”  Shimkowski  com¬ 
mented. 

Many  of  these  departments,  in  the 
view  of  newspaper  purchasing  man¬ 
agers,  can  become  so  dependent  on  a 
single  supplier,  or  so  lax  in  their  prac¬ 
tices,  that  they  don’t  realize  how 
much  lower  their  costs  could  be. 

One  area  is  transportation  —  a 
field  in  which  purchasing  managers 
find  themselves  pitted  against  the  cir¬ 
culation  department. 

For  example,  when  the  Pittsburgh 
(Pa.)  Press  began  a  few  years  ago  to 
get  annual  bids  for  its  vehicle  parts,  it 
was  a  significant  victory  for  the  pur¬ 
chasing  department. 

“That  may  not  sound  like  much  of 
an  advance,”  said  Richard  J.  Lauth, 
the  Press’  director  of  purchasing  and 
building  operations,  “except  that  we 


Rocky  Mountain  News  of  Denver. 

That  expertise  is  wasted  if  other 
departments  won’t  listen  to  the  pur¬ 
chasing  mangers. 

To  overcome  that  resistance, 
NPMA  members  in  a  series  of  semi¬ 
nars  and  discussions,  suggested  the 
following  strategies: 

•  Learn  the  jobs  of  other  depart¬ 
ments. 

“You  can’t  buy  intelligently  with¬ 
out  knowing  exactly  what  you’re 
buying  and  exactly  what  it’s  used 
for,”  Dallas  Morning  News’  Shim¬ 
kowski  asserted. 

One  of  the  problems  at  the  Morning 
News,  he  said,  was  that  purchasing 
department  buyers  were  unfamiliar 
with  the  needs  of  the  production  and 
maintenance  departments. 

“We  had  nothing  to  offer  them,” 
Shimkowski  declared. 

William  Spina  of  the  New  York 
Times  has  seen  both  sides  of  that 
problem.  Before  he  became  director 
of  purchasing/newsprint,  he  was  in 
the  paper’s  promotion  department. 

“I  was  constantly  locking  horns 
with  the  purchasing  department,” 
Spina  said.  “They  didn’t  know  what 
we  needed  as  well  as  we  did,”  he 
maintained. 

•  Advertise  that  expertise. 
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“Often  it’s  not  that  purchasing  peo¬ 
ple  aren’t  knowledgeable,  but  that  the 
[other]  department  doesn’t  know  how 
knowledgeable  the  purchasing  direc¬ 
tors  are,”  pointed  out  Dana  Barton  of 
the  Los  Angeles  Times. 

•  Increase  visibility. 

At  the  Morning  News,  Shimkowski 
said,  the  purchasing  department 
“went  out  of  our  way  to  dispel  the 
‘ivory  tower’  complex  about  people 
who  wear  coats  and  ties,  and  show 
that  we  can  get  on  their  level.” 

Morning  News  purchasers  asked 
permission  to  sit  in  on  department 
meetings  and  to  learn  operations  of 
those  departments,  he  said. 

“We  approached  them  with  the 
[argument]  that  purchasing  affects 
every  part  of  operations  and  if  we 
know  what  you  are  doing,  we  can 
serve  you  better,”  Shimkowski  sug¬ 
gested. 

•  Adapt  sales  techniques. 

“A  purchasing  department  is  anal¬ 


ogous  to  a  sales  department,”  Shim- 
kowski  stated.  “Use  sales 
techniques  .  .  .  You  might  make  a 
courtesy  call,  very  similar  to  what  a 
salesperson  does.  Our  organization 
alllows  us  to  take  out  an  employee 
from  [another]  department  if  there  is  a 
business  need.” 

Using  those  techniques,  the  Morn¬ 
ing  News  purchasing  department  has 
overcome  much  of  the  resistance  to 
centralized  purchasing  from  almost 
all  departments,  Shimkowski 
claimed. 

The  holdouts? 

“The  marketing  and  promotion 
departments  are  still  holdouts,  as  well 
as  the  data  processing  departments,” 
Shimkowski  noted. 

After  long  resistance,  the  news¬ 
room  now  accepts  centralized  pur¬ 
chasing,  he  added. 

Newspaper  purchasing  depart¬ 
ments  are  also  spreading  the  news 
about  their  successes. 


At  the  L.A.  Times,  for  example, 
buyers  each  month  report  on  the  sav¬ 
ings  they  achieved  in  their  areas. 

“Each  month  we  make  a  report  on 
the  cumulative  savings  and  report 
that  to  upper  management,”  the 
Times’  Barton  explained. 

Newspaper  purchasing  managers 
are  also  being  urged  to  add  another 
title  to  their  name:  a  CPM,  for  certi¬ 
fied  purchasing  manager.  The  14- 
year-old  credential  is  issued  by  the 
National  Association  of  Purchasing 
Management. 

“Achieving  the  CPM  is  a  statement 
to  management  and  to  yourself  that 
you  possess  the  knowledge,  under¬ 
standing,  and  competence  to  handle 
the  purchasing  management  and 
materials  operation  field,”  Bob 
Comer,  director  of  purchasing  for 
Dayton  Newspapers  Inc.,  told  mem¬ 
bers  at  the  Newspaper  Purchasing 
Management  Association  confer- 


Problems  with  in-house  work 

Newspapers  shopping  more  work  out,  even  as  their  technoiogy  increases 


By  Mark  Fitzgerald 

Metro  newspapers  today  bulge 
with  computer  typesetters  and  state- 
of-the-art  color  presses. 

They  buy  ink  by  the  barrel  and 
newsprint  by  the  railroad  car. 

They  employ  some  of  the  best 
graphics  people  in  the  business. 

So  why  are  some  of  America’s  big¬ 
gest  papers  shopping  out  their  print¬ 
ing  work? 

At  the  3 1  St  annual  conference  of  the 
Newspaper  Purchasing  Management 
Association  in  Seattle,  a  number  of 
reasons  emerged. 

Getting  work  done  in-house  can  be 
a  slow  and  frustrating  process,  a  num¬ 
ber  of  big-city  newspaper  purchasing 
managers  claimed. 

“Turnaround  time  [for  in-house 
work]  is  a  real  problem.  You  get  a  low 
priority,”  said  Michael  J.  Kelly,  pur¬ 
chasing  manager  for  Philadelphia 
Newspapers. 

Ask  someone  in  the  art  department 
to  design  or  lay-r^.U  a  business  form 
and  you’re  likely  to  get  only  a  wither¬ 
ing  look,  said  Houston  Chronicle  pur¬ 
chasing  manager  Tom  Miller. 

“They’ll  tell  you,  we  are  artists  — 
we  don’t  do  forms,”  he  remarked. 

Paradoxically  —  a  purchasing 
department  does  not  have  the  same 
clout  with  departments  in  the  newspa¬ 


per  as  they  do  with  an  outside  sup¬ 
plier. 

“You  can’t  make  the  kind  of 
demands  that  you  can  make  on  out¬ 
side  people  on  your  in-house  peo¬ 
ple,”  he  stated.  “That  vendor  has  a 
stake  in  [a  project],  that  guy  in  the  art 
department  doesn’t  have  a  stake  in  it. 
He  knows  he’ll  get  a  paycheck  any¬ 
way.” 

At  times,  too,  vendors  do  a  better 
job. 

The  New  York  Times,  for  example, 
a  few  years  ago  decided  to  do  the 
engraving  wofk  for  its  stationery  in- 
house.  Because  of  the  different 
requirements  for  newspaper  work, 
the  typesetting  was  too  light  for  the 
stationery. 

“Now  the  vendor  sets  the  type  him¬ 
self  and  makes  a  mechanical  for  $10. 
We  are  doing  it  for  probably  a  third  of 
what  it  was  costing  us,”  William 
Spina,  director  of  purchasing/news¬ 
print.  declared. 

At  The  Oregonian  in  Portland,  jobs 
are  done  in-house  —  if  there  is  time. 

“If  the  publisher  wants  something 
done  real  fast,  go  outside,”  suggested 
James  M.  Brown,  purchasing  agent 
for  the  Oregonian  Publishing  Co. 

Still,  purchasing  managers  of  sev¬ 
eral  other  big-city  papers  say  their 
tendency  is  to  do  jobs  in-house. 


“The  available  technology  is  right 
in  the  [newspaper],”  said  Boston 
Globe  purchasing  manager  Stephen 
Hopkins.  “You  don’t  have  to  go  out¬ 
side.” 

“The  philosophy  in  Atlanta,” 
asserted  Ramsey  E.  Altman  Jr.,  pur¬ 
chasing  director  of  Atlanta  Newspa¬ 
pers,  “is  if  that  in-house  capability 
exists  —  use  it,  use  it,  use  it.” 

Rocks  thrown  at 
windows  of  paper 

A  Castle  Rock,  Colo.,  newspaper 
that  called  for  stiff  penalties  for  van¬ 
dals  became  a  victim  of  vandalism 
itself. 

Douglas  County  News-Press 
publisher  Bob  Lombardi  found  rocks 
thrown  through  two  of  his  office  win¬ 
dows  when  he  arrived  at  work  April 
28.  Damage  was  estimated  at  $250. 

Newspaper  officials  and  police  sus¬ 
pect  the  vandalism  may  have  been  in 
retaliation  for  an  editorial  that 
appeared  in  the  paper. 

The  editorial  urged  a  get-tough 
approach  after  a  weekend  vandalism 
rampage  in  the  Castle  Rock  area  left 
$12,000  in  broken  windows.  The 
targets  in  that  attack  were  three 
schools,  a  church  and  numerous  cars. 

—  AP 
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A  place  for  readers  to  explode 

The  Washington  Post’s  ‘Free  for  All’  page  Is  not  just  another 
‘Letters’  page;  it  really  lets  readers  ‘vent  their  spleen’ 


By  Andrew  Radolf 

For  the  past  seven  years  the 
Washington  Post's  “Free  for  All” 
page  on  Saturdays  has  been  a  place 
where  readers  can  vent  their  spleen 
against  the  newspaper  or  engage  in 
running  debates  on  the  great  and 
small  issues  of  the  day. 

According  to  editorial  page  editor 
Meg  Greenfield,  the  Free  for  All  fea¬ 
ture  was  specifically  intended  to  give 
readers  “more  license  for 
anger  ...  a  little  freer  reign  to 
explode.” 

And  readers  don’t  hesitate  to  use 
that  license. 

“What  in  God’s  name  was  that 
swill  masquerading  as  the  lead  edi¬ 
torial  the  other  day?”  began  one 
recent  letter. 

Another  writer  took  off  after  col¬ 
umnist  William  F.  Buckley  Jr.  on  civil 
rights,  beginning  his  letter:  “Once 
again,  William  F.  Buckley  Jr.  has  set 
his  mouth  in  motion  before  putting  his 
mind  in  gear.” 

A  reader  upset  with  a  Post  critic’s 
review  of  the  Frank  Sinatra-Sammy 
Davis  Jr.  concert,  opened  with:  “A 
pox  on  Richard  Harrington!” 

Readers  also  use  the  Free  for  All 
page  as  a  forum  for  offering  the  Post 
advice  on  how  to  put  out  a 
newspaper  —  instruction  in  every¬ 
thing  from  geography  to  the  proper 
use  of  Latin  gerunds. 

One  baseball  fan  told  the  Post  he 
was  “appalled  by  the  restraint,  good 
taste  and  compassion  shown  by  the 
sportswriters  of  the  Post  toward  the 
Baltimore  Orioles  during  their  streak 
of  infamy  .  .  .  How,  then,  could  you 
publish  after  the  17th  loss  a  picture  of 
a  dejected  Billy  Ripken  holding  a  bat 
to  his  head  and  not  have  as  a  caption, 
'Billy  Ripken  finally  finds  something 
he  can  hit’?” 

The  Free  for  All  page  was  created 
in  response  to  the  demise  of  the 
Washington  Star  in  August  1981. 

“When  the  Star  closed,  it  became 
obvious  that  we  would  have  to  give 
some  more  space  to  voices  other  than 
our  own  and  to  dissenting  opinion  for 
our  views,”  Greenfield  explained. 

The  Post  also  took  on  some  Star 
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The  Washington  Post's  "Free  for  All" 
page 

* imavtly  in  D.C 


The  Post's  regular  "Letters  to  the 
Editor"  page  runs  in  the  standard  po 
sition  opposite  the  editorial  page.  The 
"Free  for  All"  page  is  usually  the  next 
page,  following  regular  letters. 

columnists  so  the  editorial  page 
department  was  given  two  additional 
pages  a  week,  one  on  Saturday  and 
one  on  Sunday,  she  said. 

Greenfield  had  been  looking  for  a 
forum  to  run  the  kind  of  commentary 
“that  fell  somewhere  between  a  letter 
and  an  op-ed  article,”  so  she  came  up 
with  the  idea  for  a  page  that  would  be 
a  sort  of  “billboard  —  a  place  with 
things  slapped  up  on  it.” 

No  professional  writers  appear  on 


the  Free  for  All  page  unless  they  are 
voicing  criticism,  she  added. 

The  page  also  tries  to  run  letters 
“sequentially,  like  an  argument,  so 
people  can  answer  each  other,” 
Greenfield  said.  The  Post  decided  to 
make  one  running  dispute  into  a 
booklet,  she  related,  while  another 
went  on  so  long  that  the  editors  finally 
had  enough  and  wrote  “That’s  all 
folks”  at  the  end  of  a  commentary. 

The  Post  receives  about  1 ,000  let¬ 
ters  a  week,  and  Greenfield  decides 
which  ones  will  run  in  Free  for  All. 
“We  always  run  the  short  stuff,”  she 
commented. 

The  little  cartoon  characters  — 
reminiscent,  Greenfield  believes,  of 
Al  Lapp’s  “Shmoos”  —  that  cavort 
about  the  page  are  drawn  by  Malcolm 
Hancock,  a  free-lancer  who  signs  his 
work  “Mai”  and  sends  his  creations 
“in  batches”  to  the  Post,  Greenfield 
said. 

Layout  artist  David  Gunderson 
decides  where  the  characters  will 
appear  on  the  page. 

Despite  the  page’s  popularity, 
Greenfield  said  there  are  no  plans  to 
expand  it  beyond  one  page. 

Holmes  a  Court  sells 
most  of  his  stake 
in  the  Bell  Group 

Robert  Holmes  a  Court  has  sold 
most  of  his  stake  in  the  Bell  Group 
Ltd.  of  Australia,  reducing  his  share 
to  about  3%. 

The  Western  Australia  State  Gov¬ 
ernment  Insurance  Commission  and 
Alan  Bond,  a  brewing  and  media 
entrepreneur,  each  purchased  19.9% 
in  the  Bell  Group.  The  total  sale  price 
was  about  $253  million  (U.S.). 

Holmes  a  Court  is  expected  to 
remain  chairman  and  chief  executive 
of  the  Bell  Group,  which  has  interests 
in  a  variety  of  industries. 

At  the  peak  of  his  success.  Holmes 
a  Court  was  one  of  Australia’s 
wealthiest  men,  but  lost  about  $380 
million  in  the  wake  of  the  global  mar¬ 
ket  collapse  last  October.  Since  then, 
he  has  been  selling  assets  to  help  ease 
his  cash  squeeze. 
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E.W.  Scripps  Company  issues  its  prospectus 


By  Andrew  Radolf 

The  E.W.  Scripps  Co.,  parent  com¬ 
pany  of  Scripps  Howard  Newspa¬ 
pers,  has  filed  a  registration  statement 
with  the  Securities  and  Exchange 
Commission  relating  to  its  proposed 
initial  public  offering  of  eight  million 
shares  of  its  Class  A  common  stock. 

The  price  is  expected  to  be  $15  to 
$18  a  share.  No  date  has  been  set  for 
the  offering  which  is  being  managed 
by  First  Boston  Corp. 

The  shares  will  trade  on  the  over- 
the-counter  market. 

Of  the  proposed  shares  to  be 
offered,  5.35  million  will  be  offered  by 
the  company  and  2.65  million  will  be 
offered  by  the  Edward  W.  Scripps 
Trust,  controlling  stockholder  of  the 
company. 

The  company  will  use  its  proceeds 
from  the  offering,  between  $80.25 
million  and  $96.3  million,  to  reduce 
long-term  indebtedness,  which  to¬ 
taled  $646. 1  million  at  the  close  of  the 
first  quarter  of  1988.  The  long-term 
debt  was  used  to  help  finance  the  $826 
million  the  company  spent  in  the  past 
two  years  on  acquisitions  that 
included  television  stations,  cable 


systems,  the  Naples  (Fla.)  Daily 
News,  Evansville  (Ind.)  Courier  and 
the  John  P.  Scripps  Newspaper 
Group. 

The  company  will  not  receive  any 
proceeds  from  the  proposed  sale  of 
shares  by  the  trust. 

After  the  offering,  the  company  will 
have  outstanding  55,860,660  shares  of 
Class  A  common  stock,  which  elect 
three  of  the  company's  nine  directors 
but  otherwise  have  limited  voting 
rights,  and  2 1 ,920, 1 20  shares  of  Com¬ 
mon  Voting  Stock  which  elect  the 
other  six  directors  and  have  full  vot¬ 
ing  rights. 

Following  the  offering,  the  Scripps 
Trust  will  continue  to  have  full  con¬ 
trol  of  the  company  through  its  own¬ 
ership  of  approximately  77%  of  the 
Class  A  shares  and  70%  of  the  Com¬ 
mon  Voting  shares,  the  prospectus 
stated. 

The  offering  is  also  designed  to  give 
liquidity  to  the  descendants  of 
Edward  Willis  Scripps  without 
diminishing  family  control.  The  trust 
will  be  dissolved  following  the  death 
of  the  last  of  the  four  elder  children  of 
Robert  P.  Scripps,  E.W.  Scripps' 


son,  and  divided  among  the  founder's 
28  great-grandchildren. 

The  company's  bylaws  require  that 
Common  Voting  shares  must  be  con¬ 
verted  to  Class  A  shares  on  a  one-for- 
one  basis  before  they  can  be  sold  or 
transferred. 

Scripps  had  net  income  in  the  first 
quarter  of  1988  of  $1 1 .4  million,  or  160 
a  share,  on  revenues  of  $280.1  mil¬ 
lion.  A  year  earlier,  net  income  for  the 
quarter  was  $44.0  million,  or  610  a 
share,  on  revenues  of  $260.7  million. 

In  the  first  quarter  of  1987,  Scripps 
gained  $48.3  million  before  taxes  on 
sales  of  investments  and  subsidiaries 
that  more  than  offset  its  $14.3  million 
in  interest  expense  in  that  quarter.  In 
the  1988  quarter,  interest  expense 
was  $15.1  million. 

Also,  as  a  result  of  accounting 
changes,  an  additional  $14.1  million 
was  included  in  the  1987  first-quarter 
net  income. 

For  all  of  1987,  Scripps  had  net 
income  of  $63.5  million,  or  880  a 
share,  on  revenues  to  $1.15  billion. 

Publishing  revenues  in  1987  totaled 
$818.2  million,  with  operating  income 
(Continued  on  page  44) 


UPl  makes  more  executive  changes 

Two  aides  of  former  UPi  boss  Mario  Vazquez  are  let  go;  but 
three  others  are  named  to  top  UPI  international  positions 


By  George  Garneau 

Despite  his  relinquishing  formal 
control,  Mario  Vazquez  Raha,  the 
Mexican  owner  and  former  boss  of 
United  Press  International,  continues 
to  leave  his  mark  on  UPI  with  the 
appointment  to  international  manage¬ 
ment  posts  of  two  men  he  hired. 

A  third  aide  to  Vazquez  was  also 
named  overall  head  of  UPI's  interna¬ 
tional  operations. 

UPI's  current  management,  WNW 
Group  Inc.,  has  named  Vazquez' 
Mexican  legal  advisor,  Salvador  Bar- 
ros,  48,  as  UPI  vice  president  for 
Mexico,  Central  America  and  the 
Caribbean.  It  has  also  shifted  Claude 
Hippeau,  a  35-year  UPI  veteran 
whom  Vazquez  rehired  last  year  as 
executive  vice  president,  to  vice 
president  for  Europe,  the  Middle  East 
and  Africa. 


Barros  will  work  out  of  Mexico 
City  and  Hippeau  out  of  Paris. 

The  announcements  followed  the 
promotion  of  Vazquez'  former  execu¬ 
tive  assistant,  Pieter  Vanbennekom, 
to  senior  vice  president  in  charge  of 
international  operations.  Vanbenne¬ 
kom  negotiated  the  February  deal, 
few  of  whose  terms  were  disclosed, 
that  transferred  10-year  proxy  rights 
to  manage  UPI  from  Vazquez,  then 
its  chairman,  to  WNW. 

WNW,  formed  by  executives  tied 
to  Infotechnology  Inc.  and  Financial 
News  Network,  is  run  by  Dr.  Earl 
Brian  as  chairman  and  Paul  Steinie  as 
president. 

Steinie,  UPI  president,  said  the 
appointments  had  nothing  to  do  with 
Vazquez,  and  there  was  no  staffing 
stipulation  involved  in  the  takeover 
agreement. 


“These  are  just  qualified  people 
who  can  do  a  job,”  he  commented. 

Steinie  pointed  out  Hippeau's  35 
years'  experience  managing  UPl 
operations  around  the  world. 

A  French  citizen,  Hippeau,  61 ,  quit 
UPl  in  1983  to  join  Compass  News- 
features  in  Belgium  and  was  rehired 
by  Vazquez  in  1987,  shortly  before  its 
three  top  news  managers  quit  en 
masse  to  protest  Vazquez'  interfer¬ 
ence. 

A  Georgetown  University-trained 
corporate  lawyer,  Barros  since  1975 
has  been  deputy  director  and  attorney 
for  14  newspapers  in  Vazquez'  Orga¬ 
nization  Editorial  Mexicana  S.A., 
Mexico's  largest  newspaper  group. 
He  has  been  a  close  adviser  to  Vaz¬ 
quez  regarding  UPl,  executives 
stated. 

(Continued  on  page  44) 
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Daily  circulations  up  in  latest  Audit  Bureau  report 

New  York  Post  reports  25%  decline;  drops  from  Top  Ten 


By  Mark  Fitzgerald 

At  a  time  when  newspapers  are 
increasingly  worried  about  newsprint 
costs  and  slumping  ad  linage,  circula¬ 
tion  has  turned  out  to  be  a  bright  spot. 

According  to  the  unaudited  figures 
in  the  latest  FAS-FAX  report  from 
the  Audit  Bureau  of  Circulations,  the 
daily  circulation  of  the  nation's  big¬ 
gest  newspapers  were  up  almost 
across  the  board.  The  figures  are  for 
the  six-month  period  ended  March  3 1 , 
1988. 

There  was  one  spectacular  excep¬ 
tion  to  that  rule,  however:  For  the 
first  time  in  recent  memory,  the  New 
York  Post  is  no  longer  among  the  Top 
Ten  circulating  newspapers. 

Post  daily  circulation  dropped  a  siz¬ 
able  25%  over  the  same  period  a  year 
ago.  In  raw  numbers,  its  circulation  of 
555,268  is  184,855  less  than  for  the 


same  six  months  in  1987. 

For  the  Post,  the  decline  is  the  most 
precipitous  in  what  has  been  a  slow 
decline  over  the  past  five  years. 

At  one  time,  under  its  former  own¬ 
ership  of  Rupert  Murdoch,  the 
scrappy  Post  seemed  poised  to  reach 
one  million  circulation.  In  its  Sept.  30, 
1983  ABC  report,  for  example,  it 
claimed  a  daily  circulation  of  962,078. 

Post  executives  generally  blamed 
the  most  recent  decline  on  Murdoch's 
decision  to  drop  promotional  games, 
and  on  circulation  problems  while  the 
former  owner  was  preparing  to  sell. 

Elsewhere  in  New  York,  however, 
newspapers  showed  gains. 

For  example,  the  New  York  Times, 
including  its  national  edition,  was  up 
21,519  daily  for  a  total  of  1,078,443. 

On  Sundays,  the  Times  again 
became  the  largest-selling  newspaper 


in  the  country.  Its  Sunday  circulation 
of  1 ,647,577,  up  2,5 17,  puts  it  ahead  of 
the  traditional  best-selling  Sunday 
paper,  the  New  York  News,  which 
lost  8,043  against  the  year-ago  period 
for  a  Sunday  circulation  of  1 ,623,645. 

Weekdays,  however.  Daily  News 
circulation  was  up  5,184  to  1,283,302. 

Newsday,  however,  showed  the 
best  New  York  City  area  daily  gains 
of  all.  Its  daily  circulation  was  up 
40,927  to  665,218.  Sundays,  circula¬ 
tion  increased  21,297  over  a  year-ago 
to  701,915. 

Newsday  executives  credited  the 
expansion  into  New  York  City  for 
about  80%  of  that  increase. 

Despite  the  gains  in  New  York 
City,  the  big  newspapers  in  the  Mid¬ 
west  and  West  Coast  generally  fared 
better  than  Eastern  Seaboard  papers. 

Daily  circulation  losers  in  the  East 


ABC  FAS-FAX  TOTALS  FOR  TOP  25  NEWSPAPERS 


Total  daily 
circulation 

Gain/loss 

Sunday  circulation 

Gain/ loss 

DAILY 

six  months  ended 
March  31.  1988 

same  periixl 
last  year 

SUNDAY 

six  months 
ended  March  31.  1988 

same  peritxi 
last  year 

1 .  Wall  Street  Journal  (m) 

1.  New  York  Times 

1, 647.-577 

-1-  2,517 

(national  edition) 

2.025.176 

-  l.lOO 

2.  New  York  Daily  News 

1.623.645 

-  8.043 

2.  USA  Tixiay  (m) 

,3.  Los  Angeles  Times 

1,418.697 

-1-21.505 

(national  edition) 

1.. 345.721 

-I-  .3.3.929 

4.  Washington  Post 

1,1.32.809 

-F  20.007 

3.  New  York  Daily  News  (m) 

1.283.302 

+  5.184 

5.  Chicago  Tribune 

1.129.843 

-)-  3.550 

4.  Los  Angeles  Times  (m) 

1.132.920 

-1-  I4,%8 

6.  Philadelphia  Inquirer 

1. 001, .390 

■F  2,140 

5.  New  York  Times  (m) 

7.  Detroit  News 

836,3.31 

-  7.012 

(national  edition) 

1.078.443 

-1-  21,519 

8.  Boston  Globe 

789,.392 

-  8.726 

6.  Washington  Post  (m) 

810.011 

+  I3,.352 

9.  San  Francisco  Chronicle 

7.  Chicago  Tribune  (m) 

774.(M5 

-1-  15,581 

&  Examiner 

723,2.36 

-F  15.201 

8.  Detroit  News  lull  day) 

688.211 

-t-  9,812 

10.  Detroit  Free  Press 

721.676 

-  2,666 

9.  Newsday  (all  day) 

665.218 

-1-  40.927 

1 1 .  Newsday 

701.915 

-F  2 1.297 

10.  Detroit  Free  Press  (m) 

647.763 

-H  8.(M.3 

12.  Newark  Star-Ledger 

671.0.58 

- 10.744 

1 1 .  Oiicago  Sun  Times  (m) 

625.035 

-1-  12,435 

13.  Atlanta  Jiximal  & 

12.  San  Francisco  Chronicle  (m) 

.569.185 

+  11.251 

Constitution 

659,757 

-F  13.841 

13.  New  York  Post  (all  day) 

555.268 

- 184,855 

14.  Minneapolis  Star  Tribune 

648,062 

-F  22.558 

14.  Philadelphia  Inquirer  (m) 

.504..348 

-t-  9,.504 

15.  Chicago  Sun  Times 

637.208 

-F  4,157 

15.  Boston  Globe  (m) 

498..302 

-  1.804 

16.  Cleveland  Plain  Dealer 

567.1.58 

-F  4„345 

16.  Newark  Star-Ledger^  (m) 

460,117 

%.3 

17.  Phoenix  Arizona  Republic^ 

563.599 

-F  24,276 

17.  Cleveland  Plain  Dealer  (m) 

449.074 

-  5.880 

18.  Pittsburgh  Press 

558.828 

-  6.159 

18.  Miami  Herald  (m) 

4.30.970 

-  6.263 

19.  St.  Louis  Post-Dispatch 

.554.658 

-F  5.703 

19.  Houston  Chronicle  (m) 

411.701 

-1-  5.617 

20.  Houston  Chronicle 

55.3.044 

-f2I,516 

20.  Baltimore  Sun  (combined  e&m) 

407,860 

-  2.778 

21.  Miami  Herald 

5.38,517 

-  8.46.3 

21 .  Minneapolis  Star  Tribune  (m) 

406.246 

+  23.414 

22.  Milwaukee  Journal 

512.685 

-  4,205 

22.  St.  Louis  Post-Dispatch  (m) 

.378.1.35 

-t-  20.821 

23.  Seattle  Times/Post- 

23.  Denver  Rocky  Mcxintain  News  (m) 

3.56,891 

+  11.113 

Intelligeneer 

505.352 

-F  4,571 

24.  Phoenix  Arizona  Republic 

.356.627 

-1-  12.904 

24.  Baltimore  Sun 

480.287 

-  8.484 

25.  Boston  Herald  (m) 

3.54..342 

-  1.152 

25.  St.  Petcisburg  Times 

429.05.3 

-  383 

NOT  REPORTING: 

Dallas  Morning  News  statement  not  taken  due  to  on-going  Dallas  area 
audit  (ranked  19th  in  FAS-FAX  6  nxmths  ended  March  31.  1986) 

•Average  3  months 


NOT  REPORTING 

Dallas  Morning  News  statement  not  taken  due  to  on-going  Dallas  area 
audit  (ranked  19th  in  FAS-FAX  for  6  namths  ended  March  31.  1986) 

•Average  3  months 
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included  the  Boston  Globe  (slipping 
below  the  half-million  mark  —  down 
1 ,804  to  498,302)  and  the  Boston  Her¬ 
ald  (down  1,152  to  354,342);  the 
Miami  Herald  (down  6,263  to 
430,970);  the  combined  morning  and 
evening  Baltimore  San  (off  2,778  to 
407,860);  and  the  Star-Ledger  of 
Newark,  N.J.  (down  a  modest  963  to 
460,117). 

The  New  York  City-based  Wall 
Street  Journal  is  still  the  biggest  daily 
in  the  country,  but  national  circula¬ 
tion  slipped  1,100  to  2,025,176. 

By  contrast,  the  Los  Angeles  Times 
carded  another  ABC  period  of 
growth.  Daily  circulation  was  up 
14,968  to  1,132,920,  while  Sunday 
increased  21,505  to  1,418,697. 

Daily  circulations  were  also  strong 
in  other  competitive  cities  west  of  the 
Hudson. 

In  Detroit,  for  instance,  both  Gan- 
nett’s  Detroit  News  and  Knight-Rid- 
der’s  Detroit  Free  Press  reported 
strong  daily  gains.  The  two  newspa¬ 
pers,  with  the  Free  Press  claiming  it  is 
a  “failing  newspaper,”  are  awaiting  a 


decision  on  their  joint  operating 
agreement  application. 

The  News  increased  weekdays 
9,812  to  688,211,  while  the  Free  Press 
was  up  8,043  to  647,763. 

Despite  the  gains  by  the  Free  Press, 
however,  the  News  now  leads  by 
40,448  copies,  which  the  newspaper 
says  is  the  biggest  gap  since  1974. 

Both  Chicago  papers  showed  daily 
and  Sunday  gains.  The  Sunday 
increases  were  the  first  since  both 
increased  cover  prices  to  $1.25. 

The  Chicago  Tribune  increased 
daily  circulation  15,581  to  774,045 
and  Sunday  circulation  3,550  to 
1,129,843. 

Chicago  Sun-Times  daily  circula¬ 
tion  was  up  12,435  to  625,035.  Sunday 
circulation  gained  4,157  to  637,208. 

Sun-Times  executives  said  they 
were  particularly  pleased  with  the 
increases  in  Chicago  suburbs,  which 
accounted  for  almost  all  of  its  daily 
increase. 

Both  Denver  papers  also  showed 
gains,  although  the  Rocky  Mountain 


News  at  a  significantly  more  rapid 
rate.  The  Rocky’s  daily  circulation 
was  up  11,113  to  356,891,  while  the 
Denver  Post  increased  809  to  230,540. 

On  Sundays,  the  Post  continued  the 
lead  it  won  two  years  ago  with  a 
circulation  tie-in  to  a  local  cable  com¬ 
pany.  However,  its  Sunday  circula¬ 
tion  declined  5,546  to  409,704,  while 
News  circulation  on  Sundays  was  up 
17,617  to  397,601. 

This  ABC  FAS-FAX  was  the  first 
peek  the  industry  has  had  at  the 
Tampa  Bay  newspaper  war. 

Both  showed  significant  daily  cir¬ 
culation  gains,  but  the  Tampa  Tribune 
increase  was  by  far  the  biggest. 

Tribune  daily  circulation  was  up 
22,873  —  more  than  9%  —  to 
271,288. 

The  St.  Petersburg  Times  daily 
increase,  by  contrast,  was  slightly 
less  than  1%.  Circulation  was  up 
3,099  to  339,428. 

Dallas  figures  are  still  missing  from 
the  FAS-FAX  because  of  the  on¬ 
going  audit  and  litigation. 


Publisher  hits  school  superintendent 

Says  it  was  an  episode  of  ‘mutual  combat’ 


By  M.L.  Stein 

Bruce  Anderson,  the  northern  Cali¬ 
fornia  weekly  publisher  who  makes  as 
much  news  as  he  writes,  ended  a 
school  board  meeting  by  knocking  the 
school  superintendent  to  the  floor 
with  a  right  cross  to  the  head. 

The  district  attorney  has  charged 
Anderson  with  misdemeanor  assault 
and  battery  and  battery  on  school 
property. 

“1  welcome  the  charges  and  will 
demand  a  jury  trial,”  the  burly 
publisher  told  E&P.  “It  was  an  epi¬ 
sode  of  mutual  combat.” 

The  victim,  James  Spence,  Mendo¬ 
cino  County  superintendent  of 
schools,  has  a  different  version.  He 
said  he  was  slugged  while  on  his  way 
to  the  water  cooler  during  the  meet¬ 
ing. 

According  to  Anderson,  who  is  six- 
feet-four  and  weighs  240  pounds, 
Spence  “threw  up  his  hands  as  if  to  hit 
me,  so  I  hit  him  first.” 

Previously,  during  what  was 
described  by  witnesses  as  an  acrimo¬ 
nious  board  meeting  in  Ukiah,  Spence 
had  called  Anderson  a  “third-rate 
McCarthyite,”  blaming  him  for  cri¬ 
ticisms  directed  at  him  by  the  board. 

Spence,  an  elected  official. 


reportedly  came  under  board  fire  for 
alleged  favoritism  in  hiring  a  school 
district  consultant,  with  one  trustee 
calling  for  his  resignation. 

Spence  filed  a  complaint  against 
Anderson  after  being  treated  at  the 
hospital  for  a  head  bruise. 

Anderson,  long  a  gadfly  of  county 
politicians,  drew  a  storm  of  protest 
earlier  this  year  when  he  printed  a 
phony  interview  with  Congressman 
Doug  Bosco  in  his  weekly  Anderson 


“illegal  and  unethical  hirings  and 
squandering  of  public  money.” 

Spence,  whom  Anderson  sup¬ 
ported  in  his  1986  election,  did  not 
return  an  E&P  phone  call. 

With  no  background  in  journalism, 
Anderson  48,  bought  the  Anderson 
Valley  Advertiser  (the  two  Anderson 
names  are  a  coincidence)  and  has 
been  churning  things  up  ever  since. 

After  the  bogus  Bosco  interview, 
the  Ukiah  Daily  Journal  in  the  county 


According  to  Anderson,  who  is  6-feet-four  and 
weighs  240  pounds,  Spence  “threw  up  his  hands  as  if 
to  hit  me,  so  I  hit  him  first.” 


Valley  Advertiser  (E&P  Feb.  27). 

Not  only  was  Bosco  outraged  but 
also  the  Des  Moines  Register  and  its 
chief  political  writer,  David  Yepson. 
Anderson,  who  says  he  is  also  the 
paper’s  editor  and  sole  reporter, 
made  up  an  interview  between  a 
reporter  named  “David  Yesson”  and 
Bosco  while  the  latter  was  in  Des 
Moines  for  the  Iowa  caucuses. 

Anderson  said  he  has  published  a 
series  of  stories  charging  Spence  with 


seat  notified  Anderson  that  it  would 
no  longer  print  his  paper. 

One  Journal  reporter  recalled  that 
the  staff  “was  really  sorry  that  the 
Journal  quit  printing  the  Advertiser. 
We  couldn’t  wait  until  Wednesday  to 
see  who  he  was  blasting.” 

Anderson  found  another  printer 
and  has  kept  up  his  swipes  at  local 
officials.  Ukiah  Journal  reporter 
Peter  Page,  who  covers  local  politics, 
(Continued  on  page  39} 
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Mostly  ups,  some  downs 

Public  newspaper  companies  report  first-quarter  financial  results 


Affiliated  Publications 

Boston  Globe  publisher.  Affiliated  Publications  Inc., 
said  its  1988  first-quarter  income  from  consolidated  opera¬ 
tions  was  $10.9  million,  or  320  per  share,  compared  with 
$11.0  million,  or  310  per  share,  a  year  earlier. 

Affiliated  posted  a  net  loss  of  $14.4  million  in  the  quarter 
as  a  result  of  its  share  of  losses  from  its  44.4%  ownership  of 
McCaw  Communications  Companies.  In  1987’s  first  quar¬ 
ter,  after  factoring  in  McCaw,  Affiliated's  net  income  was 
$8.8  million,  or  250  a  share. 

Total  revenues  for  the  first-quarter  of  1988  were  $126.7 
million  compared  with  $102.8  million  in  1987's  first  quar¬ 
ter. 

Newspaper  revenues  in  the  quarter  rose  to  $108.2  mil¬ 
lion  from  $102.1  million,  while  newspaper  operating 
income  dipped  slightly  to  $19.2  million  in  the  first-quarter 
of  1988  from  $20.5  million  in  the  comparable  1987  quarter. 

Affiliated’s  first-quarter  results  do  not  include  the  oper¬ 
ations  of  Billboard  Publications  Inc.,  acquired  in  May 
1987. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  publisher  of  the  Dallas  Morning 
News,  saw  its  net  earnings  in  the  first-quarter,  ended 
March  31,  1988,  fall  substantially  to  $896,000,  or  90  per 
share,  from  $2.2  million,  or  200  per  share,  in  the  com¬ 
parable  1987  period. 

Revenues  in  the  quarter  also  declined,  but  slightly,  to 
$87.3  million  from  $87.5  million.  Excluding  revenues  from 
two  Denver  radio  stations  which  were  sold  in  1987, 
revenues  for  the  quarter  were  up  by  $I  .9  million,  or  2.2%. 

Net  earnings  and  earnings  per  share  were  lower  due  to 
substantially  higher  broadcast  programming  costs,  higher 
newsprint  costs  and  weak  advertising  demand,  the  com¬ 
pany  said. 

Publishing  revenues,  mainly  the  Morning  News,  were 
$50.7  million,  down  from  $50.9  million  a  year  earlier. 
Revenues  were  affected  by  substantially  lower  advertising 
volume,  particularly  in  the  retail  department  store  cate¬ 
gory,  Belo  said.  But  the  Morning  News  improved  its 
market  share  of  advertising  volume,  the  company  said. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  reported  its  1988  first-quarter  net 
income  was  $103.6  million,  or  $1.08  a  share,  compared 
with  $66.7  million,  or  690  a  share,  a  year  earlier. 

Revenue  increased  in  the  quarter  to  $392.5  million  from 
$285.6  million.  Operating  income  in  the  quarter  rose  to 
$91.1  million  from  $59.1  million  in  1987. 

The  1988  first-quarter  results  included  an  after-tax  gain 
of  $64.5  million,  or  670  per  share,  from  the  sale  of  book 
publisher  Richard  D.  Irwin  Inc.,  for  $135  million.  In  the 
1987  first-quarter  Dow  Jones  saw  an  after-tax  gain  of  $29.4 
million,  or  300  per  share,  from  the  sale  of  its  18.9%  interest 
in  South  China  Morning  Post  Ltd. 

Excluding  the  one-time  gains  from  each  period,  earn¬ 
ings  for  the  first-quarter  of  1988  were  $39.2  million,  or  410 
per  share,  compared  with  $37.4  million,  or  390  a  share, 
earned  in  the  first-quarter  of  1987. 

Revenue  for  the  company's  business  publications  seg¬ 
ment,  which  includes  the  Wall  Street  Journal  and  its 


overseas  editions,  declined  in  the  first-quarter  by  4.6%  to 
$192.1  million  from  $201.5  million.  Operating  income  for 
the  segment  declined  by  22.7%  to  $32.6  million.  The 
segment's  1987  results  included  Richard  D.  Irwin  Inc.’s 
performance. 

The  decline  in  revenues  and  operating  income  reflected 
lower  levels  of  financial  advertising,  a  consequence  of  the 
Oct.  19  stock  market  crash,  Dow  Jones  said.  The  Journal’s 
advertising  volume  dropped  8.6%,  or  10%  per  issue,  in  the 
first-quarter  of  1988. 

The  Ottaway  Newspapers  group  of  community  newspa¬ 
pers  saw  a  3.7%  increase  in  its  first-quarter  operating 
income  to  $8.5  million.  Revenues  at  Ottaway  rose  1 1.5% 
to  $52.7  million.  Ad  volume  for  the  group  was  up  5.4% 
from  I987’s  first-quarter. 

Gannett  Co. 

Gannett  Co.  reported  its  first-quarter  net  income  rose  to 
$74.0  million,  or  460  per  share,  from  $52.5  million,  or  330 
per  share,  a  year  earlier.  Revenues  increased  in  the  period 
to  $758  million  from  $703.2  million  in  the  first  three  months 
of  1987. 

Eirst-quarter  results  included  a  non-recurring  gain  from 
the  sale  of  the  company’s  20%  interest  in  Cowles  Media. 
Gannett  said  it  sold  its  Cowles  stock  for  $128  million  and 
realized  a  pretax  gain  of  $45  million. 

Newspaper  advertising  volume  increased  4%  in  the 
quarter.  At  USA  Today,  paid  advertising  pages  increased 
2%  to  977,  while  ad  revenues  rose  21%,  the  company  said. 
USA  Today’s  total  circulation  for  the  12-month  period 
ending  March  27,  1988,  was  1.6  million,  up  5.6%. 

Hollinger  Inc. 

Toronto  based  Hollinger  Inc.,  with  newspaper  compa¬ 
nies  in  the  U.S.,  Canada  and  Britain,  reported  its  first- 
quarter  earnings,  before  extraordinary  items,  rose  to  $13.0 
million  (Canadian),  or  210  per  share,  from  $500,000,  or  a 
loss  of  10  per  share. 

After  extraordinary  items,  first-quarter  earnings  were 
$9. 1  million,  or  140  per  share,  in  1988,  compared  with  $4.8 
million,  or  70  per  share,  the  year  before. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.’s  1988  first-quarter  net  income  rose 
18%  to  $33.8  million  from  $28.6  million  in  the  same  quarter 
of  1987.  Earnings  per  share  in  the  period  improved  20.4% 
to  590  from  490. 

Operating  revenue  increased  to  $514.9  million  from 
$488.9  million. 

The  company  said  soft  retail  and  general  advertising 
revenue  was  partially  offset  by  strong  gains  in  classified. 
Newspaper  ad  revenues  in  the  quarter  improved  to  $361.4 
million  from  $341.1  million. 

Total  newspaper  revenues  in  the  quarter  improved  to 
$459.3  million  from  $428.6  million. 

Lee  Enterprises 

Lee  Enterprises  of  Davenport,  Iowa,  reported  its  net 
income  for  its  second  fiscal  quarter  of  1988  rose  101%  to 
$5.7  million  from  $2.8  million.  Earnings  per  share  rose 
109%  to  230  from  110. 
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Revenues  for  the  quarter  increased  to  $58.5  million  from 
$54.7  million. 

For  the  fiscal  half,  earnings  improved  41%  to  $16.2 
million  from  $11.5  million  (excluding  gains  from  the  sale  of 
properties).  Earnings  per  share  in  the  half  rose  to  650  from 
450  (also  excluding  gains). 

Chairman  Lloyd  G.  Schermer  said  “significant  addi¬ 
tional  contribution  to  earnings  from  newspapers”  was  a 
major  reason  for  the  improved  results. 

Media  General 

Richmond-based  Media  General  Inc.  reported  its  net 
income  for  the  first-quarter  of  1988  rose  to$l  1.5  million,  or 
400  per  share,  from  $8.1  million,  or  280  per  share. 
Revenues  in  the  quarter  increased  to  $189.0  million  from 
$167.1  million. 

Newspaper  revenues  also  increased  to  $73.0  million 
from  $67.0  million,  but  newspaper  operating  profits 
declined  to  $6.0  million  from  $8.0  million.  The  company 
said  its  newspapers  in  Winston-Salem,  N.C.,  and  Rich¬ 
mond,  Va.,  increased  their  profits  but  the  gains  were  more 
than  offset  by  the  lower  profitability  of  the  Tampa  Tribune 
due  to  both  a  sluggish  retail  economy  and  stiff  competition 
from  the  St.  Petersburg  Times  in  the  marketplace. 

On  March  I,  1988,  Garden  State  Newspapers,  a  40/60 
Joint  venture  between  Media  General  and  Media  News 
Group  of  Dallas,  sold  four  Texas  dailies  at  a  significant 
gain  and  used  some  of  the  proceeds  to  purchase  the  York, 
Pa.,  newspapers.  Media  General  said  the  gain  from  the 
sales  will  be  reported  in  the  second  quarter. 

McClatchy  Newspapers 

McClatchy  Newspapers  said  its  first-quarter  net  income 
rose  33%  in  1988  to  $4.4  million  from  $3.3  million.  Earn¬ 
ings  per  share  increased  to  160  from  130. 

Revenues  in  the  quarter  improved  to  $82.8  million  from 
$75.3  million. 

Multimedia  Inc. 

Multimedia  Inc.  of  Greenville,  S.C.,  reported  1988  first- 
quarter  net  earnings  of  $1.1  million,  or  90  a  share,  com¬ 
pared  with  a  loss  of  $1.7  million,  or  150  a  share,  in  the  first 
quarter  of  1987. 

Revenues  in  the  quarter  increased  to  $10.0  million  from 
$89.8  million. 

Operating  profits  in  the  quarter  rose  to  $29.4  million 
from  $24.1  million,  while  interest  expense  increased 
slightly  to  $27.4  million  from  $27.2  million. 

Newspaper  revenues  increased  in  the  quarter  to  $31.3 
million  from  $28.8  million,  while  newspaper  cash  flow  rose 
20%  to  $10.7  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  recorded  first-quarter  net 
income  in  1988  of  $45.5  million,  or  560  per  share,  com¬ 
pared  with  year-earlier  net  income  of  $41 . 1  million,  or  500 
per  share.  Revenues  for  the  1988  quarter  were  $430.4 
million,  up  from  $409  million. 

Operating  profit  for  the  newspaper  group,  consisting  of 
the  New  York  Times  the  35-paper  regional  group  and  the 
one-third  interest  in  the  International  Herald  Tribune, 
declined  3%  in  the  first-quarter  to  $67.4  million  from  $69.8 
million  a  year  earlier. 

Newspaper  group  revenues  increased  5%  to  $346.4 
million. 

Higher  operating  costs,  including  costs  associated  with 
the  Times’  expanded  national  edition  in  San  Francisco 
and  new  weekly  television  magazine,  higher  newsprint 
prices,  as  well  as  costs  related  to  morning  conversions  and 
higher  depreciation  at  several  regional  newspapers,  were 
responsible  for  the  division’s  operating  earnings  decline. 

Advertising  volume  at  the  Times  declined  3.3%  in  the 
first-quarter,  but  improved  as  the  quarter  progressed. 


January  volume  was  down  6%  but  March  volume  was  off 
by  less  than  1%. 

The  Times’  circulation  for  the  six  months  ended  March 
31,1988,  as  reported  to  the  Audit  Bureau  of  Circulations, 
was  up  2 1 ,000  copies  weekdays  to  1 .078.000  and  up  3.(X)0 
copies  on  Sunday  to  1,648,0{)0. 

Advertising  volume  at  the  32  regional  newspapers  that 
were  in  the  group  in  both  the  1988  and  1987  first-quarters 
improved  6.8%,  with  much  of  the  increase  attributable  to 
inserts.  Circulation  rose  3.3%  weekdays  and  2.3%  Sun¬ 
days. 

The  current  35  newspapers  in  the  group  have  combined 
weekday  circulation  of  946,300  copies  and  Sunday  circula¬ 
tion  of  881,600  copies. 

Park  Communications 

Park  Communications  announced  its  1988  first-quarter 
net  income  rose  49%  to  $3.0  million  from  $2.0  million  a 
year  earlier.  Per  share  earnings  rose  to  220  from  150. 

Revenues  increased  to  $36  million  from  $32.1  million. 

Operating  profit  increased  14%  to  $9.9  million. 

Southam  Inc. 

Toronto-based  Southam  Inc.  said  its  first-quarter  net 
income  rose  189?  to  $22.4  million  (Canadian)  from  $18.9 
million,  before  an  extraordinary  item  in  the  first-quarter  of 
1987. 

Revenue  also  grew  substantially,  reaching  $420.7  mil¬ 
lion  in  the  quarter,  up  almost  20%  from  $352.1  million  in 
the  first-quarter  of  1987. 

Earnings  per  share  rose  19%  to  380  from  320. 

Southam  said  its  newspaper  group  showed  the  strongest 
growth.  Newspaper  revenues  increased  to  $182.5  million, 
up  14.2%  from  $159.8  million,  while  newspaper  operating 
profits  in  the  quarter  rose  18%  to  $18.4  million  from  $15.6 
million. 

Times  Mirror  Co. 

Times  Mirror  Co.  reported  a  29%  increase  in  first-quar¬ 
ter  net  income  to  $75.1  million,  or  580  per  share,  in  1988 
compared  with  $58.2  million,  or  450  per  share,  in  1987. 
Revenues  in  the  quarter  improved  1 1%  to  $797.1  million 
from  $715.8  million. 

Operating  profits  rose  17%  in  the  first-quarter  to  $141 .5 
million  from  $120.9  million. 

Higher  profits  from  cable  television  and  the  absence  of 
losses  from  the  Denver  Post,  sold  in  December  1987 
contributed  to  the  improved  performance  of  the  company, 
as  well  as  the  ongoing  sale  of  timberlands  and  the  January 
1988  sale  of  Times  Mirror  Press. 

Both  newspaper  publishing  and  broadcasting  saw  lower 
operating  profits  in  the  first-quarter.  The  newspapers’ 
performance  was  affected  by  sluggish  advertising  demand 
and  higher  newsprint  prices.  Increased  newsprint  use  due 
to  circulation  growth  and  marketing  initiatives  at  Newsday 
and  the  Los  Angeles  Times  also  added  to  costs. 

Newspaper  revenues  in  the  quarter  rose  to  $471.1  mil¬ 
lion  from  $459.3  million,  while  operating  profits  declined 
to  $75.2  million  from  $82  million. 

Thomson  Newspapers 

Thomson  Newspapers  reported  its  1 988  first-quarter  net 
income  rose  to  $52.7  million  (Canadian),  up  16%  from 
$45.5  million  a  year  earlier.  Revenues  for  the  quarter 
improved  to  $275.2  million  from  $245.6  million. 

With  its  recent  acquisitions  of  the  Bridfteport  (Conn.) 
Post  and  Telegram  and  the  Glean  (N.Y.)  Times  Herald, 
Thomson  owns  1 16  dailies  and  four  weeklies  in  the  U.S. 
and  40  dailies  and  12  weeklies  in  Canada,  the  company 
said.  It  also  acquired  10  small  dailies  earlier  this  year. 

Thomson  has  spent  $4(M)  million  on  U.S.  acquisitions  so 
(Continued  on  page  17) 
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LEGAL  BRIEFS  - 

Idaho  newspaper,  attorney  general  settle  their  dispute 


By  M.L.  Stein 

Idaho's  attorney  general  and  the 
Moscow  Idahonian  have  settled  their 
dispute  over  the  newspaper’s  charge 
that  the  official  wrongly  charged  it 
with  publishing  the  name  of  an  alleged 
rape  victim. 

While  admitting  an  error,  Attorney 
General  Jim  Jones  vowed  to  seek 
ways  to  protect  crime  witnesses  and 
victims  from  publicity,  either  through 
legislation  or  guidelines  negotiated 
with  the  media. 

Recently,  the  Idahonian,  through 
its  lawyer,  demanded  that  Jones 
retract  a  statement  made  to  a  legisla¬ 
tive  committee  that  the  daily  had 
published  the  name  of  a  rape  victim  in 
1985. 

The  committee  was  considering  a 

Fla.  judge  OKs 
vendors  on  streets, 
but  wants  more  info 

A  federal  judge  has  granted  the  Fort 
Lauderdale  {¥\2i.)  News  and  Sun-Sen¬ 
tinel  newspapers  a  temporary 
restraining  order  allowing  vendors  to 
resume  hawking  newspapers  at 
intersections. 

However,  U.S.  District  Judge 
Alcee  Hastings  at  the  April  18  hearing 
told  Ray  Ferrero,  attorney  for  the 
newspapers,  that  he  wants  to  hear 
more  arguments  on  the  need  for  such 
sales  before  deciding  on  a  permanent 
injunction.  Fort  Lauderdale  recently 
cited  two  vendors,  saying  they  vio¬ 
lated  state  law  against  solicitation  on 
paved  roads. 

Hastings  did  not  schedule  a  hearing 
on  a  permanent  injunction. 

He  said  he  was  not  “entirely  satis¬ 
fied”  with  the  newspapers’  argu¬ 
ments,  which  focused  around  the 
First  Amendment. 

Lindsey  Payne,  assistant  city  attor¬ 
ney,  said  police  were  merely  doing 
their  duty  in  carrying  out  a  law.  She 
added  that  there  are  other  ways  to  sell 
newspapers,  such  as  on  sidewalks, 
salesracks  and  in  stores. 

Vendors  had  stopped  selling  on  city 
streets  after  one  was  cited  for  selling 
newspapers  and  another  was  cited  for 
passing  out  brochures  with  the  news¬ 
papers’  position  on  the  city  crack¬ 
down. 

—  AP 


bill  to  shield  crime  victims  and  wit¬ 
nesses  from  having  their  names  made 
public  (E&P,  April  16). 

Publisher  James  E.  Shelledy  pro¬ 
duced  copies  of  the  issue  showing  that 
the  victim’s  name  had  not  appeared  in 
the  story  and  that  the  crime  involved 
was  not  rape  but  an  assault. 

More  legal  briefs  appear  on  Page 
38. 

About  a  month  after  the  retraction 
demand,  which  warned  of  “legal 
remedies”  if  ignored,  Jones  held  a 
press  conference  at  which  he 
declared,  “Some  of  the  information 
brought  forward  in  connection  with 
the  bill  turned  out  to  be  erroneous.  I 
have  discussed  the  matter  with  the 
publisher  of  the  Idahonian  and  we 
have  agreed  to  lay  the  dispute  to  rest. 
He  was  concerned  that  the  public 
might  think  the  paper  had  acted  irre¬ 
sponsibly  in  this  matter  and  that 
simply  isn’t  the  case.  The  victim’s 
name  was  not  printed  in  his  paper.” 

Shelledy  told  E&P  that  “I’m  satis¬ 
fied  that  he  acknowledged  he  erred. 


The  trial  of  a  Yazoo  County,  Miss., 
road  worker  accused  of  shooting 
Yazoo  Herald  editor  Debbie  Chaney 
Montgomery,  has  been  delayed 
because  of  a  change  in  courts  and 
uncertainty  about  the  judge  to  hear  it. 

After  a  grand  jury  reduced  the 
shooting  charge  to  a  misdemeanor 
last  year.  Circuit  Judge  Fred  Banks 
moved  the  case  from  circuit  court  to 
the  Yazoo  County  Court.  The  trial 
had  been  scheduled  to  begin  April  19, 
but  it  may  be  months  before  it  takes 
place. 

“I  feel  like  this  is  being  swept  under 
the  rug,  and  it  is  a  signal  to  people 
that,  ‘If  you  don’t  like  something  that 
appears  in  the  paper,  shoot  her,’  ” 
said  Montgomery,  who  was  shot  last 
year  while  photographing  a  Yazoo 
County  road  crew  at  a  private  drive¬ 
way.  She  had  been  investigating 
illegal  work  on  private  property  by 
county  road  crews. 

County  road  worker  James 
Dempsey  Hughes,  66,  is  charged  with 
simple  assault  in  the  Aug.  14,  1987, 
shooting.  He  pleaded  innocent. 

Since  the  shooting,  Montgomery 


but  1  am  disappointed  that  it  took  so 
long.” 

The  Idahonian’s  attorney,  Charles 
A.  Brown,  had  informed  Jones  that, 
as  the  result  of  his  misinformation  to 
the  legislative  committee,  the  Idaho¬ 
nian  had  received  several  calls 
denouncing  it  and  questioning  its  eth¬ 
ics. 

In  a  statement  to  the  Associated 
Press,  Jones  defended  the  concept  of 
protecting  victims  and  witnesses: 
“Identifying  information  regarding 
victims  and  witnesses  involved  in 
serious  offenses  should  not  be  dis¬ 
closed  where  there  is  a  possibility  of 
humiliation  or  intimidation  .  .  .  We 
intend  to  work  with  members  of  the 
press  to  see  whether  voluntary  guide¬ 
lines  to  protect  crime  victims  and  wit¬ 
nesses  can  be  negotiated.  If  not,  we’ll  i 
be  back  with  a  legislative  proposal  in  ' 
this  area  next  year.” 

The  first  bill  on  this  issue  was  killed 
in  committee  after  Idaho  media 
executives  argued  that  it  was 
unnecessary  because  neither  newspa¬ 
pers  nor  broadcast  outlets  announce 
names  of  rape  victims. 


said  she  has  received  threats.  The 
latest  caller  told  her,  “You’re  going  to 
get  run  out  of  town,”  she  said. 

The  day  she  was  hospitalized  for 
treatment  of  the  shotgun  wounds,  “a 
woman  called  and  said  she  was  sorry  1 
didn’t  get  killed.  An  hour  later  a  man 
called  and  said  he  was  going  to  finish 
the  job,”  Montgomery  said. 

Two  days  later,  another  caller  to 
the  hospital  said,  “You  better  watch 
the  county  roads  you  come  down.  If 
you  get  where  you  are  not  supposed 
to  be,  you  are  going  to  get  it,”  she 
said. 

Her  wounds  to  the  hip  and  leg 
“were  minor.  Those  wounds  have 
healed,”  she  said.  “But  emotionally 
and  mentally  it  makes  you  stop  and 
wonder  why  you  are  doing  what  you 
are  doing. 

“I’m  not  going  to  quit  doing  my  job. 
I’m  going  to  be  ...  a  lot  more  care¬ 
ful,”  she  added.  “I  am  a  small 
newspaper.  ...  I  don’t  have  the 
experience  nor,  I  hate  to  say,  capa¬ 
bility  of  finding  out  everything  in 
Yazoo  County.” 

—  AP 
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(Continued  from  pane  15) 

far  this  year,  the  company  said. 

Tribune  Co. 

The  Tribune  Co.  of  Chicago  reported  its  first-quarter 
earnings  —  due  to  improved  results  in  newspapers, 
broadcasting  and  newsprint  —  rose  93%  to  $32.2  million 
from  $16.7  million,  while  earnings  per  share  doubled  to  42(i 
from  210. 

Revenues  for  the  quarter  were  $522  million,  up  9%  from 
$477  million  a  year  earlier. 

Operating  profit  rose  63%  to  $66.4  million  from  $40.8 
million. 

Operating  profit  for  the  newspaper  group  increased  22% 
in  the  quarter  to  $5 1 .8  million  from  $42.5  million.  Newspa¬ 
per  revenues  in  the  quarter  improved  to  $375.4  million 
from  $350.7  million. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  its  net  income  for  the 
first-quarter  of  1988  was  $144.8  million,  or  $11.25  per 
share,  versus  $18.6  million,  or  $1.45  per  share,  the  previ¬ 
ous  year.  Results  for  the  1988  quarter  include  a  non-recur¬ 
ring,  after-tax  gain  of  $115.7  million,  or  $8.99  per  share, 
from  the  sale  of  the  company's  Florida  cellular  telephone 
operations  to  McCaw  Cellular  Communications  Inc. 

Excluding  the  extraordinary  gain,  first-quarter  net 
income  in  1988  was  $29.1  million,  or  $2.26  a  share,  for  a 
56.3%  gain. 

Revenue  for  the  first  quarter  rose  7.7%  to  $32 1 .2  million 
from  $298.4  million. 

Newspaper  division  revenue  increased  10%  over  the 
first-quarter  of  1987,  and  advertising  inches  in  the 
Washinffton  Post  rose  6%  to  1 ,366.800  inches. 


Capital  Cities/ABC 

Capital  Cities/ABC  reported  record  revenues  and  earn¬ 
ings  for  the  first  quarter  of  1988,  but  the  company  said  its 
outlook  for  the  rest  of  the  year  “is  not  as  encouraging"  as 
the  results  for  the  first  three  months. 

Revenues  for  the  first  quarter  rose  to  $1.3  billion  from 
$959.2  million  a  year  earlier,  and  net  earnings  rose  to  $70.3 
million,  or  $4.16  a  share,  from  $23.9  million,  or  $1.43  a 
share. 

Publishing  revenues  improved  slightly  in  the  first  quar¬ 
ter  to  $246.2  million  from  $237.3  million,  while  the  divi¬ 
sion’s  operating  income  declined  to  $28.7  million  from 
$34.8  million. 

The  increase  in  publishing  revenues  reflected  modest 
gains  in  newspapers  and  shoppers,  which  were  offset  by 
weakness  in  the  specialized  publications,  the  company 
said. 

Toronto  Sun  Publishing 

Toronto  Sun  Publishing  Corp.  reported  1988  first-quar¬ 
ter  net  earnings  of  $4.9  million  (Canadian),  or  220  a  share, 
compared  with  net  earnings  of  $2 .4  million ,  or  1 20  a  share , 
in  the  first  quarter  of  1987. 

Revenues  in  the  quarter  rose  to  $55.6  million  from  $40.2 
million. 

The  first-quarter  results  do  not  include  the  Houston 
Post  which  was  sold  in  1987  to  Media  News  Group  of 
Dallas.  The  results  do  include  the  60%  stake  in  the  Finan¬ 
cial  Post  which  was  purchased  on  Dec.  31,  1987.  Sun 
Publishing  converted  the  Financial  Post  to  a  daily  on  Feb. 
2,  but  the  company  said  the  newspaper  “lost  money  as 
expected  in  the  first  quarter." 

The  Toronto  Sun  and  Cainary  Sun  had  record  revenues 
and  earnings  in  the  first  quarter,  but  the  Edmonton  Sun 
was  profitable  but  “running  minimally  behind  1987." 

—  Compiled  by  .Andrew  Radolf 
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But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 
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Best  liquor  store  ads 

Minnesota  liquor  store  wins  two  of  the  top  seven  KYLIX  Awards 


Surdyk’s  Liquor  Store  of  the  Twin 
Cities  region  repeated  its  success  of 
last  year,  reaping  two  of  the  top  seven 
1988  KYLIX  Awards  honoring  out¬ 
standing  retail  liquor  advertising  in 
newspapers. 

Surdyk’s  won  in  the  Best  Black- 
and-White,  Less  Than  Full-Page  cate¬ 
gory  with  an  ad  featuring  skull  X-rays 
identified  as  Jim  and  Bill  Surdyk 
headlined,  “We're  selling  wine  so 
cheap  we  should  have  our  heads 
examined.” 

That  ad  and  eight  others  for  sea¬ 
sonal,  holiday  and  anniversary  sales 
and  selections  of  wine,  cheese,  coffee 
and  crackers,  won  Surdyk's  the  Over¬ 
all  Creativity  KYLIX  Award  as  well. 

All  of  Surdyk’s  ads  were  created  by 
Bozell,  Jacobs,  Kenyon  &  Eckhardt 
of  Minneapolis. 

The  seven  KYLIX  winners  were 
selected  from  more  than  3(K)  entries  in 
the  second  annual  competition  spon¬ 
sored  by  the  National  Liquor  Stores 
Association  and  the  Newspaper 
Advertising  Bureau.  Judges  included: 
Tina  DeCarlo,  associate  publisher  of 
Liquor  Store  magazine;  Perry  Luntz, 
editor  of  Beverage  Alcohol  Market 
Report',  and  Steve  Graff,  senior  vice 
president/creative  director  of  DDB 
Needham  Worldwide. 

Each  winner  will  receive  a  mounted 
reproduction  of  the  KYLIX  Apollon 


\^Ve  selling  wine  SO  cheap,  ws 
shoukl  has/eourheadsexamined 

lArrvrvinK sw]r<un«.  o., 

Thnll^MMMdlh-  ^urayKt 


This  ad  for  Surdyk's  Liquor  Store 
garnered  the  KYLIX  Award  in  the  Best 
Black-and-White,  Less  Than  Full-Page 
category. 

dish  from  the  Delphi  Museum,  to  be 
presented  during  the  National  Liquor 
Stores  Association  annual  banquet. 

The  full  list  of  KYLIX  winners  fol¬ 
lows: 

Black-and-White,  Full-Page:  Bur- 
dines,  Florida,  created  by  the  store’s 
in-house  ad  department. 

Black-and-White,  Less  Than  Full- 
Page:  Surdyk’s  Liquor  Store,  Minne- 


The  two  holiday-oriented  ads 
(above)  were  part  of  the  package  that 
won  Surdyk's  Liquor  Store  the  Overall 
Creativity  KYLIX  Award. 

apolis/St.  Paul,  created  by  Bozell, 
Jacobs,  Kenyon  &  Eckhardt,  Minne¬ 
apolis. 

Color,  Full  Page:  Foremost 
Liquors,  Chicago  created  by  the 
store’s  in-house  ad  services. 

Spot  Color  Campaign:  Liquor  Mart, 
Boulder,  Colo.,  created  by  the  Lonft- 
mont  (Colo.)  Times  Call. 

Full-Page  Campaign:  Mt.  Carmel 
Wine  &  Spirits  Co.,  New  Haven, 

(Continued  on  pa^e  44) 
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Stock  swap  hearing 
postponed  to  Sept. 

A  hearing  in  the  Ontario  Supreme 
Court  on  the  1985  stock  swap 
between  Southam  Inc.  and  Torstar 
Corp.,  both  based  in  Toronto,  has 
been  postponed  to  Sept.  19  due  to 
lack  of  court  time  following  the  origi¬ 
nally  scheduled  date  of  May  9  (E&P, 
April  23). 

At  first,  the  hearing  was  originally 
expected  to  take  about  two  weeks, 
but  lawyers  for  all  parties  agreed  it 
would  take  at  least  three  to  four 
weeks. 

The  adjournment  reportedly  did 
not  please  the  plaintiff,  Frederick 
Sparling,  director  of  the  Corporations 
Branch  of  the  Federal  Department  of 
Consumer  and  Corporate  Affairs, 
even  though  his  lawyer  agreed  to  the 
scheduling  change. 

Toronto  fans  adopt 
New  Jersey  team 

Readers  of  the  Toronto  Sun  over¬ 
whelmingly  voted  to  “adopt”  the 
New  Jersey  Devils  as  the  team  to 
cover  after  the  local  Toronto  Maple 
Leafs  were  knocked  out  of  the  NHL 
Stanley  Cup  playoffs. 

The  Sun  will  cover  the  Devils  with 
the  same  intensity  as  if  they  were  the 
Maple  Leafs,  sending  reporters  and 
columnists  to  cover  “home”  and 
“away”  games. 

Belo  shareholders 
approve  creation 
of  new  stock  classes 

The  shareholders  of  A.H.  Belo 
Corp.  approved  the  creation  of  two 
new  stock  classes  at  the  company’s 
annual  meeting  in  Dallas  May  4. 

The  shareholder  vote  means  the 
existing  common  stock  becomes 
Class  A  Common  Stock  with  one  vote 
per  share. 

The  new  series  are  Class  B  Com¬ 
mon  Stock  with  10  votes  per  share 
which  will  be  issued  to  Class  A  hold¬ 
ers  on  a  one-for-one  basis  and  Class 
C  Common  Stock  with  one-tenth  vote 
per  share,  which  will  be  used  primar¬ 
ily  in  acquisitions  and  public  offer¬ 
ings. 

Class  B  shares  must  be  converted 
to  Class  A  shares  before  being  sold. 

The  day  before  the  annual  meeting. 


a  dissident  shareholder  filed  suit  in 
Delaware  Chancery  Court  in  an  effort 
to  prevent,  or  rescind,  the  issuance  of 
the  new  series  of  stock. 

The  shareholder  is  seeking  certifi¬ 
cation  to  represent  all  Belo  share¬ 
holders  in  a  class  action  suit. 

Belo  said  it  intends  to  “contest  vig¬ 
orously”  the  shareholder’s  action. 

New  daily 

Park  Communications  of  Ithaca, 
N.Y.,  has  launched  its  11th  daily 
newspaper  in  North  Carolina  with  the 
conversion  of  the  thrice-weekly  Bla¬ 
den  Journal  to  the  Bladen  Daily  Jour¬ 
nal. 

Merged  papers 
change  name 

The  merged  Cumberland  (Md.) 
Evening  Times  and  the  Cumberland 
News  has  changed  the  name  of  all  its 
editions  to  the  Cumberland  Times- 
News. 

The  Cumberland  Evening  Times 


published  its  final  edition  Jan.  29 
when  it  merged  with  the  morning 
paper,  the  Cumberland  News.  After 
the  merger,  the  weekday  and  Satur¬ 
day  editions  were  called  the  Cumber¬ 
land  News  and  the  Sunday  paper 
retained  the  masthead  the  Cumber¬ 
land  Sunday  Times. 

—  AP 

Video  contest  runs 
in  Gannett  papers 

Axon  Video  Company,  in  conjunc¬ 
tion  with  the  93  newspapers  in  the 
Gannett  chain,  recently  ran  a  contest 
featuring  a  Joan  Collins  videocassette 
“two  pack”  of  “Revenge”  and  the 
“Devil  Within  Her.” 

The  contest  was  conducted  by 
Mike  Cidoni,  a  Gannett  home  video 
columnist,  and  was  featured  in  his 
column.  The  first  50  contestants  who 
sent  in  a  postcard  naming  all  four  of 
the  titles  the  two  films  have  been 
known  by  in  England  and  the  United 
States  received  the  video  package, 
which  has  a  suggested  retail  price  of 
$69.95. 


■  ■  AMERICA'S  HOTTEST  MAGAZINE  ■  ■ 
IS  NOW  NATIONALLY  SYNDICATED. 


"SPY  seems  to  have  found  the  satirical 
pulse  of  its  time." 

—  The  Atlanta  Journal  and  Constitution 
Selected  articles  and  graphics  are  avail¬ 
able  weekly. 

Join  the  Chicago  Sun-  Times,  Detroit 
News,  San  Francisco  Chronicle,  Seattle 
Times  and  other  newspapers  that  have 
already  signed  on  to  start  SPY  May  30. 
For  more  information  call  Brad  Bushell 
at  1-800-221-4816. 

In  New  York,  212-692-3700. 

United  Media  Canada, 

1-800-668-4649. 

Come  in  from  the  cold.  UNITED  FEATURE 

With  SPY.  iff  SYNDICATE 

200  PARK  AVENUE 

NEW  YORK.  NEW  YORK  10166 
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Big  plans  in  LA. 

New  publisher  envisions  the  Daily  News  reaching  300,000  circulation 


By  MX.  Stein 

What  do  you  do  if  you’re  35  years 
old  and  are  named  publisher  of  a 
newspaper  that  already  is  doing  very 
well  indeed? 

Well,  if  you’re  Robert  Steven 
“Steve”  Morris  and  the  paper  is  the 
Daily  News  of  Los  Angeles,  you  go 
hell-bent  to  make  it  bigger  and  better. 
You  even  try  to  move  in  on  territory 
long  dominated  by  a  powerful  com¬ 
petitor:  the  Los  Angeles  Times. 

Since  coming  to  the  Daily  News 
little  more  than  six  months  ago,  Mor¬ 
ris  has  gone  door-to-door  selling  sub¬ 
scriptions,  bagged  newspapers  in  the 
early  morning  hours,  made  advertis¬ 
ing  sales  calls,  attended  public  hear¬ 
ings  on  a  hot  mass-transit  issue,  and 
has  been  holding  weekly  Kaffee- 
klatches  with  employees  to  “find  out 
what’s  on  their  minds.” 

Morris,  a  slim,  well-tailored  man 
who  manages  to  generate  oodles  of 
self-confidence  in  a  low-key  manner, 
conceded  in  an  interview  that  his 
“hands-on”  style  “sometimes  makes 
managers  a  little  nervous,  but  that’s 
how  I  learn  how  the  rubber  hits  the 
road,”  he  explained. 

A  former  Denver  Post  vice  presi¬ 
dent  for  advertising,  Morris  said  he 
uses  his  marketing  experience  to  help 
boost  sales  and  his  “publisher’s 
clout”  to  get  the  paper  “out  in  front  of 
issues”  on  which  it  is  reporting. 

He  cited  mass  transit  as  an  exam¬ 
ple.  Morris  said  he  attended  hearings 
on  the  issue  and  met  with  community 
leaders  before  setting  a  position  on  it 
for  the  paper. 

On  matters  involving  the  paper, 
Morris  continued,  he  holds  regular 
discussions  with  department  heads. 
“Everyone  here  —  production,  edi¬ 
torial,  circulation,  advertising  and  so 
forth  —  is  president  of  his  own  com¬ 
pany  but  we  get  together  to  make  sure 
we’re  running  in  the  same  direction,” 
he  noted. 

According  to  Morris,  the  seven-day 
Daily  News,  whose  base  and  princi¬ 
pal  circulation  area  is  the  San  Fer¬ 
nando  Valley  on  Los  Angeles’  north¬ 
ern  tier,  is  not  only  running  in  the  right 
direction  but  the  pace  is  breathtaking. 

Morris  said  average  daily  circula¬ 
tion  is  175,000,  Sunday,  195,000  —  it 


Steve  Morris 


hit  200,000  recently  —  and  that  the 
paper  is  racking  up  4,500  new  starts  a 
week,  partly  as  the  result  of  its  push 
into  neighboring  Ventura  and  Kern 
counties  to  the  north.  A  southward 
drive  into  Times  and  Los  Herald  Exa¬ 
miner  terrain  is  on  his  mind. 

His  role  model,  he  stated,  is  the 
impressive  growth  of  the  Orange 
County  Register. 


“We’ve  got  all  their  charts  and  fig¬ 
ures  on  what  they’ve  done  since 
1965,”  he  continued. 

When  Jack  Kent  Cooke  bought  the 
Daily  News  from  the  Tribune  Co.  of 
Chicago  for  a  whopping  $176  million 
in  December  1985,  its  daily  circula¬ 
tion  was  152,000.  It  has  been  high 
times  for  the  paper  since  the  pur¬ 
chase.  It  moved  from  cramped  Van 
Nuys  offices  to  a  modern,  170,000- 
square-foot  building,  acquired  a  new 
circulation  truck  fleet,  installed  new 
phone,  page  fax  and  computer  hard¬ 
ware  systems,  and  increased  person¬ 


nel  by  17%. 

Soon  to  be  constructed  is  a  new 
production  facility  that  will  be  able  to 
print  300,000-plus  newspapers  a  day, 
Morris  said.  Currently  printing  is 
done  at  the  former  Van  Nuys  loca¬ 
tion. 

The  Woodland  Hills  structure  also 
is  the  headquarters  for  Jack  Kent 
Cooke  Inc.  enterprises,  which 
include  Cooke  Media  Groups  Inc., 
the  Washington  Redskins,  the  Chrys¬ 
ler  Building  in  New  York  City,  a  cable 
company,  and  a  Kentucky  breeding 
and  horse  racing  farm. 

“We’re  very  healthy,”  observed 
Morris  in  reference  to  the  News. 
“One  reason  is  that  Mr.  Cooke 
invests  the  profits  back  into  the  paper 
while  paying  off  the  debt  on  this 
place.” 

How  Cooke  and  Morris  got 
together  is  a  study  in  corporate 
aggressiveness. 

Morris  smiled  when  he  recalled  that 
Richard  T.  Schlosberg,  his  pubisher 
at  the  Denver  Post,  had  been  con¬ 
tacted  several  times  by  headhunters 
seeking  someone  with  a  marketing 
background  to  take  over  as  publisher 
of  the  Daily  News  following  the  resig¬ 
nation  of  Byron  C.  Campbell  in 
March  1987. 

“When  Dick,  who  wanted  to  make 


sure  I  hadn’t  been  contacted,  asked 
me  for  the  third  time  if  I’d  been  called, 
I  figured  I  ought  to  phone  the  Cooke 
organization,”  Morris  recollected. 
He  did  and  got  the  job. 

Morris  had  held  previous  advertis¬ 
ing  positions  at  the  Detroit  Free 
Press,  New  York  Daily  News  and 
Kansas  City  Star. 

He  got  off  to  a  fast  start  at  the  Daily 
News.  Last  November,  the  paper 
began  distributing  USA  Weekend  and 
produced  10,000  additional  copies  of 
its  own  entertainment  magazine, 
(Continued  on  page  43) 


Morris,  whose  paper  now  competes  aggressively 
with  the  Times . .  .is  intent  on  moving  into  Pasadena, 
Glendale  and  the  affluent  Westwood  district  of  Los 
Angeles. 
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Government  agencies  accused  of  violating  sunshine  laws 


The  Nuclear  Regulatory  Commis¬ 
sion  and  the  Equal  Employment 
Opportunity  Commission  have  been 
accused  of  persistently  violating  the 
spirit  of  the  “Government  in  Sun¬ 
shine”  law,  which  requires  them  to 
conduct  important  business  in  public. 

At  an  April  19  hearing  of  the  Senate 
Governmental  Affairs  subcommittee 
on  federal  spending,  budget  and 
accounting,  Ellyn  R.  Weiss,  general 
counsel  for  the  Union  of  Concerned 
Scientists,  told  the  panel  that  there  is 
a  “prevailing  climate  of  public  phobia 
at  the  NRC”  based  partly  on  the  agen¬ 
cy’s  desire  to  keep  quiet  about  safety 
problems  in  the  nuclear  power  indus¬ 
try. 

“The  sun  has  not  shone  much  over 
the  Nuclear  Regulatory  Commis¬ 
sion,”  she  said.  “NRC  has  for  the 
past  seven  years  mounted  a  substan¬ 
tial  and  across-the-board  assault  on 
public  participation  in  its  decision¬ 
making.  It  has  amended  its  rules  to 
make  many  important  actions,  previ¬ 
ously  subject  to  prior  notice  and 
hearing  opportunity,  no  longer  so.” 

Peter  Prichard,  senior  news  editor 
at  USA  Today  who  represented  the 
American  Society  of  Newspaper  Edi¬ 
tors  and  the  American  Newspaper 


Publishers  Association,  said  “the  law 
does  not  work  as  well  as  it  might.” 

Prichard,  chairman  of  ASNE’s 
Freedom  of  Information  Committee, 
said  the  law  “seems  to  have  encour¬ 
aged  agencies  to  conduct  well- 
scripted  meetings  to  fulfill  the  for¬ 
malities  of  the  law  and  to  erect 
memorials  to  decisions  that  actually 
occurred  outside  the  public  view.” 

Claudia  Withers  of  the  Women’s 
Legal  Defense  Fund,  a  non-profit 
group  that  seeks  elimination  of  sex 
discrimination,  made  a  similar  com¬ 
plaint  against  the  EEOC,  an  indepen¬ 
dent  agency  responsible  for  enforcing 
anti-discrimination  laws. 

Withers  said  that  after  attending 
weekly  agency  meetings  for  several 
months  in  1985,  “it  became  clear  to  us 
that  the  EEOC  conducted  little  busi¬ 
ness  of  any  real  substance  at  its  public 
sessions”  but  that  detailed  discus¬ 
sions  were  conducted  privately. 

Withers  said  the  EEOC  meetings 
were  canceled  or  rescheduled  with 
little  notice,  agendas  were  rewritten 
at  the  last  minute  and  copies  of  docu¬ 
ments  discussed  were  never  available 
at  the  meetings. 

Asked  about  Weiss’  allegations, 
NRC  spokeswoman  Sue  Gagner  said. 


“We  have  no  comment  on  that.” 

Deborah  Graham,  the  EEOC’s 
chief  spokeswoman,  disputed  With¬ 
ers’  charges  of  secret  decision-mak¬ 
ing. 

“That  is  not  true,”  she  said.  “We 
hold  regular  open  meetings  with 
adequate  public  notice.” 

The  1976  sunshine  law  requires 
every  federal  agency  and  commission 
headed  by  two  or  more  officials  to 
conduct  important  business  at  public 
meetings,  except  for  discussions  of 
such  sensitive  issues  as  litigation, 
national  security  issues  or  personnel 
matters.  .  „ 

—  AP 

R.l.  papers  will  be 
twice-weeklies  soon 

Two  Rhode  Island  weeklies  will 
start  publishing  twice  a  week  begin¬ 
ning  in  June. 

Frederick  J.  Wilson  III,  who  heads 
the  Wilson  Publishing  Co.,  said  that 
the  Narragansett  Times  and  North 
Kingston  Standard-Times  will  appear 
twice  a  week  beginning  the  first  week 
in  June. 

Wilson  Publishing  is  a  division  of 
Capital  Cities/ABC  Inc. 
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What  are  the  current  interest  rates  on  cash 
value  life  insurance  policies?  How  does  the 
economy  effect  the  cost  of  homeowners  and  auto 
insurance?  How  will  advances  in  health  care 
technology  effect  the  cost  and  scope  of  available 
health  insurance? 

The  answers  to  these  questions  and  any 
others  you  might  have  pertaining  to  the  insur¬ 
ance  business  are  no  further  than  your  phone. 

So,  call  the  Allstate  Media  Relations  people 
and  get  the  story  straight.  An,e„.b,r„.  .h.  m 

S^ars  Financial  Network [Ij 

instate 

You’re  in  good  hands. 
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NEWSPEOPLE  IN  THE  NEWS 


Jane  Amsterdam,  founding  editor 
of  Manhattan,  inc.,  and  most  recently 
a  senior  editor  at  Alfred  A.  Knopf 
Publishers,  is  the  newly  named  editor 
of  the  New  York  Post. 

Amsterdam  is  the  fourth  woman  in 
the  last  year  to  be  appointed  editorial 
head  of  an  over- 100,000  circulation 
newspaper  in  this  country,  according 
to  the  America  Society  of  Newspaper 
Editors. 

Frank  Devine,  current  editor  of 
the  Post,  will  be  leaving  by  the  end  of 
the  year  and  plans  to  return  to  Aus¬ 
tralia  for  personal  reasons,  the  pa¬ 
per’s  official  announcement  stated.  It 
added  that  Amsterdam  will  work 
closely  with  Devine  during  the  transi¬ 
tion  period  and  be  listed  on  the  mast¬ 
head  as  executive  editor  “for  the 
remainder  of  Mr.  Devine’s  tenure.” 

Peter  S.  Kalikow,  president  of  the 
Post,  in  announcing  the  appointment 
on  May  10,  said,  “As  a  New  Yorker 
who  has  keen  insight  into  what  makes 
this  city  tick,  Ms.  Amsterdam  will 
play  an  important  role  in  adding  sub¬ 
stance  and  quality  to  the  Post.” 

Prior  to  launching  of  Manhattan, 
inc.,  in  1984,  Amsterdam,  36,  was 
deputy  editor  of  investigations  under 
Robert  Woodward  at  the  Washing¬ 
ton  Post  where  she  had  started  as  an 
assignment  editor  in  the  Style  section 
in  1979. 

Before  the  Washington  positions, 
she  had  served  as  executive  editor  of 
The  American  Lawyer,  New  York 
Magazine,  New  Times  Magazine  and 
New  Jersey  Monthly.  Amsterdam  is 
married  to  Jonathan  Z.  Larsen,  a 
journalist. 

*  *  * 

The  Canadian  Daily  Newspaper 
Publishers  Association  elected  the 
publisher  of  the  Kitchener-Waterloo 
(Ont.)  Record,  K.A.  Baird,  as  its 
chairman  and  re-elected  John  E.  Foy, 
Toronto,  as  president  during  the 
annual  meeting  in  Toronto. 


Peter  S.  Kalikow,  president  of  the 
New  York  Post,  left,  and  Peter  O.  Price, 
publisher,  welcome  their  newly 
appointed  editor  Jane  Amsterdam. 


E.  Paul  Wilson,  group  vice  presi¬ 
dent  of  The  Southam  Newspaper 
Group,  Toronto,  was  voted  chair¬ 
man-elect;  and  Roger  D,  Landry, 
president  and  publisher  of  La  Presse, 
Montreal,  vice  chairman  and  trea¬ 
surer. 

The  past  chairman  is  Tom  Crow- 
THER,  president  and  publisher.  Fred¬ 
ericton  (N.B.)  Daily  Gleaner. 

^  iff  H/i 

T.  Wayne  Mitchell,  most 
recently  city  editor  of  the  San  Diego 
Tribune,  is  the  new  editor  of  the  Mar¬ 
ietta  (Ga.)  Daily  Journal. 

Mitchell’s  initial  newspaper  work 
was  with  the  Kansas  City  Star  and 
Times,  where  he  headed  the  state 
capital  bureau  and  was  a  panelist  on 
The  Missouri  Forum,  a  public  affairs 
television  and  radio  program.  He 
later  was  metro  editor  of  the  Bing¬ 
hamton  (N.Y.)  Evening  Press  for 
three  years. 


Nine  new  members  were  elected  to 
the  Canadian  Press  board  of  directors 
during  the  annual  meeting  in  Toronto. 
Joining  members  previously  elected 
or  appointed  in  geographic  regions  of 
the  national  news  co-operative  are: 

Atlantic — Ken  Sims,  New  Glasgow 
News  and  Paul  Willcooks,  Saint 
John  Telegraph-Journal. 

Ontario-Quebec — David  Jolley, 
Toronto  Star;  Peter  Kohl,  Guelph 
Mercury;  and  K.A.  Baird,  Kitchener- 
Waterloo  Record. 

Prairies  and  N.W.T. — James 
Struthers,  Regina  Leader-Post . 
British  Columbia  and  Yukon — Ger¬ 
ald  Haslam,  Vancouver  Province. 

French-language — Gilbert 
Lacasse.  Ottawa-Hull  Le  Droit. 
Director  at  Large  —  William  New- 
BIGGING,  Edmonton  Journal. 

•if  if 

Betty  Cox,  an  assistant  managing 
editor  at  the  Wichita  Eagle-Beacon, 
will  become  executive  managing  edi¬ 
tor  of  the  Gary  (Ind.)  Post-Tribune  on 
May  20. 

She  succeeds  Al  Johnson,  who 
was  promoted  to  vice  president  and 
executive  editor  last  month. 

Cox  will  supervise  the  Post-Tri¬ 
bune’s  daily  news  operation  and 
report  to  Johnson. 

Starting  at  the  Eagle-Beacon  as  a 
clerk,  Cox  then  worked  as  a  reporter 
in  1972-77  and  was  a  regional  corre¬ 
spondent  in  Washington  for  two  years 
before  returning  to  Wichita.  She  sub¬ 
sequently  served  in  a  number  of  posts 
including  news  editor,  copy  desk 
chief.  Neighbors  editor  and  metro¬ 
politan  editor. 

*  *  * 

Joe  H.  Nixon  Jr.,  has  been  elected 
to  the  board  of  directors  of  Nixon 
Enterprises  Inc.,  the  holding  firm  of 
Nixon  Newspapers  Inc.,  based  in 
Peru,  Ind.  He  replaced  his  father,  Joe 
H.  Nixon  Sr.,  who  became  honorary 
director. 

The  newly  elected  director  is  a  Mid¬ 
west  regional  sales  representative  for 
ShareAmerica,  an  investment  bank¬ 
ing  firm  specializing  in  initial  public 
offerings  of  small  and  medium-sized 
companies. 

Nixon  Jr.,  who  lives  in  Brookfield. 
III.,  has  been  in  the  computer  busi¬ 
ness  since  1983.  He  was  an  anchor¬ 
man,  news  reporter  and  talk  show 
host  at  WBAK-TV38  in  Terre  Haute, 
Ind.  A  graduate  of  Indiana  University 
with  a  bachelor’s  degree  in  journalism 
and  urban  studies  in  1970 and  an  MBA 
in  1972,  he  had  daily  newspaper 
experience  at  six  Indiana  newspa¬ 
pers. 

Nixon  Sr.  has  been  with  Nixon 
Newspapers  since  1934. 
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Three  Associated  Press  executives 
have  been  elected  vice  presidents  by 
the  board  of  directors.  They  are  Wick 
Temple,  Patrick  T.  O’Brien  and 
John  W.  Reid. 

Temple  is  AP's  director  of  human 
resources,  responsible  for  personnel 
and  labor  relations.  He  has  held  that 
position  since  1985  after  five  years  as 
managing  editor. 

O’Brien  became  AP  treasurer  in 
1987  and  also  is  director  of  strategic 
planning.  He  earlier  was  budget  man¬ 
ager. 

Reid  was  named  director  of  com¬ 
munications  and  technology  last  June 
after  serving  as  director  of  broadcast 
operations. 

Other  AP  management  officers  re¬ 
elected  at  the  board  of  directors 
meeting  in  Honolulu  were:  James  F. 
Tomlinson,  vice  president  and  secre¬ 
tary;  and  vice  presidents  Claude  E. 
Erbsen,  director  of  world  services; 
James  W.  Mangan,  director  of  news¬ 
paper  membership;  and  Walter  R. 
Mears,  executive  editor. 

*  *  * 

Richard  W.  Thames,  a  reporter 
and  assistant  city  editor  of  the  Miami 
News  since  1980,  is  the  newly  named 
assistant  managing  editor.  He  previ¬ 
ously  was  with  the  Fayetteville  (N  .C . ) 
Observer  as  a  reporter. 

Thames  succeeds  John  Genzale, 
who  moved  to  managing  editor  of  the 
Mesa  (Ariz.)  Tribune.  Both  the  News 
and  the  Tribune  are  Cox  newspapers. 
*  *  * 

Columnist  Carl  T.  Rowan  and 
USA  Today  editor  John  C.  Quinn 
were  elected  trustees  of  the  Gannett 
Foundation  at  the  recent  foundation 
board  meeting. 

Rowan's  column  for  the  Chicago 
Sun-Times  is  widely  syndicated  and 
he  is  a  panelist  and  commentator  on 
television  and  radio  programs. 

Quinn  is  also  executive  vice  presi¬ 
dent/news  of  Gannett  Co.  Inc.  and 
president  of  Gannett  News  Service. 


Virgil  Wilson  retired  as  managing 
editor  of  the  San  Mateo  Times  April 
29  after  almost  1 5  years  at  the  helm  of 
the  newspaper.  He  has  been  suc¬ 
ceeded  by  Michelle  Carter,  who 
joined  the  Times  in  1967  as  a  reporter 
in  the  Lifestyle  section  and  most 
recently  has  been  news  editor. 

Wilson  started  with  the  newspaper 
in  1952  as  a  county  courthouse 
reporter  after  a  stint  with  the  now- 
defunct  Mountain  View  Daily  Reftis- 
ter.  After  20  years  on  the  courthouse 
beat,  he  was  reassigned  to  the  main 
office  in  San  Mateo  and  within  a  year 
was  promoted  to  managing  editor. 

*  *  * 

John  Zalarick,  formerly  market¬ 
ing  communications  director  of  The 
Record,  Hackensack,  N.J.,  joined 
Justamere  Advertising,  Hopatcong, 
N.J.,  as  executive  vice  president, 
public  relations. 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

At  Parade  Magazine,  Carl  M. 
Krampert  has  been  appointed  a  vice 
president,  and  Ellen  Kaplan  Hal- 
fond  was  promoted  to  director  of 
research. 

Krampert  has  been  Detroit  adver¬ 
tising  manager  for  Parade  since  1982. 
Halfond,  with  the  research  depart¬ 
ment  since  1983,  most  recently  has 
been  research  supervisor. 

*  *  * 

Lynn  Kavelman,  formerly  data 
processing  manager  for  the  Peoria 
(111.)  Journal  Star,  is  now  manager  of 
information  systems  and  continues  in 
charge  of  data  processing. 

Kavelman  joined  the  staffin  1968  as 
operations  supervisor  and  became  the 
paper’s  first  full-time  data  processing 
manager  in  1972. 

4c  4c  % 

Jack  Briggs  has  been  promoted  to 
the  senior  news  executive  position  at 
the  Tri-City  Herald,  Richland,  Wash., 
which  he  joined  in  1960  as  a  reporter. 

His  appointment  follows  the  resig¬ 
nation  of  executive  editor  Richard 
Petersen,  who  moved  to  a  similar 
position  at  the  Escondido  (Calif.) 
Times-Advocate. 

Briggs,  who  came  to  the  United 
States  from  his  native  England,  has 
been  managing  editor  since  1985  and 
retains  that  title  in  his  expanded  role. 
He  also  has  served  as  a  copy  editor  at 
the  Herald  and  for  18  years  wrote  four 
columns  a  week. 
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T/ie  New  York  Times,  The 
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OBITUARIES 


Gordon  H.  Cole,  76,  retired  editor 
of  The  Machinist,  the  newspaper  of 
the  International  Association  of 
Machinists  and  Aerospace  Workers, 
died  of  bone  cancer  April  29  at  Fairfax 
(Va.)  Hospital. 

Cole,  who  began  his  career  at  the 
Syracuse  (N.Y.)  Post-Standard  after 
graduation  from  Syracuse  Univer¬ 
sity,  later  covered  Washington  for  the 
Wall  Street  Journal,  The  Labor  Rela¬ 
tions  Reporter,  and  the  now  defunct 
PM  newspaper. 

During  World  War  II,  Cole  served 
in  Europe  as  a  psychological  warfare 
officer  with  the  Office  of  Strategic 
Services  and  received  the  Medal  of 
Freedom  and  the  French  Croix  de 
Guerre.  He  was  a  former  vice  presi¬ 
dent  of  The  Newspaper  Guild  and  a 
past  president  of  the  International 
Labor  Communications  Association. 
After  retiring  from  The  Machinist  in 
1976,  he  was  an  adjunct  professor  of 
labor  communications  for  10  years  at 
the  George  Meany  Center  for  Labor 
Studies. 

*  *  ♦ 

Allan  A.  Davidson,  80,  an  artist 
who  lived  in  Rockport,  Mass.,  and 
during  World  War  11  was  a  reporter 
for  Stars  &  Stripes  in  Europe,  died 
April  19  of  lung  cancer. 

*  *  * 

Harry  Golden  Jr.,  60,  a  reporter 
who  covered  five  mayors  for  the  Chi¬ 
cago  Sun-Times  and  became  dean  of 
the  City  Hall  press  corps,  died  of 
cancer  May  1  in  a  Chicago  hospital. 

He  Joined  the  Sun-Times  in  1966 
and  was  named  City  Hall  correspon¬ 
dent  the  next  year.  Golden  also  had 
worked  at  the  Detroit  Free  Press,  the 
Charlotte  (N.C.)  Observer  and  the 
New  York  Post. 

He  was  the  son  of  the  late  Harry 
Golden  Sr.,  editor  of  the  Carolina 
Israelite  and  author  of  the  best-selling 
book,  “Only  in  America,”  a  collec¬ 
tion  of  his  articles. 


Walter  A.  Jack,  87,  vice  presi¬ 
dent  of  Amphlett  Printing  Co., 
publisher  of  the  San  Mateo  (Calif.) 
Times,  died  April  20. 

A  former  school  principal  and 
superintendent,  he  helped  fund  the 
San  Mateo  County  Newspaper  in 
Education  Program  and  headed  a 
1963  team  of  educators  who  drew  up 
recommendations  to  improve  local 
and  state  school  systems. 

itt 

Cullen  Johnson,  85,  a  reporter  for 
the  Daily  Oklahoman,  Oklahoma 
City,  for  26  years,  died  April  20.  He 
retired  in  1978. 

Johnson  had  worked  for  several 
newspapers  before  joining  the  Okla¬ 
homan  in  1942.  He  opened  the  paper’s 
Washington  bureau  in  1946  and  after 
returning  to  Oklahoma  City  in  1951 
covered  city  and  county  government. 

His  son,  James,  is  a  reporter  for  the 
Oklahoman. 

*  *  * 

Irving  Kolodin,  80,  who  covered 
classical  music  and  jazz  for  newspa¬ 
pers  and  magazines,  died  April  29  at  a 
nursing  home  in  New  York  City  fol¬ 
lowing  a  stroke. 

Kolodin,  one  of  the  first  critics  to 
write  extensively  about  phonograph 
records,  joined  the  New  York  Sun  in 
1932  and  became  chief  critic.  He  left 
the  Sun  in  1950  and  later  was  historian 
of  the  Metropolitan  Opera  and  music 
critc  for  The  Saturday  Review. 

*  *  * 

Francis  H.  LeBlanc,  64,  an  attor¬ 
ney  and  a  director  of  the  Gardner 
(Mass.)  News,  died  April  12  after  a 
brief  illness. 

Active  in  business  and  civic  affairs 
for  more  than  30  years,  he  had  worked 
as  a  sportswriter  and  political 
reporter  for  the  News  while  attending 
school  and  establishing  his  law  prac¬ 
tice.  He  became  a  director  of  the 
paper  20  years  ago. 


Brian  D.G.  Magner,  59,  a  former 
feature  writer  and  reporter  for  the 
Toronto  Globe  and  Mail,  died  April 
17  at  his  farm  in  Ottawa  Valley  of  an 
apparent  heart  attack.  He  suffered 
from  asthma  and  had  gone  for  a  walk 
with  his  dog  in  a  farm  meadow  and 
never  returned. 

Magner,  who  was  working  on  a 
novel  at  the  time  of  his  death,  joined 
the  old  Globe  magazine  in  1959  and 
later  transferred  to  the  newspaper  as  a 
reporter.  He  left  to  work  in  public 
relations  in  1965  and  then  was  with 
former  prime  minister  Pierre  Tru¬ 
deau's  (jttawa  team. 

Magner  had  worked  for  the  Kings¬ 
ton  (Ont.)  Whig-Standard  and  then 
the  Ottawa  Journal  before  the  Globe. 

*  ♦  * 

Clifford  Donald  Simak,  83,  who 
had  a  37-year  career  as  reporter,  news 
editor  and  science  editor  and  was  an 
award-winning  writer  of  science  fic¬ 
tion,  died  April  25  at  Riverside  Medi¬ 
cal  Center  in  Minneapolis. 

Simak  taught  school  before  begin¬ 
ning  his  newspaper  career  with  the 
Minneapolis  Star  and  Tribune  in 
1939.  In  addition  to  newspaper  work, 
he  wrote  more  than  two  dozen  novels, 
several  non-fiction  science  books  and 
short  stories.  He  was  inducted  into 
the  Science  Fiction  Hall  of  Fame  in 
1973. 

*  ♦  * 

J.  Leo  Sugrue,  89,  who  began  at 
the  old  Washington  Star  as  a  messen¬ 
ger  in  1913  and  rose  to  automotive 
editor  in  the  advertising  department, 
died  of  leukemia  April  30  at  a  retire¬ 
ment  health  care  center  in  Shallottee, 
N.C. 

He  left  the  Star  in  1925  and  was 
with  the  late  Washington  Times-Her- 
ald  two  years  and  then  Hearst  news¬ 
papers  in  Detroit  and  Boston  until 
1947,  when  he  became  owner  and 
president  of  the  Alexandria  Nash 
Corporation.  From  1953  until  he 
retired  in  1983,  Sugrue  worked  in  area 
auto  sales. 

*  *  * 

John  Joseph  Travieso,  58,  a  pro¬ 
ducer  with  the  NBC  “Nightly  News” 
program  the  past  five  years  and  for¬ 
merly  a  reporter  for  the  late  Baltimore 
News-American,  died  April  26  after  a 
heart  attack. 

He  worked  at  the  newspaper  and  in 
Baltimore  radio  and  television  in  the 
late  ’50s  and  then  was  with  the  Armed 
Forces  Network  in  Europe  until  he 
moved  to  the  Washington  area  in  1963 
and  joined  NBC,  beginning  as  a  pro¬ 
ducer  and  Vietnam  correspondent. 
He  later  was  a  producer  of  the 
“Huntley-Brinkley  Show.” 
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IN  BRIEF 


Competing  papers 
carry  ads  for 
New  York  Post 

Part  of  the  marketing  strategy  for 
the  new  ad  campaign  for  the  New 
York  Post  involves  running  Post  pro¬ 
motional  ads  in  other  New  York  City 
newspapers. 

Although  Newsday  did  not  accept 
the  ads  because  of  its  long-standing 
policy  not  to  run  ads  for  competing 
media,  the  pro-Post  ads  appeared  in 
both  the  New  York  Times  and  the 
Daily  News,  which  turned  around  and 
ran  an  ad  promoting  the  News’  “Rich 
&  Famous  Sweepstakes”  in  the  Post 
to  reach  its  readers. 

The  $500,000  kickoff  phase  of  the 
Post  ad  campaign,  created  by  Lois 
Pitts  Gershon  Pon  GGK,  also  concen¬ 
trates  heavily  on  local  spot  television, 
running  five  consecutive  weeks  on  all 
of  New  York  City’s  six  commercial 
channels,  exclusively  on  news  pro¬ 
grams.  One  spot  stresses  that  the  Post 
is  “keeping  the  sizzle  but  adding  the 
steak”  and  the  other  refers  to  Alexan¬ 
der  Hamilton,  who  founded  the  Post 
in  1801. 

Bus  posters  on  the  “sizzle/steak” 
theme  and  bus  shelter  posters  featur¬ 
ing  the  Hamilton  theme  are  also  part 
of  the  media  plan. 

Columbia  j-school 
celebrates  its 
75th  anniversary 

The  Graduate  School  of  Journalism 
at  Columbia  University  has  turned  75, 
and  celebrated  its  diamond  jubilee  the 
first  week  in  May  with  an  industry¬ 
wide  salute,  a  look  into  Journalism’s 
future,  and  a  reunion. 

Since  its  founding  by  Joseph  Pulit¬ 
zer,  its  graduates  have  become  lead¬ 
ers  across  the  media  spectrum  and  its 
reputation  as  the  premier  training 
ground  for  journalists  has  reached 
around  the  world. 

N.J.,  papers  agree 
to  news  box  rules 

The  state  of  New  Jersey  and  14 
newspapers  have  agreed  on  a  plan  to 
modify  regulations  on  the  placement 
of  newspaper  vending  boxes  along 
state  roads,  settling  a  lawsuit  brought 
by  the  news  organizations. 

The  newspapers,  which  said  previ¬ 


ous  placement  restrictions  were  too 
strict  and  violated  constitutional 
guarantees  of  free  speech,  agreed  to 
drop  their  suit  in  exchange  for  modi¬ 
fied  regulations  adopted  by  the 
Department  of  Transportation. 

The  newspapers  that  joined  in  the 
lawsuit  were:  the  Star-Ledger  of 
Newark;  the  New  York  Times;  the 
Philadelphia  Inquirer;  the  Philadel¬ 
phia  Daily  News;  the  Central  New 
Jersey  Home  News  of  New  Bruns¬ 
wick;  the  Times  of  Trenton;  the 
Jersey  Journal  of  Jersey  City;  the 
Asbury  Park  Press;  the  Record  of 
Hackensack;  the  Hudson  Dispatch  of 
Union  City;  Macromedia  Publishing 
Inc.,  which  publishes  the  News  Tri¬ 
bune  of  Woodbridge,  the  North 
Jersey  Advance  of  Flanders,  and  the 
North  Jersey  Herald  &  News  of  Pas¬ 
saic;  and  Union  County  Newspapers 
Inc.,  which  publishes  the  Daily  Jour¬ 
nal  of  Elizabeth. 


Phoenix  papers  join 
ABC’s  ZIP  auditing 

Participation  in  the  Audit  Bureau  of 
Circulations,  Audited  ZIP/Postal 
Code  Circulation  Program  recently 
reached  300  as  the  ABC  released  the 
ZIP  code  audit  for  the  Arizona 
Republic  and  Phoenix  Gazette. 

The  Audited  ZIP/Postal  Code  Cir¬ 
culation  Program  makes  it  possible 
for  ABC-member  newspapers  to  pro¬ 
vide  audited  U.S.  ZIP  code  and  Cana¬ 
dian  Postal  Code  breakouts  of  their 
circulations. 

Body  found  in  floor 
of  news  building 

The  body  of  a  female  employee  was 
recently  found  entombed  in  concrete 
on  the  top  floor  of  the  Dayton  (Ohio) 
Daily  News  building. 

The  body  of  Judith  Sinks,  44,  was 
found  after  a  tipster  said  her  husband, 
Theodore  Sinks,  49,  a  maintenance 
worker  there,  had  a  55-gallon  drum 
carried  to  the  building  last  November. 
Theodore  Sinks  was  charged  with 
murder  and  held  on  $100,000  bond. 

The  body  was  found  by  workers 
using  a  jackhammer,  pickaxes  and 
shovels  to  break  through  a  concrete 
slab  covering  a  pit  in  a  utility  room. 

The  county  coroner  said  that  the 
body  was  removed  intact  with  a  rope 
wrapped  around  the  neck  and  that  a 
long-handled  wooden  mallet  was 


found  near  the  fully  clothed  body. 
Officials  said  she  had  been  beaten  on 
the  head  and  strangled. 

Foreign  reporters 
to  work  in  the  U.S. 
in  press  fellowships 

Twelve  reporters  from  Kingston, 
Durban,  2^greb  and  nine  other  major 
cities  around  the  world  are  scheduled 
to  arrive  June  12  to  make  up  the  fifth 
annual  group  of  Alfred  Friendly  Press 
Fellows. 

The  program’s  staff  and  prospec¬ 
tive  host  publications  have  completed 
negotiations  to  determine  where  each 
fellow  will  spend  his  five-month 
working  assignment.  New  to  the  pro¬ 
gram  this  year  are  the  Kansas  City- 
Star,  the  Washington  bureau  of 
Newsweek  and  U.S.  News  and  World 
Report. 

The  seven  men  and  five  women  in 
this  year’s  group  were  chosen  by  the 
program’s  advisory  committee  from 
more  than  100  applicants  of  39 
countries.  Newly  represented  nations 
in  1988  are  Jamaica,  Bangladesh, 
Uganda  and  Liberia. 

Answers. 

Contacts. 

Background. 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 

These  public  relations 
specialists  can  get 
answers  for  you: 


Dan  Harrison  (918)  661-5204 
Steve  Milbum  (9 1 8)  66 1  -4987 
Jere  Smith  (918)  661-4982 

t 

Call  or  write:  Public 
Relations  Department, 
16A-2  Phillips 
Building.  Bartlesville. 
Oklahoma  74004. 
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Newspaper  in  Education 

NIE  conference  to  be  held  May  18-20  at  Atlanta’s  Westin  Peachtree  Plaza 


Getting  parents  involved 

Offshoot  of  NIE  program  will  have  grade-schoolers  and  their 
families  reading  newspapers  together  throughout  the  country 


By  Mark  Fitzgerald 

An  idea  first  conceived  as  a  simple 
one-shot  boost  for  Newspaper  in 
Education  Week  will  have  hundreds 
of  thousands  of  grade-schoolers  and 
their  families  reading  newspapers 
together  throughout  the  coming 
school  year. 

The  new  program,  “Family  Focus: 
Reading  and  Learning  Together,”  is 
an  ambitious  attempt  to  use  newspa¬ 
pers  as  a  way  to  involve  parents  in  the 
education  of  their  elementary  school 
children. 

“Our  intent  is  to  design  something 
enjoyable  so  kids  can  see  parents 
reading,  hear  the  sound  of  the 
parents’  voices,  see  their  parents 
having  fun  with  the  newspaper,” 
stated  Rosalind  Stark,  vice  presi¬ 
dent/administration  of  the  American 
Newspaper  Publishers  Association 
Foundation. 

In  essence.  Family  Focus  will  teach 
parents  how  to  use  the  newspaper  for 
their  childrens’  after-school  learning. 

“We  are  using  newspapers  because 
newspapers  are  in  a  lot  of  homes, 
they’re  easily  accessible,  and  some¬ 
thing  all  families  can  use,”  noted 
Shirley  Cupery,  secretary  of  the  co¬ 
sponsoring  National  Parent-Teachers 
Association. 

“It’s  not  just  for  reading  —  it’s  a 
whole  literacy  package,”  she  added. 
“It’s  conversational  skills,  math 
skills,  a  whole  range  of  things.” 

Family  Focus  will  be  launched  in 
October,  soon  after  the  start  of  the 
new  school  year. 

Months  before  its  launch  date, 
however,  it  has  already  gained  enthu¬ 
siastic  support  from  a  wide  range  of 
groups. 


The  program  is  co-sponsored  by 
the  ANPA  Foundation,  the  Interna¬ 
tional  Reading  Association,  the 
National  PTA  and  the  National  Asso¬ 
ciation  of  Elementary  School  Princi¬ 
pals. 

ANPA  Foundation’s  Stark  said  the 
program  came  out  of  a  brainstorming 
session  between  the  foundation  and 
people  such  as  Jim  Sawyer  of  the 
International  Reading  Association. 

“At  first  we  thought  of  this  as  an 
NIE  Week  sluit  in  the  arm,  for  1989,” 
recalled  Stark. 


Writers  and  NIE  experts  for  the 
ANPA  Foundation  and  the  IRA  are 
now  creating  guidebooks  and  material 
that  local  PTAs  and  parents  will  use 
at  the  October  launching. 

At  that  time,  NIE  workers  and 
reading  specialists  in  local  communi¬ 
ties  will  conduct  a  meeting  with 
parents  to  train  them  in  methods  they 
can  use  to  share  the  newspaper  at 
home  with  their  children. 

The  National  PTA  will  mail  notices 
of  these  meetings  to  local  PTAs 
throughout  the  country,  the  associa¬ 


In  essence,  Family  Focus  will  teach  parents  how  to 
use  the  newspaper  for  their  childrens’  after-school 
learning. 


“But  once  we  contacted  the  PTA 
we  realized  NIE  Week  wouldn’t  work 
because  they  had  so  many  other 
things  going  on  then,”  she  remarked. 

At  the  same  time,  the  idea  seemed 
to  take  on  a  life  of  its  own. 

“It  seems  like  a  very  simple  idea, 
an  idea  that  should  work,”  Stark 
asserted. 

The  PTA  liked  the  idea  that  it 
involved  parents  in  the  school  —  the 
same  thing  that  appealed  to  the 
elementary  school  principals. 

“The  more  parents  know  about 
helping  their  kids  out  at  home,  the 
better  off  [principals]  are  going  to 
be,”  said  June  Million,  director  of 
public  information  for  the  principals 
group. 

Family  Focus  is  still  in  the  develop¬ 
mental  stage,  but  the  outline  of  its 
program  is  beginning  to  emerge. 


tion’s  Cupery  reported. 

“Local  PTAs  are  always  looking 
for  something  to  involve  parents,  and 
this  is  something  where  they  will  be 
learning  something,  too.  It’s  not  fund 
raising,  it’s  not  a  bake  sale.  It’s  also 
parenting  education,  and  that  has 
become  a  big  trend,”  said  June  Mil¬ 
lion  of  the  elementary  school  princi¬ 
pals  group. 

In  addition,  teachers  will  also 
receive  materials  to  help  them  extend 
the  program  into  the  classroom  some¬ 
what. 

Family  Focus  is  a  three-year  pilot 
program  that  initially  is  aimed  at  chil¬ 
dren  in  the  first  through  third  grades. 
In  its  second  and  third  years,  older 
students  will  be  added. 

Materials  will  stress  fun,  not 
academics,  its  designers  claim. 

“Our  plan  is  to  develop  materials 
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that  will  be  simple  —  and  fun  —  to 
use.  Above  all,  we  want  to  make 
learning  at  home  an  enjoyable  experi¬ 
ence  for  both  parents  and  children," 
said  Phyllis  J .  Adams,  president  of  the 
International  Reading  Association. 

As  an  example  of  the  material,  the 
PTA’s  Cupery  pointed  out,  a  child 
interested  in  science  could  be  guided 
to  science  articles  or  graphics. 


The  program,  she  added,  could  be 
especially  useful  to  parents  of  so- 
called  “latch  key”  children,  those 
who  return  from  school  to  a  house 
that  is  empty  for  a  few  hours. 

“One  of  the  ways  parents  can  focus 
these  kids,  rather  than  have  them  just 
sit  glued  to  the  tv,  is  to  have  them  read 
the  newspaper,”  Cupery  said. 

IRA  and  ANPA  Foundation  are 


doing  the  lion’s  share  of  the  develop¬ 
ment  work  —  something  that  the 
principals  are  very  grateful  for.  Mil¬ 
lion  said. 

“It’s  not  very  often  we  have  some¬ 
thing  essentially  handed  to  us  like 
this,  where  someone  else  does  the 
funding  and  the  development.  It’s  a 
nice  position  to  be  in,”  she  observed. 


NIE  —  a  year-round  project 

The  number  of  NIE  special  sections  to  soar  in  1988 


By  Mark  Fitzgerald 

Newspapers  don’t  think  only  in 
terms  of  Newspaper  in  Education 
Week  anymore.  This  year  especially, 
it’s  more  like  NIE  weeks. 

Special  sections  have  always  had 
their  allure  —  but  never  more  so  than 
in  years  divided  by  four. 

Nineteen-eighty-eight  brings  the 
Winter  Olympics,  the  Summer 
Olympics  (which  actually  don’t  get 
under  way  until  the  school  year  has 
already  ended),  a  presidential  elec¬ 
tion  in  the  United  States,  and  a  possi¬ 
ble  national  election  in  Canada. 

In  addition,  many  newspapers 
across  the  country  observed  Black 
History  Month  in  February  with  spe¬ 
cial  NIE  projects. 

These  kinds  of  one-shot  projects 
can  be  enormously  successful  not 
only  in  sales,  but  in  keeping  teachers 
thinking  about  NIE  and  newspaper 
use  in  general. 

Consider  the  Toronto  Star's  recent 
NIE  special  project  for  the  Winter 
Olympic  Games  in  Calgary,  Alberta. 

“We  printed  4,000  NIE  kits  for 
using  the  Star  during  the  Calgary 
Games,  and  about  mid-January  1 
realized  we  were  going  to  run  out. 
We  printed  another  1 ,500,”  NIE  man¬ 
ger  John  Brooks  recalled. 

In  the  end,  3,700  teachers  signed  up 
for  the  Star  program. 

Over  the  16  days  of  the  Olympics, 
Star  weekday  sales  were  up  an  aver¬ 
age  of  35,000  copies,  solely  because 
of  the  NIE  program.  Even  weekend 
sales  were  up,  by  7,000  copies, 
because  of  the  classroom  kits. 

“All  told,  we  are  up  440,000 
copies,”  Brooks  said. 

“It  has  been,  by  a  country  mile,  the 
most  successful  study  kit  we  have 
ever  produced,”  he  added. 

The  Star  has  been  sold  on  special 
projects  for  some  time.  Last  year,  for 
instance,  the  paper  had  another  big 


success  with  a  study  kit  designed  Pi 
around  the  pope’s  two-week  tour  of  “f 
Canada.  ch 

“We  are  averaging  two  new  th 
[special  projects]  a  year  now,”  th 
Brooks  said. 

Winter  Olympic  N 1 E  projects  were  ha 
also  successes  for  a  number  of  U.S.  la: 
papers.  to 

Similarly,  scores  of  papers  are  pre-  U 
paring  election  guides  for  newspaper 
use.  ju 

But  NIE  specialists  emphasize  that  N 
individual  newspapers  often  have  ar 
many  more  opportunities  for  special 
sections  than  these  fairly  predictable  Hi 
ones.  ur 

For  example,  when  teachers  at  tu 
Detroit  public  schools  went  on  strike 
for  about  two  weeks  at  the  beginning  gr 
of  the  school  year,  the  Detroit  Free 

Circulation 
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Press  used  its  locally  zoned 
“Friends”  section  to  give  parents  and 
children  suggestions  for  educational 
things  to  do  and  places  to  visit  during 
the  walkout. 

The  Deseret  News  in  Salt  Lake  City 
had  a  big  seller  —  22,000  copies  — 
last  year  with  a  special  section  keyed 
to  the  bicentennial  celebration  of 
Utah. 

At  the  Detroit  News,  students  got  a 
jump  on  Black  History  Month  with  a 
NIE  study  guide  centered  on  “Blacks 
and  the  Arts.” 

A  more  ambitious  special  project  in 
Houston  was  designed  to  encourage 
understanding  in  so-called  “multicul¬ 
tural”  environments. 

Supported  by  several  community 
groups  and  broadcasters,  the  Hoiis- 
(Continiied  on  paf>e  39) 
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1  -  800  -  FAST  INFO 

(1  -  800  -  327  •  8463) 


START  VERIFICATION 
Carrier  Recruitment 
STOP  SAVER 

Customer  Service  Desk  Checks 
RETENTION  STUDIES 
Complaint  Verification 
CONVERSION  PROGRAMS 
(S/0  to  D/S  or  D/O  to  D/S) 

Sampling.  TMC,  and  Supplement  Checks 
CUSTOMER  BILLING  CUTOFFS 
Research  Surveys  and  much  more  .  .  . 

OUR  SERVICES  ARE 
CURRENTLY  USED 
BY  OVER  50  MAJOR  NEWSPAPERS. 

PROFESSIONAL  •  ACCURATE  •  INEXPENSIVE 

C  r’j 

m 

Robert  M.  Bensman 
President 
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NEWSPAPER  IN  EDUCATION 


Newspapers  —  a  valuable  teaching  tool 

During  the  1987-88  school  year,  more  than  3,300  teachers  and  231,000 
kids  in  Southern  California  to  participate  in  the  LA.  Times  NIE  program 


By  M.L.  Stein 

“Ask  the  students  if  they  had  to 
report  the  news  of  the  world  for  one 
day,  what  kind  of  stories  would  they 
cover?  Tell  them  to  think  of  some  of 
the  articles  they  have  seen  in  the 
Times  .  .  .  Ask  the  students  to  raise 
their  hands  if  they  can  define  the  word 
’censorship.’  ” 

This  is  the  start  of  a  lesson  on  cen¬ 
sorship,  part  of  a  sweeping  Newspa¬ 
per  in  Education  program  developed 
by  the  Los  Angeles  Times. 

During  the  1987-88  school  year, 
more  than  3,300  teachers  and  23 1 ,00() 
students  in  Southern  California  will 
participate  in  the  Los  Angeles  Times 
in  Education  Program. 

"We're  not  only  teaching  the  news¬ 
paper,  but  also  history,  reading, 
math,  science,  economics  and  lan¬ 
guage  arts,"  said  Paula  Poindexter- 
Wilson,  the  Times’  special  projects 
manager,  who  directs  the  program. 

Since  its  inception  in  1985,  she  con¬ 
tinued,  the  program  has  received  an 
enthusiastic  reception  from  the 
school  community. 

“It’s  incredible.  It’s  as  if  they  had 
been  waiting  for  such  a  project,” 
Poindexter-Wilson  commented. 

The  program  is  based  on  using  the 
Times  as  a  teaching  tool  in  all  subject 
areas.  Schools  receive  copies  of  the 
newspaper  at  a  discount  rate  along 
with  complimentary  curriculum  les¬ 
son  plans  tailored  to  teaching  a  vari¬ 
ety  of  skills  and  subjects  with  the 
Times. 

During  the  1986-87  school  year,  3.50 
Los  Angeles  fifth-  and  sixth-grade 
teachers  taught  10,500  students  with 
the  Times  once  a  week  for  26  weeks. 

According  to  a  Times  survey,  85% 
of  the  teachers  rated  newspapers  as  a 
“very  valuable”  teaching  tool. 
Ninety-four  percent  said  using  the 
newspaper  in  the  classroom  increased 
their  students’  knowledge  of  the 
world. 

Seventy-eight  percent  reported  the 
newspaper  improved  their  pupils’ 
vocabulary;  73%  that  it  increased 
reading  comprehension  skills;  and 
72%  that  it  helped  develop  critical 


thinking  skills. 

Seventy  percent  of  the  teachers 
credited  the  newspaper  with  increas¬ 
ing  students’  interest  in  reading  and 
58%  said  it  helped  low  achievers  feel 
successful. 

The  curriculum  guides  are  written 
by  teachers  in  a  seven-step  lesson 
plan  format. 

In  one  lesson  on  the  Constitution, 
students  select  words  in  the  Times 
which  “describe  how  people  feel 
about  the  Constitution  and  categorize 
them  according  to  the  type  of  emo¬ 
tion.” 

Another  on  the  judicial  process 
directs  pupils  to  read  a  crime  story 
from  that  day’s  Times  and  fill  in  the 
details  of  the  story  from  a  list  of 
categories  on  a  sheet  of  paper.  The 
categories  include  the  type  of  crime, 
when  and  where  it  occurred  and,  if  it 
is  a  court  case,  the  names  of  the  pros¬ 
ecutor,  judge,  defense  attorney  and 
witnesses. 

For  instruction  on  the  makeup  of 
the  federal  government,  students  are 
asked  to  identify  Times  news  items 
that  pertain  to  one  of  government’s 
three  branches.  This  is  followed  by 


class  discussion  to  determine  stu¬ 
dents’  understanding  of  government. 

In  guidelines  for  teachers,  the 
Times  program  suggests; 

“Provide  time  for  students  to  read 
the  newspapers  —  time  to  read  and  to 
talk  with  one  another  about  whatever 
each  chooses  from  today’s  newspa¬ 
per.  This  is  essential  to  motivate  them 
to  do  additional  reading.” 

Teachers  also  are  encouraged  to 
help  the  youngsters  develop  their 
vocabulary  by  keeping  a  “New 
Word”  journal  with  new  words  they 
find  in  the  newspaper. 

Instructional  materials  include  a 
sheet  on  “Language  of  a  Newspa¬ 
per,”  which  defines  such  terms  as 
advertising,  background,  beat, 
byline,  circulation,  city  editor,  copy, 
dateline,  deadline,  exclusive,  mast¬ 
head,  sidebar,  offset,  VDT,  pagina¬ 
tion,  hard  news,  slotman  and  wire 
service. 

There  is  also  a  diagram  showing  the 
structure  of  a  news  story  with  an 
explanation  of  the  lead  and  body  of 
the  story. 

Schools  joining  in  the  program 
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GOSS'NEWSPAPER  PRODUCTS 


Just  touch  the  display  and  let 
advanced  microprocessor  technology 
run  the  Goss  Headliner  Offset®  press 
system.  Plates  are  assigned  to  units  by 
the  imposition  system.  Ink  zones  are 
preset  from  scanned  negatives  or  from 
alaserplatemaker. 

Plated  up  and  webbed  up,  touch 
MAKEREADY  and  ink  roll  up  is 
activated.  Registration  is  zeroed. 
Compensators  move  into  position. 
And  RTPs  are  set  to  proper  tension. 
Touch  START  UP  and  the  press  is 
up  and  running. 

On  the  run  now,  microprocessor 


technology  makes  it  easy  to  adjust 
ink,  compensators,  registration,  or 
RTP  tension.  Color-coded  graphics 
show  how  the  press  system  is 
responding  to  commands.  And  when 
the  run  is  over,  there’s  complete 
information  on  good  copy  count, 
pulled  copy  count,  waste — all  the 
information  needed  to  evaluate  opera¬ 
tions  and  to  plan  future  production. 

With  all  this  world  class  technol¬ 
ogy  under  fingertip  control,  it’s  no 
wonder  that  the  Goss  Headliner 
Offset  press  system  has  earned  a 
world-wide  reputation  for  productivity. 


ease  of  operation,  and  print  quality. 

The  particular  features  of  any  Goss 
Headliner  Offset  press  system  are 
dependent  on  customer  selection. 
Goss  Newspaper  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 
312/656-8600. 

Rockwell 

International 

. . .  where  science  gets  down  to  business 

Aerospace/  Electronics  /  Automotive 
General  Industries/ A-B  Industrial  Automation 


Special  E&P  Pullout  Section: 

Planning  for  ANPA’S 
1988  Technical  Exposition 
and  Conference 


Bigger,  better  and  back  in  Atianta 

Another  year  has  passed  and  another  flashy  update  on  the  latest  in 
newspaper  technology  is  soon  to  arrive. 

The  60th  annual  ANPA  technical  show  will  set  up  in  Atlanta,  Ga., 
bringing  with  it  truckloads  of  hardware  and  software,  not  to  mention 
enough  advice  to  last  another  year.  Once  again,  the  newest  in  high 
technology  will  take  center  stage,  amazing  even  many  who  believed 
they  were  finally  getting  comfortable  with  the  recent  advances  in 
electronics,  mechanical  engineering  and  chemistry. 

But  surely  most  will  attend  hoping  to  be  wowed.  Afterall,  it’s  the 
number-one  showplace  for  premiering  industry’s  wares  for  the  news¬ 
paper  market.  If  anything,  the  event  this  year  looks  to  be  even  bigger 
than  in  1987. 

Robotics,  expert  systems,  computers  to  layout  and  paginate  and 
computers  to  assist  and  speed  work  in  color  graphics  and  photogra¬ 
phy  will  all  be  there.  In  fact,  computers  continue  their  penetration 
into  every  part  of  newspapers’  operations,  from  front-office  business 
to  the  loading  dock  —  and  beyond:  computer  systems  and  telecom¬ 
munications  capabilities  will  be  reaching  out  to  those  on  remote 
assignment  and  to  advertisers’  offices  in  other  time  zones.  As  a 
matter  of  fact,  early  comers  can  arrange  to  attend  a  telecommunica¬ 
tions  workshop  that  will  precede  the  show. 

Costs  and  profits,  color  and  quality,  speed  and  efficiency  —  all  are 
being  addressed  by  technology.  And  the  technology  is  changing  to 
meet  the  technical  and  financial  needs  of  newspapers.  Systems  are 
moving  to  standard  platforms;  personal  computers  are  everywhere. 
In  some  cases,  the  bigger  are  getting  smaller  and  the  smaller  are 
getting  better. 

More  than  300  companies  will  share  the  floor  and  compete  for 
attention  in  the  enormity  of  the  Georgia  World  Congress  Center.  The 
equipment  extravaganza  and  the  information  shared  at  the  confer¬ 
ence:  for  a  few  long  days  and  nights  they  will  all  be  available  in  one 
place  before  disappearing  for  another  year  back  into  the  laboratories 
and  the  inventories,  as  well  as  the  various  departments  of  hundreds  of 
newspapers. 

The  past  year  has  seen  the  beginning  of  a  genuine  move  to  standard 
platforms  and  operating  systems,  history’s  biggest  press  purchase, 
tighter  environmental  regulation,  wider  acceptance,  attention  and 
competition  in  flexography,  improved  handling  of  text  and  images,  a 
relentless  rise  in  newsprint  cost,  still  video  on  front  pages  and  high- 
quality,  high-speed  digital  delivery  of  photography  and  graphics. 

If  you’ve  read  about  it,  now  you  can  see  it  work  or  even  try  it  out 
yourself.  And  you  can  talk  to  the  people  who  are  a  part  of  it  all. 

To  last  year’s  caveat  concerning  tech  talk,  we  might  add:  not 
everything  digital  is  all  digital  or  always  digital;  if  a  system  isn’t 
modular  it  probably  isn’t  at  the  show;  ditto  for  interactive  (so  are  the 
vending  machines). 
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Agenda  for  ANPA/TEC  88 

More  than  three  football  fields  of  equipnrient,  services  and  information 


By  Jim  Rosenberg 

Next  month,  Atlanta  will  host  more 
products  and  know-how  for  the  news¬ 
paper  industry  than  any  other  equip¬ 
ment  show  or  gathering  of  experts. 

In  fact,  the  1988  American  News¬ 
paper  Publishers  Association’s  Tech¬ 
nical  Exposition  and  Conference  will 
outdo  its  performance  in  Atlanta  of 
two  years  ago,  bringing  together  20% 
more  exhibitors  on  20%  more  show 
space.  That’s  more  than  300  exhibi¬ 
tors  covering  over  340,000  square 
feet. 

For  the  latest  in  newspaper  busi¬ 
ness,  advertising  and  circulation  man¬ 
agement,  editorial  and  photographic 
techniques,  production  and  waste 
control,  Atlanta  is  the  place  to  be, 
starting  Saturday,  June  11.  If  that’s 
not  enough,  there  are  even  special 
pre-show  conferences  covering 
desktop  publishing  and  telecommuni¬ 
cations  (separate  registration  and 
fee). 

For  $45,  registrants  buy  five  days  of 
first-hand,  sometimes  hands-on, 
acquaintance  with  what’s  new  for 
newspapers,  as  well  as  access  to  the 
thinking  and  experience  of  those  most 
involved  in  making  the  future  happen 
at  newspapers.  From  inks  to  elec¬ 
tronics,  pollution  controls  to  press 
controls,  the  makers  and  users  will  all 
be  there. 

Front  ends  and  mainframes  are 
moving  down  to  PCs,  and  PCs  are 
moving  up  to  handle  pagination,  color 
and  photography.  Postpress  opera¬ 
tions  are  moving  to  meet  challenges  in 
the  ceaseless  growth  of  newspaper 
inserts  and  a  greater  demand  for  edi¬ 
torial  and  advertising  zoning. 

American  soybeans  continue  to 
press  petroleum  for  a  place  in  the  inks 
industry,  and  kenaf  has  moved  from 
tests  and  trial  runs  to  the  promise  of 
domestic  production  —  both  holding 
out  the  prospect  of  quality  newspaper 
products  and  a  boon  to  domestic  agri¬ 
culture. 

Meanwhile,  water-based  inks  lead 
a  growing  trend  into  flexography,  and 
the  forest  products  industry  has 
invested  heavily  to  meet  newsprint 
demand  in  the  next  decade.  Prelimi¬ 
nary  figures  for  increased  consump¬ 


tion  of  the  product  by  U.S.  newspa¬ 
pers  suggest  this  is  good  news  for  a 
healthy  news  industry. 

Exhibition  hours  are  longer  than 
last  year’s.  Saturday  and  Sunday, 
booths  will  be  available  from  1 1  a.m. 
to  6  p.m.;  Monday  and  Tuesday,  June 
13-14,  exhibition  hours  will  be  noon  to 
6  p.m.;  booths  open  Wednesday  at  10 
a.m.  and  close  at  4  p.m. 

General  sessions,  concentrating  on 
personal  computers  and  press  consid¬ 
erations,  will  be  held  in  the  auditor¬ 
ium  of  the  Georgia  World  Conference 
Center,  level  three  of  the  East  Con¬ 
course.  They  begin  at  9  a.m.  Monday 
through  Wednesday,  and  are  fol¬ 
lowed  by  four  concurrent  workshops 
at  1 1  a.m.  Monday  and  Tuesday  only. 
Workshops  will  convene  at  posted 
locations  on  level  two  of  the  West 
Concourse. 


Like  last  year,  1988’s  opening  ses¬ 
sion  will  focus  on  the  competition  in 
news  and  advertising  between  the 
print  and  broadcast  media.  The  ses¬ 
sion  will  open  with  addresses  by 
Atlanta  Journal  and  Constitution 
publisher  J.R.  Smith  and  Atlanta 
Mayor  Andrew  Young.  Homer  Tay¬ 
lor,  Jr.,  supply  vice  president  at 
Knight-Ridder  Inc.,  will  chair  the  ses¬ 
sion. 

Newspaper  Advertising  Bureau 
president  Craig  Standen  is  slated  to 
discuss  the  “Future  of  Advertising.” 
He  will  be  followed  by  Ted  Turner, 
chairman  of  Turner  Broadcasting 
System  Inc.,  and  Robert  Marbut, 
president  of  Harte-Hanks  Communi¬ 
cations  Inc.,  who  will  jointly  take  up 
the  subject  of  the  “Future  of  Media.” 

Subsequent  concurrent  workshops 
running  until  12:30  p.m.  will  tackle 
problems  in  waste  management, 
quality  control,  newsprint/production 


control  and  “Building  the  Creative 
Production  Team.”  Waste  manage¬ 
ment,  moderated  by  David  Sjosten, 
vice  president  and  general  manager  of 
the  Worcester  (Mass.)  Telegram  and 
Gazette,  will  draw  on  panelists’ 
expertise  in  law,  production,  safety 
and  health. 

Charles  Blevins,  Gannett  Co.  pro¬ 
duction  vice  president,  will  moderate 
the  reproduction  quality  control 
workshop.  Joseph  Porter,  Richmond 
Newspapers  Inc.  vice  president  and 
general  manager,  will  lead  represen¬ 
tatives  of  four  other  newspaper  com¬ 
panies  in  a  discussion  of  newsprint/ 
production  control.  Managers  and 
executives  will  look  into  motivation, 
team  building,  training  and  planning 
when  Wayne  Patrick,  publisher  of 
The  Herald,  (Rock  Hill,  S.C.)  mod¬ 
erates  the  creative  production  team 


workshop. 

On  Tuesday,  the  session  topic 
moves  from  people  to  machines,  exa¬ 
mining  the  roll  of  personal  computers 
at  newspapers.  The  topic  “PC  Tech¬ 
nology”  will  be  addressed  by  Aldus 
president  Paul  Brainerd.  Six  panelists 
addressing  three  topics  will  follow, 
moderated  by  William  Solimeno, 
Seybold  Publications  associate  edi¬ 
tor. 

Ralph  Brown,  Toronto  Star  direc¬ 
tor/corporate  systems,  and  Greenville 
{S.C.)  Sun  vice  president  Gregg  Jones 
will  discuss  the  prospects  of  personal 
computers  at  newspapers,  while  con¬ 
siderations  of  the  mainframe  com¬ 
puter  will  be  dealt  with  by  Robert 
Murphy,  Boston  Globe  information 
services  director,  and  Mike  Jones, 
information  systems  director  at 
Knight-Ridder  Technology. 

The  capabilities  of  the  electronic 
(Continued  on  page  JOE) 


...the  1988  American  Newspaper  Publishers 
Association’s  Technical  Exposition  and  Conference 
will  outdo  its  performance  in  Atlanta  of  two  years 
ago,  bringing  together  20%  more  exhibitors  on  20% 
more  show  space.  That’s  more  than  300  exhibitors 
covering  over  340,000  square  feet. 
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We’re  a  lot  more 
than  just  a  quality 
ink  company 


For  over  a  century,  we’ve  been  identifying 
your  needs  and  filling  them,  recognizing 
challenges  and  formulating  solutions,  searching 
out  questions  and  supplying  answers. 

How  have  we  achieved  consistently  high 
results  in  these  endeavors?  By  fully  applying 
our  experience  and  knowledge.  By  emphasizing 
creativity  and  inveritiveness.  By  hard  work, 
concentration  and  attention  to  detail.  In  short, 
we  think  things  out. 

If  you  want  more  than  ink  from  your  ink  sup¬ 
plier,  call  J.M.  Huber  today,  at  (201)  906-1760. 


•  Container  Inks  f  Water  Flexo  •  corrugated 
•  pre-printed  liner  •  kraft  bags  •  milk  and 
beverage  cartons  •  flexible  packaging 

•  specialties 

•  News  Inks  •  Offset  •  Letterpress  •  Flexo 

•  Commercial  Inks  •  Heatset  Offset 

•  Coldset  Offset 
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JUST  ASK  THE  GROWING 


Allentown  (PA)  National  Inserting  Systems 

Ann  Arbor  (Ml)  News 

Bloomington  (IL)  Pantagraph 

Boston  (MA)  Globe 

Bristol  (VA)  Bristol  Newspapers 

Brockton  (MA)  Enterprise 

Cape  Cod  (MA)  Times 

Concord  (NH)  Monitor 

Escondido  (CA)  Times  Advocate 

Flint  (Ml)  Journal 

Ft.  Lauderdale  (FL)  News  and  Sun-Sentinel 
Jacksonville  (FL)  Times  Union  &  Journal 
Kitchener-Waterloo  (Ontario)  Record 
Lansdale  (PA)  Reporter 
London  (Ontario)  Free  Press 
Longmont  (CO)  Daily  Times-Call 


Mesa  (AZ)  Tribune 

Middlesex  (MA)  News 

Middletown  (NY)  Times  Herald-Record 

Muskegon  (Ml)  Chronicle 

New  Haven  (CT)  Register 

Providence  (Rl)  Journal  Bulletin 

Pittsfield  (MA)  Berkshire  Eagle 

Quincy  (MA)  Patriot  Ledger 

Scranton  (PA)  Times 

Stuart  (FL)  News 

Suffolk  (NY)  Life 

Tampa  (FL)  Tribune 

Tucson  (AZ)  Newspapers 

Vero  Beach  (FL)  Press  Journal 

Watertown  (NY)  Daily  News 

West  Chester  (PA)  Daily  Local  News 


West  Palm  Beach  (FL)  Post  &  Evening  Times 
Winston-Salem  (NC)  Piedmont  Publishing 
Worcester  (MA)  Telegram  and  Gazette 

INTERNATIONAL  USERS: 

Cardiff  (England)  Western  Mail 
Cardiff  (England)  South  Wales  Echo 
Falun  (Sweden)  Dalarnas  TC 
Gavie  (Sweden)  Gefle  Dagblad 
Norrtalje  (Sweden)  Tidning 
Oslo  (Norway)  Aeker  &  Baerum 
San  ^bastian  (Spain)  El  Diario  Vasco 
Santander  (Spain)  El  Diario  Montanes 
Ski  (Norway)  Ostlandets  Blad 
Teesside  (England)  Evening  Gazette 
Vienna  (Austria)  Neue  Kronen-Zeitung 
Ystad  (Sweden)  Allehanda 


PMENT  IH/ff  CAN  GROW. 


MIIT  OF  SIMM!  HSUS! 


The  high  speed  SLS-1000  offers  the  newest 
technology  for  the  mailroom  including  a  micro¬ 
processor  based  PACKAGE  MONITORING 
SYSTEM  (PMS)  with  MISSED  INSERT  REPAIR 
and  ZONE  CONTROL. 

So.  as  your  insert  market  grows,  expanding  the 
SLS-1000  will  be  inexpensive  and  easy.  Because 
of  modular  expandability  from  two  to  over 
thirty  insert  hoppers,  you  can  implement  your 
future  system  NOW...! 

For  more  information  on  increasing  your 
inserting  capacity  call,  GMA.  We  respond  to  the 
needs  of  the  newspaper  industry. 


Corporate  Headquaters 
and  Sales 
1 1  Main  Street 
Southborough,  MA  01772 
Tel.  617-481-8562 
FAX  617-485-2060 


Graphic 
Management 
Associates,  Inc. 

The  Inserter  Company 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 


Visit  US  in  Booth  3224  at  ANPA/TEC  on  June  11-15, 1988 


®1988  -  Graphic  Management  Associates.  Inc. 


Floor  plan  for  ANPA  Technical  Exposition 
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(This  floor  plan  is  subject  to  change  pending  last-minute  shifts  in  booth 
sizes  and  locations.) 
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Georgia  World  Congress  Center 
Entrance  Concourse 


To  Red  Exhibit  Hall 


On-Site  Registration 


Information  Center 


Preregistration 


To  Blue  Exhibit 


Exhibitor  On-Site 
Preregistration 


Downtown  Atlanta 
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Shuttle  Bus 
Service 


Complimentary 
AN  PA  shuttle  buses 
will  carry  attendees 
between  all  hotels 
(with  the  exception  of 
the  OMNI  at  CNN 
Center)  and  the 
Georgia  World  Con¬ 
gress  Center. 


^  y  ^  f 

Restrooms  I  P"  •= 


^  GWee  Offices  I 


Key  to  Hotels _ 

1  Atlanta  Marriott  Marquis — Co-Headquarters 

2  Hyatt  Regency  Atlanta — Co-Headquarters 

3  American  Hotel 


8  Radisson  Hotel  Atlanta 

9  The  Ritz-Carlton,  Atlanta 

10  The  Westin  Peachtree  Plaza  Hotel 
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Atlanta  Hilton  and  Towers 
Days  Inn  Downtown 
Holiday  Inn-Downtown 
Omni  Hotel  at  CNN  Center 


Exhibitor  Booth  Directory 
Production  Management  Conference 


EXHIBITOR . BOOTH  NO. 

AB  Machinery . 3652 

Accu-Weather  Inc . 120 

AD/SAT . 2444 

Advertising  Media  Credit  Executives  Assoc . 1%3 

Agence  France  Presse . 8.30 

Agfa-Gevaert  Inc . .3040 

Airsystems  Inc . 3130 

Allen-Bradley  Co . 3240 

AMDOCS  Inc . 19.59 

American  Newspaper  Publishers  Association . 1944 

American  Printer . 3201 

American  Telephone  and  Telegraph  Co . 1448 

Anitec  Image  Corp . 3840 

Application  Engineering  Corp . 4614 

Arco  Engineering  Inc . 2.350 

ARTech . 3730 

Associated  Press,  The . 142 

Atex  Inc . 1024 

Austin  Company,  The . 552 

Autologic  Inc . 1040 

Baldwin  Technology  Corp . 4818 

BASF  Corp . 514 

Beckart  Environmental . 3259 

Benn  Brothers  pic . 3359 

Bidco  Manufacturing  Corp . .305 

Brite  Voice  Systems . 264 

Bruno  Unger,  USA . 1%1 

Camex  Inc . 708 

Cannon-Cross  Inc . 4624 

Canon  U.S.A.  Inc . 724 

Capital  Elevator  Sales  Inc . 3457 

Cariweb  Products  Inc . 4142 

Cary  Design  Inc . 3553 

Cerutti . 3752 

Charles  T.  Main  Inc . 1920 

Charles  W.  Pickens  Co . 765 

Chemco  Technologies  Inc . 1424 

Chemetron  Fire  Systems . 12 

Cheshire/A  Xerox  Co . 4112 

Chesley  F.  Carlson  Co . 1836 

Cilas  Inc . 2354 

CIP  Inc . 540 

Cleveland  Electric  Co . 4901 

Collier-Jackson  Inc . 424 

Compugraphic  Corp . 354 

Computer  Peripheral  Sciences . 402 

Computerease  Software  Inc . 260 

Concept  Publishing  Systems . 1324 

Cookson  Graphics  Inc . 2110 

Cortron  Div.  of  ITW . 268 

Crabtree  Vickers  Inc . 3118 

Craig  Cold  Type  Supply  Inc . 2020 

Creative  Data  Systems  Inc . .3912 

Crosfield  Electronics  Inc . 1924 

CText  Inc . 1008 

Custom-Bilt  Machinery  Inc . .3540 

Cybergraphic  Systems  Inc . 1308 

Dar-Mar  Inc . 3857 

Data  Sciences  Inc . .3917 

DataTimes . 424 

Denex  Systems  Technology . 3018 

Denver  Design  Associates . 4120 

DEV  Industries  Inc . 4048 

Dewar  Information  Systems  Corp . 105 

Diamond  Roller  Corp . .3458 

Digicolour  Technologies  Div.,  Newscolour  Corp . 665 

Digital  Equipment  Corp . 424 

Digital  Technology  International . 1804 

Drazan,  Frank . 2350 

DS  America  Inc . .308 

Duarte  Engineering  Inc . 220 

DuPont  Co . 4854 

Durbin  Associates . 464 

Dynalith . 454 


EXHIBITOR . BOOTH  NO. 

Dynaric  Inc./D YC  Supply . 2318 

E.A.M.  Industries . 3911 

Eastman  Kodak  Co . 1024 

Ebway  Industries  Inc . 3106 

Eclectic  Co.  Inc . 764 

ECRM . 602 

Editor  &  Publisher  Co.,  The . 704 

Egenolf  Contracting  &  Rigging  Inc . 46.36 

E.G.S./Treasure  Chest . 4810 

Electronic  Publisher  Inc.,  The . .302 

Enkel  Corp . 4214 

Ewert  Ahrensburg  Electric  GmbH . .3454 

Ferag  Inc . 4740 

Fincor  Electronics  Div.,  IMO  Delaval  Inc . 4824 

Flint  Inc.  Corp . 4040 

Fluorographic  Services  Inc . 952 

FMC  Corp . 4830 

Foster  Manufacturing  Co . 456 

Gaemmerler  (U.S)  Corp . 3940 

GB  Techniques  Ltd . 1868 

General  Printing  Ink  Div.,  Sun  Chemical  Corp . 3724 

George  R.  Hall  Contracting . 3248 

Gilbane  Building  Co . 237 

Graphic  Arts  Technical  &  Consulting  Services  Inc . 2244 

Graphic  Arts  Technical  Foundation . 3859 

Graphic  Enterprises  of  Ohio  Inc . 924 

Graphic  Management  Associates  Inc . 3224 

Graphic  Microsystems  Inc . 4354 

Graphic  Systems  Div.,  Rockwell  International  Corp.  4324 

Greerco  Corp . 1870 

Gulf  Coast  System  Design  Co . 936 

Hall  Processing  Systems . 3824 

Hamilton  Circulation  Supplies . 364 

Hantscho  Inc . 4324 

Hard  Face  Welding  &  Machine  Co.  Inc . 3250 

Harris  Corp.,  Controls  &  Composition  Div . 1908 

Harris  Graphics . 3612 

Hell  Graphic  Systems  Inc . 640 

Herco  Graphic  Products  Inc . 3106 

Hercules  Inc . 1818 

Hoechst  Celanese  Corp . .3204 

Hollenback  Composition  Equipment  Inc . 1956 

Howtek  Inc . 608 

International  Business  Machines  Corp . 1302 

IDAB  Inc . 340 

Ideal  of  America  Inc . 3514 

Imperial  Metal  &  Chemical  Co . 136 

Independent  Network  Systems  Inc . 1440 

Information  Engineering  Associates  Inc . 1652 

Information  International  Inc . 4024 

Ingenuity  Inc . 4106 

Inland  Newspaper  Machinery  Corp . 4448 

Integrated  Newspaper  Systems . 3912 

Interlake  Material  Handling . 4059 

IPEC  Inc . 4954 

Jardis  Insustries . 4224 

Jervis  B.  Webb  Co . 4754 

Kansa  Corp . 614 

K  &  F  Manufacturing  Corp . 2334 

King  Press  Corp . 3524 

Kirk-Rudy  Inc . 3508 

KMI  Marketing  Inc . 3019 

Koenig  &  Bauer  A.G . 3524 

Krause  Printing  Techniques  International . 13 

Kreonite . 123 

Lamb-Grays  Harbor  Co . 4724 

LAN  Systems  Inc . 1004 

Lektro  Southeast . 3039 

Levien  Instrument  Co . 8 

Lockwood  Greene  Engineers  Inc . 2144 

LogEtronics  Corp . 2344 

Mailroom  Systems  Inc . 4602 

Major  Controls  Inc . 3051 


(Continued  on  pa  fie  I2E) 
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EXHIBITOR . BOOTH  NO. 


M.A.N.-Roland  Inc . 3212 

Mar-Cor  Industries . 4157 

Martin  Automatic  Inc . 4230 

Masthead  International  Inc . 4453 

McCain  Manufacturing  Corp . 3800 

McDevitt  &  Street  Co . 1864 

Meadows  Co . 1965 

M.E.G.  (U.S.) . 4440 

MGl  International  Inc . 4946 

Micro  Systems  Specialists  Inc . 119 

Midwest  Publishers  Supply  Co . 730 

Milthorp  Machinery  Co . 3151 

MiraChem  Corp.Ltd . 3251 

Miracle  Industries  Inc . 4630 

Mitsubishi  Heavy  Industries  Ltd . 4708 

Monotype  Inc . 1710 

Motter  Printing  Press  Co . 3440 

Muller-Martini  Corp . 4308 

Multi-Ad  Services  Inc . 2004 

Mycro-Tek . 135 

MAPP  Systems  (USA)  Inc . 1740 

National  Graphic  Sales  Inc . 4614 

National  Machine  Co . 2060 

National  Utility  Service  Inc . 238 

Neasi-Weber  International . 754 

New  England  Newspaper  Supply  Co . 1240  or  1208 

Newspaper  Systems,  Support  &  Engineering . 1202 

Nolan  Products  Inc . 2224 

NuArc  Co.  Inc . 2250 

Nu-Graphics  Manufacturing  Inc . 4402 

Offset  Technology . 3548 

Olin  Hunt  Specialty  Products . 1860 

ONE  Corp . 4514 

One-For-One . 160 

Ovalstrapping  Inc . 4724 

Oxy-Dry/Nikka . 1508 

Pacesetter  Graphics . 4624 

Pacific  Press  Services  Inc . 4624 

Pako  Corp . 128 

Pamarco  Inc . 3154 

Patch  &  Print  Specialists  Inc . 4158 

Pathfinder  Graphic  Associates  Inc . 3140 

PC  Graphics  Inc . 1646 

Pellegren  Corp.,  The . 4140 

Photech  Imaging  Systems  Inc . 1540 

Pitman  Co . 502 

Plumtree  Co . 4802 

Polaroid  Graphics  Imaging  Inc . 336 

Power  Strap  Inc . 3740 

Press  Computer  Systems  Inc . 1808 

Press  Products  Inc . 4248 

Presstime  International  Inc . 4624 

Printers’  Service . 4058 

Printing  Impressions . 258 

Printware  Inc . 1352 

Pro  Marketing  Group  Inc . 4801 

Proofing  Technologies  Inc . 80{)  or  2210 

PSC  Floturn  Inc . 3150 

Publishers  Auxiliary . 1%4 

Publishers  Equipment  Corp . 3524 

Publishing  Technologies  Inc . 824-A 

Pulse  Research . 563 

QUAD/TECH  Inc . 4614 

Quark  Inc . 108 

Quipp  Systems  Inc . 3304 

Reuters  Information  Services  Inc . 2324 

Ricoh  Corp . 508 

Rochester  Institute  of  Technology . 2220 

Rockwell  International,  Graphic  Systems  Division . 4324 

Roll  Vac  Corp . 1955 

Royal  Zenith  Corp . 1724 

R.T.P.  Technical  Specialists . 2350 

Rudy  Otepka  Associates . 3652 

Ryco  Graphic  Manufacturing  Inc . 4804 

Rycoline  Products  Inc . 4240 

Sailrail  Enterprises  Inc . 3032 

Sat-Fax  Inc . 4924 

Schaefer  Machine  Co.  Inc . 7 

Scitex  America  Corp . 1508 

Seaboard  Energy  Systems . 952 

Seelos  and  Sons  Inc . 4057 


EXHIBITOR . BOOTH  NO. 


Semler  Industries  Inc . 3511 

Separation  Technologies  Inc . 460 

Seybold  Publications  Inc . 824 

Signode  Corp . 3517 

SIM  Products . 4004 

Smith  RPM  Corp . 3024 

Smurfit  Newsprint  Corp . 363 

Software  Consulting  Services . 108 

Solna  Inc . 3340 

Sony  Corp.  of  America . 1252 

Southern  Cross  of  Delaware  Corp . 3858 

Spegram  Inc . 1903 

Stacker  Machine  Co . 4614 

Star  International  Corp . 3824 

Stauffer  Media  Systems . 224 

Stepper  Associates  Inc . 324 

Stewart-Glapat  Corp . 463 

Stoesser  Register  Systems . 3045 

Strapex  Corp . 3253 

Support  Products  Inc . 4502 

Surbrook  Systems  Corp . 2120 

Synaptic  Micro  Solutions  Corp . 560 

System  Integrators  Inc . 1960/1962 

Taft  Equipment  Sales  Co . 3124 

Tasope’ . 1336 

Tech-Energy  Co . 2150 

Technidyne  Corp . 2352 

Technavia  S.A . 654 

TEC  Systems,  W.R.  Grace  &  Co . 4614 

Tegra  Inc . 2234 

The  Ink  Company . 3640 

3M  Co. /Industrial  Imaging  Dept . 236 

3M  Co./Industrial  Tape  Div . 3017 

Tel-Aire  Publications  Inc . 9 

TIC-Total  Image  Corp . 6 

Tingue,  Brown  &  Co . 863 

TV  Data . 854 

TV  Listing  Group  Inc.,  The . 230 

U.S.  Bureau  of  the  Census . 1 

U.S.  Postal  Service . 2 

Union  Carbide  Coatings  Service . 4508 

United  Press  International . 940 

Utilimaster  Corp . 3704 

Valley  Forge  Engineering  Co.  Inc . 3101 

Varn  Products  Co.  Inc . 1552 

Vision  Data  Equipment  Corp . 760 

Visual  Graphics  Corp . 1904 

VU/Text  Information  Services  Inc . 910 

Warner  MDS  Color  Corp . 4702 

WeatherData  Inc . 304  or  305 

Web  Press  Corp . 3804 

Web  Printing  (Controls  Co.  Inc . 3010 

Webquip  Corp . 4540 

Welch  Brothers  Inc . 3358 

Western  Lithotech . 3852 

Westinghouse  Electric . 4 

Windmoeller  &  Hoelscher  Corp . 3524 

W.R.  Grace  &  Co . 4340 

Xeta  Inc . i . 2044 

Xitron  Inc . 3904 

X-Rite  Inc . 4456 

XyQuest  Inc . 1652 


EDITOR’S  NOTE:  The  information  in  this  spe¬ 
cial  section  on  AN  PA/TEC  88  was  as  current  as 
production  schedules  allowed,  and  incorporates 
several  late  revisions  and  additions.  Last-minute 
changes  affecting  booth  numbers  and  locations, 
however,  may  have  taken  place  since  we  went  to 
press. 
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Booth  #3212 


4  reasons  >vhij  we  are  a 
must  see  at  this  uear's 
^  ANPA/TEC 


FLEXOMAN 


FLEXOMAN2/2 

Single  Width  Flexo^ 


More  FLEXOMAN  presses  will  be  in  ■ 
operation  in  1988  than  any  other  ■ 

competitive  press.  Come  see  our  W 

FLEXOMAN  4-color  Unit  on  display  ^ 

with  our  Flexo  Ink  Handling  System  M 
and  our  Flexo  Press  Management  H 

System,  INFOFLEX,  and  you  will  see  I 
why  we  are  the  industry’s  leader  H 

in  hexo.  ■ 

The  world’s  fastest  selling  Double  f 
Width  Offset  Press  with  over  160  k 
presses  sold  worldwide.  The  U.S.  W 
premier  of  the  UNIMAN  4/2  Tower  H 
(eight  printing  couples)  will  show  ^ 
you  why  we  are  the  worldwide  1 
leader  in  offset  technology,  m 

The  world’s  largest  graphic  arts  ■■ 
order  was  placed  this  year  for  39  4 
COLORMAN  offset  presses  valued  at  vj 
more  than  $600  million.  Come  ^ 
see  why  Rupert  Murdoch’s  News  ^ 
Corporation,  Ltd.  made  this  historic 
commitment  and  why  they  chose 
COLORMAN  offset  technology. 

I 

MAN  Roland  again  leads  the  market  B 
with  a  preview  of  it’s  FLEXOMAN  2/2  B 
Single  Width  Flexo  Press  Concept.  fl 
The  patent-pending  concept  is  an  fl 
extension  of  the  highly  successful  I 

Double  Width  FLEXOMAN  Design.  I 

'This  press  will  be  a  must  see  for  I 

the  small  newspaper  or  commercial  I 

printer.  fl 


UNIMAN  a/2 


COLORMAN 


ANPA/TEC 

Atlanta,  Georgia,  June  llth-15th,  1988 


■MAN  on  the  move  iroS^Ind] 


Anyone  can  play  notes,  but  it  takes  the  blending 


It’s  the  same  in  newspaper  printing. 

A  lot  of  people  make  plates.  But  only 
Western  blends  the  best  of  art  and 
science  to  bring  you  high-fidelity 
print  performance. 

of  art  and  technology  to  make  the  performance  unforgettable. 


With  hardworking  plates  that  deliver 
sharper  halftones.  Richer  color.  Greater 
on-press  economy.  For  both  daily  runs 
and  special  supplements. 

Brought  to  life  with  a  full  line  of 
subtractive  and  additive  plates,  auto¬ 
matic  processors  and  clean  aqueous- 
based  chemistry. 

That’s  what  happens  when  two  great 
graphic  traditions,  east  and  west, 
become  one. 

With  integrated  resources  in  fields  as 
diverse  as  electronics,  biotechnology, 
organic  and  inorganic  chemistry, 
carbon  and  polymer  chemistry. 

Western  Lithotech  and  Mitsubishi. 

Together,  a  new  force  in  the  future  of 
print  performance. 

Western  Lithotech,  3433  Tree  Court 
Industrial  Blvd.,  St.  Louis,  MO  63122. 
1-800-325-3310  (in  Missouri, 
314-225-5031),  Fax.  No.  314-825-4681. 

SEE  US  AT  ANPA  BOOTH  #3852 


WESTERN 

UTHOTECH* 


A  Mitsubishi  Kasei  Company 


WHO’S  SHOWING  WHAT  WHERE 


Booth:  120 

ACCU-WEATHER  INC. 

Staffed  by:  Joel  Myers,  president; 
Skip  Hunsberger,  marketing  director; 
sales  managers  Bruce  Konikoff,  Jeff 
Bertram,  Josie  Franzetta. 
Introducing;  One-call,  Macintosh-to- 
Macintosh  custom  weather  page  with 
text  and  graphics;  Macintosh- 
delivered  color  separations,  including 
Supermap  for  morning  or  evening  edi¬ 
tions;  daily  features  of  seasonal  in¬ 
terest  or  the  day's  major  weather 
story. 

Exhibiting;  Five-day  area  and  three- 
day  foreign  forecasts,  forecasts  for 
farming,  gardening,  air  quality, 
skiing,  and  vacationing,  tanning  in¬ 
dex,  flight  delays  and  local/regional 
statistics. 


Booth:  2444 

AD/SAT  INC. 

Staffed  by:  N.S.  Hayden,  president; 
David  Farren,  marketing  director; 
Frederick  Reinhardt,  systems  and  op¬ 
erations  director;  Christopher  Wood, 
facsimile  systems  manager;  Richard 
Luna,  computer  systems  develop¬ 
ment  manager. 

Introducing:  Computerized  message 
system  linking  newspapers  and  their 
sales  representatives  with  advertising 
agencies  and  advertisers.  An  electro¬ 
nic  communications  system  to  aid  in 
ordering  and  placement  of  national 
and  retail  advertising. 

Exhibiting:  AD/SAT  system’s  high- 
resolution  facsimile  recorder  and 
associated  electronics  used  in  news¬ 
papers'  reception  of  ad  material  via 
satellite  transmission. 


Booth:  830 

AGENCE  FRANCE  PRESSE 

Staffed  by:  John  Minting,  com¬ 
munications  manager;  Phillippe  Gus- 
tin,  U.S.  director;  Phillippe  Silvy, 
technical  sales;  Tony  Hileman, 
marketing  director;  sales  managers 
Dennis  Kinsella  and  L.J.  Lancer. 
Introducing:  AFP-PC  software  pack- 
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age  to  capture  newswires  on  a  person¬ 
al  computer. 

Exhibiting:  Impact  electronic  dark¬ 
room;  Image  Terminal  electronic  pic¬ 
ture  desk. 

Booth:  3040 

AGFA-GEVAERT  INC. 

Staffed  by:  Diane  Cielo,  marketing 
communications  manager. 
Introducing:  RECOPRINT  complete 
off-press  color  proofing  system  for 
producing  color  position  proofs  at 
less  than  ten  percent  of  the  cost  of 
conventional  overlay  proofing  sys¬ 
tems.  System  consists  of  color  print 
film,  color  print  papers  (both  glossy 
and  matte  surfaces),  chemistry,  pro¬ 
cessors  and  chemical  management 
station.  Applications  include  position 
proofing,  pre-scan  full-page  makeup 
proof  and  second-generation  transpa¬ 
rent  originals.  RECOPRINT  2610  and 
3212  Type  II  roller  transport  color 
proof  processors  (26”  and  32”  feed 
widths),  designed  for  quality  proofing 
with  RECOPRINT  materials,  have 
modular  electronics  and  access  time, 
dry-to-dry,  of  10  minutes. 

Exhibiting:  RPS  61(X)  camera  sys¬ 
tem  for  up  to  six  black-and-white  re¬ 
productions  per  minute.  Agfa’s  PTS 
offers  economical  Gevaset  SP81RC 
fast  paper  suitable  for  newspapers. 


Booth:  3130 
AIRSYSTEMS  INC. 

Staffed  by:  Milton  Lemaster,  pres¬ 
ident;  Michael  Boeh,  National  sales 
manager;  Kenneth  Martin  and  Lou 
Nyberg,  sales. 

Introducing;  Ghost  Controller,  an 
oscillating  ink  form  roller  that  elimin¬ 
ates  ghosting  (ink  starvation)  on  high¬ 
speed  web  offset  newspaper  presses; 
Air  Curtain,  affordable  technology  to 
assure  better  ink-water  balance,  cut 
make-ready  time,  facilitate  brighter 
color  with  stronger  solids  and  elimin¬ 
ate  web  breaks  caused  by  excess 
water;  Damp  Controller,  a  self- 
contained  oscillating  water  form  rol¬ 
ler  that  distributes  water  film  more 


evenly  across  the  plate  while  reducing 
the  amount  of  water  needed,  controls 
ink  and  water  build-up. 

Exhibiting:  Air  Set  web  drying  sys¬ 
tem  that  allows  improved  tension 
control  and  reduces  web  breakage. 
Also  reduces  smearing  and  marking 
caused  by  the  folders. 

Booth:  3240 

ALLEN-BRADLEY  CO. 

Staffed  by:  Don  Schroeder,  industrial 
specialist;  Randy  Nesbit,  product 
marketing  manager;  Mike  Faase, 
marketing  communications  spe¬ 
cialist;  Andy  Hoheisel,  Rockwell 
Graphics  Div.  automation  coordi¬ 
nator. 

Introducing:  A  Rockwell  Internation¬ 
al  Co.,  Allen-Bradley  will  show  com¬ 
munication  and  automation  products 
targeted  for  the  printing  industry.  AC 
and  DC  industrial  drives  will  be  fea¬ 
tured,  along  with  programmable  con¬ 
trollers,  data  highway  networks, 
operator  interfaces,  industrial  com¬ 
puters  and  worldwide  support  ser¬ 
vices.  Highlighted  will  be  the  Bulletin 
1395,  a  digital  DC  drive  built  for  the 
printing  industry. 

Booth:  1959 

AMDOCS  INC. 

Staffed  by:  Norman  Rafalowitz,  in¬ 
ternational  marketing  vice  president; 
Sam  Gajst,  project  manager. 
Introducing;  ADS/Page  automatic 
one-pass  paging  system  for  Yellow 
Pages  directory  publishers  (up  to 
1,000  pages  per  hour).  Said  to  mini¬ 
mize  filler  space,  maintain  uniformi¬ 
ty,  accommodate  late  changes  and 
facilitate  changes  in  rules  or  formats. 
Exhibiting:  ADS/Publishing  software 
for  directory  compilation,  page  com¬ 
pletion  and  typesetting;  ADS/ 
Production  system  for  integrating 
digitized  artwork  and  storing  and  re¬ 
trieving  art. 

Booth;  3201 

AMERICAN  PRINTER 

Staffed  by:  John  Favat,  publishing 
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You  know  the  quality  is  tops.  But  you  may  be 
surprised  at  how  competitive  the  prices  are. 

We're  talking  about  top  quality  newspaper  pre¬ 
press  products  such  as  Kodak  Pag/-Set™  RC  photo¬ 
typesetting  paper,  Kodak  line  films,  and  Kodak 
color  scanner  films. 

We've  been  around  the  newspaper  business 
for  a  long  time.  With  Kodalith  film.  With  photo¬ 
typesetting  papers.  With  Kodak  PMT'^  products. 
With  films  and  papers  for  press  photographers,  too. 
And  for  more  than  a  decade  we've  sponsored  the 
annual  newspaper  color  printing  contest.  Run  For 
The  Money. 

What's  new  is  our  commitment  to  supply 
innovative  pre-press  products  designed  specifically 
for  newspapers,  at  prices  that  are  truly  competitive. 

That  goes  for  electronic  as  well  as  photo¬ 
graphic  imaging;  and  for  color  as  well  as  black- 
and-white. 

Go  ahead.  Test  the  Kodak  commitment.  Call 
1-800-445-6325  Ext.  714  fora  listing  of  the  dealers 
of  Kodak  newspaper  products  nearest  you. 

Or  write:  EASTMAN  KODAK  COMPANY, 
DEPT.  412L-NM,  P.O.  Box  92894,  Rochester,  N.Y. 
14692-9939. 

But  whatever  you  do... 

Don't  go  to  press  without  Kodak. 


The  new  vision  of  Kodak 


©  Eastman  Kodak  Company,  1988 


director;  Len  Kastell,  associate  pub¬ 
lisher;  Jill  Roth,  editor;  Mark  Smith, 
features  editor;  Pat  Barrett,  regional 
manager. 

Exhibiting:  Copies  of  various  issues 
of  American  Printer  and  Graphic  Arts 
Product  News  will  be  available.  Also, 
various  reprints,  books  and  audio  cas¬ 
settes  that  discuss  production  and 
technology  issues  will  be  highlighted. 


Booth:  1448 

AMERICAN  TELEPHONE  AND 
TELEGRAPH  CO. 

Staffed  by:  Account  executives- 
industry  consultants  assigned  to 
newspaper  accounts  nationwide. 
Introducing:  AT&T  6386  WGS  desk¬ 
top  computer,  providing  the  speed 
of  true  32-bit  architecture,  64  Mbytes 
of  RAM,  multi-tasking/multi-user 
capabilities,  networking  and  MS- 
DOS  and  UNIX  functionality.  DOS 
Supervisor  allows  users  to  load  all  ap¬ 
plications  software  at  once  and  switch 
between  applications  with  a  single 
keystroke.  Users  can  employ  all  their 
existing  MS-DOS  software  on  the 
system.  Also  Designer's  Atelier  Re¬ 
mote  Viewing  System-AT&T  PC  Ap¬ 
plication  with  Optel  Communications 
Inc.’s  Telewriter  software  and  AT&T 
Creative  Softvisions  two-  and  three- 
dimensional  animation  and  modeling 
software. 

Exhibiting:  System  75  digital  PBX 
and  business  information  systems 
controller;  PC  Image  Director  with 
fax  connection  board;  MAIL,  a  total 
messaging  solution;  Audio  Informa¬ 
tion  Exchange  voice  messaging. 


Booth:  3840 

ANITEC  IMAGE  CORP. 

Staffed  by:  Doris  Brown,  trade  show 
manager;  Chris  Kearney,  trade  show 
coordinator. 

Introducing:  Newsdot  is  a  high¬ 
speed,  orthochromatic  camera  line 
film  said  to  yield  lith  results  in  rapid- 
access  conditions.  It  offers  ultra-high 
contrast  and  stable  reproduction,  and 
is  designed  for  use  in  the  Reprodot 
processing  system. 

Exhibiting:  Reprocopy  diffusion 
transfer  products  and  equipment:  va¬ 
rious  scanner  films;  Reprolite  HVH 
contacting  line;  Reprotype  typeset¬ 
ting  films  and  paper. 


Booth:  2350 

ARCO  ENGINEERING  INC., 
NEWSPAPER  DIV. 

Staffed  by:  Steve  Watson,  president. 
Introducing:  Ultrasonic  web  break 
detectors;  solid-state  commutator  us¬ 
ing  Hall  Effect  sensors,  replacing 
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mechanical  brushes  and  commutators 
located  on  the  reel  arms;  infrared  sur¬ 
face  sensing  and  roll  position  conver¬ 
sions;  parts  for  Beach  bend  and  trim 
machines;  tension  panel  conversions 
from  the  standard  to  simplified 
systems;  paster  brushes. 


Booth:  4059 

ARPAC  CORPORATION 

Staffed  by:  Charles  Murray,  market¬ 
ing  vice  president;  Randy  Spahr, 
Consolidated  Packaging;  L.  Martelli. 
national  sales  manager. 

Introducing:  Newsprint  Wrapper,  a 
new-generation  machine  for  high¬ 
speed  newspaper  collating  and 
polyethylene  wrapping. 


Booth:  3730 

ARTECH  (Alternative  Resource 
Technologies  Inc.) 

Staffed  by:  Mike  Jones,  director  of 
graphic  arts/waste  management  di¬ 
vision;  Jim  Walters,  sr.  vice  pres¬ 
ident;  James  S.  Wooley,  president; 
Bob  Skorpil,  executive  vice  presi¬ 
dent,  Debbie  Watson,  administrative 
assistant. 

Introducing:  High-volume  and  low- 
volume  ink  reclamation  systems  and 
solvent  recovery  units,  offering  the 
printing  industry  a  total  waste  man¬ 
agement  program  for  waste  inks  and 
solvents.  Remote  diagnostics  and  a 
video  presentation  of  the  company 
and  its  products  will  be  shown. 


Booth;  142 

ASSOCIATED  PRESS,  THE 


Staffed  by:  Larry  McDermott,  gener¬ 
al  executive,  office  of  the  president; 
James  C.  Lagier,  newspaper  mem¬ 
bership  deputy  director;  Hal  Buell, 
assistant  general  manager  for  News- 
Photos;  Don  DeMaio,  graphics  direc¬ 
tor;  Mike  Bauer,  electronic  darkroom 
project  manager;  Ed  Naphor  account 
executive. 

Introducing:  AP/Leafax  negative 
transmitter,  which  sends,  scans  and 
processes  color  or  black-and-white 
negatives  over  standard  phone  lines 


or  digital  circuits;  a  PC-based  electro¬ 
nic  darkroom  with  on-screen  proces¬ 
sing  of  photographs,  including  crop¬ 
ping,  shading,  adjusting  contrast  and 
captioning;  GraphicsNet  digital  satel¬ 
lite  graphics  transmission  to  Macin- 
tosh-equiped  members;  SelectStocks 
computerized  selection  of  a  custo¬ 
mized  stock  list. 

Exhibiting:  NewsPlus  graphically 
enhanced  cable  TV  news  service; 
AP’s  own  AP286  editing  terminals; 
DataStream  high-speed  news  service; 
DataFeature  high-speed  transmission 
of  material  from  supplemental  news 
services  and  syndicates;  LaserPhoto 
1  and  11  primary  and  supplemental 
photo  reports;  AP  StockQuote  Hot¬ 
line  voice  stock  quotation  service. 


Booth:  1024 

ATEX  INC. 


Staffed  by;  Richard  Simpson,  market¬ 
ing  vice  president;  Paul  Woods, 
North  American  field  operations  vice 
president;  Max  Coebergh,  interna¬ 
tional  field  operations  vice  president. 
Introducing:  Writer  Software,  a 
powerful,  fast  and  flexible  writer’s 
tool  designed  to  run  on  IBM  and  IBM 
compatible  PCs,  is  the  first  product  in 
the  new  Atex  PC  Publishing  Series. 
Also  demonstrations  of  the  latest  re¬ 
lease  of  News  Layout  software  oper¬ 
ating  on  the  Sun  Microsystems-based 
Atex  Graphics  Workstation.  Linked 
to  the  Atex  Publication  Production 
Node,  Release  3  of  News  Layout  in¬ 
cludes  improved  user  interface  and 
the  ability  to  send  and  accept  page 
dummys  to  and  from  the  Architect 
dummying  program. 

Exhibiting:  Editorial  and  advertising 
front-end  systems;  latest  Publication 
Production  Node  database  software; 
pagination  systems;  display  ad 
makeup  terminal;  remote  editorial 
and  advertising  systems;  PC  Pub¬ 
lishing  Series;  Kodak  Designmaster 
8000  color  electronic  prepress 
system. 
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The 

best-selfing 

Madnlosh 

sofh/vaie 

iustcjot 

theuHimale 

upgrada 


MacDraw*  II.  The  profes¬ 
sional  standard  for  graphics 
made  more  professional  with 
spectacular  color,  zooming, 
layering,  plus  more  flexibility, 
precision  and  speed. 


^^MocWrite^  5.0.  The  most 
popular,  easy-to-use  Macintosh 
word  processor,  now  with  a  100.000 
word  dictionary  and  built-in 
spelling  checker. 


Double 

Sided 


Presenting  Claris™  1.0.  We  used  to  be  a  flexible  and  precise.  With  new  features  like 

part  of  Apple""  Computer.  zooming  and  layering.  And  now  on  the 

Now  we’re  on  our  own.  New  stationery.  Macintosh  II,  your  basic  breathtaking  color. 
New  phones.  New  offices.  The  whole  bit.  MacWrite,  the  most  popular  Macintosh 

And  here  we  are,  while  the  halls  are  word  processor  of  all  time,  now  includes 
still  filled  with  the  scent  of  new  carpet,  intro-  a  built-in  spelling  checker,  a  100,000  word 
ducing  more  powerful  versions  of  the  most  dictionary  and  an  abundance  of  new  option- 
popular  Macintosh®  software  of  all  time.  al  keyboard  commands. 

MacDraw,  the  desktop  publishing  MacPaint,  the  illustration  program 

standard  for  graphics,  has  been  completely  that’s  inspired  nearly  as  many  imitators  as 
overhauled  as  MacDraw  II.  It’s  faster,  more  the  Mona  Lisa,  now  exhibits  a  larger  work 

©  1988.  Claris  Corporation.  440  Clyde  Ave. .  Mountain  View.  California  94043.  Claris,  the  Claris  logo  and  SmartForms  are  trademarks  of  Claris  Corp.  MacDraw.  MacPaint.  MacProJect 
and  Mac  Write  are  registered  trademarks  of  Claris  Corp.  Apple  and  Macintosh  are  registered  trademarks  of  Apple  Computer.  Inc. 


mpany 


MacProiect 


C  L  A  H  1  ^ 


MacProject'  H.  This 
cartographer  of  success 
precisely  allocates  time,  links 
sub  projects,  then  tracks  the 
most  complex  projects  from 
start  to  finish. 


Double 

Sided 


MacPaint'  2.0.  A  bigger  work 
area,  tear  off  menus,  templates, 
snapshot  windows  and  the  "magic 
eraser"  make  your  artwork  more 
art  and  less  work. 


area.  Tear-off  menus.  Zoom.  Templates. 
Auto-scrolling.  And  nine  snapshot  windows. 

All  designed  to  make  artwork  more  art 
and  less  work. 

Finally,  MacProject  II,  a  full -power, 
profession^ -level  project  manager  that 
generates  tables,  PERT  charts,  Gantt  charts, 
histograms  and  applause  in  presentations. 

If  you  thought  it  was  good  in  black  &  white, 
wait  until  you  see  it  in  color. 

For  the  whole  scoop,  dial  our  upgrade 


hotline:  (800)544-8554.  But  here's  where  it 
gets  really  exciting. 

Coming  soon  to  a  Macintosh  near  you: 
new  and  innovative  Claris  applications 
that  make  the  most  of  the  Mac’s  graphic, 
intuitive  approach  to  computing. 

Case-in-point:  SmartFormsr  The  quick 
and  inexpensive  way  to  design  and  manage 
professional-looking  business 
forms.  So  there  you  have  it. 

Claris  has  arrived.  Stay  tuned. 


For  more  information  or  the  location  of  the  nearest  Claris  dealer,  call  toll-free  (800)  334-3535.  For  more  information  in  Canada  call  toll-free  (800)  668-8948. 


Booth;  552 

AUSTIN  COMPANY,  THE 

Staffed  by:  Len  Elliott,  director;  Bill 
Brister,  John  Jalkopin,  Charles  Whit¬ 
more,  associate  planning  directors, 
Mike  Pusich,  associate  design 
director. 

Introducing:  Displays  of  current  and 
recent  newspaper  facilities  in  North 
America. 

Exhibiting:  Model  of  Columhiis 
(Ohio)  Dispatch  production  plant. 


Booth:  1050 

AUTOLOGIC  INC. 


Staffed  by:  Paul  McGarrell,  presi¬ 
dent,  Dennis  Nierman,  sales  and 
marketing  vice  president. 
Introducing:  APS-450,  800  and  800S 
Page  Image  Processors  driving  laser 
imagers  of  various  resolutions.  PlPs 
store  fonts  and  software  required  for 
full-page  text  and  graphics  raster  im¬ 
aging.  An  APS-6  images  full  broad¬ 
sheet  pages  with  graphics  at  high 
speed  and  an  APS-6/ 1  SOS  images  dou¬ 
ble-truck  tabloid  pages,  rotated.  One 
APS-6  will  be  online  to  an  APS-36 
processor.  Various  interfaces  will  be 
used. 

Exhibiting:  APPS-1  paginating  and 
photoimaging  system  for  output  to 
litho  film,  offset  plate  or  RC  paper. 


Booth:  4818 

BALDWIN  TECHNOLOGY  CORP. 

Staffed  by:  Robert  Doudican,  news¬ 
paper  and  insert  market  manager; 
Shaun  Kilfoyle,  marketing  manager. 
Introducing;  Model  109  Count-0- 
Veyor  counter-stacker,  designed  for 
efficiency  at  small  newspapers  and  in¬ 
sert  printers,  with  an  accurate  laser 
counting  device  for  precision  across 
the  speed  range  of  most  presses; 
Newspaper  Blanket  Cleaner,  with 
pneumatic  brush  system,  for  no 
downtime  for  cleaning  and  reduced 
waste;  Press  Protection  System,  in¬ 
cluding  the  1 150  series  for  web  break 
detection;  1301  Chill  Roll  Cleaner 
automatic  system  for  removing  sol¬ 
vent  and  oil  condensate  from  chill  rol¬ 
ler  surface  without  liquid  waste. 
Exhibiting:  Central  circulators,  Auto- 
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mix.  Freeflow  Filter,  Microset  Gluing 
and  Softening  System,  Model  166 
Compensating  Overstacker  and  Mod¬ 
el  145NC  Stacker. 


Booth:  514 

BASF  CORP.,  Coatings  &  Inks 
Div. 

Staffed  by:  Rolf  Apelt,  sales  director/ 
general  manager;  Clif  Valentine, 
marketing  director;  Harry  Bloom, 
sales  director;  Guenther  Stemper, 
technical  manager;  Stan  Piet,  technic¬ 
al  specialist-newspapers;  Harvey 
Millman,  Nyloprint  and  newspapers 
product  manager. 

Exhibiting:  Photopolymer  dry  offset 
and  letterpress  plates. 


Booth;  3259 

BECKART  ENVIRONMENTAL 


Staffed  by:  Art  Fedrigon,  president; 
Tom  Fedrigon,  sales  and  marketing 
manager. 

Introducing:  Equipment  to  treat  in¬ 
dustrial  wastestreams,  both  batch  and 
continuous  flows,  utilizes,  says  Beck- 
art,  cost-effective  techniques  and 
simple  operation. 

Exhibiting:  Recessed  plate  filter 
presses. 


Booth;  305 

BIDCO  MANUFACTURING  CO. 

Staffed  by:  Harvey  Bidner,  president; 
June  Smith,  general  manager;  Leo 
Hensens,  customer  service. 
Introducing:  Ripswitch,  which  per¬ 
mits  feeding  one  Bidco  Frontpage  las¬ 
er  imager  from  up  to  three  different 
sources,  and  RasterPaginator  (per¬ 
forming  all  RipSwitch  functions), 
which  merges  ripped  data  from  up  to 
three  different  front-end  systems  at 
the  output  end  of  the  system. 
Exhibiting:  FrontPage  laser  imagers. 


Booth:  264 

BRITE  VOICE  SYSTEMS  INC. 

Staffed  by:  R.D.  Calvert.  Cityline 
national  director;  Betsy  Farley, 
marketing  director;  Dave  Martin, 


sales  and  marketing  vice  president. 
Introducing:  Cityline,  a  24-hour  in¬ 
teractive  voice  information  system 
that  supports  advertising  sales,  edito¬ 
rial  functions  and  promotion  depart¬ 
ments  with  interactive  polling,  re¬ 
venue  increases,  building  reader 
loyalty  and  establishing  local  identity. 


Booth:  1961 

BRUNO  UNGER,  USA 

Staffed  by:  Al  Elton,  general  partner; 
Claes  Piculell,  Grafiks  Imports  A/S 
product  manager. 

Exhibiting:  Products  of  manufacturer 
of  knifebox  blades  and  accessories. 


Booth:  708 

CAMEX  INC. 

Staffed  by:  Tom  Hagan,  president; 
George  White,  sr.  vice  president. 
Introducing:  “Fourth  Wave”  edito¬ 
rial,  classified,  display  ad  and  dum¬ 
mying  applications,  all  running  on 
networked  standard  platform  work¬ 
stations  and  database  .servers.  Com¬ 
ponents  can  be  configured  to  serve 
newspapers  of  all  sizes. 


Booth:  4624 

CANNON-CROSS  INC. 

Staffed  by:  Boyd  Hammond  and  Ger¬ 
ry  Critchfield,  vice  presidents; 
Charles  Knudson,  president. 
Introducing:  Newsprint  and  news¬ 
print  waste  management  systems; 
newspaper  rack  maintenance 
systems;  computerized  production 
maintenance  systems;  No-Rad  anti¬ 
static,  antiglare  screens  for  VDTs  to 
eliminate  electromagnetic  emissions. 
Exhibiting:  Fleet  maintenance 
systems;  quality  control  measure¬ 
ment  systems. 

Booth;  724 

CANON  U.S.A.  INC. 

Staffed  by:  M.  Sakata,  marketing 
director. 

Introducing:  RT-6II  portable  trans¬ 
mitter  to  wire  photo  receivers  using 
telephone  lines;  RC-76()  still-video 
camera  with  6(K),0()()-pixel  CCD  tip; 
RR-45()  still-video  recorder. 
Exhibiting:  RC-7()I  still-video  camer- 
a;  RR-551  still-video  recorder;  RT- 
971  still-video  transceiver;  FP-5I() 
video  printer. 


Booth;  3457 

CAPITAL  ELEVATOR  SALES  INC. 

Staffed  by:  Richard  Vrenna.  presi¬ 
dent. 

Introducing:  Roll-handling  equip¬ 
ment  for  the  reel  room. 
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But  what’s  really  great  about 
Hoechst  Newsplate  A  is  most 
likely  it  can  be  developed  in  the 
processor  you  now  use.  It 
eliminates  the  expense  of  new 
equipment  or  the  need  to 
modify  old  equipment  to  meet 
government  waste  standards. 

On  the  Press 

Newsplate  A  is  a  most  reliable 
plate  for  the  newspaper  industry. 
It’s  presensitized  coating  is  ap¬ 
plied  to  Hoechst ’s  tough  elec¬ 
trochemical  grain  giving  you 
consistent  quality  runs  of  200M-f- 
time  after  time.  With  Newsplate 
A,  you  get  sharp  dot  reproduc¬ 
tion  for  clean,  clear  images,  ex¬ 
cellent  ink/water  balance. 
Newsplate  A  is  resistant  to  image 
wear  and  oxidation  and 
minimizes  remakes  and 
downtime. 


Are¥)u^stmgl)ur 
Time  oaWaste? 


On  the  Shelf 

Newsplate  A  has  a  guaranteed 
shelf  life  of  two  years.  Buying  in 
quantities  eliminates  constant 
reorders.  Stock  up  at  today’s 
prices  for  tomorrow’s  runs. 
Think  about  it.  Hoechst 
Newsplate  A  is  the  best  possible 
tool  to  work  with  in  your 
plateroom  or  pressroom. 

i^hj£(plate 

Because  your  time’s  too 
valuable  to  waste. 
1-800-243-NEWS 


Hoechst  Celanese 

Hoechst  ^ 


Wasted  Time  is 
Wasted  Money. 
Hoechst  iOtctosfplate 
Saves  You  Both! 


In  Prepress 

Hoechst  Newsplate  A  is 
precoated  and  prepunched.  This 
means  there  is  no  need  for  you 
to  ever  use  lacquer,  no  need  for 
roller  coaters  or  punch/coaters, 
no  fumes,  no  mess,  no  clean  up 
and  worry  over  waste  disposal. 
In  Processing 

Hoechst  Newsplate  A  Developer 
is  aqueous-based  and  odorless.  It 
is  ecologically  safe  and  can  be 
disposed  of  in  most  sewage 
systems.  There  is  no  need  for 
costly  certified  licensed  waste 
haulers.  No  need  to  spend  your 
time  with  waste  reports  and 
approvals. 


A887 


Booth:  4142 

CARIWEB  PRODUCTS  INC. 


Staffed  by:  Yesenia  Bennett,  John 
Guevara  and  Max  Vasquez,  sales;  Joe 
Henderson,  president. 

Introducing;  Web  silicone  applicators 
for  protecting  the  color  side  of  news¬ 
print  webs,  by  applying  a  silicone- 
water  solution  to  the  dor  side  to  re¬ 
duce  marking,  smearing  and  paper-to- 
paper  offsetting. 

Exhibiting;  Single-  and  double-width 
paster  tabs  for  automatic  flying 
pasters;  double-sided  transfer  tape 
for  manual  and  automatic  splicing. 


Booth:  3553 

CARY  DESIGN  INC. 


Staffed  by:  James  Anzelmo,  general 
manager;  James  Marek,  sales  en¬ 
gineer;  Joe  Kerner,  project  engineer. 
Introducing;  Flexographic  Flying  Im¬ 
printer,  which  automatically  changes 
copy  without  stopping  or  slowing 
presses.  It  is  used  to  change  addresses 
and  store  names  for  advertising  sup¬ 
plements.  Utilizes  water-based  inks 
and  can  be  used  on  either  coated  or 
uncoated  paper  at  press  speeds  up  to 
2,000  fpm. 

Booth:  3752 

CERUTTI 

Staffed  by:  Paul  Cappa,  exec,  vice 
president;  Bob  Mrak,  vice  president. 
Exhibiting;  Single-width,  one-repeat, 
single-width,  double-repeat  and  dou¬ 
ble-width  newspaper  presses,  as  well 
as  a  full  complement  of  reels  and  fol¬ 
ders.  Also  commercal  flexo  printing 
presses. 
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Booth:  1920 
CHAS.  T.  MAIN  INC. 

Staffed  by:  George  Grogan,  vice  pres¬ 
ident;  Richard  Rowse,  Dwight  Ro¬ 
gers,  press  engineers;  John  Walsh, 
project  manager. 

Exhibiting;  Photographic  display  and 
brochures  of  architectural  and  en¬ 
gineering  services. 


Booth:  765 

CHARLES  W.  PICKENS  CO. 

Staffed  by:  C.R.  Pickens,  president; 
Gloria  Pickens,  hostess. 
Introducing:  Light-weight  Palcon 
folding,  wheeled  cart  for  bulk  move¬ 
ment  of  newsprint  in  conjunction  with 
Palcon  track  equipped  trucks  pro¬ 
vides  benefits  of  palletizing  the  pro¬ 
duct  without  need  for  pallet  movers, 
forklifts  or  battery  chargers,  accord¬ 
ing  to  the  company.  Can  be  used  in 
mailroom  for  storage  and  transport  of 
Sunday  supplement.  Also  consultant 
services  for  transportation  and  dis¬ 
tribution. 


Booth:  1424 

CHEMCO  TECHNOLOGIES  INC. 

Staffed  by:  Frederick  Barnes, 
marketing,  sales  and  service  sr.  vice 
president;  Robert  Feldberg,  news¬ 
paper  market  manager;  Richard  San- 
severa,  marketing  vice  president; 
Sandy  Peterson,  marketing  com¬ 
munications  manager;  Mahesh  Mahe- 
ta,  Ken  McKenna,  imaging  sales  vice 
presidents. 

introducing:  Daylight-operating  color 
proofing  system  supplying  12  proofs/ 
hr.  for  multiple  press  lines;  Hell 
Chromagraph  Digital  Scanner,  mod¬ 
els  DC-380  and  CP-345,  using 
keyboard,  color  monitor  and  Pixon 
software  to  adjust  for  printing  con¬ 
ditions;  Autokon  digital  enhancement 
package  and  auto  transparency 
scanner. 

Exhibiting:  Laser  facsimile  systems, 
masking  systems,  processing  equip¬ 
ment,  color  reproduction  films,  scan¬ 
ner  films. 


Booth:  12 

CHEMETRON  FIRE  SYSTEMS 

Staffed  by:  Fred  Hildebrandt,  Chem- 
tronics  manager;  Larry  Pritchett,  Ron 
Robertson,  regional  managers. 
Introducing:  Incipient  Fire  Detection 
System  employs  state-of-the-art  tech¬ 
nology  for  detection  at  earliest  stage 
in  order  to  minimize  reaction  time. 
Micro  1  E.V.  Fire  Control  Panel  fea¬ 
tures  easy-to-understand  announce¬ 
ment  of  fire  condition  and  supervisor 
release  of  fire  suppression  agent,  with 
self-diagnostics  for  constant  moni¬ 
toring. 


Exhibiting:  Low-pressure  carbon 
dioxide  fire  suppressant  system  for 
printing  press  fire  protection. 


Booth;  4112 

CHESHIRE/A  XEROX  COMPANY 


Staffed  by:  Regis  Mclnerney,  south¬ 
east  regional  sales  manager. 
Introducing:  High-volume,  high- 
quality  ink  jet  addressing  system, 
coupled  with  a  specially  designed  597 
ink  jet  base,  capable  of  printing  on 
coated  or  uncoated  stock  in  a  variety 
of  styles  and  sizes;  complete  high¬ 
speed  labeling,  sorting  and  stacking 
system  for  newspaper  applications 
that  includes  industry-standard  539 
Labeling  Head  and  the  new  599  Coun¬ 
ter  Stacker  (both  available  as  stand¬ 
alone  units  or  in-line  off  most  news¬ 
paper  inserters). 

Exhibiting:  500  Series  labeler  for 
handling  up  to  30,000  pieces  per  hour 
and  featuring  a  new  13.3”  spacing  op¬ 
tion  that  considerably  increases  pro¬ 
ductivity  on  larger  material.  Will  be 
shown  with  594  automatic  zip  code 
scanner  option  and  with  552  quarter- 
folder. 


Booth:  540 

CIP  INC. 

Staffed  by:  Technical  service  per¬ 
sonnel. 

Exhibiting:  Newsprint,  newsprint 
capacity  additions  and  kenaf  update. 

Booth:  4901 

CLEVELAND  ELECTRIC  CO. 

Staffed  by:  L.W.  Cleveland  Jr.,  vice 
president;  R.C.  Sexton,  general  man¬ 
ager  of  distributor  sales;  Debby  For¬ 
rester,  telemarketing  coordinator. 
Exhibiting:  DC-drive  motors  and  re¬ 
newal  parts. 


Booth;  424 

COLLIER-JACKSON  INC. 

Staffed  by:  Terry  Walsh,  national 
sales  manager;  Warren  Fletcher,  sys¬ 
tems  and  development  director;  Jerry 
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The  Harris  8300  integrated  newspaper  ^tem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  ^t  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  n^s.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  1-800-4-HARRlS,  Ext  4100. 


Martinez,  newspaper  systems  divi¬ 
sion  manager;  Laura  Vaughn,  sales 
and  marketing  director. 

Exhibiting:  CJ/Newspaper  Manage¬ 
ment  Systems,  designed  to  handle  cir- 
culation,  advertising,  financial 
accounting  and  human  resource  man¬ 
agement  needs. 


Booth:  1008 

COMPUGRAPHIC  CORP. 

Staffed  by:  Stephen  Dupree,  market¬ 
ing  manager. 

Exhibiting:  Compugraphic  9600  full- 
page  imagesetter;  Dawn  display  ad 
workstation  and  Dawn  scanner;  In¬ 
trepid  Network  for  editorial,  classi¬ 
fied  and  wire  service  capture. 


Booth:  260 

COMPUTEREASE  SOFTWARE 
INC. 

Staffed  by:  Carl  Berg,  president; 
Carol  Berg,  vice  president,  Joe  Cas- 
parino,  technical  support  manager. 
Introducing:  Wordmover  integrated 
software  containing  word  processing, 
document  tracking,  communications 
and  terminal  emulation  in  an  easy-to- 
use,  customizable  program  for  inter¬ 
facing  with  any  publishing  system. 
Exhibiting:  Send/Fetch  Plus  Editor 
word  processing  and  communications 
for  Atex  systems;  Pagecontrol/AL  ad 
dummying  product. 


Booth:  402 

COMPUTER  PERIPHERAL  SCI¬ 
ENCES  INC. 

Staffed  by:  John  Attas  Jr.,  president; 
Thomas  Spooner  III,  vice  president; 
Thomas  Imperato,  national  sales 
manager;  Walter  Tertan,  marketing 
manager;  Mike  Podanoffsky,  PC  soft¬ 
ware  director;  Paul  Norton,  applica¬ 
tions  director. 

Introducing:  Astrotek  2000  Pub¬ 
lishing  System  for  newspapers  and 
magazines  without  a  computer  room 
offers  up  to  192  PC  terminals,  slave 
processors,  output  to  many  typeset¬ 
ters  and  pagination,  editorial  and  dis¬ 
play  ad  software,  as  well  as  business 
applications.  Astrocolor  prepress  col¬ 
or  workstation  with  48-bit  processor 
has  full  functionality  with  output  to 
raster  typesetters  and  conventional 
marking  engines.  Astroscript  PS  page 
description  language  runs  in  display 
and  laser  output  mode,  with  both  pre¬ 
view  capability  and  output  in  multiple 
resolutions.  PCType/PCclassad  is 
PC  software  that  runs  on  LAN  net¬ 
works  and  is  PS/2  compatible.  CPS 
will  output  on  Tegra  Genesis  Ik  re¬ 
solution  dry  laser  proofer,  Chelgraph 
IBX  2k  typesetter  (both  marketed  by 
CPS)  and  the  Apple  LaserWriter. 
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Exhibiting:  DTI  display  ad  software 
running  on  a  Macintosh  II  online  to 
the  Astrotek  System,  with  integrated 
graphics  and  scannable  art. 


Booth:  1324 

CONCEPT  PUBLISHING  SYS¬ 
TEMS 

Staffed  by:  Harvey  Brown,  sales  and 
marketing  vice  president;  James  Con¬ 
ley,  president;  Harold  Maynard, 
national  accounts  manager;  Donald 
Kitchin,  regional  sales  manager; 
Gerald  Fix,  regional  sales  manager. 
Introducing;  New  Macintosh  person¬ 
al  computer-based  news  and  classi¬ 
fied  ad  software  and  a  new  product  to 
enable  small  publications  to  set  dis¬ 
play  ads,  news  text  and  classified  ads 
on  a  single  Macintosh.  Also,  Macin¬ 
tosh-based  business  software  pack¬ 
age  for  small  newspapers. 
Exhibiting:  Macintosh-based  hard¬ 
ware  using  AdWorks  ad  display  soft¬ 
ware  package. 

Booth:  2110 

COOKSON  GRAPHICS  INC. 

Introducing:  Self-contained  subtrac¬ 
tive  plate  processor;  A503  subtractive 
plates  (for  medium  to  long  runs)  and 
A500  subtractive  plates  (for  short  to 
medium  runs)  that  can  be  processed 
through  additive  or  subtractive 
machines;  aqueous  base  and  coatings 
subtractive  chemistry  that  passes 
EPA  standards. 


Booth:  3118 

CRABTREE  VICKERS  INC. 

Staffed  by:  David  Murley,  president; 
Alan  Oppenheim,  national  sales  man¬ 
ager;  William  Ratcliff,  sales  director. 
Introducing:  Civilox  +4  color  print¬ 
ing  unit  with  Civilox  inking  built-in 
goes  online  with  existing  letterpress 
units  for  four-color  process  work. 
Exhibiting:  Civilox  retrofit  anilox 
keyless  inking  system  for  newspaper 
letterpress  equipment  is  designed  to 
enable  users  to  cost-effectively  bring 
older  equipment  up  to  modern  inking 
standards  for  far  less  than  the  cost  of  a 
new  press. 


Booth;  2020 

CRAIG  COLD  TYPE  SUPPLY  INC. 

Staffed  by:  Harold  Craig,  president; 
John  and  Joe  Craig,  vice  presidents; 
Michael  Durbin,  salesman. 
Exhibiting:  Supplies  for  composing 
and  camera  rooms,  including  border 
and  other  tapes,  adhesive  wax  and 
waxers,  screens,  amber,  ruby,  clear 
polyesters,  Scotch  tapes,  light  tables, 
sprays,  and  knives. 


CREATIVE  DATA  SYSTEMS  INC. 

See  Integrated  Newspaper  Systems 


Booth:  1924 

CROSFIELD  DATA  SYSTEMS 
INC. 

Staffed  by:  Len  Bacharach,  market¬ 
ing  services  manager;  Andy  Keith, 
marketing  communications  manager. 
Introducing:  Wizard  pagination 
workstations  using  Digital  Equipment 
Corp.  VAXstation  platforms.  Front- 
end  applications  will  be  shown  on 
2300  and  2400  systems,  including  a 
new  large-screen  Page  Magician 
workstation  for  System  2300  and  the 
1 12/PC  for  System  2400.  Both  will  be 
integrated  with  other  Crosfield  pro¬ 
ducts,  such  as  AdWizard  and  Studio 
color  pagination.  PCs  will  be  featured 
in  various  applications,  including  use 
of  a  Novell  LAN  and  a  new  PC  ver¬ 
sion  of  the  Scripter  RIP  for  integration 
of  text  and  color  on  a  page.  In 
graphics,  text/color  integration  will 
be  demonstrated  on  the  new  Studio 
885  and  895  color  page  makeup  sys¬ 
tems,  and  both  monochrome  and  col¬ 
or  versions  of  the  Newsline  Electro¬ 
nic  Picture  Desk  system  for  proces¬ 
sing  wirephotos  and  locally  input 
graphics  will  be  shown.  The  Magnas- 
can  616  desktop  CCD  color  scanner 
will  also  be  demonstrated.  The  new 
ClassWizard  classified  pagination 
workstation  will  be  introduced,  as 
well  as  NewsWizard  for  news  pagina¬ 
tion  and  G  ALAN ,  the  FDDI-standard 
fiber-optic  Graphic  Arts  Local  Area 
Network. 


Booth:  1840 

CTEXT  INC. 

Staffed  by:  Bob  Friend,  marketing 
director;  Jimmie  Garner,  sales  direc¬ 
tor;  Amy  Ballou,  marketing  coordi¬ 
nator. 

Introducing:  Publishing  systems 
featuring  open-systems  design  for 
newspapers  of  all  sizes.  Demonstra¬ 
tions  will  include  MS-DOS-based 
fileservers  and  personal  computer 
workstations  networked  under 
Novell  Advanced  NetWare.  A  sys¬ 
tem  for  larger  papers  will  debut,  con- 
sisting  of  Sun  Microsystems 
fileservers  and  DOS-based  worksta¬ 
tions.  For  metropolitan  dailies,  a  Tan¬ 
dem-based  system  will  be  shown  with 
DOS-based  workstations.  An  en¬ 
hanced  composition  and  text-editing 
package  will  have  vertical  justifica¬ 
tion,  autobox,  skewing,  streamlined 
formatting,  spelling  verification  and  a 
120,000-word  thesaurus.  CText  will 
also  demonstrate  a  new  pagination 
capability  using  standard  hardware 
and  software. 
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See  US  at  ANPA/TEC 
Booth  4508 


OH,  ^p/L  SHOULD’VE 

SPECofiSfiSSSSS^ANILOX  ROLLS/ 
I’VE  STILL  GOT/OCtOOO  MOR£ 
IMPRESSIONS  TO  GO/  ^ 


is: 


The  solution  is  UCARLOX®  Laser  Engraved  Ceramic 


For  additional  information,  call  George  Pappaioanou, 


Anilox  Rolls.  Once  an  anilox  roll’s  ink  volume  capability  1-800-UCARLOX.  Or,  write:  Union  Carbide  Corporation, 
starts  to  diminish,  so  does  your  printing  quality.  Coatings  Service,  1500  Polco  Street, 


((^1988  Union  Carbide  Corporation 
UCARLOX  is  a  registered  trademark  of  Urnon  Carbide  Corporation. 


But,  in  a  four  or  five  hour  press  run,  there’s  no  stopping 
the  presses  to  replace  worn  anilox  rolls. 

UCARLOX  Laser  Engraved  Ceramic  Anilox  Rolls 
are  designed  for  a  long  life  of  printing  quality.  A 
tough,  corrosion-resistant  ceramic  surface  is  precision- 
engraved  in  a  variety  of  screens  and  ink  volume 
ranges  by  computer-controlled  lasers.  The  result  is 
improved  ink  metering  and  higher  quality  for  both 
flexographic  and  keyless  offset  printing,  making 
every  part  of  your  news  fit  to  print.  For  a  long  time. 

UCARLOX  Laser  Engraved  Ceramic  Anilox 
Rolls  offer  you  lasting,  high  quality  printing  backed 
by  comprehensive  surface  technologies  and  expertise. 


P.O.  Box  24184,  Indianapolis,  IN  46224. 


Booth;  3540 

CUSTOM-BILT  MACHINERY  INC. 

Staffed  by:  John  Sokolowski,  pres¬ 
ident;  Edward  Wiest  sr.  exec,  vice 
president;  William  Stober,  national 
sales  manager;  Dale  Alden,  Mark 
Sprow,  regional  sales  managers. 

Exhibiting:  AD-A-CARD  machine, 
three-knife  rotary  trimmer,  video 
tapes  of  all  equipment  and  brochures. 


Booth:  1308 

CYBERGRAPHIC  SYSTEMS  INC. 

Staffed  by:  Les  Thomas,  president; 
Barbara  McLean,  exec,  vice  pres¬ 
ident;  Kenny  King,  sales  vice  pres¬ 
ident;  Marty  Mohl,  Ernie  Rowland, 
Jack  Manley,  regional  sales  man¬ 
agers;  Kathy  Schaefer,  marketing 
manager;  Rick  Lamb,  sales  manager. 
Introducing:  Cgs  150  and  150G  work¬ 
stations  will  become  the  company’s 
standard  workstation  on  its  DEC 
VAX-based  integrated  newspaper 
publishing  system.  The  new  worksta¬ 
tion  has  a  simplified  keyboard  and 
new  user  interface  with  pop-up  and 
pull-down  menus.  Version  G  offers 
WYSIWIG  graphics  capability.  The 
company  will  also  demonstrate  its 
new  Macintosh  II  workstation  with 
SuperMac  monitor  for  graphics¬ 
intensive  applications. 

Exhibiting:  A  desktop  version  origi¬ 
nally  designed  for  demonstrations 
and  housed  in  a  briefcase.  Using  a 
DEC  11/73  computer,  the  version 
runs  all  Cybergraphic’s  standard 
editorial,  classified  advertising  and 
display  ad  software. 


Booth;  3857 

DAR-MAR  INC. 

Staffed  by:  George  Eady,  president; 
Betty  Eady,  vice  president;  Bobbi 
Hart,  sales  manager. 

Exhibiting:  Safeway  core  stripper,  re¬ 
ported  to  be  the  safest,  fastest  free¬ 
standing  electric  device  for  removing 
excess  newsprint  from  variously 
sized  cores.  The  company  says  it 
entirely  eliminates  noise,  dust  and 
hazards. 


Booth:  3917 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw,  president; 
Alan  Davis,  Sally  Shahbazian,  vice 
presidents;  David  Lipsey,  sales  man¬ 
ager. 

Exhibiting;  The  Papertrack  family  of 
business  software  for  newspapers. 
Demonstrations  include  the  Paper- 
trak  systems  for  circulation  manage¬ 
ment,  total  market  coverage, 
accounts  receivable  for  display 
advertising.  Layout  8000,  general 
ledger,  accounts  payable  and  payroll. 


Booth:  424 

DATATIMES 

Staffed  by:  Allen  Paschal,  vice  presi¬ 
dent. 

Exhibiting:  Electronic  newspaper  lib¬ 
rary  hardware  and  software,  includ¬ 
ing  editorial  front-end  system  inter¬ 
face  capability  and  customizable, 
editorial-independent  Flash  proces¬ 
sing. 


Booth:  4048 

DEV  INDUSTRIES  INC. 

Staffed  by:  Toshio  Yamagata,  pres¬ 
ident;  Randal  Coakley  Jr.,  Michael 
Schwartz,  vice  presidents;  Tom 
Frishkorn,  sales  representative. 
Exhibiting:  Horizon  1400  four-high; 
Horizon  H-30  folder/quarterfolder; 
Horizon  1400  floor  and  stacked  print¬ 
ing  units;  Horizon  2400  printing  unit. 


Booth;  1650 

DEWAR  INFORMATION  SYS¬ 
TEMS  CORP.  (DISC) 

Staffed  by:  Edward  Houcek,  sales 
and  marketing  vice  president;  Randall 
Shields,  national  newspaper  sales 
manager;  Steve  Samer,  marketing 
director.  Also  C.E.  Steuart  Dewar, 
president,  Richard  Secrest,  opera¬ 
tions  vice  president  and  technical 
staff. 

Introducing:  DISC/net-DISCovery 
PC,  ported  from  proprietary  hard¬ 
ware  to  386-  and  286-based  personal 
computers  (completely  compatible 
with  the  earlier  proprietary  version), 
is  designed  for  editorial  and  classified 
ad  front  ends,  ad  makeup,  graphics 
integration  and  pagination,  including 
ad  dummying,  editorial  layout  and 
classified  ad  pagination.  Also  the 
DISC  Graphics  system  for  intergra- 
tion  and  output  of  scanned  art  and 
editorial  and  advertising  applications. 


Booth:  2962 

DIAMOND  ROLLER  CORP. 

Staffed  by:  Charles  Stavola,  Ron 
Buchwald,  vice  presidents;  Ron 
McCuen,  sales  manager;  various 
sales  personnel. 

Exhibiting:  Newstech  rollers,  featur¬ 
ing  dimensional  stability  and  reduced 
heat  accumulation. 


Booth:  665 

DIGI-COLOUR  TECHNOLOGIES 
(Newscolor  Corp.) 

Staffed  by:  Peter  Moeritz,  president; 
Gyorgyi  Moeritz,  vice  president. 
Exhibiting:  Color  separation  compu¬ 
ter  attached  to  a  camera  and  proces¬ 
sor  utilizing  rapid-access  scanner 
film. 


Booth;  424 

DIGITAL  EQUIPMENT  CORP. 


Staffed  by:  Bob  Farquhar,  media  in¬ 
dustry  marketing  director;  Steve 
Sommer,  publishing  industry  market¬ 
ing  manager;  Jim  Bovay,  newspaper 
industry  marketing  manager. 
Exhibiting;  Plan  for  putting  all  news¬ 
paper  applications  together  into  a 
single  network;  VAX  line  of  compati¬ 
ble  computers  and  VMS  operating 
system.  DEC  will  exhibit  with  various 
application  marketing  partners,  in¬ 
cluding  Collier-Jackson,  DataTimes, 
NPRl  and  NSSEA. 


Booth:  1804 

DIGITAL  TECHNOLOGY 

Staffed  by:  Don  Oldham,  president; 
Sid  Harris,  national  sales  manager, 
Stephanie  Piche,  Don  Eurich, 
Richard  Wolf,  Edward  Hubbard,  re¬ 
gional  sales  managers. 

Introducing:  Adbuilder,  a  Mac  11- 
based  display  ad  workstation,  offers 
kerning,  graphics  masks,  spot  color 
separations  with  register  marks, 
irregular  copy  flowing,  circle  and  di¬ 
agonal  rule  drawing,  vertical  justifica¬ 
tion  and  “unlimited”  arranging,  stack¬ 
ing  and  unstacking.”  Also,  many 
fonts  in  a  wide  range  of  sizes,  library 
of  scalable  graphics,  rotation,  align¬ 
ment,  centering  and  rapid  creation  of 
evenly  spaced  boxes  and  rules 
Exhibiting:  Macintosh  Il-based 
Newsbuilder  workstation,  as  well  as 
DTI’s  accounting  and  classified  ad 
systems. 


Booth:  2350 
DRAZAN,  FRANK 

Staffed  by:  Frank  Drazan,  graphic 
arts  consultant  and  author. 
Introducing:  Waste  Reduction  (also 
in  Spanish)  and  Traininft  Manual 
(companion  publication  to  Teachers 
Guide). 

Exhibiting:  Other  press  training 
manuals:  Pressroom  Managers 
Guide  Book,  Textbook  of  Pressman 
Training  and  Teachers  Guide  for 
Pressman’s  Training. 
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Here  comes  K-Flex 


Here  comes  the  new  generation 
of  flexographic  newsprint 
from  Kruger. 


Count  on  Kruger  for  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  developed  with  special  surface 
characteristics  to  help  you  get  the  full  potential  frpm  your 
flexography  investment. 


the  specs  on  K-Flex 

MCdhtarf  a  Kruger  sales  representative 
^  or  our  New  York  sales  office; 

Kruger  Pulp  &  Paper  Sales  Inc. 

,489  — 5th  Ave.;  18th  Floor 
New  York,  N.Y  1 00 1 7 
;  (212)  697-9700 


Plioto  ( ouftesy  of  Motter  Printing  Press  Co  Vbrk,  PA 


r  Kruger  inc. 

\A/^'re  making  news  in  newsprint  techrjology. 

- - ? - 1 


Exhibiting:  Offset  plates,  iconomatic 
semiautomatic  plate  processor, 
Artmaster  light  table,  Artwaxer  and 
press  packing  gauge. 


Booth:  1856 

DS  AMERICA  INC. 


Commercial 


Newspapet 


In-Rant 


Booth:  2318 

DYNARIC  INC./DYC  SUPPLY 

Staffed  by:  Bob  Frey,  Len  Brown, 
Joe  Martinez,  Mike  Moses,  Ed  Jades- 
ki,  Greg  Baker,  Frank  Renda,  Ken 
Haynes. 

Exhibiting:  The  NP-I  high-speed, 
automatic  strapping  machine  for 
newspaper  mailrooms  includes  ver¬ 
sions  for  insert  strapping  and  cross 
tying.  Also  shown  will  be  the  VA  3612 
high-speed  plastic  wrapping  machine, 
AM-83  plastic  strapping  machine  for 
off-line  operations  or  smaller- 
circulation  newspapers,  the  SM-50 
plastic  strapper,  also  for  off-line  op¬ 
eration.  DYC  Supply  will  show  a  full 
line  of  offset  printing  blankets. 


MULTI¬ 

TERMINAL 

PUBLISHING 

SYSTEM 

COMPARISON 

CHARTS 


Staffed  by:  Dennis  Mason,  marketing 
vice  president;  Ray  Mesh,  national 
sales  manager;  Roger  Taylor,  division 
sales  manager. 

Introducing:  CR-3000  Color  Retouch 
System  is  expandable  to  full  pagina¬ 
tion  system;  P-637  vacuum  frame 
printers  have  a  microwave  light 
source;  CK-100  is  an  image  checker 
for  prescanning  adjustments;  P-423  is 
a  rotary-top  vacuum  frame  printer. 
Exhibiting:  Complete  series  of  roll- 
film  cameras,  color  laser  scanner, 
rapid  access  and  lith  processor;  other 
prepress  equipment. 


cameras,  film  and  paper  processors, 
multiterminal  publishing  systems,  ad 
and  page  layout  systems,  small  offset 
presses,  graphic  imaging  devices, 
desktop  publishing  systms,  facsimile 
systems  and  microcomputer  word 
processing  software. 

Exhibiting:  Durbin  Data  Sheets,  a 
five-volume  set,  containing  more  than 
5,000  pages  of  details  on  all  kinds  of 
prepress  equipment.  Also,  the  206- 
page  Printing  &  Computer  Terminol¬ 
ogy,  a  large  word  processing  glossary 
and  the  graphic  arts  consulting  ser¬ 
vices  of  a  registered  professional  en¬ 
gineer. 


Booth:  391 1 

E.A.M.  INDUSTRIES 


Booth:  464 

DURBIN  ASSOCIATES 

Staffed  by:  Harold  Durbin,  president. 
Introducing:  Eleven  new  comparison 
chart  books  with  data  for  selecting 
color  scanners,  phototypesetters. 


Booth:  454 

DYNALITH 

Staffed  by:  Lila  Simmons,  sales  man¬ 
ager;  Connie  Coughenour,  sales. 


/  CIRCULATION 

— ^  Software  that  Delivers... 


^  Full  function 

main-frame  circulation 
software  for  the 
newspaper  industry. . . 


Staffed  by:  Bob  Leighton,  president; 
Dierk  Wessel,  Hartmutt  Boellman, 
vice  president;  Don  Wolkowitz, 
sales;  Fred  Gutowski,  service. 
Exhibiting:  RO-TRX  newspaper 
bundling  cross-strapping  system  for 
applying  two  straps  in  one  operation 
to  newspaper  bundles  at  speeds  up  to 
30  per  minute.  Also  showing  RO-TR 
automatic  single  strapper  and  RO-M 
off-line  strapper. 


Specially  designed  and 
developed  by  newspaper 
professionals. 


SEE  US  AT  ANPA/TEC  BOOTH  936 

gulf  coast  system  design  co. 


Booth:  1024 

EASTMAN  KODAK  CO. 

Staffed  by:  Graphic  arts  sales  repre¬ 
sentatives. 

Introducing:  Kodak  Page-Tec  new 
camera  line  film  for  newspapers.  The 
company  says  it  is  superior  in  copy 
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2025  Cattlemen  Road,  Sarasota,  Florida  34232  81 3/371  -3231 


Announcii^ 
really  big  news 

CText  is  pleased  to  announce  that  we  have  been  selected  to  provide  publishing 
systems  for  two  of  North  America’s  largest  daily  newspapers*,  the  Toronto  Star 
and  the  Chicago  Tribune.  While  others  are  merely  talking  about  it,  these  two 
publications  {and  over  1 60  others)  have  already  chosen  CText  and  joined  the 
Fourth  Wave  in  publishing.  We  take  great  pride  in  welcoming  the  Star  and  the 
Tribune  to  the  CText  family  —  and  the  future. 

Standard  platforms  supported:  MS  “ -DOS  ■  MS  “-OS/2  “  "Microsoft"  Windows" 

Presentation  Manager"  "  Novell  NetWare"  "  Tandem  Computers  •  Sun  Microsystems " 


1286  Eisenhower  Place  Ann  Arbor,  Ml  48108  (313)  971-101  T  Telex:  5106002208  FAX:  (313)  971-1 105 


"Circulation  figures  ABC  audited:  Sunday  Chicagc  Tnbunt:  Saturday  Toronto  Star. 


dot  and  line  shot  applications.  It  is 
compatible  with  the  Llltratec  develop¬ 
er. 

Exhibiting:  Double  check  color 
proofing  material,  phototypesetting 
paper  and  film  processors,  diffusion 
transfer  processors,  vertical  cameras. 
Also  color  print  survey  analysis  and 
consumer  feedback. 


Booth:  3106 

EBWAY  INDUSTRIES  INC. 

Staffed  by:  Thomas  Curran,  pres¬ 
ident;  Debra  Curran,  exec,  vice  pres¬ 
ident;  John  Sternickle,  sales  man¬ 
ager;  Steve  Chandler,  sales  coordi¬ 
nator. 

Exhibiting:  Featured  HS-35000  Zero 
Speed  Splicer  can  splice  up  to  40,000 
IPH  and  up  to  55”  web  width.  Will 
also  show  GC-200  and  TBC-101  mod¬ 
els  of  Infeed  and  Tension  Control 
System,  Full  Page  Linear  Compensa¬ 
tors,  Fan-Out  Control  System,  TT- 
200  Plow  Folder,  Pneumatic  Throw- 
off  System  for  ink,  water  and  impress¬ 
ions,  and  Motorized  Register  Con¬ 
trols.  Information  and  photographs  of 
ribbon  decks  and  Delta-T  Dryer  pack¬ 
ages. 


Booth:  764 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  Wantz,  president; 
Mary  Wantz,  vice  president;  Judd 
McCreary,  sales  engineer. 
Exhibiting:  Pressroom  paper  dust, 
ink  mist  and  noise  control  systems, 
which  include  folder  enclosures,  a 
dust  collector  for  the  folder,  dust  col¬ 
lecting  from  the  bar-nest  and  folder 
slitters  area,  noise  control  rooms. 


electronic  air  cleaning,  computer 
rooms,  mailrooms  and  other  clean-air 
areas. 


Booth:  602 

ECRM  INC. 


Staffed  by:  Bill  Givens,  president; 
Wyn  Jones,  marketing  vice  pesident; 
Paul  Markham,  sales  director. 
Introducing:  Autokon  1000/DE,  the 
new  1000  with  digital  sharpness, 
online  transparency  scanner,  dual  rul¬ 
ing,  improved  cursor  control  and 
other  enhancements.  Also  introduc¬ 
ing  the  SCSI  Interface  (small  compu¬ 
ter  system  interface)  buffer  that 
allows  publishing  systems  to  now  in¬ 
terface  with  the  Autokon  1000  and 
2000. 

Exhibiting:  Pelbox  108-S  and  Pelbox 
72. 

Booth:  722 

EDITOR  &  PUBLISHER  CO.,  THE 

Staffed  by:  Donald  Parvin,  Advertis¬ 
ing  manager;  Bob  Glassman,  Robert 
Mathes,  John  Gardner,  Michael 
Rousseau,  Arthur  Irving,  advertising 
representatives;  Gerianne  Smith, 
promotion  manager. 

Exhibiting:  Current  issues  of  Editor  & 


Publisher,  the  weekly  news  magazine 
covering  the  newspaper  industry,  will 
be  distributed  along  with  promotional 
materials. 


Booth:  4636 

EGENOLF  CONTRACTING  &  RIG¬ 
GING  INC. 

Staffed  by:  Tom  Egenolf,  president. 
Exhibiting:  400-lb.  gantry. 


Booth:  4810 

EGS/TREASURE  CHEST  INC. 

Staffed  by:  Jeff  Rex,  sales  vice  pres¬ 
ident;  Jos6  Martinez,  engineering 
vice  president;  Peter  Walczak,  re¬ 
gional  salesman. 

Introducing:  Rebuilt/reconditioned 
press  equipmemt  (V25  and  V15  un¬ 
its).  Also  a  console. 


Booth  :302 

ELECTRONIC  PUBLISHER  INC., 
THE 

Staffed  by:  Pat  Morgan,  president; 
Marvin  St.  John,  general  manager, 
Jeff  Schuetz,  systems  consultant. 
Introducing:  EPI  Kwik  Text  editorial 
text  creation  and  management  sys¬ 
tem,  custom  user-defined  keys  for 
quick  building  of  display  ads  and 
thousands  of  new  images  from  EPFs 
Art  Disk  libraries.  Also  Ultraspec 
page  layout  “specification”  program; 
The  Classifier  classified  ad  account¬ 
ing  and  text  input  program;  the  Elec¬ 
tronic  Publisher  operating  environ¬ 
ment  with  three  to  four  networked 
Macintosh-based  workstations. 
Exhibiting:  Varityper  600  printer, 
CD-ROM  player  and  graphics,  ART 
Board  display  ad  makeup  system  and 
the  EPI  scanner. 


Booth:  4214 

ENKEL  CORP. 

Staffed  by:  Ray  Cornell,  Fred  Hertz, 
vice  presidents;  Jeff  Wagner,  sales 
promotion  manager;  Rick  Boate,  Ken 
Justice,  Charles  Kaiser,  John  Hayes, 
Dick  Grey,  district  sales  managers. 
Introducing:  Freestanding  Autoturret 
high-speed  web  splicer,  designed  for 
the  newspaper  and  directory  markets. 
Allows  the  press  to  run  continuously 
at  up  to  25()0  fpm  and  can  accommo¬ 
date  rolls  up  to  60”  wide  and  50”  in 
diameter.  Two-arm  turret  configura¬ 
tion  and  mechanical  core  chucks 
allow  roll  loading  directly  from  the 
pressroom  floor.  Four-quadrant  DC 
drive  controls  web  tension. 
Exhibiting:  Automatic  splicer  that 
functions  at  speeds  up  to  1500  fpm  in 
various  sizes. 
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PROFIT  FROM 
OUR  EXPERIENCE 


The  experience 
we've  gained  from 
serving  the  printing 
industry  for  78 
years  can  help  you 
in  making  equip¬ 
ment  decisions 
ideally  suited  to 
your  capacity  and 
needs.  So  when  it 
comes  to  preowned 
newspaper  presses, 
add-on  units, 
folders  or  auxiliary 
equipment,  contact 


our  sales  team  at 
Inland. 

WE  OFFER  YOU  A 
PARTIAL  LIST  OF  OUR 
EXCELLENT  SELECTION 
OF  DOUBLE  WIDE 
PRESS  EQUIPMENT 

24  Goss  Metro  units 
(1980  to  1984) 

4  unit  W.H.  Journal 
Flex  (manufactured 
1984) 

5  unit  Harris  1660 
(installed  new  198(1) 


Late  style  letter- 
press  Goss  Mark 
V's  and  Colormatics 
(well  suited  for  new 
"slip  in"  units) 

FOR  A  COMPLETE 
LISTING,  SEE  US  AT 
THE  ANPA  CONVEN¬ 
TION  IN  ATLANTA, 
BOOTH  4448. 


INLAND 

Nwtitpipf  MacNfwry  Cocpoitlon 

Lenexa,  KS  .  (913)  492-9050 
1-800-255-6746  •  Telex:  42362 
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Because  On  Time  Is  Bottom  line. 

CJ/CIRCULATION™ 

CJ/ADVERTISING™ 

CJ/CLASSIFIED™ 

CJ/AD  TRACKING™ 

CJ/LAYOUT™ 

CJ/NEWSPRINT™ 

CJ/BAD  DEBT  TRACKING™ 

CJ/ADVANCED  GENERAL  LEDGER™ 
CJ/ACCOUNTS  PAYABLE™ 

CJ/ACCOUNTS  RECEIVABLE™ 

CJ/FKED  ASSETS™ 

CJ/PURCHASING™ 

CJ/PAYROLL™ 

CJ/PERSONNEL™ 

CJ/EMPLOYEE  FUND  ADMINISTRATION™ 

CJ/REPORT  WRITER™ 

CJ/EXECULINK™ 

m  Colliar-Jackson,  Inc. 

A  CompuServe  Company 

Ccxporate  Offices 

3707  \W?st  Cherry  Street 

Tampa,  Florida  33607-25% 

(813)  872-9990 

( 


Booth:  3454 

EWERT  AHRENSBURG  ELEC¬ 
TRONIC  GmbH 

Staffed  by:  Richard  Ewert,  president; 
Thea  Ewert,  vice  president;  Oskar 
Eberst,  sales  manager. 

Introducing:  The  EAE  monitor  con¬ 
trol  stand  for  continuous  control  of  a 
newspaper  printing  plant  is  equipped 
with  microprocessor  systems.  The 
hardware  has  a  preadjusting  system, 
the  permanent  control  for  the  reel- 
stand,  press,  cutting,  folding,  bund¬ 
ling  and  the  mailroom  system.  The 
company  says  that  high  performance 
data  registration  is  the  premise  for  the 
flexible  connection  of  systems  for 
automation  and  management. 


Booth:  4740 

FERAG  INC. 

Staffed  by:  Herman  Hazen,  market¬ 
ing  vice  president;  Rudi  Misteli,  sys¬ 
tems  engineering  vice  president. 
Exhibiting:  Bundle  Distribution  sys¬ 
tem  is  a  plate  conveyor  designed  to 
suit  such  needs  as  bundle  transport 
from  floor  to  floor,  with  variable 
height  to  avoid  obstacles  and  routing 
according  to  building  and  space  re¬ 
quirements.  A  top  sheet  applicator 
allows  tracking  through  the  system. 
The  Stretchfix  machine  compresses 
and  tightly  wraps  bundles  in  thin  elas¬ 
tic  and  adhesive  foil  for  protection 
and  stability.  Demonstrations  will 
also  include  conveying  and  inserting 
via  Ferag’s  Single  Copy  Conveyor 
and  Rotosert  Inserting  systems,  as 
well  as  bundle  processing  from  the 
Multicell  Stacking  system  through 
Bundle  Distribution. 


Booth:  4824 

FINCOR  ELECTRONICS  DIV.,  IMO 
DELAVAL  INC. 

Staffed  by:  Jim  Young,  sales  man¬ 
ager;  Chet  Witt,  regional  sales  man¬ 
ager;  Dick  Wilson,  marketing  com¬ 
munications  manager. 

Introducing:  Video  presentations  on 
press  drives  and  systems  instruction 
describe  electrical  systems  and  sug¬ 
gested  maintenance. 

Exhibiting:  The  microprocessor- 
based  Digital  Control  press  drive  sys¬ 
tem  has  internal  digital  circuits  that 
duplicate  the  capabilities  of  the  ana¬ 
log  counterpart,  but  with  advantages 
of  digital  set-up,  troubleshooting,  ex¬ 
panded  self-diagnostics  and  special 
communications.  A  Drive  Interroga¬ 
tor  is  designed  to  function  with  the 
Digital  Control  System  via  serial  in¬ 
terface  for  total  drive  system  inter¬ 
rogation,  offering  instant  status  of 
drive  performance  visually  as  well  as 
a  hard  copy  of  desired  reports.  Used 
for  troubleshooting  and  preventative 
maintenance. 

Booth:  3102 

FINISH  CO.  INC. /EXTRATEC 
CORP. 


Staffed  by:  Regis  Finn,  Extratec  pres¬ 
ident. 

Introducing;  LS  Series  solvent  dis¬ 
tillation  equipment  recycles  hazar¬ 
dous  waste  solvent  on-site  for  reuse. 
Capacities  range  from  five  to  500  gal¬ 
lons  per  shift.  Distills  solvents  with 
boiling  points  up  to  350°  or  up  to  500° 
with  a  vacuum  attachment.  Reduces 
costs  of  disposal  and  new  purchases. 


Booth:  4040 
FLINT  INK  CORP. 

Staffed  by:  D.B.  Flint,  exec,  vice 
president;  D.R.  Phillips,  corp.  news 
ink  manager;  R.J.  Miller,  oil  div. 
general  manager;  D.D.  Chan,  R.T. 
Beagle,  L.A.  Walle,  E.P.  Kolb,  re¬ 
gional  managers;  D.A.  Goike, 
marketing  manager. 

Exhibiting:  Super  Low-Rub  black 
ink;  Soybean  color  inks;  Arrowflex 
Printing;  Civilox  Printing;  informa¬ 
tion  about  the  new  research  center  in 
Ann  Arbor,  Mich.,  and  technical  ser¬ 
vices. 


Booth:  952 

FLUOROGRAPHIC  SERVICES 
INC. 

Staffed  by:  Charles  Collier,  Robert 
Amell,  technical  representatives. 
Exhibiting:  Vertichrome  method  for 
reproduction  of  full-color  art  using  a 
flatbed  laser  camera  such  as  the  Auto- 
kon  1000.  Reproduction  can  also  be 
made  on  any  darkroom  or  daylight 
camera  with  conventional  photo¬ 
graphic  films  or  papers.  Also  Accuco- 
lor  and  materials  and  processes  under 
the  Fluorographic  system. 


Booth:  4830 

FMC  CORP. 

Staffed  by:  Henry  Strawn,  sales  nfan- 
ager;  Larry  Ross,  applications  en¬ 
gineering  manager. 

Introducing:  Automatic  Guided  Vehi¬ 
cle  Roll  Handling  System  will  be  de¬ 
monstrated  with  a  vehicle  transport¬ 
ing  a  variety  of  paper  roll  types.  The 
AGV  will  interface  with  stationary 
roll-handling  equipment  and  will  also 
have  a  sample  pressroom  roll¬ 
handling  system. 


Booth:  3940 

GAEMMERLER  (US)  CORP. 

Staffed  by:  Walter  Oetiker,  president; 
Hagen  Gaemmerler,  board  chairman; 
Peter  Gaemmerler. 

Introducing:  A  working  model  of  its 
new  Transport  System,  comprising 
five  individual  modules  which  can  be 
fully  utilized  if  the  routing  of  the  line  is 
changed  at  a  future  date.  Products  up 


Now  Available  for  the  Macintosh 


ai 


Yes,  our  new  efficient,  affordable  and  fully  automatic,  electronic  library  system 
is  now  available  on  the  Macintosh  and  will  be  unveiled  at  ANPA-TEC;  t)njune  1 1  in 
Atlanta.  C^ome  by  Booth  #224  for  a  pers«)nal  demonstration  and  find  out  about 
our  special  introductory  offer. 

No  longer  will  your  staff  have  to  spend  a  lot  of  time  filing,  clipping  and 
retrieving  stories.  Now  your  research  can  be  handled  in  seconds!  You  can  cost- 
justib'  our  system  in  a  hurry. 

You  CAN  improve  your  Bottom  Line,  starting  now! 

See  our  new  Macintosh-based  library’  system  at  ANPA-TEC  B(M)th  224  t)r 
give  us  a  call  at  (417)  782-0280 


STAUFFER 

^MEDIA  SYSTEMS*^ 


Macintosh  is  a  trademark  of  Apple  C'.omputer,  Inc. 
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Naturally  resourceful. 


NEWSPRINT 

&  KRAFT  PULP  DIVISION 

DOMTAR  INDUSTRIES  INC. 

600  Summer  St. 

Stamford,  CT. 

06901  (203)  967-7532 


P.O.  Box  721 1 
Montreal,  Canada 
H3C  2M2  (514)  848-5071 


to  I'/’-inch  thickness  can  be  trans¬ 
ported  at  speeds  of  1 00, 000  copies  per 
hour. 

Exhibiting:  Two  rotary  trimmers, 
model  RS  170/530,  capable  of  trim¬ 
ming  128  pages  in  shingled  form  or  up 
to  400-page  single  copies. 


Booth:  1868 

GB  TECHNIQUES  LTD. 

Staffed  by:  Allen  Dodd,  managing 
director. 

Introducing:  MENTOR  Newspaper 
System,  incorporating  advertising, 
editorial,  wire  services,  sports  pro¬ 
gramming,  typesetting  page  makeup 
and  circulation  control. 


Because  , 

Experience  and 
know  how! 

We  have  lots  of  both... 
over  13  years...  serving 
hundreds  of  newspapers. 
Get  the  Accu-Weather 
advantage. 


See  us  at  ANPATec  booth  #120 


619  W.  College  Ave. 
State  College.  PA 
16801 

814-234-9601 


The  Leading 
Weather  Service 


Booth:  3724 

GENERAL  PRINTING  INK  DIVI¬ 
SION,  SUN  CHEMICAL  CORP. 

Staffed  by:  Artimus  C.  Hamilton, 
marketing  manager/publication  flexo 
inks;  Robert  Brough,  marketing  man¬ 
ager/conventional  news  inks;  James 
Synott,  technical  service  manager; 
Frank  Donnelly,  account  executive; 
Louis  Gaspari,  vice  president/ 
operations;  and  regional  sales  mana¬ 
gers  Mike  Tucker,  Tomas  Boyle,  Ed 
Behringer  and  Richard  Johnson. 
Introducing:  NEWSSAQ,  water- 
based  publication  flexo  ink  for  news¬ 
paper  printing. 

Exhibiting:  Improved  rub-off  charac¬ 
teristics  of  low-rub  news  inks,  a  new 
line  of  domestically  produced  soy¬ 
bean-oil  based  news  inks,  and  letter- 
press  water-emulsion  inks. 


Booth:  3248 

GEORGE  R.  HALL  CON¬ 
TRACTING 

Staffed  by:  Graham  Hall,  president; 
Richard  A.  Taylor,  general  manager; 
Pat  Jarrell,  manager/installation  ser¬ 
vices;  and  Stan  Mikulski,  manager/ 
product  administration. 

Exhibiting;  Representative  press¬ 
room  and  mailroom  equipment  in¬ 
stallations. 


Booth;  237 

GILBANE  BUILDING  CO. 

Staffed  by:  John  Girard,  senior  busi¬ 
ness  development  manager;  Alfred 
K.  Potter,  vice  president. 
Introducing:  The  Gilbane  Newspaper 
Publishing  Project  Group,  a  dedicated 
business  unit  producing  complete 
pre-construction  and  construction 
services  for  newspaper  printing 
plants,  including  pre-design  phase 
consulting,  architect  selection,  site 
analysis  and  acquisition  and  con¬ 
struction. 


Booth:  2244 

GRAPHIC  ARTS  TECHNICAL  & 
CONSULTING  SERVICES  INC. 

Staffed  by:  Albert  Canale,  president; 
Michael  Canale,  consultant;  Bernard 
Cohn,  research  manager. 
Introducing:  Triple  “O”  Fountain 
Solution,  a  non-toxic,  non¬ 
flammable,  biodegradeable  fountain 
solution  with  OSHA  Hazard  Num¬ 
bers  Zero,  Zero,  Zero,  an  acid-type 
solution  operating  at  a  pH  of  6.0-6. 5 
and  containing  no  free  acid.  First 
Amendment  Plate  Finisher,  a  plate 
gum  for  fast,  clean  rollup.  EVE 
Blanket  Wash,  a  fast,  environmental¬ 
ly  safe  wash. 

Exhibiting:  A.D.A.M.  Neutral  & 


Alkaline  Fountain  Solutions,  SE¬ 
QUEL  Non-toxic  Plate  Developer, 
Samson  Long  Run  Plate  Developer, 
and  Delilah  Plate  Finisher. 


Booth;  3859 

GRAPHIC  ARTS  TECHNICAL 
FOUNDATION 

Staffed  by:  Kathy  Stefani,  test  image 
technologist;  Tony  Stanton,  test  im¬ 
age  supervisor;  Gene  Bulinski,  tech¬ 
nical  services  rep. 

Introducing:  Textbooks,  quality  con¬ 
trol  devices  designed  specifically  for 
newspaper  and  coarse-screen  print¬ 
ing.  Will  show  newspaper  test  form 
kit  and  dot  gain  scales.  Kits  available 
at  the  booth. 


Booth:  924 

GRAPHIC  ENTERPRISES  OF 
OHIO  INC. 

Exhibiting:  Information  not  pro¬ 
vided. 


Booth:  3224 

GRAPHIC  MANAGEMENT 
ASSOCIATES  INC. 

Staffed  by:  John  Connors  Jr.,  pres¬ 
ident;  Randy  R.  Seidel,  vice  presi¬ 
dent/general  manager. 

Introducing:  SLS-1000  inserter  utiliz¬ 
ing  Press-To-Pocket  System  which 
receives  large  products  directly  from 
the  press  to  the  pocket  of  the  SLS- 
1000  with  the  News-Grip  single  grip¬ 
per  conveyer  system.  News-Grip  sys¬ 
tem  demonstrated  through  a  press  de¬ 
livery  system  showing  pickup  with 
Precision  Lap  Maker  onto  the  on-line 
inserting  system.  Also  demonstrating 
SLS-lOtX)  with  Missed  Insert  Repair 
System  (MIRS)  for  electronic  product 
repair,  and  an  on-line  mailing  system 
for  TMC-type  products. 


Booth:  4354 

GRAPHICS  MICROSYSTEMS 
INC. 


/ 


Staffed  by:  Steve  Runyon,  president; 
James  Plugge,  marketing  and  sales 
vice  president;  Joe  Cherell,  Trefon 
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STRRPP'Sf, ,«  stacks 


. . .  UNTIL 
OVALSTRAPPING 
INTRODUCED  THE 
CLOSE  COUPLED  SYSTEM! 


Newspaper  stacks  used  to  travel  a  long,  slip-sliding.  4  feet  from 
the  stacker  before  they  could  be  strapped.  Not  anymore! 
Ovalstrapping’s  close  coupled  system  has  made  it  possible  to 
apply  a  protective  underwrap  and  a  bundle  securing  first  strap  ' 
within  a  short  18  inches  of  the  stacker. 


Ovalstrapping’s  close  coupled  system  completely  contains 
each  stack  every  inch  of  the  way  to  ensure  that  all  bundles 
are  secure,  protected  and  damage  free. 

Ovalstrapping  goes  one  step  further  by  offering  their 
advanced,  close  coupled  system  with  a  choice  of 
bottom  or  three-quarter  underwrap  machines. 

Both  provide  bundle  protection.  The  three  q 
underwrap  provides  additional  side  and  top 
protection  plus,  with  optional  large  character 
ink  jet  printer,  automatic  distribution 
coding. 


OVRLStRRPpiriG  inc. 


HOOOIAM. 

WASHINGTON 

l»0  BOX  .'IM, 
^10  HIM  Si 

f  AX  1  SI* 


Write  for  further  informatiort  or  visit  our  booth 
( 114724)  at  the  AN  PA  show. 


a\A=iL. 


Ar 


Corporate  Headquarters 

1 286  Eisenhower  Place  Ann  Arbor,  Ml  48 1 08 
(313)971-1011  Telex;  5106002208 


The  new  wave 
to  the  future. 

CText  Guided  by  a  total  commitment  to  meeting  your  publishing 
needs,  today  and  tomorrow.  Employing  a  visionary  open-systems 
architecture  that  allows  you  to  expand  as  needed,  using  standard 
hardware  and  software.  An  OS/2  -ready  system  uniting  personal  1 

computers,  flleservers,  minicomputers  and  mainframes.  Not  a  dream  ..  . 
a  reality.  And  a  requirement  for  the  future.  ‘  CText. 


Standard  platforms  supported:  MS‘'-DOS  ■  MS"-OS/2 '  ■Microsoft'  Windows" 
Presentatton  Manager '  ■  Novell  NetWare '  ■  Tandem  Computers  ■  Sun  Microsystems  ■ 
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MMt  M  people  were  arrested  Tuesday  when  they  Marched  on 
wiUiig i)iri»i  4  protest  In  Lhasa,  the  Tibetan  capita  1 .  Th 
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Mackrides,  Don  Mastaglio,  regional 
sales  managers;  Jennifer  Hart, 
marketing  assistant. 

Introducing:  Microcolor  automated 
ink  key  control  system  is  a  computer- 
driven,  software-based  system  utiliz¬ 
ing  a  push-button  console  from  which 
a  pressman  can  preset  ink  key  set¬ 
tings,  make  precise  and  calibrated  fin¬ 
al  adjustments  and  store  all  settings 
for  future  use.  The  company  notes 
special  benefits  in  the  printing  of  in¬ 
serts  or  editorial  matter  where  precise 
color  is  needed  and  where  the  press¬ 
lines  are  long  or  high. 


Booth;  4324 

GRAPHIC  SYSTEMS  DIVISION, 
ROCKWELL  INTERNATIONAL 
CORP. 


general  manager;  W.A.  Boston,  Goss 
Commercial  Products  vice  president 
and  general  manager. 

Introducing;  Two-level  Goss  Col- 
orliner  press  arrangement  with  four 
printing  couples  and  press  control 
system,  offset  press  for  double-width 
newspaper  production;  constant  ten¬ 
sion  Goss  CT50  reel-tension-paster 
providing  nonstop  paper  supply  to 
printing  unit;  Hantscho  Mark  10  in¬ 
sert  press  unit  and  45A  folder;  and 
Goss  C500  50,000  iph  insert  press 
unit,  folder  and  ink  press  control  sys¬ 
tems. 

Exhibiting;  Goss  Flexoliner  Press 
unit  and  press  control  system;  Head¬ 
liner  Offset  four-color  unit  and  press 
control  system;  Goss  Community 
two-high  press  unit  arrangement; 
Layout  Assistant  double-width  im¬ 
position  system;  and  Production  In¬ 
formation  Control  System. 


Booth:  1870 

GREERCO  CORP. 


Staffed  by:  Joseph  F.  Ciarcia,  en¬ 
gineering  manager;  Charles  F.  Miller, 
sales  consultant. 

Staffed  by:  L.A.  Kraft,  Goss  News-  Introducing;  Newspaper  Roll  Hand- 
paper  Products  vice  president  and  ling  Systems  for  conveying, 

weighing,  stripping,  sorting  and  stag¬ 
ing  of  newspaper  rolls  from  the  ware¬ 
house  to  the  presses;  special  Low 
Profile  Cart  systems  with  fixed  and/or 
self-steering  carts,  allowing  for  cart 
movement  within  a  six-foot  radius 
turn.  Systems  are  computerized  for 
automatic  operation,  inventory  con¬ 
trol  and  management  diagnostics  for 
awareness  of  roll  handling  activities 
between  the  warehouse  and  the 
presses. 

Booth:  936 

GULF  COAST  SYSTEM  DESIGN 
CO. 

Staffed  by:  David  G.B.  Lindsay, 
owner;  Don  Downing,  president;  Jim 
Simpson,  vice  president/marketing; 
Kandelyn  Disdier,  systems  coordi¬ 
nator. 

Exhibiting;  Total  Newspaper  Man¬ 
agement  System  (TNMS)  software 
that  runs  in  the  IBM  370 environment. 
TNMS  includes  customer  service, 
circulation  accounting,  distribution, 
single  copy,  direct  mail  support  and 


A.N.P.A.  SPE 
NEW  UPPER  FC 


SAVE  $$$ 


^  A.N.P.A.  SPECIAL  on 
NEW  UPPER  FORMERS 

Model  W£2  -  SC  and  SSC 

$4,400  Off  List _ 

Model  WS3  -  RBC2 

$5,200  Off  Ust _ 

Model  GE700  -  pre-lOOO  Urbanite 

$10,000  Off  List _ 

Model  GEIOOO  -1000  Series  Urbanite 

$10,000  Off  List _ 

Orders  must  be  placed  be/ore  the  end 
of  A.N.P.A/rEC  88. 

See  us  at  booth  No.  4514. 


ONE  Corporation 

Atlanta,  Georgia  30341 
Telephone:  (404)  458-9351 


on-line  support  for  all  customer  sales 
and  service  dealing  with  the  news¬ 
paper. 


Booth;  3824 

HALL  PROCESSING  SYSTEMS 

Staffed  by;  Graham  Hall,  president; 
Michael  Potempa,  vice  president/ 
general  manager;  Jack  Greene,  vice 
president/sales  and  marketing;  sales, 
marketing  and  engineering  personnel. 
Introducing:  Single  copy  conveyer 
which  will  run  live  demonstration  to 
Monitor-HT  counter  stacker  and 
Stackpack  stacker;  New  belt  squeez¬ 
er  and  automatic  y4-wrap  with  inkjet 
printing  bottom  wrap  to  be  printing 
bottom  wrap  to  be  demonstrated;  ani¬ 
mated  simulation  of  350-bundle-per- 
minute  Traymatic  11. 

Exhibiting:  Wire  lapped  stream  con¬ 
veyer;  belt  lapped  stream  conveyer 
with  vertical  twist  will  run  live;  Moni¬ 
tor  counter  stacker;  stacker  program¬ 
ming;  Model  440  bottom  wrap;  and 
power  telescoping  truck  loader  with 
power  elevate. 


Booth;  364 

HAMILTON  CIRCULATION  SUP¬ 
PLIES  CO. 

Staffed  by:  Michael  Hamilton,  Joseph 
Beaudry,  sales  representatives. 
Introducing:  Rolls  of  polyethylene 
film  in  various  sizes,  gauges  and 
finishes  for  use  on  equipment  that 
automatically  wraps  and  seals  news¬ 
paper  bundles  in  line  for  weather  pro¬ 
tection;  wing  mailer  to  apply  pregum¬ 
med,  pressure-sensitive  labels  that 
Hamilton  says  is  ideal  for  lists  under 
8,000;  fanfolded,  one-up-type  labels 
for  computer  print  made  for  the  wing 
mailer  but  usable  in  other  automated 
equipment. 

Exhibiting:  Jogger  tables  and  stands; 
Kraft  paper  in  jumbo  rolls  for  insert 
jackets  or  bottom  wrap;  Kraft  sheets 
with  color-coded  stripes  for  bundle 
zoning;  plastic  pallets;  quadra  carts 
for  newspaper/insert  handling;  Pillo- 
mat  anti-fatigue  floor  matting;  plastic 
bundle  covers;  MC  tying  machine. 


Booth;  3250 

HARD  FACE  WELDING  & 
MACHINE  CO.  INC. 

Staffed  by;  Jon  Watson,  president; 
Paul  Eichelberger,  engineered  ser¬ 
vices  manager. 

Exhibiting:  Reconditioning  of  print¬ 
ing  press  cylinders  and  related  com¬ 
ponents,  including  bearing  housing, 
frame  repair  and  folder  parts. 

EDITOR  &  PUBLISHER  for  May  14,  1988 


Nowther^ 
a  second  place 

to  <nPP 

the  local  news 


state  Fair  draws 
record  turnout  n  v 


These  da\'s.  \’ou  just  can't  look  at  the  issues  in  black  and  white.  Even  if  you're  a  newspaper.  That's  vvtiy 
publishers  across  the  countrv'  have  turned  to  the  high-speed,  full-color  Sc'ilna  DistributonThey  want  to  add 
life  to  the  stories.  Hmot  ion  to  the  photographs.  Punch  to  the  ads. 

To  keep  pace  with  an  audience  that  thinks  in  color,  publishers  are  using  more 
color.  And  for  top-quality  reproduction  and  color  flexibility  nothing  beats  the  QqImo 

Distributor  single -width  press. 'lb  find  out  more,  call  Paul  Gordon  at  816-483-2121.  Ptccisiwi  Printing 
Solna  Incorporated,  6050  Connecticut,  Kansas  City,  MO  64120  Equipment  from  Swden 


Booth:  1908 

HARRIS  CORP.,  CONTROLS  & 
COMPOSITION  DIV. 

StafFed  by:  Judith  Hansen,  manager; 
Gerald  Levitz,  North  American  sales 
director. 

Introducing:  The  8900  PC/AT-based 
Display  AD/News  Layout  System,  a 
self-contained  database  subsystem 
supporting  an  online  high-resolution 
layout  workstation  and  a  PC/AT-class 
monitor,  can  be  operated  stand-alone 
with  direct  input-output  or  networked 
with  other  8900s  to  the  8300  system 
controller  for  expanded  capability.  It 
can  also  operate  as  a  remote  subsys¬ 
tem  to  the  8300  PLS.  The  PC  Entry 
Network  System  uses  Novell  Adv¬ 
anced  Netware  286  on  a  file  server, 
supporting  up  to  50  Harris  XT  or  AT 
workstations  using  the  HarrisWrite 
enhancement  of  XyWrite  Ill  Plus 
word  processing  and  a  communica¬ 
tions  server  coupling  to  the  8300  PLS. 
Exhibiting:  Demonstrations  of  Harris 
8300  products  will  include  the  Classi¬ 
fied  Advertising  System  and  the  latest 
8300  PLS  software  and  graphics  fea¬ 
tures.  8300  applications  include  dis¬ 
play  ad  composition  (with  or  without 
graphics),  news  layout,  copy  desk 
functions,  news  pagination,  news  and 
ad  flow  and  classified  advertising  sup¬ 
porting  various  output  devices. 


Booth:  3612 

HARRIS  GRAPHICS 


Staffed  by:  All  Web  Press  U.S.A. 
Div.  sales  personnel  and  Karen 
Weiss,  receptionist.  From  the  Bin¬ 
dery  and  Forms  Press  Div.:  several 
sales  representatives;  Roger  Miller, 
director  of  newspaper  sales;  Jeff 
Elmore,  sales  and  marketing  vice 
president;  Melinda  Myers,  advertis¬ 
ing/sales  promotion  coordinator;  Pete 
Gettings,  sales-bindery  products  vice 
president. 

Introducing:  NP2299  high-speed  in¬ 
serter  with  expanded  capability  of  up 
to  21  inserts  per  jacket  at  up  to  80,000 
cph;  ImpacS-Insert  packaging  system 
for  up  to  40  collated  and  plastic- 
wrapped  inserts;  NC472-ICON  elec¬ 


tronic  inserter/stacker  control  system 
with  expanded  zone  control  to  1 ,000 
zones  per  delivery;  Grip  Pac  gripper 
delivery  conveyor  able  to  coney  as 
many  as  500  pages  to  one  or  more 
stackers. 

Exhibiting:  Boss  60  newspaper  pack¬ 
aging  system;  NP2 12  and  312  automa¬ 
tic  hopper  loaders;  Double  Feed  Hop¬ 
per  feeding  two  hoppers  at  one  sta¬ 
tion.  Web  Press  U.S.A.  will  show  its 
V15D  web  offset  press  and  the  JF25B 
folder. 


Booth:  640 

HELL  GRAPHIC  SYSTEMS  INC. 

Staffed  by:  All  key  management, 
marketing  and  support  personnel. 
Introducing:  DC380S  Digital  Color 
Scanner;  Combiskop  1000,  an  MS- 
Window  driven  stripping  system;  new 
data  compression  for  the  Pressfax 
facsimile  equipment;  Xenotron’s  re¬ 
lational  page-element  database  run¬ 
ning  on  DEC  VAX  computers. 
Exhibiting:  LS210  output  recorder, 
which  can  accept  text  and  graphics 
from  different  stations,  process  on- 
the-fly  and  output  separations;  Press- 
fax  high-resolution  flatbed  laser  facsi¬ 
mile  system  for  page  and  separation 
transmission;  Newsplan  with  still- 
video  image  capture  and  electronic 
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Staffed  by:  Debra  Curran,  president; 
Thomas  Curran,  vice  president. 
Exhibiting:  Teflon-coated  grater  roll 
covering  and  plain  grater  roll  covering 
for  use  in  helping  to  eliminate  idler 
roller  ink  build-up  and  web  tracking. 


Booth:  1818 

HERCULES  INC. 

Staffed  by:  D.K.  Becker,  business 
manager;  J.J.  Brooks,  sales  manager; 
E.E.  Graff,  account  manager;  D.A. 
Newberry,  account  executive. 
Introducing:  Optical  registration 
punch-bend-trim  system  for  polyes¬ 
ter-backed  plates  is  placed  in-line 
with  SRA  and  SRY  photopolymer 
platemakers  sold  by  Hercules  and  are 
capable  of  preparing  120-240  plates 
per  hour.  Newsflexo  press  under¬ 
packing  is  an  adhesive-backed 
closed-cell  foam  press  underpacking 
designed  for  polyester-backed  plates 
and  supplied  in  both  41-  and  58-mil 
thicknesses. 

Exhibiting:  Overview  of  Letterpress 
and  Newsflexo  systems,  including 
equipment,  plates,  press  packing, 
light  sources  and  printed  samples. 


Booth:  3204 

HOECHST  CELANESE  CORP., 
NEWSPLATE  DIV. 

Staffed  by:  David  Sullivan,  special 
markets  manager;  Albert  Geiser, 
dealer  relations  manager;  Michael 
Haber,  sr.  account  executive-special 
markets. 

Introducing:  Elfasol  filmless 
platemaking  system,  which  exposes 


SEE  THE  ALL  NEW 
;  SYSTEM  AT  ANPA. 


plates  direct  from  artwork,  develops, 
punches  and  bends  in  one  operation. 
Exhibiting:  Newsplate  A  presensi¬ 
tized,  aqueous-based  offset  plates; 
Newsplate  processor;  Newsproof 
overlay  proofing  material;  News- 
proof  processor. 


Booth:  1956 

HOLLENBACK  COMPOSITION 
EQUIPMENT  INC. 

Staffed  by:  Richard  Hollenback, 
president;  Donna  Hollenback.  vice 
president;  Tod  Hollenback,  chief 
technician/computer  operator;  Julie 
Kinsella,  office  manager/  computer 
operator. 


capture  of  wire  service  photos; 
Xenotron  display  ad  makeup  and 
database  systems  with  graphics. 


Booth;  3106 

HERCO  GRAPHIC  PRODUCTS 
INC. 
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Exhibiting:  Everex  1800  computer  is 
an  IBM  compatible  used  as  an  input 
station  to  drive  various  typesetters. 
(A  reconditioned  Compugraphic 
MCS  8216  or  8400  typesetter  is  used 
as  an  output  device.)  Software  pack¬ 
ages  include  GO  Graphics  Deskset 
Design,  Cybertext  Interfaces  and 
Ventura  Publisher.  All  programs  have 
built-in  preview  and  laser  printer  out¬ 
put  capabilities.  The  demonstration 
system  will  have  a  Canon  LBP  2000 II 
Laserprinter. 


Booth:  608 

HOWTEK  INC. 


□ 


Staffed  by:  Charles  Benzing,  graphic 
arts  vice  president. 

Exhibiting:  Colorscan  scanner/ 
separator  system  for  producing  color 
separated  film  positives  and  negatives 
to  expose  printing  plates.  The  PC/AT- 
based  system  interfaces  to  various 
lOOO-dpt  film  recorders  and  typeset¬ 
ters. 


Booth:  340 

IDAB  INC. 

Staffed  by:  Ole  Rygh,  president;  Gary 
Duffield,  operations  vice  president; 
Pat  Lynch,  sales  and  marketing  vice 
president;  Len  Watts,  R&D  vice  pres¬ 
ident;  Fred  Wolf,  marketing  manager; 
Burt  Seider,  customer  service  man¬ 
ager;  Karl  Aiegler,  marketing  service 
manager. 

Introducing;  Single  stacker  program¬ 
mer  for  odd-count  bundle  production 

WILLIAM  C.  SPELLS 

“Technical  Specialist” 

1210  PINAR  DRIVE  ORLANDO.  FLORIDA  32825 
_ 305/273-9379 _ 

ROCKWELL/GOSS  SERVICE 

Troubleshooting 

Inslallations/Supervision 

Training 

Checkouts 

on 

Reels  &  Pasters 
Tension  Systems 
Dampening  Systems 
Web  Break  Systems 
Electrical  Systems 
Booth  No.  2350 
WORLDWIDE  SERVICE 


consisting  of  a  separate  hand-held  or 
table-rest  keyboard,  that  accepts  up 
to  150  routes.  An  automatic  guided 
vehicle  for  use  in  automatic  storage 
and  retrieval  of  preprints  for  later  in¬ 
sertion.  Will  store  preprint  pallets  and 
draw  from  storage  on  command  for 
supply  to  specific  inserter. 


Booth:  3514 

IDEAL  OF  AMERICA  INC. 


designs  are  fast  and  easy,  and  com¬ 
position  calculations  and  markup  are 
eliminated. 


Booth:  4024 

INFORMATION  INTERNATIONAL 
INC. 


Staffed  by;  Alan  Pollock,  sales  vice 
president;  Barry  Wenter,  Eli  Schloss, 
regional  sales  managers. 

Exhibiting:  Model  SSI 00  side  sealer 
works  with  Model  505-40N  wrapper 
to  seal  the  sides  of  polyethylene- 
wrapped  newspaper  bundles  at  up  to 
30  bundles  a  minute,  according  to 
Ideal,  for  protecting  bundles  in  wet 
weather.  Model  1830SL  Shrink  Tun¬ 
nel  wraps  and  shrinks  bundles  of  in¬ 
serted  papers. 


Booth:  1440 

INDEPENDENT  NETWORK  SYS¬ 
TEMS 

Staffed  by:  David  B.  Fisher,  vice 
president  and  general  manager;  Ken¬ 
neth  Braddick,  sales  vice  president; 
James  Jenkins,  assistant  vice  presi¬ 
dent  and  operations  director:  Susan 
Haberman,  account  manager. 
Introducing:  Art  Express  Graphics 
Network. 

Exhibiting;  Harris  LaserEax  photo 
machine. 


Booth;  1652 

INFORMATION  ENGINEERING 
ASSOCIATES  INC. 

Staffed  by:  Michael  McKenna,  man¬ 
aging  director;  William  Roy,  en¬ 
gineering  vice  president;  Anne  Love, 
marketing  manager;  Leslie  Wright, 
John  Montinegro,  Rebecca  Ballard, 
Sara-Ann  Wiles,  newspaper  applica¬ 
tion  specialists. 

Exhibiting;  PC-News  Layout  offers 
full-featured  pagination  for  layout 
editors  working  on  most  front-end 
composition  systems,  featuring  com¬ 
mand-driven  and  mouse-driven  op¬ 
eration  with  pop-up  menus,  property 
sheets  and  flexible  sizing  for  page  ele¬ 
ments.  According  to  the  company,  re- 


Staffed  by:  A.L.  Fenaughty,  pres¬ 
ident;  Steve  A’Hearn,  sales  vice  pres¬ 
ident;  Jon  Daly,  editorial  systems 
director;  Leroy  Bell,  customer  ser¬ 
vice  vice  president;  Don  Gerlich, 
planning  vice  president;  various  sales 
personnel. 

Introducing:  The  3810  Laser  Page 
Setter  affords  raster  image  processing 
and  high-resolution  recording  of  16"  x 
24”  pages  of  text  and  graphics,  includ¬ 
ing  line  art  and  halftones.  Options  in¬ 
clude  halftone  dot  generation,  page 
rotation  for  tabloids  and  layer  proces¬ 
sing.  Editorial  Archive  is  a  PC-based 
package  designed  to  work  with  triple- 
i’s  TECS/2  by  Morris  front  end  or  as  a 
stand-alone  unit  for  cataloguing, 
indexing,  storage  and  text  retrieval 
from  an  online  database,  which, 
according  to  triple-1,  can  function  as  a 
“reservoir”  for  up  to  three  years  of 
material.  Edition  Designer  is  a  PC- 
based  layout  tool  for  mouse  and  menu 
manipulation  of  all  page  elements, 
each  with  a  distinct  on-screen  appear¬ 
ance  for  clarity  and  automatic  or 
freehand  dummying.  The  product  will 
wrap  text  around  graphics  and  auto¬ 
matically  flag  jumps.  It  can  be  linked 
to  Tecs/2  editorial  and  classified  front 
ends.  Layout  ADvisor  and  the  News¬ 
paper  Pagination  System.  Triple-I's 
new  4500  Ad  Makeup  Station,  func¬ 
tionally  unchanged,  has  been  moved 
to  standard  Sun  Microsystems  3/50 
(I5MHz,  black-and-white)  and  3/60 
(20  MHz,  with  grey  scale  monitor) 
hardware. 

Exhibiting:  TECS/2  by  Morris  PC- 
based  editorial  and  classified  front 
ends  with  distributed  data  base  linked 
by  a  token-ring  LAN;  Layout  ADvi¬ 
sor,  which  permits  interactive  place¬ 
ment  and  manipulation  of  display  and 
classified  ads. 
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reputation  as  an  industry  leader.  Whether  you  chimse 
^slale-or-lhe-art  high  production  —  as  in  our  45  bundle- 
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nomical  strapping,  the  Pow«;r  Strap  commitment  to 
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Booth:  4106 

INGENUITY  INC. 

Staffed  by:  Dale  Roush,  president; 
Bennie  Garcia,  Canadian  operations, 
Curtis  Hall,  sales  manager;  Mike 
Kirkpatrick,  service  manager;  Mike 
Hogan,  technician;  Ron  Mastic. 
Introducing:  Film  Miser  Camera  Sys¬ 
tem  by  3M,  featuring  reusable  film 
and  Light  Integrator  exposure  con¬ 
trol. 

Exhibiting:  Supplies  and  parts  for  3M 
Deadliner  Pyrofax  Platemaking 
System. 


Booth:  4448 

INLAND  NEWSPAPER  MACHIN¬ 
ERY  CORP. 

Staffed  by:  Beau  Campbell,  pres¬ 
ident;  Jim  Allison,  sales  manager; 
John  Velilla,  salesman. 

Exhibiting;  Latest  listings  of  used  and 
rebuilt  single-  and  double-width 
newspaper  presses  and  equipment 
from  Goss,  Harris,  King  and  others. 
Offering  press  reconditioning,  in¬ 
stallation,  training,  press  reconfigura¬ 
tion.  Displaying  LithoMix  I  electro¬ 
nic  fountain  solution  system. 


Booth:  3912 

INTEGRATED  NEWSPAPER  SYS¬ 
TEMS 

Staffed  by:  David  Smith,  national 
sales  manager. 

Exhibiting:  solutions  for  revenue  de¬ 
velopment  and  management.  News¬ 
paper  computer  systems  include  soft¬ 
ware  for  advertising,  circulation  and 
the  business  office,  as  well  as  new 
releases  in  accounts  payable,  general 
ledger  and  advertising  systems.  Ap¬ 
plications  for  daily  and  nondaily  pub¬ 
lications. 


Booth:  4059 

INTERLAKE  MATERIAL  HAND¬ 
LING  DIV. 

Staffed  by:  Barry  Timmerman, 
AGVS  marketing  manager;  Howard 
Hammer,  AGV  Systems  sales  en¬ 
gineer. 

Exhibiting:  Computerized,  custo¬ 
mized  automatic  guided  vehicles  for 
paper  roll  handling  and  pallet  hand¬ 
ling,  designed  and  manufactured  by 
Interlake. 


Booth:  4954 

IPEC  INC. 

Staffed  by:  Jerome  Kosoglad,  pres¬ 
ident;  Leonard  Kosoglad,  chairman. 
Exhibiting;  Rebuilt  Goss  Urbanite 
unit. 


Booth:  4224 
JARDIS  INDUSTRIES 

Staffed  by:  Alan  Jardis,  president; 
Michael  Anderson,  vice  president. 
Introducing:  Ribbon  decks,  web 
realigners,  automatic  infeeds  for  dou¬ 
ble-  or  single-width  applications,  web 
guides.  Will  be  discussing  flying  pas¬ 
ters,  flying  imprinters,  silicone  appli¬ 
cators  and  engineering-mechanical 
services. 


Booth:  4754 

JERVIS  B.  WEBB  CO. 


Staffed  by:  A1  Kafka,  Joe  Willbanks, 
systems  sales  engineers;  Michael 
Firestone,  exhibit  manager. 
Introducing:  Latest  design  for  news¬ 
print  roll  handling  system  based  on 
computer-controlled  automatic 
guided  vehicles  has  been  accepted  by 
the  Los  Angeles  Times.  Roll-handling 
systems  for  all  aspects  of  newsprint 
handling,  from  freight  unloading  to 
the  pressroom. 

Exhibiting:  Prontow  fork-type  AGV, 
demonstrating  automatic  pickup  and 
delivery  of  newsprint  rolls. 


Booth:  614 

KANSA  CORP. 


Staffed  by:  Dennis  Trotter,  national 
sales  manager;  Ron  Swint,  John 
Mast,  vice  presidents;  Steve  Spencer, 
Tom  Penny,  Ed  James  marketing  rep¬ 
resentatives;  Ron  Boettcher,  market¬ 
ing  coordinator. 

Introducing:  Feeder  Base  Model  600, 
featuring  consistent  feed  by  vacuum 
sucker  cups  and  positive  action  nip 
rollers  for  feeding  preinserted  pack¬ 
ages  that  are  difficult  to  run  on  shut¬ 
tle-type  feeders. 

Exhibiting:  Models  480  and  320  in¬ 


serting  machines,  labeler  and  quarter- 
folder,  Quadracart  will  also  be  oper¬ 
ating. 


Booth:  2334 

K&F  MANUFACTURING  CORP. 

Staffed  by:  Alex  Kocsis,  president 
and  international  marketing  director; 
Bob  Infalt,  Jim  Choyinski,  Craig  Van 
Patten,  regional  managers;  Ernie 
Johnson,  customer  service  manager; 
Joe  Bella,  marketing  vice  president; 
also  Pat  Kelsey  and  John  Terrano. 
Introducing:  In-line  optical  punch- 
trim-bend  machines  with  image  sens¬ 
ing  for  plate  register  before  trimming. 
At  either  120  or  240  plates  per  hour, 
machines  can  be  used  with  Letterflex, 
Merigraph  or  Napp  photopolymer 
plates.  The  4SPTB-Video  die-cut,  in¬ 
line  bender  semiautomatic  platemak- 
er  utilizes  video  monitors  for  target 
display  and  features  online  plate  ben¬ 
der  for  one-man  operation.  Also  the 
in-line  Autobender  Models  5000 
(single-width)  and  6000  (single-  and 
double-width)  for  offset  plates  and  the 
Flex  Lok  universal  lead  and  tail  pin 
register  lockup  for  flexo  printing. 
Exhibiting:  Shims  and  saddles  for  all 
types  of  plates  and  presses;  optical 
register  equipment  for  direct  and 
offset  plate  punching  and  bending; 
lockup  register  system  for  single-  and 
double-width  presses  that  replace  ori¬ 
ginal  lockups. 

Booth:  3524 
KING  PRESS  CORP. 

Staffed  by:  Bill  Solomon,  vice  presi¬ 
dent,  general  manager;  Don  Koppel, 
international  sales  manager. 
Introducing:  Twenty-one-inch  cutoff 
processor  King  perfecting  unit  with 
motorized  register  control  and  water- 
cooled  ink  vibrator  rolls;  KC  40  folder 
with  tall  air  former,  moveable  over¬ 
head  and  straight-line  guillotine  quar¬ 
terfold;  Kingtrol  automation/press 
monitor  remote  control  console; 
Rolsplicer,  a  combination  unwind  de¬ 
vice  and  slow-down  splice  unit. 

Booth:  3508 
KIRK-RUDY  INC. 

Staffed  by:  Melvin  Collins,  vice  pres¬ 
ident;  Todd  Westbrook,  sales  repre¬ 
sentative. 

Introducing:  KR  model  215  labeling 
system  designed  to  address  media  at 
high  speeds  (cut  and  glue  type);  KR 
model  512  combined  newspaper  in¬ 
serter  and  address  labeler;  KR  516 
quarterfolder  for  high  speeds  offline. 

Booth:  3019 

Kivil  MARKETING  INC. 

Staffed  by:  Richard  Nygren,  presi¬ 
dent. 
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Mask-O-Mat  for  producing  masks, 
lettering,  shrinks  and  spreads  accur¬ 
ately  and  economically.  In  conjunc¬ 
tion  with  the  Outliner,  irregular 
shapes  can  be  outlined  and  digitized. 


System  for  Newspapers  utilizes  a 
fourth-generation  language  and  re¬ 
lational  database  system  for  a  busi¬ 
ness  management  resource  is  areas 
such  as  rate  card  modeling,  revenue 
forecasting,  competition  tracking,  fo¬ 
cused  advertising  and  trend  analysis. 
For  larger  papers  with  their  own  data 
processing  staffs,  LAN  will  show  its 
Computer  Aided  Software  Engineer¬ 
ing  system  for  designing  and  main¬ 
taining  newspaper  software.  New 
hardware  includes  Apollo  worksta¬ 
tions  and  the  IBM  PS-2. 


Booth;  4724 

LAMB-GRAYS  HARBOR  CO. 


Booth:  3039 

LEKTRO  SOUTHEAST 

Staffed  by:  Tom  McClung,  president 
John  Morez,  Republic  Service  Co. 
Introducing:  Battery-powered  news- 
roll-handling  equipment. 


Booth:  8 

LEVIEN  INSTRUMENT  CO. 

Staffed  by:  Jack  Levien,  sales  man¬ 
ager;  Raph  Levien,  research  director; 
Alex  Levien,  art  director;  Angelika 
Levien,  show  manager. 

Introducing:  BYSO  SCREEN  digital 
halftone  system  for  creating  halftones 
from  photographic  prints,  still  video, 
camcorders  and  wire  services  on 
plain  paper  using  controls  on  a  touch- 
sensitive  monitor  screen. 


Introducing:  EZ-60  EZink  Recycler, 
a  small  ink  recycler  for  small  to 
medium  newspapers;  SRS  7000X  sol¬ 
vent  recycler,  a  7'/2-gal.,  Teflon- 
coated  batch  solvent  recycler  with 
NEMA7  electronics  and  air-cooled 
condenser  for  blanket  wash  and  press 
cleaning  solvents. 


Staffed  by:  Frank  Lamb,  president; 
George  Herigstad,  new  products  div. 
vice  president;  Ed  Sumpter,  AGV 
technology  director. 

Introducing:  An  automatic  guided 
vehicle  designed  specifically  for  the 
newspaper  industry  serves  as  the  core 
of  a  total  material  handling  system. 
The  single-type  vehicle  for  transport 
and  delivery  of  newsprint  is  no  bigger 
than  a  single  roll,  permitting  an  easier 
fit  into  existing  facilities. 
Exhibiting:  High-resolution,  3D 
simulation  of  typical  publishing  ap¬ 
plications. 


Booth:  3524 

KOENIG  &  BAUER  A.G. 

See  listing  under  Publishers  Equip¬ 
ment  Corp. 


Booth:  2144 

LOCKWOOD  GREENE  EN 
GINEERS  INC. 


Booth:  13 

KRAUSE  PRINTING  TECHNI 
QUES  INTERNATIONAL 


Booth:  1004 

LAN  SYSTEMS  INC. 


Staffed  by:  Owen  Olson,  business  de¬ 
velopment  manager;  Vince  Palan- 
tone,  sr.  project  manager;  Irwin 
Schram,  project  manager;  Mike 
Luciano,  newspaper  division  man¬ 
ager;  Regis  Gallagher,  architect. 
Introducing;  Featured  recent  projects 
illustrating  tailored  design  solutions 
include:  conversion  of  a  manufactur¬ 
ing  facility  to  satellite  printing  of  USA 
Today  in  Atlanta,  Ga.;  multiphase  de¬ 
sign  of  the  Atlanta  Journal  and  Con¬ 
stitution's  new  satellite  printing  plant, 
with  extensive  automation;  conver¬ 
sion  of  a  newsprint  storage  area  to  a 
production  facility  for  the  Journal 
Newspapers  in  Springfield,  Va.;  re¬ 
novation  and  modernization  at  the 
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Staffed  by:  Emil  Landau,  president; 
Eric  Deyerler,  vice  president;  and 
Mel  Smith. 

Exhibiting:  Krause  NP-300  system 
for  automated  newspaper  plate  pro¬ 
duction.  Enables  feeding  via  a  500- 
plate  capacity  trolley  delivering  to 
and  removing  from  exposure  area  via 
vacuum  pickup.  Plates  are  registered 
on  a  pin  system.  The  NP-300  is  rated 
at  300  plates  an  hour  with  the  dual 
600W  exposure  system,  and  plates 
are  automatically  delivered  to  proces¬ 
sors  and  can  be  delivered  to  benders 
and  punchers.  Also  showing  the 
48E 


Staffed  by:  Robert  Larson,  president; 
Larry  McGill,  Todd  Dokken,  Mark 
Gillick,  John  Lindemann,  sales  repre¬ 
sentatives. 

Introducing:  A  complete  advertising 
management,  consisting  of  a  classi¬ 
fied  advertising  system  integrated 
with  display  ad  software,  includes 
financial  controls,  classified  ad  con¬ 
tracts,  creative  rate  structures  and 
combined  billing.  Decision  Support 
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Exhibiting:  Series  685  ink  tank  moni¬ 
tor  installs  on  the  lower  part  of  vertic¬ 
al  or  horizontal  tanks  for  continuous 
sensing  of  hydrostatic  pressure, 
translating  it  into  a  level/weight  in¬ 
dication  of  ink.  Can  also  be  used  on 
tote  tanks.  With  no  parts  inside  the 
tank,  the  sensing  diaphragm  acts  as  a 
barrier  between  ink  and  the  mecha¬ 
nical  linkage.  Other  models  have 
high-  and  low-  level  alarms,  as  well  as 
optional  remote  indication.  Also 
shown  will  be  the  Model  688  electro¬ 
nic  high-  or  low-level  indicator,  with 
“fail-safe  circuitry,”  frequently  used 
as  an  imminent  overflow  alarm.  Its 
small  sensor  is  said  to  be  suitable  for 
smaller  vessels  and  pipes. 


Providence  (R.I.)  Journal;  doubling 
of  press  capacity  at  the  Ashury  Park 
(N.J.)  Press',  pressroom  design  for 
Lancaster  (Pa.)  Newspapers,  which 
will  house  the  first  MAN-Roland 
Flexoman  press  installed  in  the  U.S. 


Booth:  4602 

MAILROOM  SYSTEMS  INC. 

Staffed  by:  Robert  Hedrick,  pres¬ 
ident;  Fred  Foster,  sales  vice  presi¬ 
dent. 

Introducing:  The  Gapper  creates  a 
gap  in  a  lapped  stream  of  newspapers 
for  stitching  and  will  be  shown  as  part 
of  a  Stream  Conveyor  Display  with 
two-way  switching. 

Exhibiting:  Improved  Flat-Belt 
Stream  Conveyor;  Roller  Tops; 
Squeezer  Stream  Conditioner; 
Stream  Aligner.  The  Power  Strap 
PSN-5  Tying  Machine  will  also  be 
shown. 


constant  tension  in  the  web  as  it  en¬ 
ters  the  press,”  according  to  Martin. 
Exhibiting:  Information  on  Martin’s 
line  of  press  equipment. 


Booth:  3212 
M.A.N.-ROLAND  INC. 

Staffed  by:  Edward  Padilla,  chief  ex¬ 
ecutive  officer;  Andrew  Schipke,  fle- 
xo  operations  director;  John  Pas- 
carella,  sales  and  marketing  director. 
Introducing:  Before  its  delivery  to 
Lancaster  Newspapers,  a  four-color 
Flexoman  unit  and  its  Infoflex  flexo 
press  management  and  control  sys¬ 
tem  will  be  shown.  A  black  bulk  ink 
supply  system  going  to  the  Brockton 
(Mass.)  Enterprise  will  be  on  display. 
The  company  will  premier  its  Uni¬ 
man  4/2  S  four-high  double-width 
offset  tower.  Paper-loading  functions 
will  be  demonstrated  on  a  new  50” 
running  belt  tension  reel.  The  first 
Flexoman  2/2  single-width  flexo  unit 
for  the  smaller  newspaper  or  commer¬ 
cial  printer  will  be  unveiled.  Con¬ 
figurations  and  details  of  the  Color- 
man  double-width  offset  press  order 
by  News  Corporation  will  be  shown  in 
a  graphic  display  and  model. 


Booth:  2582 

MASTHEAD  INTERNATIONAL 
INC. 

Staffed  by:  Harry  Andersen,  Harry 
Shawver,  Frank  Casillas,  John 
Baker. 

Exhibiting:  Information  on  drive  con¬ 
trols  and  press  turnkey  installations. 


Booth:  3051 

MAJOR  CONTROLS  INC. 


Booth:  3800 

McCAIN  MANUFACTURING 
CORP. 

Staffed  by:  William  McCain,  pres¬ 
ident;  Ric  Mayle,  sales  manager;  T. 
Higgins,  newspaper  systems  man¬ 
ager. 

Introducing:  McCain  Model  660  with 
M.U.S.L.  feeding  inserts  and 
Zonematic  computer  separation  for 
zones  while  running  at  top  production 
speeds. 

Exhibiting:  P.B.  saddle  binder  for 
television  listings  books. 


Booth:  4157 

MAR-COR  INDUSTRIES 

Staffed  by:  Sheldon  Goldner,  pres¬ 
ident;  Jerry  Deitch,  sales  manager. 
Introducing:  Silver  and  film  reclama¬ 
tion  program  permits  newspaper  to 
deal  directly  with  an  EPA-licensed 
processor. 


Staffed  by:  Glenn  Wright,  president 
Steve  Owens,  Atlanta  sales  repre¬ 
sentative. 


Booth:  1864 

McDEVITT  &  STREET  CO. 

Staffed  by:  Robert  Carter,  business 
development  vice  president;  Derek 
Chason,  business  developer;  Marjie 
Robertson,  marketing  assistant. 
Introducing;  Preconstruction  and 
general  construction  services;  con¬ 
struction  management;  design. 


Booth:  4230 

MARTIN  AUTOMATIC  INC. 

Staffed  by:  David  Wright,  vice  pres¬ 
ident;  Duke  Goodenough,  Steve  Bur¬ 
ris,  Rick  Hastings,  regional  man¬ 
agers;  Jan  Crawford,  communica¬ 
tions  coordinator. 

Exhibiting:  Tandem  Model  EC  zero- 
speed  splicers  will  be  displayed  with 
the  Dual-Unwind  option  and  Martin’s 
pneumatic  hoist,  allowing  multiple 
webs  to  be  fed  continuously.  Inertia 
compensation  “ensures  essentially 


WE  KEEP  YOUR 

MAILROOM 

UPTOSPEEO 

QUIPP  SYSTEMS,  INC. 

9270  N.W.  100th  STREET 
MIAMI,  FLORIDA  33178 

(3051  884-5204 


Booth:  1965 

MEADOWS  CO. 

Staffed  by:  Ralph  Meadows,  Jr.,  Jef¬ 
frey  Meadows. 

Introducing:  Kraft  and  recycled 
underwrap. 

Exhibiting:  Plastic  products,  wet 
bags,  bundle  bags,  clear  color  and 
custom  prints. 
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Premium 
Publishing  on  the 
Power  PC 


.  .  .  T- 


■  Standard  386  Platform 

■  True  32-Bit  Processing 

I  ■  Multi-Use  DOS  Workstations 

I  ■  Compatible  with  All  DISC  Systems 
1  ■  Standalone  to  Extensive  Networks 

j  ■  Newspaper  &  Commercial  Pre-Press 


■  Text  &  Graphics  Manipulation 

■  Full  Pagination 

■  Open  Architecture 

■  Remote  Site  Support 

■  Modular  Approach 

■  Cost-Effective  Systems 


Dewar  Information  Systems  Corporation 
9901  Derby  Lane,  Westchester,  IL  60153 
312/344-1025 


Booth;  4440 
M.E.G.  (U.S.) 

Staffed  by:  George  Herrick,  national 
sales  manager;  Cliff  Bassett,  Bob 
Herbold,  Gary  Abendroth.  regional 
sales  managers. 

Introducing:  The  DGV  paster, 
according  to  M.E.G.,  is  capable  of 
2500  fpm  speeds  with  50”  roll  dia¬ 
meters.  Also  available  in  supporting 
frames  of  50-  and  100-ton  capacities. 


Booth;  4946 

MGI  INTERNATIONAL  INC. 

Staffed  by:  Arthur  Hamlin,  president; 
Claire  Beury,  administrative  assis¬ 
tant. 


Introducing:  The  steel  Single  Width 
Dust  Control  System  features  Lexan 
panels  for  visibility  and  easy  accessi¬ 
bility,  ducting  and  dust  collector.  It  is 
designed  for  easy  installation  by  a 
newspaper’s  maintenance  personnel. 
Exhibiting:  New  cart-mounted  E- 
VAC  vacuum  for  easy  removal  of 
paper  scraps  from  folders  and  inser¬ 
ters  uses  compressed  air  and  has  no 
internal  moving  parts  to  jam.  It  is 
equipped  with  a  four-foot  hose  and 
attachments.  The  A-PAR  Mark  I  air 
washer  controls  ink  mist,  and  the  A- 
PAR  Mark  IV  air  washer  for  folder 
enclosures  suppresses  dust  and  noise. 

Booth:  119 

MICRO  SYSTEMS  SPECIALISTS 
INC. 

Staffed  by:  Catherine  Culkin,  pres¬ 
ident;  Dawn  Roeller,  vice  president; 
Judy  Pruning,  product  manager. 
Exhibiting:  Complete  line  of  software 
for  newspaper  business  offices  and 
circulation  departments  was  pre¬ 
viously  marketed  by  Whalen  Compu¬ 
ter  and  Mainstream  Systems.  Ap¬ 
plications  include  display  ad  billing, 
ad  production  manifest,  transient 
classified  billing,  total  circulation 
control,  accounts  payable,  payroll 
and  general  ledger.  Software  will  be 
exhibited  on  networked  IBM  PCs. 


Booth;  730 

MIDWEST  PUBLISHERS  SUPPLY 
CO. 

Staffed  by:  Jim  Rezabek,  president; 


Dick  Morton,  vice  president;  Mike 
Carfagnini,  sales  manager;  Ray 
Lopez,  international  sales  manager; 
Audrey  Caster,  furniture  manager; 
Laura  Larson,  Wally  Butkevich, 
James  Floyd,  sales  representatives. 
Introducing:  Ergonomic  furniture  for 
newspapers,  including  Omnific  and 
MPS  System  25  chairs.  Also  the  “life¬ 
time  warranty”  Generation  2000  open 
panel  plan,  MPS  Verafile  storage  sys¬ 
tem  for  art  and  composing  depart¬ 
ments,  laser  copy  papers  for  desktop 
applications  and  the  MPS  catalog. 
Exhibiting;  Photocomposition  equip¬ 
ment,  including  light  tables,  page- 
assembly  tables,  cabinets,  waxers, 
trimmers  and  MPS  Quality  Circle 
supplies. 


Booth:  3151 

MILTHORPE  MACHINERY  CO. 

Staffed  by:  Chick  Spivey,  publica¬ 
tions  sales  executive;  Tony  Roberts, 
web  sales/Europe  and  England. 
Exhibiting:  “Milthorpe  News”  and 
machinery  photographs.  Purchaser 
and  supplier  of  used  machinery  can 
provide  equipment  for  an  entire  plant 
or  a  single  unit  for  any  printing  or 
converting  application. 


Booth:  3251 

MIRACHEM  CORP.  LTD. 

Staffed  by;  Wayne  Swim,  president; 
Garth  Ryan,  exec,  vice  president; 
Pierre  Vezina,  vice  president;  James 
Leveille,  national  sales  manager; 
Gerry  Giborski , customer  en¬ 
gineering;  Russ  Roberts,  Ray  Kazlas, 
John  Soppit,  regional  sales  managers. 
Introducing:  Water  Treatment 
System;  Ink  Measurement  System; 
Plate  Heat  Exchanger;  Filtration  for 
Recirculators;  Ink  Leveller  Alarm 
Panel. 


Exhibiting:  Proportioning  systems, 
ink  levellers  and  refrigeration  and 
temperature  control  for  recirculators. 

Booth;  4630 

MIRACLE  INDUSTRIES  INC. 

Staffed  by:  Donald  Chabot,  pres¬ 
ident;  Phyllis  Fennelly,  office  man¬ 
ager;  John  Chabot,  salesman;  Bruce 
Prokesch,  Tarrie  Reid  and  Samuel 
Okenchuk. 

Exhibiting:  Harris,  Goss  and  Hant- 
scho  web  presses  remanufactured  to 
factory  specifications.  Also  modifica¬ 
tions  and  installations.  Complete 
cylinder  and  roller  exchange  program 
and  same-day  shipping.  Full  Harris 
web  press  parts  availability.  Also 
showing  gluing  system  and  rewinder. 

Booth:  4708 

MITSUBISHI  HEAVY  INDUSTRIES 
LTD. 

Staffed  by:  Y.  Sano,  exec,  vice  pres¬ 
ident;  Paul  Dickinson,  newspaper 
press  sales  manager;  H.  Engel,  M. 
Shafer,  Sumitomo  Corp.  of  America. 
Introducing;  Splicing  preparation 
robot — the  last  link  in  fully  automated 
newsprint  roll  handling — will  be  in 
operation.  Also  documentation  of 
robotic  plate  distribution,  installation 
and  removal  systems  at  existing  facili¬ 
ties. 

Exhibiting:  Documentation  of  key¬ 
less  offset  now  in  operation  at  existing 
facilities  and  videos  of  latest  Mitsu¬ 
bishi  installations  (in  Japan). 

Booth:  1710 
MONOTYPE  INC. 

Staffed  by:  Richard  Steensma,  pres¬ 
ident;  C.  Floyd  Inman,  sales  vice 
president;  Alison  Bond,  marketing 
support  manager. 

Exhibiting:  Lasercomp  Express  82- 
pica  imagesetter  for  setting  text  and 
graphics  including  halftones  at  speeds 
to  24  inches  per  minute  at  1,000  lines 
per  inch  resolution,  including  color 
separations.  Monotype  Graphics 
Management  System  II  is  a  Sum- 
based  graphics  workstation  for  man¬ 
ipulation  of  scanned  graphics. 


Booth;  3440 

MOTTER  PRINTING  PRESS  CO. 
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Thinking  of  Buying  a  Typesetter 
from  Compugraphic  or  Linotype? 

Think  Again. 


We  did!  At  Tegra^we  re-thought  typesetting  from  start  to  finish.  The  result:  modular  laser 
imagesetting  systems  that  offer  plain-paper  output,  photomedia  output,  or  both.  Ml  our 
Genesis  XP  print  units  and  XM  film  recorders  share  the  same  image  controller  and  type 
library,  ^  you  get  economical  operation  and  low  equipment  costs.  Compare  the  difference. 


1  Their  way.  They  offer 
final  output  only  on  photo¬ 
paper  or  film. 

Our  way.  We  give  you  a 
choice.  For  many  jobs,  you  can 
use  plain  paper  at  1000  dpi  for 
camera-ready  copy.  For  other 
applications,  you  can  output  RC, 
film,  or  plate  at  up  to  2000  dpi. 

2  Their  way.  They  don’t 
offer  a  high-speed,  high- 
resolution  proofing  solution.  For 
proofing  kerning  and  aesthetics, 
or  for  customer  proofs,  you  still 
have  to  run  photomedia. 

Our  way.  We  let  you  do  all 
your  proofing  passes  on  an  XP  plain- 
paper  print  unit  at  800  or  1000  dpi. 
The  image  is  identical  to  the  final 
one  on  RC  or  film,  so  you  use  plain 
paper  for  all  proofs,  even  customer 
proofs.  And  our  fastest  XP  print  unit 
is  20  pages  a  minute,  fast  enough  to 
handle  your  heaviest  workload. 

3  Their  way.  Their  operating 
costs  are  typically  50%  to  70% 
higher  than  ours. 

Our  way.  Our  media  and  labor 
costs  are  a  fraction  of  theirs  because 
you  do  all  proofing  passes  on  plain 
paper.  If  you  also  do  final  copy  on 
plain  paper,  >'OM  save  90%\ 


The  Genesis  image  controller,  XM-72 
film  recorder,  and  XP-1000 print 
unit.  (Not  shown:  XM-108  film 
recorder  and  XP-800  print  unit.) 

4  Their  way.  Their  laser  im¬ 
agesetters  are  only  20%  to  35% 
as  fast  as  CRT  typesetters.  So  you’d 
have  to  cut  your  volume,  quote  long¬ 
er  turnaround  times,  or  add  a  shift. 
Or  buy  several  units  to  meet  your 
workload. 

Our  way.  Our  throughput  is 
dramatically  faster  than  theirs:  3  to  5 
times  faster  when  the  final  run  is  on 
an  XM  film  recorder,  and  12  to  16 
times  faster  when  all  passes  are  on 
plain  paper.  Genesis  is  the  only  laser 
imagesetting  system  with  CRT  speed. 


3  Their  way.  For  their 
price,  you  get  only  a  film 
imagesetter. 

Our  way.  For  about  the 
same  price,  Tegra  gives  you  a 
film  imagesetter  and  a  plain- 
paper  imagesetter. 

6  Their  way.  To  set  graph¬ 
ics  or  access  new  type¬ 
setting  features,  you  have  to  buy 
a  new  front-end  driver,  or  a 
whole  new  front-end  system. 

Our  way.  No  matter  what 
your  front-end,  we  let  you  set 
1000-point  type,  output  tints  and  pat¬ 
terns,  rotate  type,  and  scale  the  page. 
You  can  even  scan  graphics  and  merge 
them  with  text  right  at  Tegra’s  image¬ 
setting  system  —  without  buying  a 
new  front-end. 

7  Their  way.  They  make  you 
throw  away  your  old  typesetter 
and  type  library  every  time  you  up¬ 
grade.  They  build  in  obsolescence. 

Our  way.  '9/e  build  in 
growth.  We  use  a  single  type  library 
and  image  controller  to  drive  all  our 
output  units,  now  and  in  the  future. 


900  Middlesex  Turnpike 
Billerica,  MA  01821 
(617)  663-7435 


This  ad,  including  halftone,  was  output  on  the  Genesis  XM-72  film  imagesetting  system,  using  MagnaType 
composition  software.  Tegra  is  a  trademark  and  Genesis  is  a  registered  trademark  of  Tegra,  Inc.  Compugraphic  is  a 
registered  trademark  of  Compugraphic  Corp.  Linotype  is  a  registered  trademark  of  the  Linotype  Company. 
MagnaType  is  a  registered  trademark  of  Magna  Computer  Systems,  Inc. 


Staffed  by;  James  Leatham,  market¬ 
ing  and  sales  director;  Warren  Weav¬ 
er,  flexo  technology  manager.  Roland 
Reuterfors  and  Roland  Johnson  rep¬ 
resent  Motterstitch  Co. 

Exhibiting:  Static  displays  of  flexo 
technologies  in  anilox  rolls,  reels, 
plate  lockups  and  ink  management 
systems,  as  well  as  an  FX-4  flexo 
press  unit.  Also  displays  and  models 
of  recent  complete  flexo  newspaper 
installations  with  color  printouts  from 
the  latest  in  electronic  CAD  design 
technology  for  creating  written  press 
descriptions  and  configurations, 
newspaper  cost  analysis  and  compari¬ 
sons  of  flexo  efficiencies  vs.  other 
printing  technologies.  MotterStitch 
will  demonstrate  two-head  and  four- 
head  in-line  stitchers  for  various  ap¬ 
plications  on  flexo,  gravure  and  offset 
folders. 


Booth:  4308 

MULLER-MARTINI  CORP. 


Staffed  by:  Ralph  Box,  Stan 
Raphoon,  Hans-Peter  Bretscher. 
Introducing:  High-speed  Model  375 
Inserting  Machine  with  two  main 
jacket  feeders  per  side  and  16  stations 
will  be  demonstrated  with  stream 
feeders  and  in-line  compensating 
counter  stackers.  Feeders  operate  in 
regular,  alternate  feed  or  repair  mode. 
Design  allows  up  to  20  stations,  off-  or 
on-line  operation  (with  the  PrintRoll 
System)  for  direct  and  preinserting. 
Also  shown  will  be  the  Model  335  tele¬ 
vision  listings  stitcher  (12,000  per 
hour).  Model  327  bundling  machine 
(60,(K)0  per  hour)  for  preprints  and  a 
high-capacity  Daverio  conveyor, 
which  automatically  adjusts  to  a 
range  of  products  from  four-page 
commercial  work  to  144-page  broad¬ 
sheet  newspapers. 


Booth:  2004 

MULTI-AD  SERVICES  INC. 


Staffed  by:  Steve  Mylett,  product 
manager;  Rob  Jennings,  Micro-Data 
Systems  supervisor. 

Exhibiting:  Kwikee  INHOUSE 
Graphic  Services,  a  syndicated  art 
service  supplied  on  compact  disc,  fea¬ 
tures  5Va"  CD-ROM  discs,  each  with  a 
capacity  equal  to  700  800K  floppy 
discs  (approx.  600  million  charac¬ 
ters).  Regular  shipments  each  contain 
over  300  thematic  or  manufacturer- 
approved  art  elements  compatible 
with  several  exisiting  layout  prog¬ 
rams.  Demonstrations  will  use  an  Ap¬ 
ple  Macintosh  II  and  LaserWriter  II. 

Booth:  135 

MYCRO-TEK 

Staffed  by:  Jacob  Sorg,  president; 
Richard  Bailey,  marketing  and  sales 
vice  president;  Rich  Barnett,  sales 
manager. 

Introducing:  AdWriter  display  ad 
makeup  runs  on  an  Apple  Macintosh- 
based  workstation  and  employs  the 
approach  of  the  earlier  AdCZomp, 
AdTouch  and  AimTouch  but  with  Ap¬ 
ple’s  user  interface. 

Exhibiting:  Series  4000  newspaper 
front-end  system  with  32-bit  proces¬ 
sor  has  enhanced  throughput  and 
command  responsiveness  and  sup¬ 
ports  both  existing  Mycro-Comp  mic¬ 
roprocessor-based  workstations  and 
PC-based  text  workstations.  The 
Series  7000  front  end  now  incorpo¬ 
rates  standard  PC  workstations.  The 
system  combines  local  PC  processing 
and  the  system’s  super  minicompu¬ 
ter.  The  Business  System  is  also  now 
PC-based. 

Booth:  1740 

NAPP  SYSTEMS  (USA)  INC. 

Staffed  by:  Jock  Palmer,  marketing 
and  sales  vice  president;  Gary  Ben- 
shoof,  marketing/technical  and  inter¬ 
national  sales  director;  Jack  Dvorak, 
North  America  sales  manager;  Frank 
Bragg,  distribution/marketing  admi¬ 
nistration  manager. 

Introducing:  Live  demonstration  of 
NAPPflex  system,  which  is  in  the  fin¬ 
al  stages  of  product  development. 
Napp  describes  it  as  the  only  pre¬ 
manufactured  water-processible  flex- 
o  publication  plate.  It  includes  an 
exposure  and  processing  unit  de¬ 
signed  specifically  for  NAPPflex.  The 
compact  system  processes  up  to  120 
plates  per  hour. 

Exhibiting:  NAPPlate  V  photopoly¬ 
mer  letterpress  plate.  Napp  will  fea¬ 
ture  its  “Best  in  the  World”  print  qual¬ 
ity  contest,  voting  on  tearsheet  en¬ 
tries  from  around  the  world. 

Booth:  4614 

NATIONAL  GRAPHIC  SALES  INC. 

Staffed  by:  James  Gerovac,  pres¬ 


ident;  Jerry  Russell,  vice  president; 
several  district  sales  managers. 
Introducing:  Quad/Tech  RGS-IV  Col- 
or-to-Color  Automatic  Register  Sys¬ 
tem;  Quad/Tech  Web  Servers;  D&R 
Engineering  Tak-Matic  100  Insert 
Gluing  System;  Compu-Count 
Counter  and  Controller;  Tacker 
Machine  Co.’s  Model  V-650  stacker. 
Exhibiting:  Controls  and  equipment 
from  Application  Engineering  Corp., 
TEC  Systems,  Quad/Tech  and 
Stacker  Machine  Co. 


Booth:  2060 

NATIONAL  MACHINE  CO. 


a 


Staffed  by:  Robert  Buckler,  pres¬ 
ident;  Rod  Wake,  Steve  Baily,  Orville 
Hayes,  sales. 

Introducing:  Universal  S-326  automa¬ 
tic  subtractive  offset  plate  processor 
develops,  rinses,  gums  and  dies  all 
brands  in  one  operation. 

Exhibiting:  Model  A-250  stainless 
steel  automatic  offset  plate  processor 
for  all  brands  of  additive  wipe-on  and 
presensitized  offset  plates. 


Booth:  238 

NATIONAL  UTILITY  SERVICE 
INC. 

Staffed  by:  Douglas  Holt,  sales  admi¬ 
nistrator. 

Introducing:  Information  on  saving 
money  on  electricity,  gas,  water, 
steam,  petroleum  products  and  tele- 
communcations  costs. 

Booth:  754 

NEASI-WEBER  INTERNATIONAL 

Staffed  by;  John  Peters,  sales  and 
marketing  sr.  vice  president;  Bill  Far¬ 
ley,  regional  sales  manager;  Rusty 
Nash,  Sherry  Merideth,  Allan  Cotec- 
son,  account  managers;  Rebecca 
Herbert,  applications  consultant. 
Exhibiting:  ADMARC  online  data¬ 
base  business  system  or  data  capture 
for  advertising  management,  includ¬ 
ing  ad  pricing  and  contract  tracking. 
Data  is  available  to  support  manage¬ 
ment  information  services  that  track 
linage  and  revenue  of  published 
advertising  against  estimates  and 
competition.  Incorporating  credit 
control  and  accounts  receivable, 
ADMARC  runs  on  IBM  mainframe 
and  9370,  DEC  VAX  and  MicroVAX 
and  UNISYS  platforms. 
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The  Right  Strategy  for  Changing  Times 


We’re  the  Complete  System  Integrator  for 
the  Newspaper/Publishing  Industry. 

Concept  designed  the  original  Apple®  Computer-based  newspaper 
system,  and  we  offer  the  only  all-Apple  approach  to  editorial,  wire 
service,  classified,  display  ad  packages,  and  more. 

A  Leader.  Since  1979,  Concept  has  been  applying  standard  Apple 
hardware  and  our  own  custom  software  to  the  day-to-day  challenges 
of  publishing  -  with  results  that  have  pointed  the  way  for  the  whole 
industry.  We've  been  at  it  longer  and  know  more  about  publishing 
than  any  other  Apple  Computer-based  newspaper  systems  supplier. 

In  fact,  our  systems'  support  group  has  over  200  years  combined 
newspaper  experience. 


j 

AdWorks  "P"  ""  1 

A 

L 

t'Ti 

Our  AdWorks™ 
display  ad  system  takes 
advantage  of  the  latest 
generation  of  Apple® 
hardware. 


Concept  Publishing  Systems  packages  include: 

NewsSet®-  an  editorial  system  that  runs  on  Apple  lIGS 
personal  computers  for  editorial,  wire  service,  and  telecom¬ 
munications  -  performing  from  one  standalone  terminal  up 
to  a  network  of  64  on  a  central  database. 

AdWorks™  -  a  comprehensive  display  ad  make-up  system 
with  customized  functions  that  enable  you  to  handle  every¬ 
thing  from  complicated  double  truck  grocery  ads  to  a 
simple  "help  wanted"  ad. 

Glassworks™  -  a  unique  classified  ad  system  that  has  the 
power  to  control  unlimited  publications,  classifications, 
accounts,  rates  and  run  schedules.  Control  multiple 
publications  with  varying  ad  rates  and  schedules,  as  well 
as  combination  rates. 


We  invite  you  to  see  our  exciting  product  line  at  the  ANPA-TEC  88 
Exhibition  in  booth  1324.  We  will  be  demonstrating  the  NewsSet, 
AdWorks,  and  ClassWorks  systems,  PLUS  a  revolutionary  new 
product  designed  for  the  publishing  industry. 

Concept  Publishing  Systems,  126  Monroe  St.,  Beaver  Dam,WI  53916. 
Tel:  (414)  887-3731 .  Telefax:  (414)  887-0439. 


CONCEIT 

PUBLISHING  SYSTEMS 


e1988  CPS.  NewsSet.  AdWorks.  and  ClassWorks  are  trademarks  of  Concept  Publishing  Systems.  Apple.  Macintosh,  and  lIGS  are  registered  trademarks  of  Apple  Computer.  Inc. 


Booth:  1240 

NEW  ENGLAND  NEWSPAPER 
SUPPLY  CO. 

Staffed  by:  Brad  Beaton,  president; 
Bill  Graves,  International  Div.  pres¬ 
ident;  Larry  Erwin,  exec,  vice  pres¬ 
ident;  George  Friedrich,  sales  & 
marketing  vice  pesident;  Wayne  Par¬ 
ker,  operations  vice  president;  Bob 
Dunn,  national  sales  manager;  all 
sales  personnel. 

Introducing:  Liquid  Gold  news  dot 
fountain  solution  and  Crystal  Kleen 
biodegradable  blanket  and  roller 
wash. 

Exhibiting:  complete  line  of  press¬ 
room,  platemaking,  camera,  compos¬ 
ing,  photosensitive  and  paste-up  sup¬ 
plies  and  equipment.  Also  W.R. 
Grace  pressroom  blankets  and  de¬ 
monstrations  of  the  Deadliner 
Platemaking  System. 


Booth:  not  available 
NEWSPAPER  REPORT 

Staffed  by:  Margie  Pazikas,  editor; 
Roger  Davies,  advertising  manager. 
Exhibiting:  Copies  of  “Newspaper 
Report,  a  bimonthly  supplement  to 
the  British  printing  trade  magazine 
Printing  World,  covers  all  aspects  of 
newspaper  production. 


Booth:  2250 

NUARC  CO.  INC. 


Staffed  by:  Don  Cims,  vice  president 
and  sales  manager;  Joe  Fontanella, 
corporate  services  vice  president; 
Chuck  Frey,  Ed  Moehring,  divisional 
managers;  Chuck  Leonhart,  vice 
president  and  chief  engineer;  Steve 
Mattai,  sales  technician. 

Introducing:  System  631  Flip/Top  ex¬ 
posure  system  is  equipped  with  a 
“multi-spectrum”  lamp  that  produces 
6000,  3000  and  1000  watts  for 
platemaking,  color  proofing  and 
roomlight  films  for  fast,  precise  expo¬ 


sures.  Stadard  features  include  eight 
memory  channels,  touch-activated 
keypad,  rotary  shutter  and  fast 
vacuum  system.  Single-sided  and 
nonstop  (two-sided)  models  avail¬ 
able. 

Exhibiting:  Model  SSTE2024SB  hori¬ 
zontal  camera.  Model  VVE2024M2 
vertical  camera,  VLT  light  tables, 
darkroom  sinks  and  other  equipment. 


Booth:  4402 

NU-GRAPHICS  MANUFACTUR¬ 
ING  INC. 


Staffed  by:  Ed  Barnett,  president; 
Alex  MacLennan,  vice  president. 
Exhibiting:  XPRESS  LINE  exposes, 
processes  and  bends  up  to  200  plates 
per  hour,  requiring  minimal  manpow¬ 
er,  according  to  Nu-Graphics.  NU- 
Optiline  punch  and  verifier  features 
optical/video  registration  combined 
with  accurate  post-image  punching. 
Also  shown  will  be  the  Model  02200 
in-line  bender,  0600  Punch-Coater, 
550  Accu-Lite  plate  register  and  va¬ 
rious  registration  systems,  locks, 
shims  and  saddles. 


Booth:  4514 

ONE  CORP. 


Staffed  by:  Durelle  Boles,  president; 
Van  Morgan,  vice  president;  Donna 
Burkett,  sales  assistant;  Richard 
Skinner,  ONE  Pacific  Party  Ltd. 
managing  director;  Peter  Cross, 
Cross  Graphics  Ltd.  managing 
director. 

Exhibiting:  Upper  formers  for  Goss 
and  Harris  folders;  SelectKey  ink 
fountains;  retrofit  lever-style  foun¬ 
tains  for  Goss  Urbanite  units;  re¬ 


manufactured  and  used  web  presses 
and  peripheral  equipment. 


Booth:  4724 

OVALSTRAPPING  INC. 

Staffed  by:  J.  White,  president;  Jim 
Pasic,  vice  president;  Morgan  Stout, 
marketing  sales  manager;  Harry  Hax- 
ton,  export  sales  manager;  Les 
McClare,  regional  manager;  Allen 
Copeland,  Harold  Williams,  Joe 
Scott,  Keith  McClendon,  Tony  Lund, 
Jewell  Pencikowski,  sales  representa¬ 
tives. 

Exhibiting:  The  JP-40-B  fully  automa¬ 
tic  strapping  machine  will  be  demons¬ 
trated,  using  the  Close-Coupled  Bot¬ 
tom  Wrap  and  ink-jet  printing  for  zone 
codes.  The  JP-80  automatic  strapping 
machine  has  production  rates  exceed¬ 
ing  40  bundles  per  minute,  according 
to  the  manufacturer,  and  the  Model 
415  automatic  strapper  is  for  hand 
strapping  applications.  Also  shown 
will  be  safety  and  anti-fatigue  mat¬ 
ting. 


Booth:  1504 
OXY-DRY/NIKKA 

Staffed  by:  Bill  Schevers,  Arnold  Sas- 
seen,  regional  sales  vice  presidents; 
Bruce  Niedzwiedz,  web  sales 
director. 

Introducing:  Automatic  web  guide 
with  searching  scanners;  pattern  rec¬ 
ognition  cutoff  control;  ultrasonic 
web  break  detector;  the  Nikka  auto¬ 
matic  blanket  washer  and  automatic 
pipe  roll  cleaner. 

Booth:  4624 

PACESETTER  GRAPHICS 

Staffed  by:  Bob  Allen,  president;  Bob 
Hizer,  Jeri  Hammond,  vice  pres¬ 
idents;  John  Lake,  sales. 

Introducing:  The  Aircell  Roller  is  a 
compressible  ink  roller  that  Paceset¬ 
ter  says  will  provide  better  perform¬ 
ance  and  longer  life,  as  well  as  require 
less  maintenance. 

Exhibiting:  Blankets  and  rollers  for 
offset  printing  designed  by  and  for 
pressmen. 


Booth:  4624 

PACIFIC  PRESS  SERVICES  INC. 

Staffed  by:  Tom  Gang,  president; 
Carol  Gang,  vice  president;  Bob 
Hood,  field  representative. 
Exhibiting:  Literature  and  informa¬ 
tion  about  recopperizing  press  rol¬ 
lers. 

Booth:  128 

PAKO,  Graphic  Products  Div. 

Staffed  by:  Kevin  Lewis,  sales  man- 
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ager;  Dave  Truax,  market  manager; 
Elaine  Bliss,  Don  Pullins,  regional 
managers. 

Introducing:  The  26RT  rapid-access 
film  and  phototypesetting  processor; 
latest  lithographic  processors  for 
high-speed  camera  work. 


Booth:  3154 

PAMARCO  INC. 

Staffed  by:  Charles  Heurich,  sr.  vice 
president;  Joseph  Trungale,  general 
manager;  Alan  Burgess,  exec,  vice 
president;  Robert  Thompson,  news¬ 
paper  market  specialist. 

Exhibiting:  Laser-engraved  anilox 
rolls  for  newspaper  printing. 


Booth:  4158 

PATCH  &  PRINT  SPECIALISTS 
INC. 

Staffed  by:  Larry  Melton,  vice  presi¬ 
dent  or  Ken  French,  president. 
Introducing;  Company  repairs  press 
cylinders  on  site,  handling  nicks, 
dings,  low  spots  and  corrosion,  with 
equipment  used  to  metalize  the  cylin¬ 
ders.  Specializes  in  plate,  blanket  and 
impression  cylinders. 


Booth:  3140 

PATHFINDER  GRAPHIC  ASSOCI¬ 
ATES  INC. 

Staffed  by:  Gordon  Etchell,  pres¬ 
ident;  Cy  Frank,  vice  president; 
Bruce  Singer, secretary-treasurer; 
Moss  Reck,  product  manager;  Dick 
Budwin,  parts  manager. 

Introducing:  The  Publicator  single¬ 
width  floor-mounted  offset  unit  will 
be  demonstrated.  It  is  equipped  with 
pneumatics,  no-lock  plate  lockup  and 
Pathfinder  electronic  brake  tension 
control.  Also  showing  a  single-width 
plate  bender  for  use  with  no-lock  plate 
lockup. 

Exhibiting:  Various  single-  and  dou¬ 
ble-width  parts  for  Goss  presses,  spe¬ 
cifically  no-lock  plate  cylinder  bars, 
single-width  plate  bender  and  gears. 


Booth:  1646 
PC  GRAPHICS  INC. 

Staffed  by:  Bob  Gilmore,  general 
manager;  Steve  Foehlich,  operations 
director;  Tony  Lay,  marketing  repre¬ 
sentative. 

Introducing:  Archetype  Designer 
Series  high-end,  interactive  design 
package  for  page  and  ad  makeup  and 
output.  News  Editorial  Work  Station 
for  text  entry  and  editing.  Wire  Input 
Receiving  and  Editing  Station  cap¬ 
tures  and  translates  wire  service  in¬ 
formation  in  several  page  makeup 


packages.  Classified  Listing  and 
Advertising  Software  System  for  en¬ 
tering,  processing,  billing  and  output¬ 
ting  classified  ads.  Micrografx  Desig¬ 
ner  drawing  package  for  logos  and  ad 
design. 

Exhibiting:  Moniterm  Viking  high- 
resolution  screens  (landscape  and 
portrait)  for  page  makeup  systems. 
Bestinfo’s  SuperPage  II  pagination 
system  with  typesetter  and  laser  out¬ 
put.  Aldus  PageMaker  desktop  pub¬ 
lishing  package  for  page  and  ad 
makeup.  Novell  networks  for  system 
integration  and  newspaper  produc¬ 
tion  distribution. 


Booth:  4140 

PELLEGREN  CORP., 
ARCHITECTS  AND  ENGINEERS 

Staffed  by:  John  Pellegren,  president; 
Steve  Pellegren,  vice  president;  Ray 
Vreeland,  project  manager. 
Introducing:  Scale-model  of  an  ener¬ 
gy-efficient  newspaper  facility  that 
will  employ  flexographic  printing. 
Exhibiting:  Collage  of  renderings  and 
color  photographs  of  current  news¬ 
paper  facilities,  including  entire  new 
plants,  remote  production  facilities 
and  expansion  projects. 


Booth:  1540 

PHOTECH  IMAGING  SYSTEMS 
INC. 

Staffed  by:  Enrique  Levy,  president; 
Rick  Wernli,  sales  vice  president; 
Judi  Carli,  corporate  communications 
vice  president;  Richard  Puco,  Dick 
Brandenberg,  district  managers. 
Introducing:  TextStar  2001  resin- 
coated  phototypesetting  paper; 
Lasertype  1000  helium-neon  laser 
P.T.S.  paper;  Photech  newspaper 
products,  including  a  full  range  of 
litho  and  rapid-access  films. 
Exhibiting:  A  range  of  graphic  arts 
film,  paper  and  chemistry,  including 
Daystar  Daylite  products. 


Booth:  4802 

PLUMTREE  CO. 

Staffed  by;  Tim  Cooper,  president; 
Ian  Champ,  QTMS  sales  director. 
Introducing:  The  QTMS  Copy  Coun¬ 
ter  is  a  noncontact  sensor  for  counting 
folded  paper  products.  Its  signal  can 
be  used  for  an  improved  bundle  count 
on  stackers,  input  to  totalizing  count 
systems,  positioning  of  product  for 
gripper  conveyors,  ink  jet  and  label¬ 
ing  systems,  and  input  to  press  man¬ 
agement  systems. 

Exhibiting:  QTMS  Press  Manage¬ 
ment  System,  count  control  systems 
for  batching  and  totalizing,  and  pen 
and  spray  marking  devices. 


Booth;  3740 
POWER  STRAP  INC. 

Staffed  by:  Alan  Gerrard,  president; 
Wes  Greavu,  national  sales  execu¬ 
tive;  Larry  Ryan,  regional  sales  man¬ 
ager;  Joseph  Lux,  sales  representa¬ 
tive;  Carl  Hansen,  field  service  man¬ 
ager. 

Introducing:  High-speed  plastic 
wrapping  machine  handling  up  to  40 
bundles  per  minute  from  'A”- 16”  high. 
An  in-line  programmable  turnpost  for 
cross-strapping  operations  allows 
cross-strapping  of  as  many  as  42  bun¬ 
dles  per  minute  without  indexing,  lift¬ 
ing  or  lowering  mechanisms.  It  is 
programmable  to  work  in  conjunction 
with  the  strapping  machine.  Power 
Strap  points  to  its  simplicity  and  lack 
of  moving  parts,  as  well  as  its  ability 
to  handle  bad  copies. 


Booth;  1808 

PRESS  COMPUTER  SYSTEMS 
INC. 

Staffed  by:  Ed  Slattery,  president;  A1 
Richardson,  vice  president;  Martin 
Bane,  Glenn  Luster,  sales. 
Introducing:  Tribune  Publishing  Sys¬ 
tem  for  advertising,  editorial  and 
business  applications  runs  on  the 
latest  Tandem  nonstop  computers.  It 
will  use  Topaz  and  standard  personal 
computer  workstations  for  all  ap¬ 
plications.  All  application  software 
will  be  demonstrated,  including  inte¬ 
grated  advertising  accounts  receiv¬ 
able,  news  pagination  and  system  en¬ 
hancements  such  as  the  SQL  relation¬ 
al  database. 


Booth:  4248 

PRESS  PRODUCTS  INC. 

Staffed  by:  Gary  Langlois,  president; 
Ed  Novicki,  product  manager;  Bob 
Becker,  sales  manager. 

Introducing:  Complete  line  of  single¬ 
width  and  double-width  replacement 
press  parts.  Field  service  for  RTP, 
units  and  folders.  Remanufactured 
and  new  rollers,  cylinders  and  copper 
drums.  Swing-down  fountains. 
Exhibiting;  Web  tension  control  com¬ 
ponents  to  update  the  Goss  Standard 
Tension  System  to  Simplified  Ten¬ 
sion  System,  including  the  “Hall 
Effect”  and  Multi-Beam  Infrared  Roll 
Position  transmitter  and  receiver. 
Also  showing  the  Page  Pac  Conver¬ 
sion  Kit  to  replace  the  double-piston 
ink  pump  with  the  single-piston  ink 
pump. 

Booth:  4624 

PRESSTIME  INTERNATIONAL 
INC. 

Staffed  by:  Jeff  Carey,  service  en¬ 
gineer;  Norbert  Sievers,  president; 
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Morning  newspaper  readers  appreciated  our 
company,  even  though  they  didn’t  know  our  name, 
because  we  added  colorful  realism  to  their  news. 
More  and  more  newspapers  are  doing  that 
for  their  readers  to  help  them  start  their 
day  better.  And  more  and  more  pub- 


leir  news.  rour-coioi 
that 


lishers  are  printing  better-than-ever  color  with  the 
help  of  Taft  Equipment  Sales  Company  and  TKS 
four-color  web  offset  printing  systems . . .  from  the 
Eastern  seaboard  to  sunny  California,  from 
the  heart  of  Florida  to  Michigan’s  upper 
peninsula. 


There  must  be  a  reason. 


'Readers  of:  The  Atlanta  Journal  and  Constitution,  The  Bakersfleld 
Californian,  The  Bergen  Record,  The  Columbus  (OH)  Dispatch,  The 
Columbus  (GA)  Enquirer.  The  Daily  Item,  The  Dallas  Morning  News, 
The  Detroit  News,  Grit,  The  Huntsville  Times,  The  Newark  Star 
l,edger,  Newsday,  Tampa  Tribune,  Times  Herald  Record,  The  Waco 
Tribune  Herald,  The  Wall  Street  Journal  and  The  Washington  Post. 


Taft  Equipment  Sales  Company 

570  Oakwood  Road.  Lake  Zurich.  IL  60047  312/438-3030  •  Booth  #3124. 
Exclusive  Distributors  Of  TKS  PrinUng  Systems  Throughout 
North.  South  and  Central  America 


Greg  Slatter,  vice  president. 
Introducing:  Retrofitted  Harris  N- 
1650  press  unit,  completely  rebuilt, 
features  new  bearers  and  bearings, 
sprayed  up  cylinders  with  stainless 
steel  and  new  plate  lockups  for  repeat 
register.  Conversion  is  done  on-site  in 
three  days.  New  packing  configura¬ 
tion  was  designed  for  change  to  clean 
oil  inks.  Also  showing  a  new  plate 
punch  and  repeat  register  system. 
Presstime  says  the  system  cannot 
mispunch  or  misalign  plates. 


Booth:  4058 
PRINTERS’  SERVICE 

Staffed  by:  Dominic  Fruges,  market¬ 
ing  manager;  Jerry  Scher,  branch 
manager. 

Introducing:  Aquakleen  is  a  new,  wa¬ 
ter-based  blanket  and  roller  wash 
formulated  without  solvents  or  pet¬ 
rochemicals.  It  can  be  used  for  all 
types  of  lithographic  presses  and  the 
manufacturer  reports  it  to  be  nontox¬ 
ic,  with  a  pleasant  odor  and  no  flash 
point. 

Exhibiting:  Variety  of  Frisco  pro¬ 
ducts  for  the  press  and  prepress  op¬ 
erations,  including  blanket  and  roller 
washes,  fountain  solutions,  blankets 
and  specialty  chemicals  geared  to  the 
newspaper  market. 


Booth:  258 

PRINTING  IMPRESSIONS 

Staffed  by:  John  Conner,  publisher; 
Ray  Monaco,  associate  publisher; 
Marie  Loftus,  associate  editor;  ad 
sales  personnel. 

Exhibiting:  Copies  of  monthly  print¬ 
ing  industry  publication  will  be  distri¬ 
buted,  featuring  marketing  tips, 
general  news  and  events,  manage¬ 
ment  improvement  techniques,  tech¬ 
nology  reports  and  production  “how¬ 
to”  articles. 


Booth:  1352 
PRINTWARE  INC. 

Staffed  by:  Marketing,  sales  and  tech¬ 
nical  support  personnel. 

Introducing:  Printware  1200  x  600-dpi 
plain-paper  laser  imaging  system  for 
originals,  proofs  and  camera-ready 
master.  The  720  IQ  features  a  prop¬ 
rietary  marking  system,  eight  pages 
per  minute  and  20,000  prints  per 
month,  and  can  print  in  color.  Also 
showing  Printscript,  a  PostScript- 
compatible  option  capable  of  inter¬ 
preting  Adobe’s  PostScript  page  de¬ 
scription  language.  The  option  allows 
an  interface  with  various  programs 
and  personal  computers,  including 
IBM  and  Apple. 


Booth:  4801 

PRO  MARKETING  GROUP  INC. 


Staffed  by:  Norm  Pro  van,  Jr.,  pres¬ 
ident;  Norm  Provan,  Sr.,  Exec,  vice 
president. 

Introducing:  ColourScan  Video  Web 
inspection  System  will  be  displayed  in 
an  operating  mode  on  a  simulated  run¬ 
ning  web.  The  system  allows  press 
operators  to  view  the  printed  image  as 
it  is  printed,  well  before  check  copies 
can  be  accessed.  Monitor  image  qual¬ 
ity  is  such  that,  according  to  Pro 
Marketing,  press  adjustments  can  be 
made  without  recourse  to  the  check 
copy. 

Exhibiting:  The  Ramsey/Icore  MKlll 
Newspaper  Counter,  a  check¬ 
weighing  system  for  newspaper  bun¬ 
dles,  will  also  be  in  operation. 


Booth:  800 

PROOFING  TECHNOLOGIES 
INC. 

Staffed  by:  Mort  Hager,  president; 
Jack  Szura,  vice  president;  Dan 
Detloff,  central  regional  manager. 
Introducing:  The  TruProof  ink-on- 
paper  color  proofing  system  uses  wa¬ 
ter-based  nontoxic  inks  to  insure  col¬ 
or  accuracy  of  the  flexo,  commercial 
offset,  letterpress  or  halftone  gravure 
product.  The  inks  meet  ANPA  and 
SWOP  standards  and  can  be  matched 
to  any  color,  including  standard  pro¬ 
cess  colors,  metallics  and  fluores- 
cents. 


Booth:  3150 

PSC  FLOTURN  INC. 

Staffed  by:  Rod  Chrysler,  general 
manager;  Dan  Otero,  plant  manager. 
Introducing:  Mailroom  conveyors — 
powered  belt  curves  and  spiral  belt 
curves.  Spiral  employs  chain-driven 
belt  in  a  helix  configuration  for  up¬ 
ward  or  downward  delivery  in  minim¬ 
al  space. 


Booth:  1964 

PUBLISHERS’  AUXILIARY 

Staffed  by:  Albrert  Smith. 

Exhibiting:  Booklets,  brochures  and 
sample  ads  promoting  the  benefits  of 
using  newspapers  for  political  adver¬ 
tising.  Also  sample  copies  of  Pub¬ 
lishers’  Auxilliary,  and  information 
on  the  National  Newspaper  Associa¬ 
tion. 


Booth:  3524 

PUBLISHERS  EQUIPMENT 
CORP. 


Staffed  by:  Evans  Kostas,  president 
and  chief  executive  officer;  George 
Derby,  vice  president  and  general 
manager,  PEC  products;  Jesse 
Strong,  Dick  Hurst,  sales  managers; 
Gary  Owen,  sales  representative. 
Introducing:  A  four-color  flexo  news¬ 
paper  press  unit  (static)  bound  for 
placement  in  an  existing  pressline  of 
Northprint  Newspapers  Ltd.,  Man¬ 
chester,  U.K.,  uses  indirect  anilox 
keyless  inking  developed  by  PEC, 
Windmoeller  &  Hoelscher  and 
Koenig  &  Bauer.  It  is  convertible  to 
direct  anilox  inking. 

Exhibiting:  Press  drive  controls 
equipment,  new  KC-40  folder  and  a 
reel  stand. 


Booth:  824- A 

PUBLISHING  TECHNOLOGIES 
INC. 

Staffed  by:  Eli  Rousso,  president; 
Leslie  Bernard,  exec,  vice  president; 
Jeffrey  Diamond,  software  engineer. 
Introducing:  National  standard  ver¬ 
sion  of  the  Ad-Star  program  for  re¬ 
mote  entry  of  classified  advertising, 
which,  according  to  PTl,  is  the  only 
system  on  the  market  conforming  to 
ANCAM/ANPA  remote  entry  guide¬ 
lines.  Demonstrations  will  be  given 
from  personal  computers  using  actual 
ad  filings  into  the  Newark,  N.J.  Star- 
Ledger,  and  Philadelphia  Inquirer, 
among  other  newspapers,  whose  clas¬ 
sified  departments  will  return  an  ac¬ 
knowledgement,  including  actual 
H&J  linage  and  the  cost  of  each  ad. 
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Booth:  563 

PULSE  RESEARCH 

Staffed  by:  John  Marling,  president. 
Introducing:  Newspaper  research,  in¬ 
cluding  reader  surveys  and  penetra¬ 
tion  audits,  marketing  plans  and 
advertising  sales  programs  offered  by 
Pulse,  which  claims  to  be  among  the 
country’s  largest  such  firms. 


Booth:  4614 
QUAD/TECH  INC. 

Staffed  by:  Randy  Freeman,  Brad 
Feller,  product  managers;  Tim  Fox, 
training  coordinator. 

Introducing:  Ribbon  Silicone  Coater 
protects  one  side  of  a  newspaper  rib¬ 
bon  to  prevent  marking  in  down¬ 
stream  equipment. 

Exhibiting:  RGS  IV  color-to-color 
register  system;  cutoff  control;  ultra¬ 
sonic  web  break  detector. 


Booth:  108 

QUARK  INC. 

Staffed  by:  Paul  Schmitt,  business  de¬ 
velopment  executive;  Ted  McSherry, 
account  executive;  Fred  Ebrahimi, 
president;  Mike  Miller,  national  sales 
manager. 

Introducing;  QuarkXPress  version 
2.0.  Working  with  Software  Consult¬ 


ing  Services,  a  newspaper  will  be  laid 
out  and  printed  on  a  Linotronic. 


Booth:  3304 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Louis  Kipp,  president; 
Jim  Quakenbush,  exec,  vice  pres¬ 
ident;  A1  Taber,  sales  and  marketing 
vice  president;  Christer  Sjorgren,  en¬ 
gineering  vice  president;  John  Green, 
operations  vice  president;  Paul  Ste¬ 
wart,  A1  Allen,  Angel  Arrabal,  Scott 
Renkes,  A1  Jensen,  regional  sales 
managers. 

Introducing:  Tilt-Tray  Single  Bundle 
Distribution  System;  bottomwrapper 
equipped  with  an  ink  jet  printer  and 
automatic  three-quarter  wrapping 
capability;  automatic  single  copy 
labeling  machine. 

Exhibiting:  Quipp-Gripp  single  grip¬ 
per  conveyor  system;  SJ200  news¬ 
paper  stacker;  Model  5112  bottom- 
wrapper;  Stacker  Programmer  Ter¬ 
minal;  Rollerslat  (bundle)  conveyor; 
Twin-Trak  stream  conveyor  and  bun¬ 
dle  accumulator  conveyor. 


Booth:  2324 

REUTERS  INFORMATION  SER¬ 
VICES  INC. 

Staffed  by:  Brewster  Jackson,  media 


services  senior  vice  president;  James 
Outman,  media  services  deputy  man¬ 
ager;  John  DePrez,  national  sales 
manager;  Mitch  Koppelman,  national 
picture  sales;  Clarence  Zaitz,  Travis 
Hughes,  regional  sales  executives. 
Exhibiting:  Reuters  News  Pictures 
Terminal;  Reuters  News  Pictures 
Service;  Equity  2000;  Advanced  Reu¬ 
ters  Terminal  (ART);  Reuter  monitor; 
Reuter  Newsfile. 


Booth:  508 

RICOH  CORP. 

Staffed  by:  Bob  Meltzer,  Reed 
Slaugh,  Roger  Pyle,  Rose  Koot,  Garn 
Nelson,  Jean  Wattle. 

Introducing:  Ricoh  will  demonstrate 
its  Telepress  35  facsimile  communica¬ 
tions  system,  which  interfaces  with  a 
variety  of  page  scanning  and  record¬ 
ing  devices.  It  utilizes  15:1  data  com¬ 
pression,  high-speed  transmission, 
broadcast  to  multiple  sites  and  an  in¬ 
formation  management  and  network 
control  system  for  remote  newspaper 
production. 


Booth:  2150 

ROCKWELL  INTERNATIONAL 

See  listing  under  Graphic  Systems  Di¬ 
vision,  Rockwell  International  Corp. 
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Booth;  1724 

ROYAL  ZENITH  CORP. 

Staffed  by:  Sy  Weinstein,  chairman; 
Howard  Levine,  Misomex  N.A.  Div. 
president;  Martin  Sussman,  Color 
Systems  Div.  president. 

Introducing:  RZ  Misomex  Plateline  is 
an  automatic  high-speed  newspaper 
plate  exposing  and  developing  system 
that  delivers  punched  and  bent  plates 
in  a  continuous  stream  ready  for  press 
plating.  RZ  Color  Systems  CARAT 
500/560  color  electronic  page  makeup 
system,  handling  simple  makeup 
through  sophisticated  retouching, 
was  developed  to  perform  the  work  of 
the  color  separator,  from  storing  the 
layout  to  executing  final  page 
makeup.  Its  array  of  “creative”  func¬ 
tions  includes  photomontage  and 
localized  color  correction. 

Exhibiting:  RZ  210-L  Laser  Scanning 
System  with  prescan  and  preview  on 
soft  proof  monitor,  as  well  as  controls 
for  corrections  tailored  to  press,  pap¬ 
er,  ink  and  dot  gain;  RZ  4()0-LR  large 
output  dual-head  laser  film  recorder 
exposes  four  colors  simultaneously 
on  two-page  spread  film  up  to  28”  x 
42”  (or  two  individual  pages);  RZ  220 
CAD  Mask-Cutting  System  for  fast, 
precise  cutting  of  windows,  frames, 
irregular  shapes  and  odd  outlines.  RZ 
describes  it  as  perfect  for  circles,  re¬ 
petitive  shapes,  tint  blocks,  rules, 
chokes  or  spreads. 


Booth:  2350 

R.T.P.  TECHNICAL  SPECIALISTS 

Staffed  by:  William  Spells,  CEO  and 
technical  specialist;  Steve  Watson, 
Arco  Engineering  president;  Frank 
Drazan,  printing  consultant. 
Exhibiting:  Information  on  upgrades 
and  conversions  of  Goss  tension  sys¬ 
tems,  automatic  digital  pasters,  digit¬ 
al  pre-drives  and  Hall  Effect  systems. 
Also  training  information  (see  listing 
under  Frank  Drazan). 


Booth:  4804 

RYCO  GRAPHIC  MANUFACTUR¬ 
ING  INC. 

Staffed  by:  Ross  hart,  vice  president; 
Jerry  Howell,  technical  sales  repre¬ 
sentative;  Paul  Geralds,  sales  coordi¬ 
nator. 

Introducing:  Digital  Pulse  Dampener 
Half  Page  Control. 

Exhibiting:  Rycomix  mixing  systems, 
automatic  blanket  washing  system, 
batch  counting  system,  gluing  sys¬ 
tem,  bad  copy  marking  system  and 
silicone  applicators. 

Booth:  4240 

RYCOLINE  PRODUCTS  INC. 

Staffed  by:  Norm  Nichol,  president; 
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Don  Geralds,  exec,  vice  president; 
Joe  Cuzner,  Lou  Flamm,  vice  pres¬ 
idents;  Joe  Pihl,  product  manager; 
several  district  managers. 
Introducing:  P.R.C.  100  biodegrad¬ 
able  wash.  Litho  Light  products  are 
designed  to  reduce  volatile  emissions 
and  all  carry  no  or  minimal  HMIS 
hazard  ratings. 

Exhibiting:  Various  fountain  solu¬ 
tions,  V.O.C.  wash,  silicone,  hand 
cleaners  and  blanket,  press  and  plate 
chemicals. 


Booth:  3032 

SAILRAIL  ENTERPRISES  INC. 

Staffed  by:  J.  Paul  Burke,  internation¬ 
al  sales  and  marketing  director. 
Introducing:  Demonstrations  of  Air 
Fly,  live  load,  pallet  storage  and  re¬ 
trieval  system  used  for  handling  of 
insert  materials  on  a  first-in,  first-out 
basis. 


interfaces  will  include  a  PC-based 
position  proofer,  digital  proofing  de¬ 
vice,  wire  service,  video  input- 
capture,  a  Macintosh  for  layout- 
composition,  as  well  as  text  inter- 


Booth:  4057 

SEELOS  AND  SONS  INC. 

Staffed  by:  James  Seelos,  president; 
William  Seelos,  vice  president; 
George  Avet,  sales  manager;  Renee 
Seelos,  office  manager. 

Introducing:  Page  Pack  Ink  Injector 
repair  system. 

Exhibiting;  Cutting  tools,  paper  roll 
chuck,  fountains  and  accessories,  ink 
pumping  systems,  mailroom  systems 
and  equipment,  paper  cutters  and 
trimmers,  vacuum  frames,  cushions, 
nipper  rings,  folder  blades  and  gener¬ 
al  replacement  parts. 


Booth:  7 

SCHAEFER  MACHINE  CO.  INC. 

Staffed  by:  Robert  Gammons,  John 
Ketcham,  Ed  Woerner. 

Introducing:  Latest  model  wax  coater 
for  photo  composition,  using  a  new 
adhesive  wax. 

Exhibiting:  Full  line  of  Schaefer  wax 
coaters  for  the  composing  room. 


Booth:  1508 

SCITEX  AMERICA  CORP. 

Staffed  by:  George  Carlisle,  president 
and  CEO;  Paul  Thiel,  marketing  com¬ 
munications  vice  president. 
Introducing:  Handshake  XPress  page 
design/layout  station  provides  input 
of  page  designs,  geometry,  clip  art 
and  composed  text  to  Scitex  Re¬ 
sponse  systems  via  Macintosh  com¬ 
puter.  The  Rightouch  digital  color  re¬ 
touching  workstation  provides  speed 
and  precision  for  global  and  local  ton¬ 
al  gradations,  offers  silhouettes,  vig¬ 
nettes  and  other  special  effects,  air- 
brushing,  pixel  cloning  and  such 
capabilities  as  merging  continuous- 
tone  pictures  and  editorial  graphics 
work.  Scitex  says  the  Rightouch  is 
especially  suitable  for  dodging  and 
burning  and  image  enhancement/ 
manipulation  of  ROPads.  Also  show¬ 
ing  optical  disk  storage. 

Exhibiting:  Response  family  of  color 
prepress  workstations  configured  to 
demonstrate  benefits  of  distributed 
production  with  integrated  text, 
graphics  and  color  images  will  include 
a  Smart  Scanner  CCD  flatbed  color 
input  unit,  SoftProof  Viewer,  Right¬ 
ouch  console.  Imager  III  color  page 
makeup  console.  Assembler  page 
assembly  workstation  and  a  Raystar 
II/S  flatbed  color  imagesetter.  System 


Booth:  351 1 

SEMLER  INDUSTRIES  INC. 

Staffed  by:  William  Schultz,  sales 
director;  Edward  Lafferty,  Robert 
Connolly,  regional  managers. 
Exhibiting:  Offset  and  letterpress  ink 
recovery  systems;  solvent  recovery 
systems;  ink  transfer  vacuums  and 
pumping  systems;  gloves  and  other 
supplies. 


Booth:  460 

SEPARATION  TECHNOLOGIES 
INC. 

Staffed  by:  Hank  Leonard,  president; 
Dan  King,  marketing. 

Introducing;  Entirely  automated  ink 
reclamation  system  with  no  replace¬ 
ment  cartridges  or  filters  removes  wa¬ 
ter  and  solvent  along  with  paper  dust 
to  produce  press-ready  ink.  Paper 
dust  is  reduced  to  dry  pads.  Operator 
involvement  is  said  by  the  manufac¬ 
turer  to  be  less  than  40  minutes  per 
230-gal.  waste  ink  batch. 


Booth:  824 

SEYBOLD  PUBLICATIONS  INC. 

Staffed  by:  Jonathan  Seybold,  pub¬ 
lisher;  Bill  Solimeno,  Craig  Cline, 
assoc,  editors;  Kevin  Howard, 
marketing  director. 

Exhibiting:  Seybold  Report  on  Pub¬ 
lishing  Systems,  Seybold  Report  on 
Desktop  Publishing  for  equipment 
coverage.  Two  books:  The  World  of 
Digital  Typesetting  and  Publishing 
from  the  Desktop.  Information  con¬ 
cerning  Seybold  seminars  and  events. 
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Booth:  3517 

SIGNODE  CORP. 


Staffed  by:  Chris  Larsen,  general 
manager;  sales  personnel. 
Introducing:  Stretch  and  Weigh  sys¬ 
tem  for  bundle  counting  and  palletiza¬ 
tion  of  newspapers  with  stretch  film. 
Also  the  Spirit  automatic  strapping 
machine  for  newspaper  bundling. 


Booth:  4004 

SIM  PRODUCTS 


Staffed  by:  John  Newsome,  sales  vice 
president;  Steve  Kinkelaar,  sales  rep¬ 
resentative;  Les  Carlson,  sales  and 
marketing. 

Introducing:  Simfold  60  quarterfolder 
accepts  consistently  shingled  stream 
of  tabloids  (fold  lead)  with  maximum 
alignment  variation  of  Vs”  for  subse¬ 
quent  alignment  (horizontal  and  ver¬ 
ticaljogging),  folding  and  slowing  for 
reshingling.  Folding  production 
speed  is  60,000  12-  to  24-page  pro¬ 
ducts  per  hour.  With  optional  divert 
conveyor  in-line  with  the  press, 
switching  from  tab-fold  to  quarterfold 
is  possible  without  a  press  stop.  No 
driveshaft  connection  when  folder  is 
in-line  on  a  press. 


Booth:  3024 

SMITH  RPM  CORP. 

Staffed  by:  Victoria  Smith,  president; 
Jim  Amer,  customer  service  man¬ 
ager;  Jessica  Brunk,  assist,  engineer¬ 
ing  manager. 

Exhibiting:  Electronic  pulsating 
spray  dampening  system. 


Booth:  108 

SOFTWARE  CONSULTING  SER¬ 
VICES 

Staffed  by:  Richard  Cichelli,  pres¬ 
ident;  Robert  W.  Benson,  marketing 
director;  Daniel  Zito  publishing  sys¬ 
tems  director;  17  other  SCS  staffers. 
Introducing:  Enhanced  display  ad 
system  will  be  demonstrated  on  a  new 
multi-user  PC -compatible  386  plat¬ 
form  that  supports  such  functions  as 
order  entry,  scheduling,  on-page  re¬ 
servations,  ad  copy  entry,  credit 
checking,  contract  pricing,  billing, 
accounts  receivable,  sales  analysis, 
page  dummying  with  SCS  Layout 


8000  and  display  ad  makeup  with  Ap¬ 
ple  Macintosh  graphics  workstations. 
Other  new  SCS  advertising  modules 
include  its  classified  system  and  state¬ 
ment-oriented  classified  billing.  Also 
showing  what  SCS  describes  as 
“practical,  low-cost  pagination  tech¬ 
nology”  that  features  interfaces  from 
the  SCS-8000  editorial  system  and 
Layout  8000  to  the  Macintosh-based 
Quark  XPress  pagination  system.  The 
new  Personal  Librarian  desktop  in¬ 
formation  retrieval  is  for  document 
research  on  PCs  by  individuals  or  re¬ 
porting  teams,  and  uses  windows,  a 
mouse,  color  graphics.  Hypertext  and 
more. 
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Exhibiting:  Full  SCS  line  of  text  pro¬ 
cessing,  advertising,  accounting  and 
circulation  systems.  Various  systems 
will  run  on  PC,  Macintosh,  Xenix/ 
UNIX  386  and  DEC  MicroVAX. 


Booth:  3340 

SOLNA  INC. 


Staffed  by:  Dennis  Schupp,  pres¬ 
ident;  Dan  Fogarty,  marketing  direc¬ 
tor;  Paul  Gordon,  web  sales  director; 
Rich  Kerns,  web  technical  director; 
Bill  Norwood,  Dave  Moreland,  Steve 
Brown,  sales  representative. 
Introducing:  Graphic  display  of  the 
F40  high-production  newspaper  fol¬ 
der,  developed  in  response  to  the 
trend  toward  more  pages  in  newspap¬ 
ers.  Features  include  the  flying  tucker 
design,  which  can  handle  up  to  12 
webs  in  three  sections,  with  a  capac¬ 
ity  to  produce  48  broadsheet  pages  or 
96  tabloid  pages. 

Exhibiting:  Demonstration  of  the  Dis¬ 
tributor  30  non-heatset  web  offset 
press  will  show  2  -l- 1  printing  units 
that  allow  two  colors  over  one  with¬ 
out  added  color  deck  or  extra  unit. 
Will  print  a  four-color  over  two-color 
job  using  two  units.  Bearer-free  de¬ 
sign  allows  handwheel  adjustment  of 
blanket-to-blanket  pressure  while  the 
press  is  running.  Has  a  one-person 
paper  loader  and  one  panel  startup 
system.  Also  featuring  the  F36  folder, 
which  allows  as  many  as  eight  webs 
run  on  one  former  with  a  number  of 
folding  possibilities. 


Booth:  1252 

SONY  CORP.  OF  AMERICA 

Staffed  by:  Henry  Klerx,  Informa¬ 
tions  Systems  Co.  president;  Robert 
Mueller,  new  business  development 
vice  president;  Tony  Micci,  Still  Im¬ 
age  Systems  marketing  manager;  Joe 
Wielock,  strategic  market  develop¬ 
ment  manager;  Joe  Guerrero,  Frank 
Logan,  Tim  Justice,  Still  Image  Sys¬ 
tems  regional  managers;  Geren  Mor- 
tensen,  national/government 
accounts  manager. 

Introducing:  SFU-1000  Still  Image 
Transceiver  features  digital  transmis¬ 
sion  with  data  compression,  RGB/ 
Betacam/NTSC  input  and  output. 


captioning,  automatic  transfer  speed 
selection  and  automatic  receiving/ 
recording.  UP-5000  Mavigraph  Color 
Video  Printer  with  multiple  input 
offers  more  than  10  million  pixels  per 
dot  in  continuous-tone  printing  (one 
minute  at  high  speed)  on  overhead 
transparencies  and  4%”  x  6”  prints. 
Exhibiting:  ProMavica  Camera  and 
Editing  systems  and  still  image  filing 
system. 


Booth:  1903 

SPEGRAM  INC. 

Staffed  by:  Jens  Ljungberg,  general 
manager;  Maurice  Blanchet,  sales  en¬ 
gineer;  Tom  Northup,  product  sup¬ 
port. 

Introducing:  Barstrom  in-line  labeling 
system  and  optional  zip  code  sorting 
with  stacker  interphase.  Tolerans- 
Ingol  in-line  rotary  stitchers  for 
stitched  tabloids  and  parallel-folded 
products.  Amamax  in-line/off-line 
labeling  system  for  producing  mailing 
labels  in  line  with  inserting/stitching 
equipment  or  off  line  as  a  stand-alone 
system  (off-line  unit  includes  feeder, 
stacker,  zip  code  sorting  and  delivery 
table).  Also  Crown  stitching  wire. 


Booth:  3824 

STAR  INTERNATIONAL  CORP. 

Staffed  by:  A1  Hospel,  president; 
Gerhard  Lahme,  regional  manager- 
Latin  America;  Sonja  Hospel,  man¬ 
ager. 

Exhibiting:  Hall  Processing  Inc.  mail- 
room  equipment  marketed  overseas 
exclusively  by  Star.  Also  overseas 
sales  and  service  of  Signode  strapping 
machines,  Anicoil  plates  and  chemis¬ 
try,  press  accessories,  parts  and  sup¬ 
plies. 


Booth:  224 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Rockford  Smith,  general 
manager;  Herb  Medlin,  systems  con¬ 
sultant;  Kim  Sexton,  sales  represen¬ 
tative;  Mike  Forman,  PC  coordi¬ 
nator. 

Exhibiting:  Macintosh  version  of 
Stauffer  Gold  computerized  news¬ 
paper  library  systems  with  automatic 
filing  and  retrieval  using  optical  disks 
indexes  every  word  in  all  stories  for 
searching.  Also  enhanced  IBM  ver¬ 
sion  of  the  system.  UNIX-based 
Stauffer  Gold  business  systems  for 
advertising,  circulation  and  account¬ 
ing.  Fourteen  original  and  colorful 
community  advertising,  news  and 
special  edition  promotion  packages. 


Booth:  324 

STEPPER  ASSOCIATES  INC. 

Staffed  by:  Scott,  Warren,  Charles 
and  Dave  Hannon;  Ray  Osborn. 
Introducing:  The  Solo  inserter/ 
counter-stacker  and  bagger/sealer 
attachment  package  can  insert,  count 
and  stack  newspapers  weighing  up  to 
nine  pounds,  or  place  papers  into 
sealed  plastic  bags.  Design  eliminates 
readjustment  for  changing  thicknes¬ 
ses.  Can  be  operated  by  one  person, 
when  necessary,  with  others  joining 
to  load  insert  station  for  greater  pro¬ 
ductivity.  Can  optionally  slip  supple¬ 
ments  into  jackets  with  the  cut  edge  in 
and  plant  folds  facing  out,  to  prevent 
inserts  from  falling  out. 

Exhibiting:  Folder/tyer  for  papers 
going  to  carriers  who  deliver  down 
routes,  motor  routes  and  total  market 
coverage.  Can  be  combined  with  a 
Stepper  labeler  for  in-line  folding, 
wrapping,  tying  and  labeling  of  single 
wraps  for  the  mail. 


Booth;  463 

STEWART-GLAPAT  CORP. 

Staffed  by:  W.T.  Stewart,  president; 
Carlisle  Lewis,  sales  manager. 
Introducing;  Telescopic  powered 
belts.  Newspaper  bundle  loading  onto 
delivery  vehicles.  Fully  powered, 
cantilevered  conveyors. 


Booth:  3045 

STOESSER  REGISTER  SYS¬ 
TEMS 

Staffed  by:  Bill  Stoesser,  vice  pres¬ 
ident;  Peter  Dockree,  engineer;  Ron 
Johnson,  sales  representative. 
Introducing:  Demonstration  of  regis¬ 
ter  systems  for  commercial  and  news¬ 
paper  web  markets  that  are  designed 
to  fully  integrate  prepress  and  press¬ 
room.  Precision  punches,  stripping 
supplies  and  register  control  boards. 
New  automatic  plate  bender. 


Booth:  3253 
STRAPEX  CORP. 

Staffed  by:  F.  Nicholas  Grasberger, 
Jr.,  president;  Jay  Matthews,  national 
sales  manager;  Paul  Payerle,  national 
accounts  manager;  Chris  Blaser,  pro¬ 
duction  manager  (Strapex  AG,  Swit¬ 
zerland);  Mark  Jeffreys,  sales  repre¬ 
sentative;  Mike  Matteo,  system  sales- 
service  manager;  Frank  Scarcello, 
systems  sales  specialist. 
Introducing;  Rigomat  newspaper 
strapping  machine  automatically 
straps  up  to  35  bundles  per  minute 
with  Strapex’s  Gentlebend  poly¬ 
propylene  strapping.  It  features 
adjustable  bundle  stops,  light-  or 
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heavy-duty  press,  photocells,  motor- 
driven  belt  conveyor,  in/out,  caster 
mounting,  pull-around  to  eliminate 
strap  track  and  light-weight  econo¬ 
mical  strap. 

Exhibiting:  Solomat  standard  arch 
machine  for  off-line  strapping,  with  a 
simple  feed  and  retract  mechanism 
and  a  single  motor. 


Booth:  4502 

SUPPORT  PRODUCTS  INC. 

Staffed  by:  Bob  McWilliams,  pres¬ 
ident;  Jim  Calhoon,  vice  president; 
Todd  Kingery,  manager;  J.P.  Sim¬ 
mons,  product  manager. 

Introducing:  Microprocessor-based 
batch  counter,  combined  with  the 
QTMS  Copycounter,  will  give  an 
accurate  count  of  product  in  a  shing¬ 
led  stream.  Batch  counter  will  give 
total  count,  batch  count  and  per-hour 
rate.  Output  can  be  interfaced  with  a 
marker,  stream  separator  or  UV 
spray.  With  the  Copycounter  as  the 
input  sensor,  accurate  shingled- 
stream  product  counts  are  available 
to  both  the  pressroom  and  mailroom. 
Exhibiting:  Ink  leveler,  bustle 
wheels,  remote  pasting  and  softening 
system,  remoistenable  glue  system. 


electronic  plate  corrector,  core  strip¬ 
per  and  packing  gauge. 


Booth:  2120 

SURBROOK  SYSTEMS  CORP. 

Staffed  by:  Lewis  Surbrook,  pres¬ 
ident;  Craig  and  Steve  Surbrook,  vice 
presidents. 

Introducing:  See  Color  PC-based  col¬ 
or  separation  computer  utilizes  digital 
color  reproduction  technology  to 


generate  screened  halftone  color 
separations.  Direct  digital  color 
proofing  device. 


Booth:  560 

SYNAPTIC  MICRO  SOLUTIONS 
CORP. 

Staffed  by:  Tom  Davis,  president; 
Wally  Brown,  eastern  region  vice 
president;  Pat  Seehafer,  sales  man¬ 
ager;  Steve  McMahon,  Suntype  Clas¬ 
sified  Advertising  Div.  president. 
Introducing:  Suntype  editorial  pro¬ 
gram  that  outputs  to  either  laser  prin¬ 
ters  or  phototypesetters.  Suntype 
classified  advertising.  Publisher  Con¬ 
trols  programs  for  accounts  payable, 
ad  scheduling-production  manifest, 
advanced  subscription  and  circula- 
tion/carrier,  as  well  as  payroll,  gener¬ 
al  ledger  and  accounts  payable.  Also 
Novell  networking  system. 


Booth:  1960/1962 

SYSTEM  INTEGRATORS  INC. 

Staffed  by:  A1  Edwards,  president; 
Gerald  Babb,  marketing  vice  pres¬ 
ident;  Bill  Aaronson,  sales  vice  presi¬ 
dent. 

Introducing:  Admaker  flexible  text 
and  rules  display  ad  software  package 
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utilizes  a  WYSIWIG  format  and  com¬ 
pletely  automates  paste-up.  XPORT 
advanced  communications  product 
allows  PCs  to  connect  to  SlI’s 
System/55. 

Exhibiting:  Dakota  workstations. 

Booth:  3124 

TAFT  EQUIPMENT  SALES  CO. 

Staffed  by:  Thomas  Gries,  John  Hall, 
Jim  Price,  John  Medigovich,  Gary 
James. 

Introducing:  Latest  design  of  the  TKS 
printing  system. 


Booth;  1336 

TASOPE’ 

Staffed  by:  Charles  Hillhouse,  pres¬ 
ident;  Blain  Irwin,  sales  director; 
David  Cross,  service. 

Exhibiting:  Auto-printer  1000  auto¬ 
matic  exposure  unit.  Participator  II 
plate  processor,  Airform  automatic 
plate  bender.  Instigator  punch/ 
coater. 


Booth:  2150 
TECH-ENERGY  CO. 

Staffed  by:  John  Pickard,  president; 
David  Moeller,  general  manager; 
Rachel  Bell,  Bubba  Moeller,  sales; 
Introducing:  Double-width  manual 
plate  bender;  kit  to  enable  the  press  to 
convert  from  screw  to  keyless  ink 
fountain  blade  adjustment;  parts  for  a 
belt  drive  conversion. 

Exhibiting;  Extensive  line  of  folder 
and  unit  parts  for  Goss,  TKS,  Harris 
and  Hoe  presses.  Also  a  demonstra¬ 
tion  of  a  drop-down  ink  fountain  and 
hydraulic  roll  lifter  for  the  Goss  Com¬ 
munity  press.  Service  and  press  sur¬ 
veys,  press  updating  and  repair  in¬ 
formation. 


Booth:  2352 

TECHNIDYNE  CORP. 


Staffed  by:  S.J.  Popson,  president; 
David  Malthouse,  vice  president; 
Roy  Morris,  assistant  sales  manager. 

Exhibiting;  Micro  TB-IC,  an  in¬ 
strument  for  measuring  brightness, 
color  and  opacity  of  newsprint, 
allows  newspapers  to  evaluate  pre¬ 
cisely  whether  newsprint  meets 
appearance  specifications.  News¬ 
print  samples  are  invited  for  demon¬ 
stration.  Also  information  on  Tech- 
nidyne’s  1988  schedule  of  “Measure¬ 
ment  and  Control  of  the  Optical  Prop¬ 
erties  of  Newsprint”  seminars. 


Booth;  654 

TECNAVIA  S.A. 

Staffed  by:  Carlo  Vanoni,  manager. 
Exhibiting:  Technavia  of  Switzer¬ 
land,  in  cooperation  with  Telekonomi 
AB  of  Sweden,  presents  Picture  Store 
and  Forward/Modular  to  integrate 
wire  photos  into  pagination  software 
on  an  Apple  Computer  Inc.  Macin¬ 
tosh.  PSF/Modular  can  receive  any 
number  of  wire  photo  lines,  store  up 
to  700  photos,  access  photos  almost 
instantly,  select  and  sort  photos  by  a 
single  keystroke,  size,  crop,  enhance 
and  caption  photos  and  transfer 
edited  pictures  to  a  full  page  for 
output. 


Booth:  4614 

TEC  SYSTEMS,  W.R.  GRACE  & 
CO. 


Staffed  by:  Larry  Miller,  sales  direc¬ 
tor;  Morrie  Mayer,  sales  and  market¬ 
ing  director;  George  Newkirk,  sales 
manager;  Charles  Decker,  Mark 
Roepke,  regional  sales  managers. 
Introducing:  Coanda  drying  system  is 
designed  specifically  for  the  needs  of 
newspaper  insert  printers. 

Exhibiting:  Flotation  dryer  enables 
printers  to  dry  heatset  newspaper  in¬ 
serts  more  effectively  at  higher  press 
speeds.  Thermal  and  catalytic  pollu¬ 
tion  control  systems  to  meet  stringent 
air-quality  regulations.  Scale  models 
of  flotation  web  drying  equipment  and 
pollution  controls. 


Booth:  2234 

TEGRA  INC. 

Staffed  by:  John  Harrison,  marketing 
director;  Bob  Donellan,  sales 
director. 

Exhibiting:  XP-IOOO  plain-paper  im¬ 
agesetter  with  1000-dpi  resolution  and 
20  page-per-minute  speed;  XM-108 
film  imagesetter  for  108-pica  widths  at 
24  pages  per  minute;  Graphics  Sub¬ 
system  with  an  ECRM  scanner. 


Booth:  3604 

THE  INK  COMPANY 

Staffed  by:  George  Tholke,  president; 
Bob  Throckmorton,  marketing  man¬ 
ager;  Paul  Bolnik,  vice  president. 
Exhibiting:  Inks  for  newspaper  flex¬ 
ographic  printing,  water  emulsion 
inks,  soybean  oil-based  inks  and  low- 
rub  newsinks;  new  solutions  for  press 
fountains;  presentations  and  displays 
on  bulk  ink  handling  for  flexography 
and  waste  ink  management  by  Flex- 
sys  Engineering. 

Booth:  236 

3M  CO./INDUSTRIAL  IMAGING 

Staffed  by:  Jim  Fox,  sales  and 
marketing  manager;  Jeff  Binder,  tech¬ 
nical  service  representative;  Ken 
Hawk,  sr.  account  representative; 
Oscar  Planas,  account  representa¬ 
tive. 

Introducing:  Dry  Silver  Contact  Sys¬ 
tem,  a  proofing  system  with  silver- 
based  emulsion,  gives  wet  darkroom 
resolutions  in  dry,  daylight  environ¬ 
ments.  Produces  halftone  and  con¬ 
tinuous  tone  prints  for  camera-ready 
art,  paste-up  applications  or  full-page 
monochrome  proofs.  Uses  a  stan¬ 
dard,  low-cost  exposure  source  and 
conventional  contact  frame.  A  con¬ 
tact  exposure  cart  permits  easier  roll- 
dry  silver  processing  wherever 
needed  without  plumbing. 


Booth:  3017 

3M  CO./INDUSTRIAL  TAPE  DIVI¬ 
SION 

Staffed  by:  Sandy  Aken,  marketing 
supervisor;  Bob  Koepke,  technical 
service. 

Introducing:  Scotch  brand  5460  Anti- 
Stick/Anti-Slip  Tape  combines  fea¬ 
tures  for  use  on  web  presses.  Anti¬ 
stick  release  surface  prevents  ink  or 
adhesive  pick-up  when  applied  over 
web  rollers;  anti-slip  property  allows 
smooth  drive  control  without  undue 
web  tension.  Reduces  noise  and 
smooths  wrinkles.  Scotch  brand  913 
Repulpable  Tape  is  designed  especial¬ 
ly  for  newsprint  splicing.  It  consists  of 
a  light-weight  tissue,  coated  on  both 
sides  with  a  repulpable  blue  adhesive 
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Picture  System  is  a  wire  photo  facsi-  boldface  advertising  sales  and  weekly 
mile  system  with  transceiver  for  API  television  magazines  for  newspapers. 
CCITT-format  pictures,  full  editing 
capabilities,  storage  (off-line  on  flop¬ 
py  disk),  picture  and  graphic  interface  Booth:  230 
and  color  picture  display.  TV  LISTING  GROUP  INC.,  THE 

Staffed  by:  Chris  Stark,  president; 
Dana  Wilson,  marketing  director;  Nat 
Mansell,  regional  sales  manager. 
Exhibiting;  “The  Entertainer”  is  a 
comprehensive  weekly  television  list¬ 
ing  magazine  ready  to  insert  and 
customized  for  each  newspaper’s 
needs.  Also  camera-ready,  electroni¬ 
cally  transmitted  television  listings 
specializing  in  customizing  rolling 
logs,  grids  and  breakouts  to  a  news¬ 
paper’s  and  its  readers’  needs,  com¬ 
plete  with  color  separations  and 
editorial  feature  package.  Stylebook 
available  with  all  format  options. 


Booth:  863 

TINGUE,  BROWN  &  CO. 

Staffed  by:  James  Hopkins,  sales 
manager. 

Exhibiting:  W.R.  Grace  NoPack 
offset  blankets.  Poly  stick.  Polydraw, 
Ball  Koat  draw  sheets,  cutting  rub¬ 
bers,  Polytrux. 


Booth:  854 

TV  DATA 

Staffed  by:  Robert  Newell,  vice  presi¬ 
dent,  marketing  director;  John 
Dodds,  Jackie  Vaughn,  regional 
marketing  managers. 

Exhibiting:  Information  about  televi¬ 
sion  program  schedules  that  are  avail¬ 
able  in  diverse,  customized  grid  and 
listings  formats.  Feature  material 
offered  includes  VidPix  showcase  of 
recent  video  releases  and  Prime  Time 
Picks  daily  highlights  based  on  a  cri¬ 
tic’s  advance  screening,  script  read¬ 
ing  or  interviews.  Other  services  are 


and  grabs  instantly  to  newsprint  for 
flying  pasters  in  a  wide  range  of 
temperature  and  humidity  conditions. 
Its  release-coated  paper  liner  is  also 
repulpable. 


Booth:  4508 

UNION  CARBIDE  COATINGS 
SERVICE 

Staffed  by:  G.J.  Pappaioanou,  sales 
manager;  J.D.  Ashfield,  J.H.  Pitt¬ 
man,  R.L.  Zedick,  field  sales  repre¬ 
sentatives. 

Exhibiting:  Union  Carbide’s  UCAR- 
LOX  laser-engraved,  ceramic  anilox 
rolls,  used  for  ink  metering  in  flexo¬ 
graphic  printing. 


Booth:  6 

TIC-TOTAL  IMAGE  CORP. 

Staffed  by:  Philip  To,  president; 
Harold  To,  sr.  engineer;  Judy  Chan, 
marketing  vice  president. 
Introducing:  The  Desktop  Electronic 
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Booth;  940 

UNITED  PRESS  INTERNATIONAL 

Introducing:  Refinements  of  Custom- 
data  news  coding  system  will  be  de¬ 
monstrated.  Also  displayed  will  be 
“Regional  Business  Reports,”  which 
includes  business  and  general  news 
plus  stock,  bond,  option,  commodity, 
mutual  fund  and  other  statistics  tai¬ 
lored  to  geographic  regions  or  cus¬ 
tomer  interests. 


Booth:  1 

U.S.  BUREAU  OF  THE  CENSUS 

Staffed  by:  Bea  Piddock,  information 
services  specialist;  Bob  Knight, 
Dorothy  Williams,  Rufus  Wilkerson, 
census  awareness  specialists; 
Exhibiting;  Publications  showing 
data  from  the  Census  of  Population 
and  Housing,  Economic  Census  and 
current  surveys  conducted  by  the 
bureau. 


Booth:  2 

U.S.  POSTAL  SERVICE 

Staffed  by:  Ron  Vendergrift,  Ernie 
Harris,  Douglas  Moyer,  marketing. 
Exhibiting:  Literature  and  displays 
on  distribution  efficiency. 


Booth:  1552 

VARN  PRODUCTS  CO.  INC. 

Staffed  by:  Don  Rassiger,  Carol 
Long,  Terry  Branigan,  John  Haston, 
Ron  Wampler,  regional  sales  mana¬ 
gers. 

Introducing:  Production  Improve¬ 
ment  Program  is  a  maintenance  sys¬ 
tem  designed  for  cold  web  printers  for 
increased  production,  brighter  and 
denser  colors  and  stock  waste  reduc¬ 
tion.  Also  a  troubleshooting  guide. 
Exhibiting:  Permanent  blanket  re¬ 
pair,  new  Jet  Wet,  Premier  Edition, 
Litho  Etch  141,  143,  147. 


Booth:  760 

VISION  DATA  EQUIPMENT 
CORP. 

Staffed  by:  Thomas  Dempsey,  pres¬ 
ident;  Amy  Weaver,  Mark  Morin, 
sales  managers;  key  technical  staff. 
Introducing;  Barcode  entry  of  ad  pay¬ 
ments  and  subscription  renewals; 
Classified  Transient  Accounts  Re¬ 
ceivable  (interfaces  ad  copy  with  las¬ 
er  printer);  circulation  route  list  inter¬ 
facing  to  personal  computer  with 
Mapping  Software. 

Exhibiting:  Latest  versions  of  the  Ad 
Billing,  Classified  Transient  Billing, 
Accounts  Payable,  General  Ledger 
and  Payroll  on  UNIX  and  DEC  com¬ 
puters. 


Booth:  1904 

VISUAL  GRAPHICS  CORP. 

Introducing;  Total  Camera  Ill  System 
operates  in  room  light  and  produces 
line  and  screened  halftone  reproduc¬ 
tions.  Eskofot  8200  is  an  automatic 
high-speed  daylight  stat  camera.  Also 
Eskofot  vertical  darkroom  cameras. 


Booth:  910 

VU/TEXT  INFORMATION  SER¬ 
VICES  INC. 

Staffed  by:  John  Woolley,  president 
and  general  manager:  Joseph  DiMar- 
ino,  sales  director;  Ian  Kravitz,  pro¬ 
ject  manager;  Hal  Cohen,  technical 
services  director. 

Introducing;  VMS  version  of  SAVE 
permits  the  stand-alone  electronic  lib¬ 
rary  system  to  operate  on  DEC  hard¬ 
ware,  as  well  as  AT&T's  UNIX.  Dis¬ 
play  of  the  latest  improvements  to  the 
VU/Text  Service  Bureau  software  in¬ 
cludes  the  global  search  option.  Also 
will  introduce  an  intelligent  gateway 
linking  all  sites  available  on  VU/Text 
through  a  single  connection. 
Exhibiting:  SAVE  library  system  us¬ 
ing  CD-ROM  in  the  MS-DOS  en¬ 
vironment. 


Booth;  4702 

WARNER  MDS  COLOR  CORP. 

Staffed  by:  Gordon  Warner,  pres¬ 
ident;  Paul  and  Glen  Warner,  consul¬ 
tants;  Kevin  Warner,  manager. 
Introducing:  New  Warner  system  is 
adaptable  to  any  camera  or  enlarger  to 
produce  color  separations  from  trans¬ 
parencies,  prints  or  color  negatives. 
Also  Minute  Mask  heat  processed, 
no-chemistry  film;  diffusion  transfer 
film  (PMT  type)  for  quick  separations 
without  litho  processors  or  chemis¬ 
try;  new  film  plane  color  analyzing 
exposure  control  densitometry; 
Photo  Editor  for  viewing  35mm  nega¬ 
tives  at  any  size  on  a  television 
screen;  free  color  separation  semi¬ 
nars. 

Exhibiting:  Color  separation  en¬ 
largers,  PMT  and  rapid-access  film 
processors,  film  plane  color  analysis 
densitometers  and  exposure-control 
computers. 


Booth:  304 

WEATHERDATA  INC. 


Staffed  by:  Mike  Smith,  president; 
Patricia  Cooper,  graphic  services 
manager. 

Introducing:  Complete  weather  pack¬ 
ages  for  newspapers,  typeset  and 
camera-ready  in  color  or  black  and 
white.  Can  be  fully  customized.  Also 
provides  consulting  services  to  news¬ 
papers. 


Booth:  3804 

WEB  PRESS  CORP. 


Staffed  by:  Charles  Gath,  sales  vice 
president;  A.  James  Hall,  internation¬ 
al  sales. 

Introducing:  Atlas  Quadra-Color 
Unit  is  a  four-color  common  impres¬ 
sion  cylinder  unit  designed  for  quality 
printing  of  a  broad  range  of  newspa¬ 
per  and  commercial  products.  Atlas 
Perfecting  Printing  Unit  is  a  single¬ 
width  web  offset  unit  with  easy  oper¬ 
ator  access  in  manual  and  pneumatic 
modes.  Atlas  Combination  Folder 
gives  folded  edge  forward  delivery  of 
half-folded  products  and  accommo¬ 
dates  full  webs  from  18”  with  rating  of 
30,000  products  per  hour. 


Booth:  3010 

WEB  PRINTING  CONTROLS 

Staffed  by:  Herman  Gnuechtel,  pres¬ 
ident;  Gerry  Perron,  national  sales 
manager;  Jim  Tasch,  district  sales 
manager. 

Introducing:  Silicone  applicator  for 
web  coating. 

Exhibiting:  MicroTrak  9500  cutoff 
controls;  MicroTrak  9400  web  gui¬ 
dance  system;  MicroTrak  color-to- 
color  register  system;  web  break  de¬ 
tectors  (sonic  and  infrared). 


Booth:  4540 
WEBQUIP  CORP. 

Staffed  by:  Jerome  Kosoglad,  pres¬ 
ident;  Leonard  Tafel. 

Introducing;  S-4040  stackable  flying 
paster  with  new  speedmatching  sys¬ 
tem,  including  automatic  infeed, 
automatic  web  centering  and  web 
break  detector;  Roll  Transport  Dolly 
with  which  a  single  operator  can  lift  a 
newsprint  roll  by  the  core  shaft  ends 
for  preparation  of  splice  patterns  in 
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advance  of  loading;  side  former  with 
angle  bar  adds  double  and  triple  for¬ 
mer  capability  in  the  space  of  a  stan¬ 
dard  Goss  Urbanite  folder. 


Booth:  3852 

WESTERN  LITHOTECH 

Staffed  by:  Charles  Beers,  president; 
N.  Tanaka,  exec,  vice  president;  Dan 
Sells,  sales  vice  president;  Vic  Petro, 
technical  director;  Ed  Parker,  R&D 
vice  president;  David  Fuchs,  market¬ 
ing  director;  product,  sales  and  R&D 
managers. 

Introducing:  Lith-X-Pozer  X  is  a 
high-speed,  automatic  platemaking 
line  for  single-  and  double-page 
plates.  Cassettes  can  be  preloaded 
off-line.  Interactive  microprocessor 
allows  operator  programming  for 
multiple  burns,  multiple  plates  and 
exposure  times. 

Exhibiting:  Lith-X-Pozer  III,  auto¬ 
matic  punch  coater,  Lithobender  and 
38D  Lithoplater  with  Eliminator 
pollution  control  processor. 


Booth:  4 

WESTINGHOUSE  ELECTRIC 

Staffed  by:  Vince  Muccigrosso,  E.O. 
sales  manager;  Bob  Baker,  Bob 
Boergermann,  sales  representatives. 
Introducing;  FrontPage  80  series  of 
laser  imagers  that  feature  80-pica 
width,  1000-dpi  resolution  and  17"- 
per-minute  throughput.  Imagers  are 
designed  to  generate  high-quality  text 
and  graphics  in  phototypesetters. 
FP80  imagers  have  prealigned,  dust- 
free  optics  and  a  sealed,  light-tight 
modular  configuration.  Can  be  used 
with  most  photosensitive  media,  in¬ 
cluding  film,  paper  and  offset  plate 
stock. 

Exhibiting;  High-resolution  cathode 
ray  tubes  with  both  standard  glass  and 
fiber  optic  faceplates. 


Booth:  3524 

Windmoeller  &  Hoelscher  Corp. 

See  listing  under  Publishers  Equip¬ 
ment  Corp. 


Booth:  4340 
W.R.  GRACE  &  CO. 

Staffed  by:  H.  T.  Miller,  marketing 
manager;  Kevin  Roberts,  national 
sales  manager;  Bill  Butler,  Jim  Ver- 
tullo,  Ev  Taylor,  Mark  Bourgeois, 
John  Hruska,  sales  representatives. 
Introducing:  Letterflex  200  automatic 
flexo  platemaker  incorporates  mi¬ 
croprocessor  controls  with  self  di¬ 
agnostics  for  troubleshooting.  It  uses 
a  touch  screen  video  display  station 


with  simple  menu  for  equipment  op¬ 
eration  control.  Software  guides  user 
through  platemaking  sequence.  New, 
self-contained  wet  etch  section  has 
large,  easily  cleaned  wet  etch  module 
and  enlarged  reservoir  for  processing 
more  plates  before  changing  the  etch 
bath.  Other  features  are  an  efficiently 
redesigned  plate  loading  section,  im¬ 
proved  light  system  for  25%  faster  im¬ 
aging  using  less  power  and  generating 
less  heat.  Also  introducing  the  Let¬ 
terflex  40,  a  smaller,  semiautomatic 
platemaker  designed  for  newspapers 
using  up  to  40-50,000  plates  per  year 
with  maximum  page  flow  of  35-40 
plates  per  hour.  Because  it  uses  the 
same  processsor  section  as  the  Let¬ 
terflex  100,  it  can  run  as  many  as  100 
plates  per  hour  if  necessary. 


Infimnation- 

CONTROL 

What  you  get  with  a  business  system 
from  DAEA  SCIENCES: 

•  Monthly  P  &  L’s  in  the  first  week  of  the  next  month 
Plus: 

•  Advertising  revenue  and  lineage  by  category  daily 

•  Historical  revenue  and  lineage  data  for  prior  years  daily 

•  Sales  commissions  daily 

•  Cash  receipts  by  department  daily 

•  Aged  receivables  dsiily 

Plus:  Numerous  other  reports  —  whenever  you  want  them 
Plus:  Good  support,  proven  easy-to-use  software  and  systems 

At  Data  Sciences,  our  Papeitrak  family  of  software  automatically 
puts  management  in  the  driver’s  seat.  Everyday  use  of  the  Papertrak™ 
systems  for  CIRCULATION,  TMC,  DISPLAY  ADVERTISING  and 
GENERAL  ACCOUNTING  means  informative,  practical  reports  that 
give  you  the  chance  to  better  manage  your  paper  on  a  daily,  weekly, 
monthly  and  annual  basis. 

Call  us  today  at  (800)  826-7245  for  free  sample  reports  and  to 
schedule  a  hands-on  demonstration. 


See  us  at  ANPA  Booth  3917 

Since  1972 

Data  Sciences,  Inc. 

8535  Sixteenth  Street,  Silver  Spring,  Maryland  20910 
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Booth:  2044 

XETA  INC. 

Staffed  by:  William  West,  president; 
Catherine  West,  international  sales; 
John  Arthur,  marketing  and  sales 
director. 

Exhibiting:  Printer’s  Devil  Publishing 
System  is  a  layout-driven  system  us¬ 
ing  a  relational  database,  optimized 
for  speed,  to  integrate  text,  line  art 
and  scanned-in  graphics.  Written  in 
“C"  and  designed  to  operate  under 
UNIX,  the  system  is  available  on 
DEC  and  Apollo  platforms.  Octoport 
eight-port  multiplexer  for  up  to  eight 
PCs  is  designed  to  work  on  the 
Unibus.  Xeta  UNIX-based  Yeoman 
fileserver  supports  HDLC  protocol 
and  allows  eight  to  16  PCs  to  be  con¬ 
nected  to  each  fileserver,  depending 
on  hardware  platform.  Also  XMA 
1MB  Memory  Board,  Slimline  94-  and 
134-key  boards  with  VDT  and  stand, 
and  Xeta-Data  Plus  Stock  Wire  Sys¬ 
tem  for  AP’s  9600-Baud  Digistocks 
(outputs  in  multicolumns  directly  to  a 
typesetter). 


Booth;  3904 

XITRON  INC. 

Staffed  by:  Thomas  Hamilton,  pres¬ 
ident;  Bruce  Davidson,  vice  pres¬ 
ident;  Bonnie  Downing,  field  service 
manager;  Lee  Besse,  marketing. 
Introducing:  Xitron  XM-16/16  Multi- 
port  Interface  for  accepting  serial  or 
eight-bit  parallel  data  outputs  16-bit 
parallel  data.  It  can  also  convert  16-bit 
parallel  data  to  eight-bit  parallel  or 
serial  data.  Speeds  up  to  20,000  cps 
are  possible. 

Exhibiting:  Xitron  Image  Processor 
with  PostScript  output  from  Ventura 
Publisher  and  Pagemaker  files.  Also 
protocol  converter,  multiplexers  and 
interfaces. 


Booth:  4456 

X-RITE  INC. 

Staffed  by:  Tom  Nyenhuis,  Mark 
Geeves,  Phil  Wolf,  John 
McReynolds,  Dave  Bowden,  John 
Sweeney,  Kelly  VandenBosch,  Marc 
Howland. 

Introducing:  The  414  and  428  are  X- 
Rite’s  newest  color  reflection  den¬ 
sitometers,  with  features  developed 
specifically  for  newspaper  quality 
control  requirements.  Also  showing 
the  X-Rite  410  color  transmission 
densitometer  designed  for  pre-scan 
copy  analysis. 


Booth:  1652 

XYQUEST  INC. 

Staffed  by:  Harry  Dahl,  marketing 
vice  president;  Judith  Mintz,  market¬ 
ing  coordinator. 
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Introducing:  XyWrite  III  Plus  word 
processing,  with  an  “author- 
oriented”  interface,  will  be  shown  in  a 
networked  group. 


Agenda 

(Continued  from  page  2E) 

darkroom  will  be  explained  by  Asso¬ 
ciated  Press  communications  and 
technology  director  John  Reid  and  by 
Hal  Buell,  assistant  general  manager 
for  news  photos  at  the  AP,  which  will 
be  offering  a  PC-based  version  of  its 
electronic  darkroom. 

Thereafter,  Gannett  Co.  produc¬ 
tion  systems  manager,  Eric  Wolfer- 
man,  will  moderate  a  workshop  cov¬ 
ering  PCs  in  the  newsroom,  with  con¬ 
tributions  from  editors  and  execu¬ 
tives  at  four  dailies.  Larry  Smith, 
Alexandria  (La.)  Daily  Town  Talk 
general  manager,  will  moderate  “PCs 
in  Advertising  and  Marketing,”  in 
which  panelists  wil  discuss  com¬ 
puterized  clip  art,  the  PC-based  mes¬ 
sage  system,  PCs  as  an  advertising 
tool  and  use  of  the  color  copier. 

New  applications  of  computers  for 
mailrooms  and  distribution  control 
will  be  considered  by  panelists  from 
newspaper  publishing  companies 
under  moderator  John  McGann,  edi¬ 
tor  and  publisher  of  the  South  Bend 
(Ind.)  Tribune. 

A  fourth  concurrent  workshop, 
under  the  direction  of  Baltimore  Sun 
operations  vice  president  Louis  Fran- 
coneri,  will  take  a  look  at  electronic 
color  systems,  including  the  elec¬ 
tronic  picture  desk,  “Pixels  and  Pro¬ 
tocols,”  the  PC  and  electronic  pho¬ 
tography  and  the  integration  of  text 
and  color. 

Press  technology,  the  focus  of 
Wednesday’s  general  session,  will 
feature  presentations  on  the  Civilox 
color  retrofit  for  letterpress  by 
Richard  Palmer,  news  and  production 
vice  president  at  the  Capital  City 
Press  in  Baton  Rouge,  La.;  “Aqua- 
fiex  and  News  Inks”  by  Houston 
Chronicle  vice  president/general 
manager  Gene  McDavid;  flexo¬ 
graphic  equipment  and  materials  by 
Jerry  DeHimer,  Providence  (R.I.) 
Journal  operations  director  and  Boy¬ 
kin  Wright,  operations  sr.  vice  presi¬ 
dent  at  the  Miami  Herald;  and  offset 
press  developments  by  John  Irvin,  St. 
Petersburg  Times  operations  direc¬ 
tor.  ANPA  technical  vice  president 
William  Rinehart  will  conclude  the 
session  with  considerations  on 
“Newsprint  Warehouse  Fire  Con¬ 
trol.” 

In  addition  to  a  spouse  and  guest 
program,  the  annual  conference  and 
exposition  includes  an  invitation  to 


tour  the  Atlanta  Journal  and  Consti¬ 
tution  production  facilities  in  Fulton 
and  Gwinnett  counties.  Monday 
morning,  in  room  269  at  the  center, 
the  ANPA  is  offering  a  newspaper 
production  symposium,  “Planning 
for  the  Future,”  for  interested  college 
students. 


Baker  reelected 
president 
of  NAPIM 

The  National  Association  of  Print¬ 
ing  Ink  Manufacturers  reelected  its 
top  officers  at  its  74th  annual  conven¬ 
tion. 

Ronald  C.  Baker,  president  of  U.S. 
Printing  Ink  Corp.,  remains  president 
and  H.  Howard  Flint  II,  president  of 
Flint  Ink  Corp.,  will  stay  on  as  first 
vice  president. 

The  association’s  75  members  pro¬ 
duce  about  90%  of  the  $2  billion  in 
annual  U.S.  ink  sales. 

NAPlM’s  1988  Ault  Award  for  sig¬ 
nificant  industry  contributions  went 
to  Canadian  Fine  Color  Co.  president 
Stuart  K.  Graham.  Its  Technical 
Achievement  Award  went  to  Hugh  J. 
Dunn,  retired  marketing  director  at 
the  BASF  Corp.  Inmont  Division 
Two  years  ago  he  won  the  associa¬ 
tion’s  Printing  Ink  Pioneer  Award. 


Scitex,  Adobe 
enter  joint 
arrangement 

Scitex  Corp.  Ltd.  and  Adobe  Sus- 
tems  Inc.  have  announced  agreement 
to  develop  compatibility  between  the 
Scitex  Response  Systems  and 
Adobe’s  PostScript  page  description 
language,  giving  electronic  publishing 
direct  access  to  commercial-quality 
color  prepress. 

Scitex  will  be  able  to  make  use  of 
PostScript  and  Display  PostScript 
systems. 

Scitex  also  announced  develop¬ 
ment  of  the  first  Macintosh-based 
program  equipped  with  its  Hand¬ 
shake  format  for  digital  data 
exchange.  Quark  Inc.  developed 
Handshake  XPress,  a  new  version  of 
the  QuarkXPress  page  layout  and 
composition  program  that  can  inter¬ 
face  with  Scitex  Response  color  pre¬ 
press  systems.  It  allows  creation  of 
page  layouts,  text  composition,  addi¬ 
tion  of  graphics  and  direct  transfer  to 
Scitex  systems. 
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Technology  and  the  First  Amendment 


Technology  is  pushing  the  First 
Amendment  to  frontiers  —  and 
conflicts  —  never  envisioned  by  the 
Framers  of  the  Constitution,  a  con¬ 
gressional  study  has  concluded. 

As  developments  in  information 
and  communications  technology 
enhance  media  powers  to  gather,  pro¬ 
cess  and  distribute  information,  the 
constitutional  rights  of  freedom  of 
speech  and  of  the  press  increasingly 
will  clash  with  concepts  of  individual 
privacy  and  national  security, 
according  to  the  68-page  study  by 
Congress’s  Office  of  Technology 
Assessment. 

Technological  advancements  pose 
hard  questions  about  “how  to  strike 
the  delicate  balance  between  indivi¬ 
dual  rights  of  free  expression  and  the 
national  interest,”  the  report  said. 

New  technologies  also  are  blurring 
distinctions  between  traditional 
media,  breaking  down  the  concept  of 
mass  media  as  one-to-many  systems 
and  provoking  debate  over  just  how 
free  new  forms  of  communication 
should  be. 

The  report.  Science  Technology 
and  the  First  Amendment,  is  part  of  a 
series  examining  the  constitutional 
implications  of  technology.  It  exa¬ 
mines  satellite  imaging,  electronic 
publishing  and  data  bases,  among 
others,  and  raises  more  questions 
than  it  answers. 

A  fundamental  question  —  What, 
exactly,  is  “the  press?”  —  clearly 
was  not  relevant  when  the  First 
Amendment  was  born  200  years  ago, 
when  newspapers  were  printed  a  page 
at  a  time  and  when  news  was  spread 
fastest  by  shouting  from  horseback. 
But  it  begs  reevaluation  as  evolving 
technology  changes  traditional  con¬ 
cepts  of  the  press. 

“Satellites,  computers,  electronic 
bulletin  boards,  telex,  videotext  and 
other  new  ways  of  gathering,  editing, 
and  delivering  news  are  blurring  legal 
and  regulatory  distinctions  between 
‘the  press,’  ”  the  study  says. 

This  “convergence  of  the  media” 
means  simple  classifications  like 
print,  broadcast  and  common 
carriers  —  which  determine  how 
much  freedom  media  enjoy  —  apply 
less  and  less. 

Developments  such  as  interactive 
electronic  publishing  and  electronic 
bulletin  boards  —  by  allowing  people 
with  computers  to  become  providers 
as  well  as  consumers  of  informa¬ 
tion  —  breakdown  long-held  con¬ 


cepts  of  the  press  as  a  means  to  trans¬ 
fer  information  from  one  source  to 
many  consumers. 

“To  some  extent,  the  past  mode  of 
one  organization  publishing  for  many 
may  give  way  to  a  communications 
mode  in  which  many  share  knowledge 
among  themselves,”  the  report  says, 
forseeing  “global  electronic  net¬ 
works”  for  gathering,  writing,  film¬ 


ing,  editing  and  publishing  news,  and 
many  organizations  selling  special¬ 
ized  services  to  each  other. 

Electronic  publishing  “parallel  to 
today’s  mass  communications” 
would  allow  people  to  select  what 
information  they  receive  and  how 
they  receive  it  on  intelligent  home  or 
business  terminals. 

(Continued  on  page  75 E) 


Heller  Financial,  Inc. 


is  pleased  to  formally  announce  the  expansion  of  its 


Media  Business  Division 


serving  the  senior  debt  and  mezzanine  financing 
needs  of  media  companies  including: 

•  broadcasting 

•  cable  television 

•  newspapers 

•  publishers 

•  cellular 

•  other  media 

For  more  information  please  contact 

John  Sbemancik  312  621  7619  Bart  Schneider  312  621  7643 

Douf!  Zylstra  312  621  7638  Jeff  Kilrea  312  621  7806 


Heller  Financial 

A  Subsidiary  of  The  Fuji  Bank,  Limited 
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On  Ok  supply  skb 


EASTMAN  KODAK  CO.,  Rochester,  N.Y.,  will  supply 
IBM  with  engines  for  high-speed,  cut-sheet  electrophoto¬ 
graphic  printers.  The  new  IBM  product  will  offer  high¬ 
speed  data  processing  and  compatibility  with  IBM’s 
Advanced  Function  Printing  Software. 

*  * 

CHORUS  DATA  SYSTEMS,  Merrimack,  N.H.,  has 
scheduled  1988  availability  of  its  Series  3000  Docutrieve 
optical  disk-based  document  management  system.  A 
multiuser  operating  system  based  on  a  80386  processor,  it 
offers  a  high-performance  file  server  for  up  to  32  work 
sites.  Any  combination  of  capture-only,  display-only  and 
print-only  sites  can  be  networked  to  the  server.  Indexing 
information  is  kept  for  all  satellite  systems.  Images  are 
stored  on  12"  optical  disks  (up  to  five  drives  may  be 
added).  Eight  MB  memory  with  120  MB  tape  back-up. 

In  addition  to  storage-retrieval  functions,  system  offers 
single  or  multiple  document  page  input  from  scanner  and 
output  to  printer  (also  input/output  for  streaming  tape  or 
communications  line),  help  instructions  and  utility  fea¬ 
tures. 

Chorus  also  announced  release  of  its  version  of  an  IBM 
SolutionPac  for  use  with  the  Storyboard  Plus  for  IBM  PS/ 
2.  Chorus  VisionPacs  allow  use  of  MCGA/VGA  256  color 
mode  and  enable  users  of  the  EGA  or  VGA  to  capture 
lifelike  color  images. 

The  VisionPac  3(XX)  ($1,795)  includes  a  PC-EYE  video 
digitizer,  copy  stand  and  NTSC-RGB  converter  for  stan¬ 
dard  video  camera  use.  An  NTSC  color  video  camera  is 
added  with  the  3100  ($3,095).  The  3200  ($3,995)  offers  the 
video  digitizer,  copystand  and  charged  coupled  device 
RGB  color  video  camera  with  1"  viewfinder.  VisionPacs 
are  compatible  with  IBM  PC,  AT,  XT  and  PS/2  models  25 
and  30  (compatibility  with  models  50,  60  and  80  is 
planned). 

*  *  * 

FLIPTRACK  LEARNING  SYSTEMS,  Glen  Ellyn,  Ill., 
has  brought  out  an  interactive  self-study  audiocassette 
course  for  beginning  or  advanced  Microsoft  Word  users 
on  IBM  or  compatible  computers.  Four,  two-hour  “How 
to  Use  Microsoft  Word”  lessons  permit  hands-on  learning 
with  the  program  itself,  and  include  topics  of  special 
interest  for  desktop  publishing  and  a  feature  to  allow 
coverage  of  optional  topics  “at  a  flip  of  the  tape.” 

An  indexed  user’s  guide  summarizing  key  ideas  accom¬ 
panies  the  cassettes.  The  course  sells  for  $99.  A  Macintosh 
version  is  also  available. 

Up  Up  Hi 

MEGAVISION  INC.,  Santa  Barbara,  Calif.,  has  intro¬ 
duced  a  video  color  capture  and  touch  up  workstation.  It 
employs  an  ETV  2000  elctronic  camera  capable  of  han¬ 
dling  input  from  transmissive  and  reflective  media,  as  well 
us  from  live  still  scenes  (with  synchronized  stobe)  at  a 
resolution  of  2,048  lines —  more  than  four  times  standard 
video  resolution. 

The  image  processor  allows  interactive  manipulation, 
including  scaling,  cropping,  rotating,  compositing, 
retouching  and  smoothing.  Video  memory  can  hold  two 
entire  2K  x  2K  color  pictures  —  sufficient  information  for 


rapid  retouching  and  permitting  paintbrush  restoration  by 
holding  both  original  and  modified  images. 

Color  display  of  1024  x  1024  x  24  bits  is  said  to  eliminate 
scan  lines  and  retain  color  fidelity.  In  addition  to  short¬ 
term  storage  on  Winchester  disk,  the  system  includes  an 
800  MB  5”  optical  disk  holding  about  70  high-resolution 
color  images.  Either  RGB  or  CMYK  image  data  can  be 
passed  to  page  makeup  stations. 

*  *  * 

GOODYEAR  TIRE  &  RUBBER  CO.,  Akron,  Ohio, 
announced  that  its  Graphic  Products  Division  has  intro¬ 
duced  the  Premier  newspaper  drawsheet  for  second 
impression  applications.  Unlike  rubber/glass  bead  draw- 
sheets,  the  Premier’s  durability  derives  from  polymer  and 
square-woven  fabric  construction. 

According  to  the  manufacturer,  the  new  drawsheets  will 
not  hourglass  on  cylinders  or  create  feed  problems.  Gauge 
variation  throughout  the  drawsheet  is  controlled  to  within 
0.005”  without  a  need  for  surface  grinding.  Available 
thicknesses  range  from  0.03  to  0.045”. 

^  Up 

INTERIOR  SPECIALISTS  CORP.,  Spring  Lake, 
Mich.,  has  brought  out  the  Function  2000  task-oriented 
workstation.  Options  ranging  from  bi-cluster  to  hex  clus¬ 
ter  can  be  configured  with  seven  work  surface  options. 

The  designs  feature  acoustical  privacy,  centralized  utili¬ 
ties,  easy  installation,  air  heating-cooling  management 
and  reduced  space  requirements. 

E-Z  ELECTRONICS*  INC.*  Merrimack,  N.H.,  now 
offers  PADCOM  software  for  IBM  PCs  and  compatibles. 
Runniing  concurrently  with  Xerox’s  Ventura  Publisher,  it 
allows  page  creation  with  background  text  and  graphics 
delivery  from  other  computers  or  wire  services  (from 
which  material  is  automatically  placed  into  appropriate 
directories  for  easier  access).  Communications  activity, 
including  error  messaging  (and  filing)  is  monitored  on  a 
status  line  while  Ventura  is  in  use. 

OVALSTRAPPING  INC.*,  Fort  Payne,  Ala.,  has  added 
Superstrap  polyester  strapping  to  its  product  line.  It  is 
impact  resistant,  stretchable,  lightweight  and  unreactive. 
Reportedly  both  pliable  and  durable,  it  is  available  in  600- 
to  1,000-lb.  strengths. 

COMPUGRAPHIC  CORP.,*  Wilmington,  Mass.,  will 
make  available  CG  Type  for  the  Apple  Computer  Inc. 
Macintosh,  outputting  to  any  printer  that  supports  the 
PostScript  page  description  language.  Final  documents 
can  also  be  converted  for  output  on  Compugraphic 
imagesetters  “through  CG  Script  and  future  Compu¬ 
graphic  connectivity  solutions,”  according  to  the  com¬ 
pany. 

Screen  fonts  will  be  included  for  each  typeface.  Ship¬ 
ments  will  begin  in  July,  with  the  release  of  200  typefaces 
by  year’s  end.  Packages  start  at  $145.  Further  software 
introductions  are  planned  for  creation  and  management  of 
type  on  the  Macintosh,  aiming  to  offer  production  of  type 
at  any  size  —  enhancing  QuickDraw  display  routines 
requiring  bitmapped  fonts  and  providing  a  range  of  fonts 
for  the  LaserWriter  IISC  printer. 
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E&P’s  classified  ads  give  you  instant  results! 
Your  ad  in  our  classified  section  will 
reach  over  81,000*  newspaper  profes¬ 
sionals  —  that’s  some  audience! 
Think  of  the  response  potential! 

Our  readers  do  respond  and 
their  responses  go  directly  to 
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years  of  experience  and 
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ble  R.O.L  (return  on 
investment)  with 
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tion.  We  know  you’ll 
find  choosing  E&P’s 
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worth  it! 
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ABITIBI-PRICE,  Toronto,  Ont.,  has  introduced  Arbi- 
trol/M  paper  management  software  for  smaller  press¬ 
rooms.  The  program  retains  all  Arbitrol  features  except 
electronic  input,  thereby  reducing  training  and  installation 
time  by  reliance  on  manual  data  input.  The  PC-based 
software  controls  and  monitors  inventory  and  manages 
waste. 

*  *  * 

BIRMY  GRAPHICS,  Miami,  Fla.,  offers  the  Bir- 
my*Setter  high-resolution  graphic  output  device  for  high¬ 
speed  processing  of  PostScript  files.  Resolution  ranges 
from  480  to  3000  dpi.  It  is  available  in  film  widths  of  72  and 
94  picas. 

The  device’s  RIP  board  is  installable  on  IBM  PC,  XT, 
AT  and  compatibles  and  utilizes  a  RISC  chip  to  achieve 
high-speed  processing  for  Bitstream  Fontware  fonts  and 
other  Bezier  outline  fonts  for  text.  The  RIP  can  drive  other 
devices  such  as  film  slide  recorders  and  plain-paper  print¬ 
ers.  Designed  to  for  reduced  cost,  according  to  Birmy ,  the 
RIP  can  also  interface  with  the  Macintosh  and  UNIX- 
based  systems  via  TOPS. 

♦  *  * 

PROXIMITY  TECHNOLOGY  INC.,  Fort  Lauderdale, 
Fla.,  has  begun  shipping  its  Choice  Words  electronic 
version  of  a  Merriam-Webster  dictionary  and  thesaurus. 
Data  compression  allowed  reduction  of  listings  from  seven 
to  1 V2  megabytes  of  disk  memory.  The  reference  works  are 
bundled  for  easy  cross  referencing.  The  resource  is 
designed  to  work  from  misspellings  to  guide  the  user  to  the 
proper  word.  The  program  defines  80,000  words  and  offers 
470,000  synonyms  for  40,000  entries. 

The  MS-DOS/PC-DOS-based  program  is  memory-resi¬ 
dent  and  available  on  5'/4"  or  V/i'  disks,  requiring  at  least 
l'/2  MB  of  storage  and  lOOK  minimum  free  system  mem¬ 
ory  in  addition  to  operating  system  and  word  processsing 
application  requirements.  List  price  is  $99. 

*  *  * 

DS  AMERICA,  Rolling  Meadows,  Ill.,  now  has  three 
microprocessor-controlled  film  processors  for  automatic 
developing,  fixing  and  wash-dry  of  lith  and  rapid-access 
films  to  28"  width. 

Microcomputers  regulate  temperature  and  timing, 
monitor  chemistry  and  replenish  solutions  as  needed. 
Memory  permits  programming  for  various  film  conditions. 
A  control  panel  verifies  data  input.  A  single  drive  shaft 
controls  soft-  and  hard-roller  transport. 

Stand-by  mode  maintains  processor  readiness  while 
reducing  cost  by  shutting  down  the  water  feed  and  drier 
and  slowing  the  drive  speed. 

Model  LD-281-Q  is  for  rapid-access  processing  of  con¬ 
tact,  line,  daylight  and  scanner  films;  the  LD-281-L  pro¬ 
cesses  lith  film  ranging  from  4"  x  5"  to  28"  width ;  the  newest 
LD-280-QT  offers  rapid-access  processing  of  line,  con¬ 
tact,  daylight  and  high-contrast  film,  as  well  as  RC  paper 
from  a  compact  desk-top  unit  at  high  speed. 

*  *  * 

COMPUGRAPHIC  CORP.,  Wilmington,  Mass.,  has 


brought  out  Intellifont  version  2.0.  The  Font  Technologies 
Div.  reports  improved  character  quality  and  definition 
through  use  of  Compugraphic’s  Line  &  Arc  database 
rather  than  vector  data.  Its  modularity  was  designed  to 
facilitate  OEM  hardware  and  software  integration  and 
future  development. 

Intellifont  2.0  produces,  on  the  fly  or  off-line,  bitmap 
characters  at  high  speed  in  unlimited  point  sizes  and 
resolutions,  according  to  Compugraphic.  The  version 
adds  360®  character  rotation,  greater  scaling  range,  and 
pseudoitalicizing  and  backslanting  to  existing  capabilities. 

4c  4c 

XYQUEST  INC.,  Billerica,  Mass.,  is  distributing  soft¬ 
ware  to  convert  XyWrite  documents  to  and  from  Docu¬ 
ment  Content  Architecture  Revisable  Form  Text. 
XyWrite  files  can  be  converted  without  exiting  the  main 
program. 

The  capability  assures  that  personal  computer  informa¬ 
tion  is  available  throughout  environments  where  DCA  is 
used  in  various  systems  and  configurations.  It  will  allow 
use  of  XyWrite  where  another  word  processor  has  become 
standard.  A  300-page  document  can  be  converted  in  as 
little  as  four  minutes. 

Conversion  programs  were  developed  for  XyWrite  III 
and  III  Plus  but  can  be  used  with  earlier  versions.  Pro¬ 
grams  are  free  to  registered  XyWrite  111  Plus  owners. 

AEP INDUSTRIES  INC.,Wtthews,  N.C.,  will  produce 
Performance  Plus  Rotary  pallet  stretch  film  for  securing 
material  onto  pallets  with  high-speed  prestretch  equip¬ 
ment  and  other  machinery.  In  addition  to  stretch  and  cling 
properties,  the  film  resists  tear  and  puncture.  Standard 
gauges  of  0.6, 0.8  and  1.2  are  available  in  roll  widths  of  10" 
to  70". 

CROSFIELD  ELECTRONICS  INC.,  Glen  Rock,  N.J., 
has  developed  the  Scaletec  Mark  II  for  preparation  of 
color  copy  for  camera  or  scanner  reproduction,  incorpor¬ 
ating  a  color  VDT  and  Muto  squaring  device.  Besides 
sizing  and  cropping,  it  produces  page  plans  for  EPC  sys¬ 
tems.  Crosfield’s  Scanview  Mark  II  set-up  and  editing 
station  for  color  scanners  has  a  new  keyboard  and  display 
with  trackerball,  allowing  color  modification  within 
masked  areas.  It  will  also  display  Sirius  and  Studio  pages. 

Crosfield’s  Magnet  networking  and  compressed-image 
database  system  has  also  been  enhanced  with  a  picture 
base  giving  online  storage  of  as  many  as  1,000  pages.  Its 
management  information  system  tracks  all  images,  pages 
and  jobs. 

ROCONEX  CORP.,  Troy,  Ohio,  has  introduced  V-44 
and  V-54  heavy-duty  overhead  vacuum  frame  exposure 
systems  for  film  or  plates  designed  for  fast  draw-down  and 
exposure  and  facilitating  front  or  side  placement/removal 
with  a  rear-mounted  lamp  adjustable  to  nine  feet  in  4” 
increments.  A  full-width  hinge  prevents  sweeping  of  film 
or  art  from  the  frame  when  opened. 

Curtains  are  flame  retardant  and  UV  resistant.  Slide 
drawers  are  provided  with  dust  covers  and  both  units 
come  with  rubber-ribbed  blankets  or  smooth  rayon  blank¬ 
ets  as  an  option. 
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Such  “interactive”  systems  could 
make  underground  electronic  news¬ 
papers  “as  economical  as  a  phone 
call,  and  as  egalitarian  as  a  New 
England  town  meeting,”  the  report 
said,  predicting  such  systems  could 
become  “the  crucible  of  cultural 
change.” 

But  systems  for  carrying  informa¬ 
tion  from  many  sources  to  many  con¬ 
sumers  also  raise  questions  of  who  is 
responsible  for  libel  and  defamation. 
With  primary  to  secondary  publishers 
and  re-publishers,  it  becomes  harder 
to  identify  sources  and  to  place  liabil¬ 
ity. 

“Interactivity  means,  moreover, 
that  users  can  themselves  become 
reporters  or  publishers.  This  ...  is 
of  great  significance  for  the  question 
of  ‘who  is  press,’  and  it  also  suggests 
that  the  sources  for  news  and  infor¬ 
mation  may  in  the  future  become  dis¬ 
persed,  and  less  subject  to  centralized 
control  by  the  electronic  publisher.” 

To  avoid  liability,  electronic 
publishers  “may  be  forced  to  censor” 
their  information,  the  report  said, 
concluding  that  the  increasingly  elec¬ 
tronic  press  “may  require  more  lati¬ 
tude  for  error  than  conventional  print 
publishers.” 

The  report  also  posed  troubling 
questions  about  potential  damage  to 
personal  privacy  when  huge,  unre¬ 
lated  data  bases  are  linked  together 
and  when  satellites  can  identify  peo¬ 
ple  on  earth  in  pictures  made  from 
space.  Together,  the  technologies 
“create  the  potential  for  a  conflict 
between  the  free  press  and  individual 
privacy,”  and  “may  change  the  very 
meaning  of  ‘public’  and  ‘private,’  ” 
the  report  said. 

Commercially  available  data 
bases  —  containing  huge  volumes  of 
computerized  information  available 
via  phone  lines  and  computer 
terminals  —  are  growing  by  15%  to 
18%  a  year  and  are  estimated  to  grow 
from  $2.2  billion  in  1986  to  $4.2  billion 
in  1990.  One  scenario  involves  a 
meta-library  or  virtual  data  base 
where  one  system  allows  access  to 
many  others. 

Commercial  or  government  data 
bases  —  public  records  increasingly 
released  in  electronic  form  —  may 
offer  tidbits  of  information  on  an  indi¬ 
vidual.  But  in  combination,  they  can 
“fabricate  whole  new  bodies  of 
knowledge  out  of  heretofore  uncon¬ 
nected  pieces  of  information”  to  cre¬ 
ate  mosaic  profiles  of  people  greater 
than  the  sums  of  their  parts,  the  report 


said. 

In  the  future,  such  services  could 
offer  software,  still  or  moving  pic¬ 
tures,  music  and  voice.  The  gigantic 
storage  capability  of  laser-read  com¬ 
pact  disks  with  read-only  memory 
(CD-ROM)  is  widely  believed  will 
lower  costs  of  information  services. 

“It  is  safe  to  say  that,  by  the  end  of 
this  decade  every  recent  news  story, 
news  picture,  wire  service  report,  and 
major  press  release  will  be  commer¬ 
cially  searchable  from  the  reporter’s 
workstation,  subject  only  to  the  cost 
his  newspaper  is  willing  to  incur.  The 
press  will  have  a  long  and  comprehen¬ 
sive  memory.” 

Data  bases  also  pose  the  question 
of  if  or  how  the  press  will  comply  with 
court  orders  to  expunge  criminal  rec¬ 
ords. 

Another  area  of  constitutional  con¬ 
flict  arises  from  the  media’s  increas¬ 
ing  use  of  earth-orbiting  satellites  for 
making  computer-enhanced  pictures 
of  ever-smaller  objects  on  earth. 

Satellite  imaging,  or  remote  sens¬ 
ing,  as  it  is  alternately  known,  allows 
the  media  to  see  what  governments  or 
circumstances  conceal.  Apart  from 
government  spying,  such  pictures  are 
available  commercially  from  the  U.S. 
government’s  Landsat  system,  the 
French  SPOT  system  and  a  Soviet 


service,  among  others,  and  have  been 
used  by  the  media  to  show  the  Cher¬ 
nobyl  nuclear  accident  and  the  Per¬ 
sian  Gulf  tanker  war. 

Media  satellites  could  pit  national 
security  against  the  First  Amendment 
by  allowing  pictures  of  U  .S.  and  other 
military  installations  around  the 
world.  Revelation  of  sensitive  infor¬ 
mation  could  provide  intelligence  to 
enemies  and  could  provoke  retalia¬ 
tion. 

Facing  such  possibilities,  govern¬ 
ment  could  attempt  limiting  press  use 
of  satellite  imaging,  the  report  said. 

It  said  high  costs  of  and  low 
demand  for  satellite  imaging  would 
limit  efforts  to  acquire  media-owned 
satellites.  Calling  their  value  to  the 
press  “uncertain,”  it  said  that  they 
might  become  viable  if  funded  jointly. 

The  report  said  the  only  “effec¬ 
tive”  means  of  controlling  foreign 
speakers  in  the  United  States  “may 
be  to  disable  the  communications 
abilities  of  American  citizens,  an 
action  that  would  directly  raise  First 
Amendment  rights.” 

It  also  predicted  tensions  “will 
heighten”  between  cable  television’s 
First  Amendment  rights  to  free 
speech  and  its  role  as  a  forum  for 
other  voices. 
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SUPPORT  PRODUCTS  INC.,  Effingham,  111.,  now 
offers  the  QTMS  Copycounter,  a  noncontact,  nonadjust¬ 
ing  sensor  for  counting  a  stream  of  overlapped,  folded 
printed  matter. 

Weighing  less  than  10  lbs.,  the  compact  unit  (approx.  11" 
X  4'/2”  X  4”)  has  a  maximum  count  speed  of  200,000  cph, 
uses  no  expensive  consumables,  has  high  immunity  to 
ambient  light  and  will  not  record  trailing  edges. 

♦  *  * 

AGFA-GEVAERT  INC.,  Ridgefield  Park,  N.J.,  has 
introduced  Copycolor  Type  11  improved  negative  and  film 
receiver  for  the  Copycolor  diffusion  transfer  system.  The 
new  CCN  negative  offer  improved  color  rendition  and 
saturation,  as  well  as  better  blacks  and  whites.  CCF  film 
receiver  yields  high.jr  densities. 

Agfa  also  redesigned  is  Copycolor  screens  for  more 
flexibility  in  the  kind  of  original  used.  All  screens  now 
come  in  300  lines  per  inch  and  in  17"  x  21"  and  21"  x  25" 
sizes  for  the  RPS  6100.  All  new  materials  are  compatible 
with  existing  Copycolor  products.  The  system  allows 
production  of  color  stats  on  an  enlarger  or  graphic  arts 
camera,  as  well  as  color  prints  from  prints,  slides  or  actual 
objects  in  three  minutes. 

*  +  ♦ 

DIGITAL  EQUIPMENT  CORP.,  Maynard,  Mass.,  has 
extended  its  electronic  mail  capabilities  with  its  VAX 
Message  Router/P  Gateway,  allowing  IBM  PROFS  mail 
users  to  connect  with  DEC's  MAlLbus  for  document 
exchange  with  DEC  mail  system  users  in  a  global  messag¬ 
ing  network.  Custom  software  is  not  required  for  an  IBM 
system  and  address  format  conversion  is  transparent, 
requiring  no  extra  training. 

MAlLbus  allows  Digital  customers  to  connect  with 
other  systems,  including  other  X.400-based  systems, 
IBM’s  mail  system  and  public  carriers.  VAX  Message 
Router/P  Gateway  is  priced  at  $3000  for  a  Micro  VAX 
2000,  $36,000  for  a  VAX  8800. 

Digital  also  announced  the  enhancement  of  its  DECnet/ 
SNA  Gateway  capability  with  support  for  VM  and  DOS/ 
VSE  operating  environments.  It  already  offers  support  for 
IBM’s  MVS,  a  primary  operating  system  for  370-class 
machines. 

*  *  * 

DS  AMERICA,  Rolling  Meadows,  Ill.,  will  introduce 
the  PC-534  horizontal  step-and-repeat  machine  for  deliv¬ 
ering  impositions  as  large  as  107.4"  x  72"  with  fast  turn¬ 
around  using  a  high-speed  drive,  six-kW  lamp  and  fast 
vacuum  drawdown.  An  automatic  exchange  system  holds 
up  to  20  originals  or  masks  (to  25.6"  square),  which  change 
according  to  program  without  operator  assistance. 

Also  scheduled  for  introduction  in  spring  is  the  Cado- 
graph  607  compact  automatic  drafting  and  mask-cutting 
system,  designed  for  those  now  stripping  by  hand.  It 
consists  of  a  digitizer  table  workstation,  menu-driven 
software  commanded  by  a  puck,  graphic  display  monitor, 
CPU  and  automatic  drafter-mask  cutter. 


CLARIS  CORP.,  Mountain  View,  Calif.,  a  subsidiary  of 
Apple  Computer  Inc.,  has  announced  enhancements  to  its 
MacDraw,  MacProject,  MacPaint  and  MacWrite  soft¬ 
ware.  MacWrite  5.0  has  a  spelling  checker,  features  key¬ 
board  shortcuts  for  often-used  functions  and  supports 
large-screen  monitors  for  full-page  document  display. 

Scheduled  for  release  in  spring  are  SmartForm  Designer 
and  SmartForm  Manager,  programs  designed  to  create 
forms  with  appropriate  graphics  tools  and  quick,  on¬ 
screen  forms  completion  with  intelligent  assistance. 
Respective  prices  are  $395  and  $149. 

DYNAMIC  GRAPHICS  INC.,  Peoria,  Ill.,  offers  four 
new  graphics  software  packages  for  the  IBM  PC  and 
compatibles  and  one  new  collection  for  the  Apple  Com¬ 
puter  Inc.  Macintosh. 

IBM  PC  materials  consist  of  Education  1 ,  with  illustra¬ 
tions  and  symbols  for  primary  grades  through  college; 
Sports  1 ,  with  action  graphics  for  major  sports  and  recrea¬ 
tional  activities;  Artfolio  1 ,  which  illustrates  such  things  as 
people,  places,  objects  and  seasons;  and  Health  Care  1 
graphics  covering  fitness,  medicine,  nutrition  and  related 
subjects.  Health  Care  1  is  also  the  newest  DeskTop  Art 
package  for  the  Macintosh. 

The  new  packages  (there  are  now  eight  titles  each  for  the 
Macintosh  and  IBM  PC  and  compatibles)  join  Business  1, 
Borders  &  Mortices  1  and  Graphics  &  Symbols  1,  Each 
collection  contains  more  than  200  images. 

♦  *  * 

ECRM,  Tewksbury,  Mass.,  has  announced  the  availa¬ 
bility  of  fully  retrofittable  color  transparency  and  digital 
enhancement  options  to  its  Autokon  1000  laser  scanner. 
The  digital  enhancement  package’s  features  include  elec¬ 
tronic  sharpness  modes  for  different  types  of  scanned 
originals,  multiple  angles  for  screens  of  65,  80,  100,  120, 
144  and  175  lines,  a  greater  input  density  range  of  up  to 
2.50  and  added  cropping  controls  with  cursor  assembly 
modifications  for  greater  accuracy. 

Other  new  features  of  the  Autokon  include  dual-rule 
bordering  with  independent  rule  and  margin  specification, 
special  effects  such  as  Pen  &  Ink  and  Outlines,  and  an 
output  cassette  capable  of  holding  up  to  50  feet  of  media. 

*  *  * 

CTEXT  INC.,  Ann  Arbor,  Mich.,  has  brought  out  its 
System  One-40  for  editorial,  classified  and  display  ad 
applications  at  weekly  and  smaller  daily  newspapers. 
Designed  for  performance/price  ratio  and  investment 
return  for  low-volume  publications,  system  hardware  con¬ 
sists  of  off-the-shelf  microcomputers.  Coaxial  cable  con¬ 
nects  all  components  for  sharing  of  files,  typesetters  and 
central  storage. 

The  basic  One-40  consists  of  five  workstations,  four  of 
which  employ  “diskless”  technology  that  lowers  cost  and 
improves  system  security.  Three  more  diskless  worksta¬ 
tions  can  be  added  to  a  system.  The  single  file  server  has 
dual  drives  and  the  system  uses  a  magnetic  tape  drive  unit 
for  user-initiated  backup.  Novell  networking  software 
writes  automatically  to  both  dirves.  The  One-40  lists  for 
$29,995. 
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Hall  Processing  Systems  offers 
complete  newspaper  processing  and 
distribution  capabilities,  featuring 
superior  designs  and  performance 
unique  to  Hall.  Our  commitment  to 
quality,  integrity  and  service  makes  us 
the  preferred  processing  equipment 
manufacturer  in  the  newspaper 
industry. 

Hall  Processing  Systems  has 
expertise  in  every  aspect  of 


newspaper  processing  and  dis-  m 
tribution.  New  mailroom  layouts 
and  revisions  to  existing  facilities 
are  always  designed  with  maximum 
production  in  mind.  For  comprehensive 
project  management  and  installation 
services.  Hall  is  the  best  choice  for 
single-source  respc.-ibility. 

Only  Hall  Processing  Systems  can 
provide  the  total  capability  required  to 
meet  every  newspaper’s  processing 
and  distribution  equipment  needs,  and 
back  it  up  with  an  experienced  profes¬ 
sional  sales  and  service  staff.  Counter 
stackers.  Belt  Conveyors,  Tray  Systems, 
and  more ...  All  are  designed  and  built 
by  Hall  for  performance,  durability, 
reliability,  and  operating  economy. 

Hall  Processing  Systems— from  the 
press  delivery  to  the  loading  dock.  Hall 
can  handle  it  all. 


1.  Monitor  HT  5.  Stackpack  Stacker  H 

2.  Ranger  Non-Contacting  Count  Sensor  6.  Bottom  Wrap  —  440  » 

3.  Magnum  Wire  Lapped  Stream  Conveyor  7.  Belt  Conveyor 

4.  Bottom  Wrap  —  Monarch  8.  Belted  Lapped  Stream  Conveyor 

_ _  9.  Truck  Loaders  W? 

Tray-Matic  Bundle  Distribution  Systems  ~ 
11.  Roller  Top  Conveyors 

//  \\  Manufacturing  Facility 

Hall  Processing  Systems 

24400  Sperry  Drive  ^  ^ 

V  Ji\  Westlake,  OH  44145 


Westlake  (216)  835-0700 
Fax  (216)  835-4754 
Telex  98-5258 


Quality  *  Integrity  *  Service 


SEE  US  AT  ANPA  BOOTH  #3824 


Nowls  the  time  to  start 
getting  into  flexo  presses. 


The  Motterflex  FX-4 
flexo  press  is  all  the  reason 
you’ll  need  to  make  your 
move  into  quality  flexo  news¬ 
paper  printing.  Of  course,  the 
FX-4  produces  all  the  benefits 
of  flexo  printing.  Brilliant 
clarity  of  reproduction  in  pro¬ 
cess  color,  spot  color,  and 
black  and  white.  No  ink 
smudging,  strike-through  or 
set-off,  thanks  to  water  based 
inks.  And  big  savings  through 
lighter  basis  weight  papers 
and  fast  start-ups. 

But  the  real  compel¬ 
ling  reason  to  get  going  with 
flexo  printing  is  that,  here  in 
the  Motterflex  FX-4,  flexo 
newspaper  printing  has  come 
of  age. 

Here  -  as  nowhere 
else  -  flexo  has  been  method¬ 
ically  and  patiently  refined. 
Perfected  through  many  years 
of  research,  experimentation 
and  fine  tuning  that  no  other 
flexo  program  anywhere,  can 
even  begin  to  compare. 


The  Motterflex  FX-4.. .from 
the  people  who  have  done  more  with 
flexo  than  anybody.  Anywhere. 


We’ve  researched  the 
variables  in:  ANILOX 
ROLLS  (cell  volumes,  screen 
rulings,  and  wear  characteris¬ 
tics);  PLATES  (screen  angles, 
swell  and  tack);  INKS  (drying 
speed,  re-wettability  and  vis¬ 
cosities);  and  NEWSPRINT 
(smoothness,  fiber  size,  and 
formation).  Anything  and 
everything  that  can  affect  the 
printing  quality  and  cost  effec¬ 
tiveness  of  a  Motter  press. 

And  this  dedicated 
commitment  continues  with 
every  Motter  press  before  and 


after  the  sale.  Whether  it’s  an 
entire  press  line  or  a  single 
slip-in,  Motter  guarantees  that 
its  equipment  is  manufactur¬ 
ed,  installed  and  producing  at 
top  efficiency. 

Confidence  in  Motter’s 
experience,  technology  and 
leadership  in  flexo  now  makes 
getting  into  newspaper  flexo 
an  irresistable  move.  Maybe 
you  have  a  flexo  move  to 
make.  Call  or  write  us.  We’ll 
be  glad  to  discuss  it  with  you. 

Send  for  our  free  booklet. 

Newspaper  Flexography  —  A 
Report  on  Current  Technologx. 

It  gives  answers  to  questions 
that  you  may  not  have  even 
thought  of. 


Please  send  me 
Newspaper  Flexography  - 
A  Report  on  Current 
Technology 


Name 

Title 

Company 

Address 

Cily/State/Zip 

Telephone 


P.O.  Box  1562,  York,  PA  17405 
(717)  755-1071 

Designers  and  Manufacturers  of 
Web-Fed  Printing  Equipment 


See  MOTTER  and  MotterStitch 
at  ANPAITEC  ’88  in  Atlanta.  Booth  3440. 


must  order  the  Times  a  minimum  of 
one  day  a  week,  but  it  can  be  ordered 
for  any  number  of  days  a  week  if  there 
are  at  least  10  copies  in  each  delivery. 

The  Times  offers  an  educational 
discount  rate  of  40%  or  150  per  copy. 
Classroom  copies  are  delivered  to  the 
school  before  7:30  a.m. 

The  Times  Staff  Development 
Workshop  conducts  training  sessions 


for  teachers  at  the  school  site  and  at 
Times  facilities  in  downtown  Los 
Angeles,  the  San  Fernando  Valley, 
Orange  County  and  San  Diego. 

individual  teacher  responses  have 
been  positive.  Noted  Sarah  McGee,  a 
teacher  at  a  Hollywood  elementary 
school,  “The  training  has  made  me 
aware  of  the  vast  amount  of  material 
that  can  be  used  from  a  newspaper." 

A  Los  Angeles  teacher,  Jeff  Hor¬ 


ton,  stated  the  program  has  given  him 
ideas  “for  teaching  basic  skills  in  a 
real-life  context." 

A  colleague,  Diane  A.  Gray, 
observed:  “the  newspaper  in  the 
classroom  project  will  have  a  lasting 
effect  on  all  the  children.  The  lessons 
have  demonstrated  that  the  newspa¬ 
per  touches  all  aspects  of  our  lives 
and  their  learning  is  considerably 
enhanced." 


Chains  prove  both  boon  and  bane  to  NIE  programs 


By  Mark  Fitzgerald 

Debates  about  how  chain  owner¬ 
ship  affects  newspaper  quality  have 
been  an  industry  staple  for  years. 

Now  a  similar  —  if  much  quieter 
—  debate  is  stirring  about  the  effect 
chain  ownership  has  on  Newspaper  in 
Education  programs. 

Some  critics  are  charging  that  the 
increasing  involvement  of  chains  in 
the  NIE  programs  of  their  newspa¬ 
pers  is  shifting  the  emphasis  from 
education  to  marketing  and  circula¬ 
tion. 

A  few  of  these  critics  are  NIE  spe¬ 
cialists  who  complain  that  their  own 
programs  are  turning  them  from  edu¬ 
cators  to  salespeople. 

“1  used  to  produce  four  newsletters 
a  year  for  teachers  to  let  them  know 
what’s  going  on  with  [the  paper]  and 
NIE,  to  give  some  suggestions,  but  1 
just  can't  now.  1  don't  have  the  time,” 
said  one  NIE  manager,  who  insisted 
on  anonymity. 

One  reason,  she  said,  is  because  a 
lot  of  time  is  now  spent  promoting  the 
classroom  use  of  USA  Today,  a  news¬ 
paper  the  manager  used  to  dispa¬ 
rage  —  until  the  Gannett  Company 
bought  her  paper. 

Still  this  manager  isn’t  completely 
critical  of  Gannett’s  efforts,  and  that 
illustrates  the  complexity  of  the 
debate  about  chains  and  NIE. 

Chains,  after  all,  hardly  invented 
the  concept  of  using  NIE  to  boost 
circulation.  That  has  been  a  consider¬ 
ation  since  the  New  York  Times 
founded  its  College  and  Schools  Ser¬ 
vices  back  in  the  1930s. 

Newspaper  groups  have  also 
improved  the  funding  and  sophistica¬ 
tion  of  NIE  programs  at  numerous 
newspapers. 

“Corporate  help  is  very,  very 
important  with  NIE,"  said  Dorothy 
M.  “Dot”  Bauer,  NIE  manager  for 
the  Burlington  County  (N.J.)  Times. 
“Calkins  Newspapers  Group  has 
been  very  supportive  of  our  program, 
and  that  helps.” 


Finally,  chains  themselves  reject 
the  idea  that  they  are  forcing  anything 
on  their  individual  papers. 

“As  far  as  how  [USA  Today  is 
involved  with  NIE  programs  at  other 
Gannett  papers],  that  is  at  the  discre¬ 
tion  of  the  local  papers,  they  really 
call  the  shots,”  said  Paul  Glancy,  a 
regional  sales  manager  for  Gannett 
Newspapers,  who  was  formerly  with 
USA  Today’s  educational  services. 


paper  twice  a  week  produces  an 
extensive  lesson  plan  on  the  day’s 
paper  that  is  beamed  by  satellite  to 
USA  Today  printing  sites  and  is  sent 
to  the  classroom  with  the  bundle  of 
newspapers. 

In  addition,  USA  Today  classroom 
teachers  can  get  educational  material 
that  ranges  from  basic  texts  on  news¬ 
paper  to  subjects  such  as  mathe¬ 
matics  and  economics  to  career  edu¬ 


“Our  NIE  program  has  increased  considerably. 
We’ve  had  more  money  pumped  into  NIE  material, 
and  I’m  allowed  to  advertise  NIE  more,”  said  Sue 
Harvey,  NIE  coordinator  of  the  Arkansas  Gazette  in 
Little  Rock. 


Gannett,  the  nation’s  biggest  news¬ 
paper  corporation  with  90  dailies,  is  a 
natural  subject  in  the  debate  about 
chain  ownership  and  newspaper 
quality.  It  is  no  different  in  this  more 
low-key  debate  about  NIE  and 
chains. 

The  NIE  material  produced  for 
USA  Today  gets  high  marks  from  spe¬ 
cialists  not  only  for  its  content,  but 
also  its  timeliness.  The  national  news¬ 


cation  and  substance  abuse. 

“But  the  problem  with  USA  Today 
is  that  only  persons  who  work  with 
that  paper  can  use  that  material,” 
noted  one  NIE  manager. 

However,  an  NIE  manager  at 
another  Gannett-owned  paper  said 
her  program  has  benefited  from  its 
ownership. 

“Our  She  program  has  increased 
(Continued  on  page  39) 


EDITOR  &  PUBLISHER  for  May  14,  1988 


29 


NEWSPAPER  IN  EDUCATION 


No  Books  Day 


slated  to  receive  the  newspaper,  Fava 
visited  the  school  and  showed  a  film, 
“The  Newspaper,  A  Reading  Adven¬ 
ture,”  to  two  assemblies  that 
included  all  age  levels. 

Fava  gave  credit  to  Smalley  School 
vice  principal  Braulio  Santiago  for 
coming  up  with  the  idea. 

Since  the  Flerald  is  an  afternoon 
paper,  it  is  delivered  to  the  school  on 
the  afternoon  it  is  printed  and  used  all 
the  next  day  in  the  classes. 

Last  year’s  activities  on  “No 
Books  Day,”  as  reported  by  the  Her¬ 
ald,  included  lessons  about  advertis¬ 
ing,  coupons,  headlines,  editorials, 
columns  and  reporters.  Younger  chil¬ 
dren  spent  the  day  finding  word  con¬ 
tractions  in  stories  and  writing  out  the 
two  words,  as  well  as  coloring,  cut¬ 
ting  and  pasting. 

One  evaluation  turned  in  by  a 
teacher  after  the  event  last  year  noted 
that  “Children  asked  for  homework 
using  the  newspaper”  and  that  the 
students  said  to  the  teacher,  “This  is 


fun.  Aren’t  we  going  to  do  any  work 
today?” 

Other  evaluations  provided  by 
Fava  showed  that  teachers  last  year 
used  the  newspaper  in  many  different 
ways.  Students  created  shopping  lists 
and  did  scavenger  hunts;  they  wrote 
ads  for  things  they  wanted  to  sell; 
wrote  stories  about  photos  and  story 
lines  for  comics  in  the  paper;  one 
science  class  used  the  cooking  section 
for  a  nutrition  lesson;  a  language  arts 
class  searched  the  newspaper  for 
compound  words,  suffixes  and  pre¬ 
fixes;  a  first-grade  class  listed  29  dif¬ 
ferent  sports  that  might  be  covered  in 
the  paper;  a  fifth-grade  class  dis¬ 
cussed  the  news  issue  of  designating 
English  as  the  official  language;  a  sec¬ 
ond-grade  class  used  the  tv  listings, 
circling  each  news  program  with  a  red 
crayon,  tallying  the  results  and  then 
making  bar  graphs  from  the  results. 

A  pre-first-grade  teacher  noted, 
“What  an  enjoyable  day  —  the  class 
as  well  as  the  teacher  had  a  fun  day!” 

In  addition,  the  Herald,  like  many 
other  papers,  runs  a  Design  An  Ad 
special  section  featuring  advertise¬ 
ments  created  by  students  for  local 
businesses  and  the  photos  of  the  win¬ 
ning  students  alongside  their  cre¬ 
ations. 

Last  year’s  section  featured  almost 
twice  as  many  winning  ads  as  the  47 
presented  in  1986.  The  Design  An  Ad 
contest  is  offered  to  all  schools  using 
Herald  NIE  programs. 

Besides  creating  display  ads,  some 
students  also  created  classified  ads 
trying  to  sell  members  of  their  fami¬ 
lies. 

One  classified  touted  “For  Sale: 


By  Debra  Gersh 

A  lot  of  students  would  probably 
love  to  ditch  their  school  textbooks, 
and  those  attending  the  Smalley 
School  in  New  Britain,  Conn.,  get  the 
chance  once  a  year  on  “No  Books 
Day.” 

On  “No  Books  Day,”  which  falls 
during  NIE  Week,  the  kindergarten 
through  fifth-gn  de  classes  in  all  sub¬ 
jects  use  the  New  Britain  Herald 
instead  of  textbooks,  explained  June 
Fava,  Herald  NIE  coordinator. 

Fava  met  with  faculty  members 
from  the  school  and  told  them  how  to 
use  the  newspaper  for  various  activi¬ 
ties.  She  also  gave  them  materials 
from  the  Herald,  including  teaching 
ideas  and  worksheets  covering  the 
entire  curriculum  —  language  arts, 
math,  science,  etc. 

The  day  before  the  students  were 


While  most  of  the  students  from  the 
Smalley  School  and  teacher  Ruth  Vos- 
quez  Centono  (above  left)  pictured  on 
this  page  used  the  New  Britain  (Conn.) 
Herald  in  the  classroom  on  "No  Books 
Day,"  the  student  pictured  above 
(center)  took  time  to  catch  up  on  the 
day's  sports  news  while  waiting  outside 
the  principal's  office. 
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14-year-old  girl.  In  9th  grade.  Gets 
straight  A’s  (mostly).  Washes  her  hair 
every  24  hours.  Loves  to  kick  and  has 
a  very  interesting  diary.” 

Another  offered  “Father  For  Sale; 


A  father  for  sale  that  is  everything 
listed:  weird,  silly,  funny,  tall  and 
oversized.  Cost  2  cents.  P.S.;  is 
sometimes  nice  and  funny  but  mostly 
above.” 


And  yet  another,  “Pest  For  Sale: 
Small  13-year-old,  combs  his  hair 
every  second,  needs  hair  spray  every 
day,  likes  to  eat.  Never  listens  and 
beats  up  on  little  kids.” 


Grade-school  kids  publish  their  own  newspaper 

Detroit  school  kids  turn  on  to  writing  and  reading  via  their  own  weekly 


By  Mark  Fitzgerald 

Dretel  Amy  wrote  an  adventure 
story  about  aliens  who  communicate 
through  television. 

Eboni  Dixon  wrote  about  what  she 
would  do  if  an  elephant  suddenly 
appeared  in  her  bathtub. 

And  Nikole  Reese  wrote  about  a 
Detroit  grade-schooler  who  came  to 
school  with  a  gun. 

These  and  dozens  of  other  children 
at  a  Detroit  elementary  school  are 
developing  their  writing  and  journal¬ 
ism  skills  with  an  unusual  school 
paper. 

Flash:  The  Chrysler  School  News¬ 
paper  might  be  the  only  weekly  paper 
produced  by  an  elementary  school. 

It  may  also  be  the  only  elemen¬ 
tary  school  weekly  that  kids  pick  up  at 
a  real  newspaper  honor  box. 

Through  Flash,  kids  at  the  kinder- 
garten-through-fifth-grade  school  are 
learning  about  story  length,  editing, 
deadlines  —  and  that  fleeting  fame 
that  is  newspaper  journalism. 

“Some  kids  said  they  liked  my 
story,  and  they  liked  my  opinion,  and 
my  mother  hung  both  the  stories  on 
the  wall,”  Eboni  declared. 

“Flash  inspires  me  to  write,”  Dre¬ 
tel  observed  in  a  recent  interview  at 
the  school  in  downtown  Detroit. 

In  fact,  some  of  the  children  — Dre¬ 
tel  included  —  get  so  inspired  that 
they  are  submitting  numerous  stories, 
essays  and  poems. 

The  weekly  Flash  is  the  creation  of 
Chrysler  School  principal  Linda  Ford 
and  Detroit  News  reporter  Chauncey 
Bailey,  who  has  a  niece  at  the  school. 

Bailey  lays  out  the  eight-page 
paper,  which  is  run  off  on  a  Xerox 
copier  and  published  every  Friday. 

Students  get  their  copy  from  an  old 
Detroit  News  vending  box  that  has 
been  refitted  with  the  Flash  logo. 
About  100  copies  are  left  over  the 
weekend  for  others  in  the 
community  —  and  all  are  gone  by 
Monday  morning. 

Flash  has  proven  a  success  from 
both  an  educational  and  newspaper 
standpoint. 


Flash  —  The  Chrysler  School  News¬ 
paper 


Students  not  only  are  encouraged 
to  write,  but  Flash  also  teaches  about 
deadlines  through  its  own  strict  3  p.m. 
Wednesday  deadline. 

Flash  teaches,  too,  the  importance 
of  having  an  opinion. 

Each  week  the  Chrysler  Opinion 
Polls  solicit  written  responses  from 
students  on  questions  ranging  from 
their  favorite  singer  (Michael  Jackson 
edged  L.L.  Cool  J)  to  what  they 
would  do  if  they  found  a  $100  bill 
(most  claimed  they  would  give  it  to 


either  the  police  or  the  poor)  to  what 
new  invention  they  would  like  to  see 
(something  to  stop  people  from 
drinking  or  doing  drugs  was  the  over¬ 
whelming  favorite). 

“This  is  an  attempt  to  get  kids 
reading  on  a  leisure  basis,  and  to  get 
them  reading  a  newspaper.  They  are 
in  the  video  generation  and  they  really 
don't  care  about  the  news,”  Bailey 
remarked. 

More  kids  are  reading  the  newspa¬ 
per  now,  principal  Ford  stated. 

“More  kids  are  talking  about  arti¬ 
cles  they  have  seen  [in  the  Detroit 
newspapers]  at  home.  1  think  the  kids 
are  really  beginning  to  read  more,” 
she  said. 

Students  also  say  they  are  reading 
papers  more  —  albeit  with  a  familiar 
journalist’s  slant. 

“1  read  articles  in  the  paper  a  few 
times  every  week,  and  1  compare  my 
article  with  the  others.  I  try  to  judge 
[an  article]  and  say,  ‘Could  I  do  as 
good?'  ”  Eboni  Dixon  asserted. 

Flash  also  helps  Ford’s  long-term 
goal  of  developing  better  writing 
skills.  Already,  every  Chrysler  stu¬ 
dent  writes  in  a  journal  every  day. 
Many  of  those  articles  are  recycled 
into  stories  for  Flash. 

For  all  the  talk  about  a  tv  and  video 
generation,  dreams  seem  to  inspire 
many  of  the  stories  in  the  Flash. 

( Continued  on  page  39) 
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Design  an  ad:  NIE’s  most  popular  program 


By  Mark  Fitzgerald 

It  is  something  that  requires  getting 
the  sales  department  together  with 
the  editorial  department  —  and  coor¬ 
dinating  them  with  the  Newspaper  in 
Education  people  —  so  that  together 
they  can  handle  dozens  of  accounts 
and  thousands  of  pieces  of  mail,  all 
over  the  course  of  a  week. 

Yet,  the  Design  An  Ad  contest  is 
currently  the  most  popular  NIE  Week 
activity  going. 

“This  particular  project  has 
become  so  popular  that  newspapers 
in  almost  all  states  have  included  it  as 
a  regular  NIE  Week  activity,”  Betty 
Sullivan,  manager/NlE  for  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  Foundation,  wrote  recently. 

In  fact,  Design  An  Ad  is  “the 
single  most  popular  NIE  Week  activ¬ 
ity  ever,”  Sullivan  is  convinced. 

There  are  two  main  reasons  for  that 
popularity:  While  Design  An  Ad  can 
take  a  lot  of  work,  it  draws  entries  in 
phenomenal  numbers,  and  for  many 
newspapers  it  draws  generous  adver¬ 
tiser  support  as  well. 

Consider  the  41,700-circulation 
Burlington  County  (N.J.)  Times. 

Last  year,  the  ad  contest  drew 
2,300  entries  from  about  75  schools.  A 
related  ad  contest  for  the  news¬ 
paper  —  in  which  grade-schoolers 
were  asked  to  create  an  ad  that  began, 
“1  read  the  Burlington  County  Times 
because  ...”  —  drew  about  5,(K)0 
entries. 

Those  responses  were  to  a  contest 
that  was  being  run  for  just  the  second 
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The  Burlington  County  (N.J.)  Times 
runs  a  successful  "Create  An  Ad"  pro¬ 
gram  for  students,  os  does  its  sister 
newspaper,  the  Bucks  County  (Pa.) 
Courier  Times.  Each  newspaper  puts 
together  and  distributes  a  tabloid 
booklet  with  the  winners.  Appearing 
on  this  and  the  facing  page  are  some 
of  the  winning  ads. 

time. 

Times  educational  services  man¬ 
ager  Dorothy  M.  “Dot”  Bauer  said 
the  program  —  called  “Create  An 
Ad”  at  the  newspaper  —  drew  enthu¬ 
siastic  response  from  the  start. 

“At  the  beginning,  I  promised  to  do 
a  classroom  presentation  for  every 
teacher  who  signed  up  for  Create  An 
Ad.  Sixty  signed  up  the  first  year,  and 
1 10  signed  up  the  next  year.  So  for 


this  year,  retail  ad  manager  Al  John¬ 
son  and  1  held  a  workshop  for  teach¬ 
ers  because  it  just  got  impossible  to 
make  all  those  presentations,”  Bauer 
reported. 

At  the  Times,  the  Create  An  Ad 
contest  is  run  for  students  in  the 
fourth  through  12th  grades. 

Teachers  are  provided  with  a  man¬ 
ual  of  lesson  plans  that  teach  the  ele¬ 
ments  of  advertising. 

Meanwhile,  the  sales  department 
solicits  ads  from  local  advertisers, 
who  agree  to  have  the  student-created 
ads  published  in  a  special  section. 
This  year  the  department  said  it 
expects  to  sell  75  advertisements  for 
the  section. 

“It  can  be  a  lot  of  work  just  match¬ 
ing  up  the  advertisers  with  a  school. 
Sometimes,  though,  advertisers  will 
request  a  particular  school,"  Bauer 
observed. 

Each  class  is  assigned  its  advertis¬ 
ing  “account”  and  given  the  dimen¬ 
sions  of  the  ad. 

Winning  ads  are  run  in  the  supple¬ 
ment,  which  is  inserted  into  papers 
about  a  month  after  NIE  Week. 

The  separate  “I  read  the  Burlington 
County  Times  because  ...”  contest 
is  run  concurrently  for  students  in  the 
first  through  third  grades. 

In  addition,  the  newspaper  spon¬ 
sors  a  “Write  An  Editorial”  contest 
that  last  year  attracted  more  than 
1,000  entries. 

Topics  are  assigned  by  the  newspa¬ 
per.  This  year,  for  example,  the 
theme  was  politics  and  the  Olympics. 

The  editorials  are  also  printed  in  the 
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s>upplement,  which  this  year  was 
published  April  20. 

A  panel  from  the  editorial  depart¬ 
ment  judges  the  editorials. 

To  commend  the  winners,  the 
paper  rents  an  auditorium  at  a  local 
high  school  for  an  awards  ceremony. 
As  students  walk  on  stage  to  receive 
their  awards,  a  slide  of  their  ad  or 
editorial  is  projected  on  a  screen. 

Students  produce  some  high-qual¬ 
ity  work  during  the  contest,  Bauer 
asserted. 

“We  had  one  ad  winner  that  was 
done  for  a  local  jewelry  store,  adver¬ 
tising  school  rings,  that  won  an  award 
on  a  national  level,”  she  reported. 

Advertisers  often  get  as  enthusias¬ 
tic  as  students,  Bauer  added. 

“Sometimes,”  she  said,  “the  store 
owners  will  like  an  ad  so  much  they'll 
use  it  at  other  times.” 
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Newspapers  turn  to  research  to  sell  NIE  programs 


After  almost  four  decades  of  suc¬ 
cesses,  few  industry  programs  have 
achieved  the  good  will  and  reputation 
of  Newspaper  In  Education. 

But  in  this  period  of  change  for  both 
newspapers  and  education,  NIE  pro¬ 
grams  ignore  marketing  at  their  peril. 

One  of  the  newest  wrinkles  for  mar¬ 
keting  NIE  circulation  is  surveys  that 
show  teachers  and  school  boards  just 
how  effective  newspapers  can  be  in 
the  classroom. 

Only  very  few  newspapers  are 
using  the  technique,  but  they  are  get¬ 
ting  very  good  results. 

Typically,  surveys  show  that  teach- 
ers  and  students  both  like 
newspapers  —  and  that  newspapers 
can  be  surprisingly  effective  in  edu¬ 
cating  low  achievers. 

Probably  the  newspaper  making 
best  use  of  this  research-driven  mar¬ 
keting  plan  is,  paradoxically,  one  with 
a  very  young  NIE  program,  the  Los 
Angeles  Times. 

Under  the  direction  of  special  proj¬ 
ects  manager  Paula  Poindexter-Wil- 
son,  the  Times  in  just  two  years  has 
won  a  commitment  from  the  Los 
Angeles  Unified  School  District,  the 
second-largest  in  the  country,  to  use 
NIE  in  classrooms  in  400  schools. 

“Other  people  are  doing  it,  too,  but 
when  it  comes  to  using  research  to 
build  school  circulation,  she  is  the 
guru,”  Betty  L.  Sullivan,  NIE  man¬ 
ager  for  the  American  Newspaper 
Publishers  Association  Foundation, 
remarked  about  Poindexter-Wilson. 

Research  is  something  more  teach¬ 
ers  and  school  superintendents  want. 


Poindexter-Wilson  said  in  an  inter¬ 
view. 

“Teachers  are  very  sophisticated 
now,  and  they  say  to  you,  ‘How  do 
you  know  that  this  works?’  ”  she 
observed. 

Research  also  proved  to  be  a  good 
way  for  the  L.A.  Times  to  initiate  a 
new  phase  of  NIE  in  the  fall  of  1985. 

For  the  25  years  or  so  before  that, 
the  Times  had  relied  on  its  weekly 
Student  Outlook,  which  reprinted 
articles  from  the  paper.  While  Stu¬ 
dent  Outlook  did  fairly  well,  the 
Times  wanted  to  replace  it  with  its 
regular  newspaper. 

Poindexter-Wilson  approached  the 
L.A.  school  district  with  a  10-week 
pilot  program  proposal  to  place  news¬ 
papers  in  two  classrooms  at  each 
grade  level  from  kindergarten  through 
12th  in  35  schools.  About  2,000  copies 
were  involved  in  the  program. 


“We  said  we  would  document  the 
satisfaction  of  teachers  and  students 
in  using  the  NIE  program,”  she 
noted. 

With  the  pilot  program,  she  added, 
the  Times,  as  much  as  the  schools, 
was  testing  NIE  effectiveness. 

“The  reason  we  put  it  in  every 
grade  level  was  we  wanted  to  see 
where  it  would  work  best,”  she  said. 

As  it  turned  out,  there  was  nearly 
unanimous  agreement  that  the  sixth 
grade  is  the  best  level  to  introduce 
newspapers. 

“The  I2th-grade  teachers  said 
sixth,  the  sixth-grade  teachers  said 
sixth  and  the  [kindergarten]  to  fifth- 
grade  teachers  said  sixth,”  Poindex¬ 
ter-Wilson  recalled. 

Teachers  in  the  pilot  program  were 
provided  with  both  a  lesson  plan  and  a 
classroom  guide. 

(Continued  on  page  43) 
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NEWSPAPER  IN  EDUCATION 


Giving  students  space  to  create 

Montana  daily’s  NIE  program  a  success  with  students  and  the  community 


By  Debra  Gersh 

Much  of  the  purpose  of  a  Newspa¬ 
per  in  Education  program  is  to  get 
students  involved  with  the  newspaper 
at  an  early  age,  with  the  idea  of  keep¬ 
ing  them  as  readers  —  and  possibly 
even  contributors  —  later  on. 

In  Missoula,  Mont.,  the  Missoulian 
encourages  students  to  become 
involved  in  the  newspaper  all  year. 
During  NIE  Week  the  paper  intensi¬ 
fies  its  efforts  through  a  series  of  con¬ 
tests  that  ask  students  to  create  fic¬ 
tional  stories  about  classified  ads, 
create  editorial  cartoons  and  written 
editorials,  draw  pictures  illustrating 
the  weather,  and  develop  ads  for  local 
businesses  that  “Adopt  a  Class¬ 
room.” 

As  NIE  coordinator  Lynn 
Schwanke  explained,  entry  forms  are 
sent  to  area  teachers  who  participate 
in  the  Missoulian’s  NIE  programs  and 
the  teachers  then  present  the  pro¬ 
grams  in  their  classrooms.  The  con¬ 
tests,  now  in  their  fourth  year,  are 
conducted  in  addition  to  the  NIE  pro¬ 
grams  and  other  student-directed 
projects  the  paper  runs  all  year  long. 

About  2,500  students  from  western 
Montana  participate  in  the  Missou¬ 
lian’s  NIE  Week  contests,  she  noted, 
representing  rural  schools  with  popu¬ 
lations  of  three  to  10  to  larger  subur¬ 
ban  areas  where  schools  have  500  or 
more  students. 

The  Create  A  Classified  Ad  Contest 
is  offered  to  grade  categories  1-3,  4-6, 
7-9  and  10-12.  Students  select  their 
own  classified  ads  to  write  about, 
using  the  ad  as  the  basis  for  a  creative 
story.  Three  winning  stories  in  each 
grade  category  appear  in  the  paper's 
classified  section  during  NIE  Week, 
and  each  individual  winner  receives  a 
classroom  set  of  Missoulians  during 
that  week. 

Stories  from  last  year's  competi¬ 
tion  included  tales  of  a  kid  who  found 
a  lost  kitten,  a  “first-dog”  account  of 
puppies  waiting  to  be  sold,  a  romantic 
scenario  about  a  couple  separated  by 
the  miles  based  on  a  Valentine's  Day 
personal  ad,  and  a  story  about  raising 
and  fighting  pit  bulls. 

Schwanke  noted  that  the  students 


Sana.  HOFTNIOV  5 


The  Missoulian  conducts  a  contest  for 
students  in  which  they  write  editorials 
and  draw  editorial  cartoons.  The  best 
ones  are  published  on  a  special  NIE 
opinion  page  in  the  newspaper. 


are  very  proud  to  receive  their  own 
newspapers,  and  teachers  tell  her  that 
having  the  contest  winners  get  those 
bundles  of  newspapers  in  their  names 
to  distribute  to  the  class  is  a  great 
prize. 

The  editorial  cartoon  and  writing 
contests  asked  the  older  students  — 
grade  categories  4-6,  7-9  and  10-12  — 
to  write  editorials  and  draw  their  own 
editorial  cartoon  on  any  state,  local  or 
national  issue.  Two  winning  entries 
from  each  contest  in  each  grade  cate¬ 
gory  are  printed  in  the  Missoulian  on 
the  opinion  page  during  NIE  Week. 

Topics  for  editorials  from  last 
year’s  winning  entries  included  the 
controversy  during  the  Miss  USA 
Pageant  over  whether  contestants 
should  wear  real  furs,  class  field  trips, 
the  dangers  of  drugs,  the  perils  of 
drinking  and  driving,  and  the  eco¬ 
nomic  expansion  of  Missoula  from  a 
fourth-grader  who  wrote,  “I  think 
they  should  make  Missoula  a  bigger 
city  so  more  people  will  come  and 


have  bigger  businesses.  Then  we  will 
be  a  big  community.  There  might  be  a 
little  more  traffic  in  Missoula  because 
a  big  city  has  traffic.  People  won’t 
tease  Montana  about  what  old  fogies 
we  really  are.” 

Editorial  cartoon  topics  ranged 
from  a  fourth-grader’s  scene  showing 
fish  leaving  the  area’s  water  because 
of  pollution  —  complete  with  a  sign 
“from  Fish/on  vacation/be  back  when 
water  is  CLEAN”  —  to  birds  com¬ 
plaining  about  the  air  pollution  to  big 
buildings  with  money  coming  out  of 
their  smoke  stacks  squeezing  out 
smaller  businesses. 

An  editorial  and  editorial  cartoon, 
by  separate  students,  were  run 
together  last  year,  both  addressing 
condom  advertising  on  television. 

The  two-panel  editorial  cartoon 
showed  two  children  in  front  of  a  tele¬ 
vision  set.  In  the  first  panel  they  are 
watching  “Dallas,”  and  the  voice  on 
the  television,  previewing  the  epi¬ 
sode,  says,  “Tonight  .  .  .  Sue  Ellen 
finds  J.R.  in  bed  with  Mandy  .  .  . 
Jenna  is  pregnant  but  doesn’t  know 
who  the  father  is  .  .  .  Cliff  has  AIDS 
and  Jamie  goes  in  for  a  VD 
test  .  .  .  after  these  messages.”  A 
voice  out  of  the  picture,  presumably  a 
parent,  urges  the  children  to  turn  the 
volume  up. 

In  the  next  panel,  an  ad  for  con¬ 
doms  with  the  visual  “Protect  your- 
■self.  Use  SAFE  SEX,”  appears  on 
the  screen,  with  the  voice  from  the  set 
saying,  “Fact:  Abstention  is  the  best 
protection  against  pregnancy  and 
venereal  disease.  Fact:  Condoms 
effectively  reduce  unwanted  preg¬ 
nancy  and  the  risk  of  getting  AIDS  or 
any  other  venereal  disease.”  This 
time,  however,  the  voice  from  out  of 
the  picture  tells  the  children  to  “Turn 
that  off  now!  1  cant  [sicj  believe  they 
put  that  trash  on  tv!  What  kind  of 
network  is  this?” 

The  editorial  cartoon,  created  by  a 
high  school  junior,  ran  over  an  edi¬ 
torial  by  a  high  school  sophomore 
urging  television  to  “Advertise  the 
facts.  Don’t  avoid  them  in  disgust. 
Condom  commercials  in  good  taste 
directed  to  promote  safety  won’t  pro¬ 
mote  sex,  it  will  prevent  pregnancy. 
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VD  and  AIDS.  How  could  that  be 
offending?” 

Schwanke  commented  that  the  stu¬ 
dents  do  tackle  tough  topics,  espe¬ 
cially  the  high  school  students  who 
tend  to  write  about  highly  controver¬ 
sial  issues.  She  said  that  when  she 
calls  a  teacher  to  inform  him  of  the 
winner,  she  often  tells  the  teacher  that 
the  student  should  be  prepared  to  get 
some  letters  or  comments  if  the  topic 
is  sensitive.  However,  no  such  con¬ 
frontations  have  been  reported. 

The  younger  students  —  grade 
categories  K-2  and  3-4  —  who  may 
not  be  quite  ready  to  tackle  such  top¬ 
ics  as  condom  advertising,  are  given 
the  chance  to  show  off  their  artistic 
talents  by  creating  a  drawing  illus¬ 
trating  one  kind  of  weather  condition. 
Three  drawings,  selected  by  Missou- 


lian  artists  and  layout  technicians, 
from  each  age  category  appear  on  the 
newspaper’s  Weather  page  during 
NIE  Week.  Illustrations  last  year 
ranged  from  simple  rain  to  hurri¬ 
canes. 

The  “Adopt  A  Classroom”  Adver¬ 
tising  Contest  matches  classes  with  a 
local  business,  for  whom  students 
design  ads  based  on  information  pro¬ 
vided  by  the  business  (phone  number, 
address,  logo,  etc.).  One  winner  is 
chosen  by  each  business  and  that  ad 
runs  in  a  special  section  in  the  news¬ 
paper  during  NIE  Week.  The  winner 
also  gets  a  bundle  of  Missoulians 
delivered  to  his  or  her  class  during  the 
week.  Other  ads  from  the  class  are  put 
on  display  at  the  business. 

For  the  March  7  edition  of  the 
paper,  in  which  this  year’s  winning 


ads  were  run,  Schwanke  said  44  class¬ 
rooms  created  ads  for  local  busi¬ 
nesses. 

In  addition,  she  said,  many  of  the 
companies  arrange  tours  so  the  kids 
can  go  there  to  see  their  artwork  and 
the  students  often  take  their  parents 
to  see  the  ads  on  display  at  some 
businesses  —  and  also  bring  in  busi¬ 
ness. 

Schwanke  also  said  that  some  older 
students,  who  participated  in  the  con¬ 
test  during  its  early  years,  have  told 
their  teachers  that  they  now  look  at 
regular  ads  in  the  paper  from  the  busi¬ 
nesses  they  created  ads  for  in  school. 

And  the  response  from  the  commu¬ 
nity  is  overwhelmingly  positive,  as 
people  call  the  paper  and  say  how 
much  they  enjoy  seeing  the  children’s 
creations. 


NIE:  Broadening  scope  and  reach 

Programs  becoming  more  strategically  integrated  with  marketing  plans 
to  elevate  NIE’s  role  through  comprehensive,  non-traditional  means 


By  Michael  G.  Kane 

and  Skip  Horne 

Newspaper  in  Education  programs 
are  not  unlike  other  newspaper  proj¬ 
ects:  they  need  a  budget,  well-defined 
goals,  a  built-in  system  for  tracking 
results,  and  good  management.  In 
other  words,  NIE  needs  a  marketing 
orientation. 

Beyond  the  basic  requirements  of 
marketing  a  comprehensive 
program  —  packaging,  pricing,  dis¬ 
tribution  and  promotion  —  NIE  man¬ 
agers  are  having  to  develop  programs 
that  logically  pursue  a  strategic 
course  for  their  department  and  the 
newspaper  as  a  whole.  This  “internal 
marketing”  is  in  effect  a  prerequisite 
for  successful  long-term  NIE  pro¬ 
grams. 

Like  other  aspects  of  promotion, 
NIE  programs  are  expanding  in  scope 
and  in  reach.  NIE  is  being  utilized  as  a 
mechanism  for  literacy  programs, 
curriculum  development,  and  com- 


(Kane  is  assistant  to  the  executive 
director  and  Horne  is  publications  edi¬ 
tor  of  the  International  Newspaper 
Marketing  Association  in  Reston,  Va. 
This  is  part  of  a  continuing  series  of 
articles  dealing  with  different  aspects 
of  newspaper  promotion.) 


munity  service  not  seen  in  past  years. 

While  its  traditional  roots  will 
always  be  in  the  classroom,  NIE  does 
not  have  to  be  confined  in  that  envi¬ 
ronment.  Newspapers  are  finding  that 
NIE  can  go  beyond  the  classroom  to 
bring  aspects  of  culture,  global  issues, 
and  heretofore  unheard-of  subject 
matter  —  e.g.,  sex  education,  eco¬ 
nomics,  etc.  —  to  the  minds  of  stu¬ 
dents,  teachers,  and  the  community. 

When  NIE’s  scope  mushrooms,  its 
promotional  outlets  are  usually 
broadened  as  well  to  include  non¬ 
newspaper  media  such  as  television, 
radio,  and  direct  mail.  When  NIE 


becomes  a  function  of  circulation, 
public  relations,  community  service, 
and  education,  its  marketing  niche 
demands  more  promotion  attention. 

This  is  perhaps  best  exemplified  by 
the  Houston  Chronicle,  which  in  1986 
bought  local  Super  Bowl  commercial 
time  to  promote  its  NIE  program  and 
educational  commitment. 

While  budgets  vary,  large  and  small 
newspapers  alike  are  developing 
diverse  NIE  programs  to  mesh  with 
the  needs  of  the  entire  market. 

According  to  Caroll  Jordan 
Hatcher,  a  Chester  Springs,  Pa.- 
(Continued  on  page  37) 
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NEWSPAPER  IN  EDUCATION  - 

Like  the  newsroom,  NIE  has  gone  electronic 


By  Mark  Fitzgerald 

Two  classrooms  miles  apart  dis¬ 
cuss  a  Long  Island  Newsday  article 
over  a  computer  bulletin  board. 

Lesson  plans  taken  from  that  day’s 
Deseret  News  arrive  with  the  newspa¬ 
pers  at  a  Salt  Lake  City  classroom. 

A  Toronto  Star  employee  calls  up  a 
software  program  and  sees  at  a  glance 
which  schools  are  getting  material  on 
the  Calgary  Olympics. 

As  never  before.  Newspaper  in 
Education  programs  around  the  coun¬ 
try  are  plugging  into  all  the  technol¬ 
ogy  available  to  them. 

Although  frequently  understaffed 
and  overworked,  NIE  specialists  at 
increasing  numbers  of  newspapers 
are  showing  a  willingness  to  explore 
all  the  possibilities  that  technology 
opens. 

At  one  newspaper,  at  least,  that  has 
meant  linking  NIE  classrooms  over 
personal  computer. 

Computerized  Debates 

Newsday  just  completed  a  pilot 
program  to  see  if  its  three-year-old 
Newsday  Electronic  Bulletin  Board 
could  be  used  in  conjunction  with  the 
NIE  program. 

“It  began  as  an  idea  after  we 
noticed  that  significant  numbers  of 
teachers  and  students  were  on  the 
bulletin  board.  A  couple  of  teachers, 
in  fact,  started  bringing  their  classes 
on  it,”  said  Evan  Rudowski,  the  bul¬ 
letin  board’s  systems  operator,  or 
“sysop”  in  user’s  slang. 

Pat  Hauk,  the  newspaper’s  man¬ 
ager  of  educational  services,  won¬ 
dered  if  classrooms  across  Long 
Island  could  be  linked  through  the 
bulletin  board  to  discuss  topics  from 
Newsday. 

Rudowski  and  Jim  Garvey,  News- 
day’s  manager  of  electronic  informa¬ 
tion  services,  created  a  separate 
“conference  room”  on  the  bulletin 
board  for  the  project. 

Classes  in  two  elementary  schools 
and  three  high  schools  were  selected 
for  a  10-week  pilot  program  at  the 
beginning  of  this  school  year. 

Students  were  asked  to  write  on¬ 
line  essays  from  subjects  covered  in 
Newsday.  Among  them:  the  “gar¬ 
bage  barge”  that  sailed  for  weeks 
looking  for  a  place  to  dump  its  load; 
the  racial  killing  in  Howard  Beach, 
N.Y.;  and  favorite  recreation  areas 
on  Long  Island. 

Kids  could  also  leave  messages  and 
debate  the  issues. 


The  response  was  overwhelming 
—  literally. 

Newsday’s  bulletin  board  has  only 
one  line  —  it  is  getting  three  this 
spring  —  and  has  been  essentially 
saturated  since  its  inception. 

“Classes  did  have  a  problem  get¬ 
ting  on  line,  because  9  [a.m.J  to  3 
[p.m.]  is  obviously  a  time  of  heavy 
usage  and,  if  a  class  is  just  45  minutes, 
they  may  not  get  on  at  all,”  Hauk 
noted. 

Even  getting  on  sometimes  did  not 
solve  the  problem,  she  said. 

“We’d  have  fifth-graders  talking 
with  seniors,”  Hauk  recalled. 

Keeping  in  Touch 

Not  that  these  obstacles  discour¬ 
aged  all  students. 


“A  lot  of  these  kids  have  their  own 
computers  at  home,  or  they  can 
access  them  at  libraries,  and  so  they 
would  call  after  school  and  at  night,” 
Rudowski  reported. 

Since  only  one  student  could  be  on 
a  computer  at  a  time,  one  teacher 
projected  the  computer  image  on  a 
large  screen  and  the  class  followed 
the  dialogue  that  way. 

With  the  pilot  program  ended, 
Newsday  is  considering  developing  a 
conference  room  that  could  be  used 
by  teachers  rather  than  students, 
Hauk  stated. 

“We  came  up  with  a  lot  of  problems 
during  the  pilot,”  she  said,  “but 
we’ve  come  up  with  a  lot  of  potential, 
too.  We  think  the  possibilities  for  this 
are  incredible.” 

Despite  the  setbacks,  Hauk  feels, 
the  program  had  its  successes. 

“What  we  did  see  out  of  this  were  a 
lot  of  kids  reading  and  writing  and 
communicating,”  she  observed. 

Many  of  those  kids  are  still  writing 
and  reading  and  keeping  in  touch, 
information  systems  manager  Garvey 
added. 

“We  left  the  conference  room  open 
after  the  program  was  ended,  and 
there  were  still  quite  a  few  kids  on  it,” 
he  remarked. 

Lesson  Plans  Today 

A  more  common  use  of  computers 


by  NIE  programs  is  to  produce  lesson 
plans  specific  to  that  day’s  newspa¬ 
per. 

The  pioneer  of  this  effort  was  USA 
Today,  which  two  years  ago  tested 
“ClassLine  Today”  as  a  way  to  give 
teachers  material  —  questions, 
essays,  activity  suggestions  —  they 
could  use  the  same  day  their  class  was 
reading  the  newspaper. 

The  first  ClassLine  operated  over 
personal  computers.  Gannett  educa¬ 
tion  specialists  in  Washington  created 
the  lesson  and  fed  it  onto  a  computer. 
When  teachers  arrived  the  next 
morning,  they  could  call  the  material 
up  on  their  own  computers. 

Now,  however,  the  lesson  plans  are 
sent  by  satellite  to  print  sites  and  the 


plan  is  bundled  in  with  the  newspa¬ 
pers,  said  Paul  Glancy,  regional  sales 
manager  for  Gannett  Newspapers. 

“Teachers  get  the  material  the 
same  time  when  they  get  the  newspa¬ 
per,”  he  said  of  the  plans,  which  are 
prepared  twice  weekly. 

P.M.  Lesson  Plans 

On  a  smaller  scale  —  and  with  a 

mix  of  both  high-tech  and  low - the 

same  sort  of  service  is  provided  by  the 
Deseret  News  of  Salt  Lake  City. 

Because  the  Deseret  News  is  an 
afternoon  paper,  its  NIE  specialists 
work  during  the  day  —  but  on  a  tight 
deadline. 

“The  first  issue  is  off  the  press  at 
10:30  [a.m.],  and  we  sit  down  with  it 
and  the  terminal  and  start  laying  out 
the  lesson  plan,”  explained  NIE  man¬ 
ager  Carolyn  Dickson. 

While  Dickson  prepares  a  curricu¬ 
lum  for  high  schools.  Sherry  Madsen 
prepares  plans  for  the  elementary 
schools. 

Copy  is  typeset,  and  the  material  is 
printed  and  inserted  in  bundles  for 
NIE  schools. 

Keeping  Track  Electronically 

At  the  Toronto  Star,  technology 
isn’t  just  for  the  educational  side  of 
NIE  —  but  for  its  accounting  side. 

For  the  Star,  technology  was  the 
(Continued  on  page  43) 
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NIE  marketing 

(Continued  from  page  35) 


based  newspaper  educational  consul¬ 
tant,  NIE  programs  can  generally  be 
classified  into  four  major  categories: 

•  Programs  for  educational  com¬ 
petitions 

•  Sponsorship  of  outreach  pro¬ 
grams 

•  Public  relations  and  promotion 
programs 

•  Teaching  programs 

Jordan  suggests  a  personal  touch  in 
marketing  NIE  programs  to  “stay  in 
tune  with  [the]  community  and  the 
needs  of  the  target  market.”  Toward 
this  end,  Jordan  cites  a  number  of 
ideas  for  NIE  managers: 

•  Attend  all  educational  meetings  in 
the  market 

•  Track  state  educational  meetings 
in  the  market 

•  Subscribe  to  educational  jour¬ 
nals  and  publications 

•  Create  an  NIE  advisory  board 

•  Attend  Chamber  of  Commerce 
meetings  and  participate  on  subcom¬ 
mittees  related  to  education 

•  Start  a  “Business  Partners”  pro¬ 
gram 

Here  is  a  sampling  of  programs  that 
characterize  how  NIE  is  evolving  into 
a  multidimensional  marketing  tool: 

•  In  support  of  the  Dallas  Opera’s 
1987  Student  Performance  Program, 
the  Dallas  Opera  Morning  News 
published  a  student  newspaper  and 
40-page  teacher’s  guide  to  Puccini’s 
Tosca. 

•  The  Dallas  Opera  Morning 
News  (the  student  newspaper)  fea¬ 
tured  articles  about  the  opera,  editor¬ 
ials  written  by  students  about  their 
experiences  at  opera  performances, 
and  classified  ads  showing  the  differ¬ 
ent  jobs  that  must  be  filled  in  an  opera 
company  that  is  producing  Tosca. 

•  The  Omaha  World-Herald,  in 
cooperation  with  the  Nebraska  Coun¬ 
cil  on  Economic  Education,  produced 
a  guide  to  using  the  newspaper  to 
teach  basic  economics. 

The  48-page  study  guide  contained 
lesson  plans  developed  to  help  teach¬ 
ers  use  the  paper  to  teach  economic 
concepts  and  skills  to  both  elemen¬ 
tary  and  secondary  school  students. 

•  The  State-Times  &  Morning 
Advocate,  Baton  Rouge,  La.,  wanted 
to  do  something  to  encourage  interest 
in  writing  but  found  that  area  students 
were  faced  with  more  than  100  writing 
contests  in  a  school  year  so  the  news¬ 
paper  developed  an  essay  contest  for 
teachers. 

Many  participants  thanked  the 
newspaper  for  offering  them  an 


opportunity  to  write.  Area  school 
administrators  strongly  endorsed  the 
program,  which  the  paper  now  plans 
to  add  to  its  annual  NIE  offerings. 

•  Nearly  1.000  students  partici¬ 
pated  in  a  design-an-ad  contest  spon¬ 
sored  by  the  Missoulian,  Missoula, 
Mont.  Student  work  was  featured  in  a 
special  section  as  well  as  in  the  paper: 
drawings  accompanied  the  weather 
report,  creative  stories  based  on  clas¬ 
sified  ads  were  run  in  the  classified 
section,  and  editorials  and  cartoons 
were  printed  on  the  opinion  page. 

•  Students  were  able  to  follow  the 
progress  of  the  Australia-bound  U.S. 
Coast  Guard  Eagle  through  a  weekly 
“Schoolmates”  column  written  by 
the  NIE  coordinator  of  The  Day,  New 
London,  Conn. 

Questions  were  submitted  by 
schoolchildren  and  community  mem¬ 
bers  and  transmitted  to  the  tall  ship 
via  the  Coast  Guard  Academy. 
Responses  were  wired  back  to  the 
newspaper  and  incorporated  in  the 
column. 

•  The  Milwaukee  Journal  last  fall 
ran  a  hard-hitting  six-part  series 
entitled,  “Empty  Cradles:  The  Global 
Scandal  of  Child  Mortality.”  As  part 
of  a  special  package,  the  paper 
offered  a  curriculum  guide  and  photo 
portfolio  for  teachers  of  all  grade 
levels. 

•  The  Las  Vegas  Review-Journal 
sponsored  a  writing  competition  with 
a  local  slant.  Students  from  fourth 
through  twelfth  grades  were  eligible 
to  enter  a  historical-nonfictional  story 
or  creative  short  story  relating  to  or 
about  the  state  of  Nevada.  The  con¬ 
test  coincided  with  Nevada  Day,  or 
the  date  the  territory  was  officially 
granted  statehood. 

•The  NIE  Department  of  the 
Detroit  Free  Press  hosted  a  weekly 
radio  program  for  students  and  teach¬ 
ers  of  all  grade  levels.  The  15-minute 
program,  “Extra!  Extra!  Learn  All 
About  It!”  introduced  students  to  the 
newspaper  as  a  learning  tool  that 


bridges  the  gap  between  textbooks 
and  the  real  world. 

Ultimately,  NIE  stands  for  future 
readers.  It  therefore  requires  a  cohe¬ 
sive,  long-term  outlook  that  starts 
with  this  year’s  budget.  Says  Orlando 
Sentinel  vice  president/circulation 
Arthur  D.  Farber,  “If  we  reach  peo¬ 
ple  young  enough,  we  stand  a  better 
chance  of  developing  a  newspaper 
reading  habit  which  will  continue 
through  later  years.” 

When  the  presses 
went  out,  sister 
papers  were  there 

The  Savannah  (Ga.)  Morning 
News  and  the  Savannah  Evening 
Press  didn’t  miss  an  edition  when 
their  presses  were  knocked  out. 

The  papers  were  on  the  street  just 
about  as  scheduled  April  26,  off  the 
presses  of  their  sister  papers  in 
Augusta.  All  the  papers  are  owned  by 
Morris  Communications. 

A  leak  had  developed  in  the  roof  of 
the  papers’  building  during  heavy 
thunderstorms  that  battered  Savan¬ 
nah  April  23,  and  water  eventually  got 
into  the  electrical  system  and  shorted 
the  presses  out,  executive  editor 
Wally  Davis  said.  “When  it  shorted, 
it  fused  all  the  wires  in  the  box  into 
one  big  mess  and  knocked  us  out  of 
action.” 

The  Morning  News’  printing  plates 
were  driven  to  the  pressroom  of  the 
Augusta  Chronicle  and  the  Augusta 
Herald.  The  papers  were  back  in 
Savannah  about  8:30  a.m. 

The  Savannah  Evening  Press  set  an 
early  deadline  and  those  plates,  too, 
were  driven  to  Augusta.  “I  believe 
they  printed  us  before  they  printed 
their  own  paper,  and  we  were  only  a 
little  late  with  them,”  Davis  said. 

The  presses  were  back  in  business 
in  time  for  the  April  27  edition  of  the 
Savannah  Morning  News.  —  AP 
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Ariz.  paper  charges 
competitors  with 
antitrust  violations 

The  Green  Valley  News  and  Sun,  a 
twice-weekly  newspaper  in  Arizona, 
claims  that  Tucson  Newspapers  Inc., 
the  Arizona  Daily  Star  and  the  Tucson 
Citizen  are  violating  antitrust  laws  by 
circulating  free  advertising  shoppers 
in  Green  Valley. 

The  allegation  was  contained  in  a 
lawsuit  filed  April  27.  A  previous  suit 
making  similar  allegations  was  dis¬ 
missed  in  February. 

On  April  26,  U.S.  District  Judge 
William  Browning  issued  an  order 
declining  to  reactivate  the  Green  Val¬ 
ley  paper’s  original  suit,  filed  in  1984. 

The  new  action,  which  seeks  a  tem¬ 
porary  injunction,  claims  that  the 
Tucson  newspapers  are  violating  the 
Sherman  and  Clayton  antitrust  acts 
by  allegedly  fixing  advertising  rates, 
said  Edward  Mansfield,  an  attorney 
representing  the  Green  Valley  paper. 

The  initial  suit  alleged  that  the  Tuc¬ 
son  newspapers  were  engaged  in 
“predatory  practices"  in  violation  of 
the  Sherman  Anti-Trust  Act. 

In  a  statement.  Green  Valley  News 
and  Sun  publisher  Jon  Fishman  said, 
“Tucson  Newspapers  Inc.  are  break¬ 
ing  the  law  and  trying  to  force  us  out 
of  business." 

Attorney  Michael  Meehan,  repre¬ 
senting  Tucson  Newspapers, 
declined  comment  until  he  had  stud¬ 
ied  the  suit. 

The  Green  Valley  paper  is  part  of 
the  Wick  Newspapers  group. 

—  AP 

Press  kept  out  of 
surrogate  custody 
hearing  in  Calif. 

A  judge  has  barred  the  press  from  a 
hearing  involving  a  custody  fight 
between  a  couple  and  a  surrogate 
mother,  saying  the  case  was  essen¬ 
tially  a  closed-door  adoption  pro¬ 
ceeding. 

Superior  Court  Judge  Lloyd  von 
der  Mehden  issued  his  ruling  April  25 
despite  appeals  by  attorneys  repre¬ 
senting  several  San  Francisco  Bay 
area  news  organizations  including 
the  San  Francisco  Chronicle,  the 
Santa  Rosa  Press  Democrat,  the 
Marin  Independent  Journal  and  San 
Francisco  television  station  KRON. 

Nancy  Barrass  signed  a  contract  in 


1985  to  bear  a  child  for  Tim  and  Char¬ 
lotte  Myers  of  Napa  after  being  artifi¬ 
cially  inseminated  with  sperm  pro¬ 
vided  by  the  husband.  She  was  paid 
$9,000  when  the  boy  was  born  in  1986. 

Barrass,  a  Novato  resident,  says 
she  had  no  intention  of  giving  the 
couple  full  custody  of  the  child.  She 
wants  to  be  legally  recognized  as  the 
boy’s  mother  and  granted  liberal  vis¬ 
itation  rights. 

The  case  is  “more  than  just  a  nor¬ 
mal  adoption  matter,”  said  Robert 
Faux,  one  of  the  attorneys  who 
want  the  hearing  opened.  “It’s 
important  to  have  the  facts  and  issues 
before  the  public  because  this  is  a 
whole  field  that  has  great  importance 
to  the  public.” 

He  also  said  secrecy  was  not 
needed  because  the  names  of  all  par¬ 
ties  in  the  case  are  already  known  and 
have  been  mentioned  in  earlier  news 
stories. 

—  AP 

Kansas  City  Star 
files  second  suit 
against  city  council 

The  Kansas  City  (Mo.)  Star  Co.  has 
filed  suit  against  three  members  of  the 
Kansas  City  Council  Finance  Com¬ 
mittee,  claiming  they  held  a  secret, 
illegal  meeting  to  discuss  the  city’s 
1988-89  budget. 

The  lawsuit,  filed  April  18  in  Jack- 
son  County  Circuit  Court,  is  the  sec¬ 
ond  since  September  alleging  council 
violations  of  the  state’s  sunshine 
laws. 

The  committee  meeting,  held  April 
14  in  a  Kansas  City  restaurant,  vio¬ 
lated  Missouri’s  Open  Meetings  Law, 
the  suit  says. 

Any  violation  of  the  law,  which 
requires  governmental  bodies  to  give 
notice  of  public  or  private  meetings, 
was  unintentional,  said  Bob  Lewel- 
len,  the  committee  chairman. 

“I  guess,  according  to  the  law,  it 
was  improper,”  he  said.  “It  never 
crossed  my  mind  that  it  was  doing 
anything  wrong.” 

The  suit  seeks  an  injunction  against 
future  secret  meetings  by  the  three, 
and  asks  the  court  to  assess  attorney 
fees  against  them. 

The  Star  Co.  also  filed  a  suit  last 
September  alleging  a  council  majority 
secretly  met  to  discuss  city  business. 
The  suit  was  dropped  after  the  council 
resolved  the  issue  during  a  public 
meeting. 

—  AP 


S. C.  court  will  not 
reconsider  keeping 
200  names  secret 

The  South  Carolina  Supreme  Court 
has  denied  a  request  to  reconsider  its 
decision  last  month  that  keeps  secret 
the  identities  of  about  200  people  who 
received  gifts  from  the  University  of 
South  Carolina. 

The  court  denied  the  Charlotte 
(N.C.)  Observer  petition  for  rehear¬ 
ing  April  22,  saying  it  was  without 
merit  and  procedurally  defective  for 
failing  to  comply  with  a  Supreme 
Court  rule. 

In  March,  the  court  threw  out  the 
newspaper’s  Freedom  of  Information 
Act  lawsuit  on  the  grounds  that  the 
Observer  did  not  file  its  request  for 
college  documents  before  the  60-day 
time  limit  expired. 

The  newspaper’s  attorney, 
Jonathan  E.  Buchan  Jr.,  said  he 
hasn’t  had  a  chance  to  examine  all  the 
options,  but  the  newspaper  did  not 
have  any  immediate  plans  to  pursue 
the  case. 

The  college  released  records  last 
year,  with  some  names  deleted, 
showing  university  president  James 
Holderman  used  his  discretionary 
account  to  buy  gifts  and  meals  for 
many  state  officials  and  hundreds  of 
private  citizens. 

—  AP 

Libel  suit 
is  dismissed 

The  Delaware  Superior  Court  has 
dismissed  a  state  employee’s  libel 
lawsuit  against  Independent  Newspa¬ 
pers  Inc.,  parent  company  of  the 
Delaware  State  News. 

The  lawsuit,  brought  by  Raymond 

T.  Stevens  Jr.,  a  field  audit  manager 
for  the  Delaware  Office  of  the  Auditor 
of  Accounts,  claimed  that  he  was 
libeled  by  a  series  of  articles  in  which 
the  Delaware  State  News  questioned 
the  propriety  of  Stevens’  use  of  state- 
owned  vehicles  for  commuting  to  and 
from  work. 

In  a  written  opinion.  Judge  William 
Swain  Lee  ruled  April  19  that  each  of 
the  16  challenged  statements  in  the 
articles  were  either  true,  substantially 
true  or  a  valid  expression  of  editorial 
opinion. 

The  articles,  written  by  former 
State  News  reporter  Tom  Troy,  were 
published  in  a  four-part  series  begin¬ 
ning  July  25,  1985. 

—  AP 
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(Continued  from  page  7) 


live  to  get  any  better  and  every  incen¬ 
tive  to  remain  poorly  staffed. 

“1  didn't  agree  with  the  original 
NPA,  but  it  was  supposedly  estab¬ 
lished  to  help  preserve  competing  edi¬ 
torial  voices.  .  .  .  This  is  a  case  of  the 
cat  swallowing  the  canary  —  an  out- 
of-state  chain  merging  with  a  locally 
owned,  hometown  daily.” 

Brugmann  also  maintained  that 
jobs  will  be  lost  if  the  JOA  goes 
through,  a  prediction  that  Phillips 
denied. 

“Brugmann  misses  the  point,”  the 


Chains 

(Continued  from  page  29) 


considerably.  We’ve  had  more 
money  pumped  into  NIE  material, 
and  I’m  allowed  to  advertise  NIE 
more,”  said  Sue  Harvey,  NIE  coordi¬ 
nator  of  the  Arkansas  Gazette  in 
Little  Rock. 

That  is  echoed  by  Jim  McFarlane, 
NIE  manager  at  the  Gannett-owned 
Detroit  News. 

“USA  Today  doesn’t  complicate 
anything,”  he  commented.  “We  con¬ 
verse  back  and  forth,  but  they  sell 
their  program  and  we  sell  ours.” 

Some  of  the  concern  about  chains 
can  be  traced  to  the  fact  that  many 
groups  have  been  surprisingly  slow  to 
organize  NIE  on  a  corporate  basis. 

Knight-Ridder  Inc.,  for  example, 
only  last  year  began  a  big,  chainwide 
NIE  program. 

“Everything  in  the  past  has  been  on 
a  local  level,”  Knight-Ridder  vice 
president/circulation  Don  Nizen  said, 
“but  now  Knight-Ridder  as  a  corpo¬ 
ration  is  putting  a  lot  of  focus  and 
direction  on  NIE.” 

Last  July,  NIE  managers  from 
Knight-Ridder  papers  met  to  discuss 
ideas  in  Detroit,  where  the  Detroit 
Free  Press  operates  what  is  acknowl¬ 
edged  as  the  best  NIE  program  in  the 
chain. 

From  that  conference,  the  first 
annual,  the  chain  started  a  system  in 
which  larger  papers  will  produce  spe¬ 
cial  sections  on  such  topics  as  the 
Olympics  or  the  1988  primaries  and 
elections. 

Transmitted  to  papers  over  the 
chain’s  Macintosh  computer  graphics 
system,  the  supplements  will  have 
space  that  can  be  localized  for  each 
paper. 

“So  you  take  a  small  paper  like  the 
Boulder  (Colo.)  Daily  Camera.  They 


publisher  replied.  “We  will  not  have  a 
reduction  in  employment  but  prob¬ 
ably  a  slight  increase  and  Jobs  will  be 
saved.  We  are  talking  about  a 
newspaper  —  the  News  —  that  has 
lost  money  for  years.  If  it  closes 
down,  everyone  will  lose  their  jobs.” 

He  also  cited  the  agreement  which 
states  that  both  parties  to  the  agree¬ 
ment  will  “maintain  their  respective 
corporate  identities”  and  that  neither 
“shall  have  any  control  over,  nor  any 
responsibility  for,  the  editorial  con¬ 
tent  of  the  other  party’s  newspaper.” 

Brugmann  asked  why,  if  the  News 
were  in  financial  trouble,  the  Bulletin 
did  not  buy  it  out. 

“We  tried  that  but  Raymus  did  not 
want  to  sell,”  Phillips  retorted. 


may  not  have  the  resources  to  do  all  of 
the  research  and  the  graphics,”  Nizen 
said.  “The  beneficiaries  really  are 
going  to  be  the  small  papers,”  he 
added.  “They’ll  be  able  to  pick  up  the 
same  material  as  the  Philadelphia 
Inquirer.” 

Further  ideas  will  be  exchanged  in 
an  “NIE  Mailbox”  being  set  in  the 
chain’s  computer  system. 


NIE  sections 

(Continued  from  page  27) 


ton  Chronicle  developed  a  classroom 
guide  and  special  section  on  the 
theme. 

The  effort  was  so  successful  that 
the  American  Newspaper  Publishers 
Association  Foundation  is  developing 
a  curriculum  that  could  be  used  at 
elementary  and  secondary  schools. 

“Everybody  has  a  Black  History 
Month  project,  but  this  is  not  aimed  at 
minorities,  but  everybody,”  said 
Terry  Dickerson-Jones,  manager/ 
minority  affairs  for  the  ANPA  Foun¬ 
dation. 

“Newspapers  are  in  a  very  good 
position  to  initiate  this  kind  of  pro¬ 
gram  in  the  community,”  she  added. 


(Continued  from  page  13) 


said  about  Anderson:  “As  a 
publisher,  he  is  right  out  of  the  19th 
century.  His  point  of  view  is  always 
intertwined  with  his  reporting.  He 
and  Mark  Twain  would  have  gotten 
along  famously.” 

Anderson  said  he  ignored  a  demand 
for  a  retraction  made  by  the  Register 
last  February. 

“I’ve  gotten  about  40  of  those 


Reminded  of  the  struggle  of  the 
Detroit  News  and  Detroit  Free  Press 
to  obtain  a  JOA,  Phillips  said  the 
Manteca  situation  was  different. 

“It  was  proved  in  a  court  case  that 
the  News  was  in  financial  trouble,” 
he  explained.  “Raymus  testified  that 
he  had  been  losing  money  since  1977. 
We  think  it  [the  JOA]  will  be 
approved  because  it  meets  the  criteria 
of  the  NPA.” 

Brugmann  said  he  will  demand  that 
both  Manteca  papers  provide  full 
financial  disclosure  to  prove  that  at 
least  one  of  the  two  is  a  failing  paper 
under  the  NPA. 

A  provision  of  the  agreement  states 
the  joint  operation  would  run  to 
December  1997,  with  an  option  for 
two-year  renewals  after  that. 


demands  in  my  career,”  he  said.  “1 
used  it  [the  Register’s  retraction 
demand]  as  a  memo  in  my  newspa¬ 
per.” 


Kid's  paper 


(Continued  from  page  31 ) 


Lindsay  Williams  and  Liesel  Letz- 
mann,  for  example,  said  they  get  most 
of  their  stories  —  such  as  being  a 
squirrel  in  a  tree  —  from  dreams. 

Eboni,  the  most  voluble  of  the  bud¬ 
ding  journalists  E&P  met,  said  her 
inspiration  is  even  easier:  “Some¬ 
times  1  just  think  of  a  word,  like, 
‘start.’  ” 

Stories  in  the  Flash  most  often  lean 
to  the  concerns  of  kids  who  are  8  to  1 1 
years  old. 

Many  can  be  quite  touching.  This  is 
the  story  Daniel  Wallace  wrote  for  the 
Jan.  8  edition: 

“Once  upon  a  time  there  was  an  old 
lady  who  owned  lots  of  buildings. 

“One  day  there  was  a  fire  in  a 
building.  Lot  of  old  people  lived 
there.  The  lady  know  save  some 
people.  She  fainted  because  of  the 
smoke. 

“When  the  firemen  came  they 
couldn’t  see  her  on  the  ground 
because  of  the  smoke. 

“The  firemen  stepped  all  over  her 
and  crushed  some  of  her  hones,  and 
she  was  burned.  The  lady  was  in  a 
coma  for  six  months.  The  doctor  said 
she  wouldn’t  walk  again,  but  she  is 
walking  now. 

“That  old  lady  is  my  grand¬ 
mother.  ’’ 

Flash  has  given  the  Chrysler  kids  a 
new  respect  for  journalism,  too,  stu¬ 
dent  Dretel  Amy  said. 

“When  I  see  a  reporter,  1  think, 
‘Wow,  he  must  have  worked  really 
hard  in  language  arts.’” 
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Two  cartooning  gatherings  are  coming  soon 

The  NCS  is  meeting  in  San  Francisco  and  the  AAEC  in  Milwaukee 


By  David  Astor 

Two  major  cartooning  meetings 
will  take  place  within  the  next  few 
weeks  —  the  National  Cartoonists 
Society's  Reuben  Award  weekend  in 
San  Francisco  May  27-30  and  the 
Association  of  American  Editorial 
Cartoonists  (AAEC)  convention  in 
Milwaukee  June  1-4. 

The  highlight  of  the  NCS  gathering 
at  S.F.’s  Westin  St.  Francis  Flotel  will 
be  the  May  28  Reuben  ceremony.  A 
total  of  34  cartoonists  have  been 
nominated  for  1 1  category  awards, 
and  one  of  the  34  will  win  the  Reuben 
as  “Outstanding  Cartoonist  of  the 
Year.”  Categories  and  nominees 
include: 

•  Humor  strips:  “Bloom  County” 
creator  Berke  Breathed  of  the 
Washington  Post  Writers  Group, 
“Cathy”  creator  Cathy  Guisewite  of 
Universal  Press  Syndicate,  “The  Born 
Loser”  creator  Art  Sansom  of  News¬ 
paper  Enterprise  Association  (NEA), 
and  “Doonesbury”  creator  Garry 
Trudeau  of  Universal. 

•  Syndicated  panels:  “The  Lock- 
horns”  creator  (and  NCS  president) 
Bill  Hoest  of  King  Features  Syndicate, 
“Hazel”  creator  Ted  Key  of  King, 
and  “Herman”  creator  Jim  Unger  of 
Universal. 

•  Story  strips:  “The  Katzenjammer 
Kids”  cartoonist  Hy  Eisman  of  King, 
“Prince  Valiant”  cartoonist  John 
Cullen  Murphy  of  King,  and  “Gaso¬ 
line  Alley”  cartoonist  Jim  Scancarelli 
of  Tribune  Media  Services. 

•  Editorial  cartoons:  Jim  Borgman 
of  the  Cincinnati  Enquirer  and  King, 
Doug  Marlette  of  the  Atlanta  Consti¬ 
tution  and  Creators  Syndicate,  and 
Paul  Rigby  of  the  New  York  Daily 
News  and  Copley  News  Service. 

•  Sports  cartoons:  Bill  Gallo  of  the 


NCS  president  Bill  Hoest. 


New  York  Daily  News,  Ed  Germano 
of  the  Brockton  (Mass.)  Enterprise, 
and  Paul  Szep  of  Golf  Digest. 

Other  categories  include  advertis¬ 
ing,  animation,  comic  books,  illustra¬ 
tion,  magazines,  and  special  features 
(in  which  one  nominee  —  “The  Small 
Society”  cartoonist  Bill  Yates  of 
King  —  does  a  newspaper  feature). 

A  reception  will  immediately  pre¬ 
cede  the  Reuben  ceremony,  and  there 
will  also  be  a  welcoming  reception  the 
day  before  (May  27). 

Other  weekend  events  will  include 
May  28  visits  to  San  Francisco-based 
“beneficiaries,”  including  the  Car¬ 
toon  Art  Museum,  Canon  Kip  Com¬ 
munity  House,  Mayor’s  Youth  Fund, 
Recreation  Center  for  the  Hand¬ 
icapped,  and  Shriners  Hospital  for 
Crippled  Children. 

“Our  trip  will  help  focus  media 
attention  on  their  contribution  to  the 
community  and  we  should  have  fun 
because  each  group  is  cooking  up  a 
cartooning  assignment  for  our  visit,” 
noted  an  NCS  release. 

The  NCS  is  also  using  the  Reuben 
weekend  to  raise  money  for  the  bene¬ 
ficiaries.  A  large  number  of  donated 
cartoons  will  be  raffled  off,  for 
instance,  after  they  are  displayed  in 
San  Francisco  this  month. 


AAEC  president  Ed  Stein. 


The  beneficiaries  and  Circle  Gal¬ 
lery  at  Ghirardelli  Square  are  doing 
the  displaying  during  the  first  three 
weeks  of  May,  according  to  Circle 
administrative  director  Juliette 
Thompson.  Circle  Gallery  will  then 
exhibit  all  the  cartoons  during  the  last 
part  of  May,  and  host  a  reception  on 
May  28. 

Bank  of  America  has  volunteered 
to  manage  the  charity  pool,  which  will 
also  benefit  the  United  States  Com¬ 
mittee  for  UNICEF,  the  Milt  Gross 
Fund,  and  the  NCS  itself. 

Events  on  May  29  include  “break¬ 
fast  seminars”  and  a  trip  to  Marine 
World  Africa  USA.  Cartoonists  will 
make  on-the-scene  contributions  to 
Marine  World’s  “Save  the  Animals” 
poster. 

And  on  the  schedule  for  May  30  is 
the  annual  NCS  membership  meeting 
and  a  tour  of  Sonoma  County.  This 
will  include  a  visit  to  the  Sonoma 
County  Museum,  which  exhibits 
items  such  as  caricatures  and  car¬ 
toons,  and  a  visit  to  the  Santa  Rosa- 
based  Snoopy  Gallery  created  by 
“Peanuts”  cartoonist  Charles  M. 
Schulz  of  United  Feature  Syndicate. 

The  AAEC  meeting  at  Milwaukee’s 
Marc  Plaza  Hotel  will  feature  a  num¬ 
ber  of  events,  including  a  June  4 


NCS  humor  strip  award  nominees  include  (from  left)  Cathy  Guisewite,  Garry  Trudeau,  Berke  Breathed,  and  Art  Sansom. 
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Szathmary  food  feature  is  offered 


speech  by  Berke  Breathed  at  the 
organization’s  annual  banquet.  Many 
AAEC  members  felt  the  “Bloom 
County”  comic  strip  creator  should 
not  have  received  last  year’s  Pulitzer 
Prize  for  editorial  cartooning.  In  fact. 
Universal  editorial  cartoonist  Pat  Oli- 
phant  used  his  speech  at  the  1987 
AAEC  banquet  to  harshly  criticize 
the  Pulitzer  decision  and  Breathed. 

“We  want  to  give  him  [Breathed] 
an  opportunity  to  respond,”  said 
AAEC  president  Ed  Stein,  a  Denver 
Rocky  Mountain  News  editorial  car¬ 
toonist  who  is  syndicated  by  NEA. 

Stein  added  that  the  issue  of  edito¬ 
rial  cartoon  Pulitzers  occasionally 
going  to  comic  strip  creators  may  also 
be  discussed  during  other  parts  of  the 
AAEC  convention  —  possibly  at  the 
organization’s  June  4  business  meet¬ 
ing. 

Also  on  the  AAEC  agenda  are 
morning  workshops  June  2  and  3. 
Topics  discussed  will  include  color 
editorial  cartooning,  new  technolo¬ 
gies  for  creating  and  transmitting  edi¬ 
torial  cartoons,  the  increased  pres¬ 
ence  of  local  non-syndicated  editorial 
cartoonists,  editorial  cartoonists  who 
have  very  idiosyncratic  styles,  and 
how  editorial  cartoonists  can  address 
the  aging  of  America. 

There  will  also  be  golf  and  tennis 


Louis  Szathmary  is  writing  his 
weekly  food  column  again,  and  it  is 
being  distributed  by  the  new  Trans 
America  Syndicate. 


Louis  Szathmary 


tournaments  June  1,  cartoon  shows 
and  receptions  at  Milwaukee’s  Ma¬ 
rine  Bank  June  1  and  at  the  Milwau¬ 
kee  Zoo  June  2,  a  fish  fry  at  the  Mil¬ 
waukee  Repertory  Theatre  Cabaret 
June  3,  and  softball  and  football 
games  June  4. 

And  Stein  said  the  AAEC  conven¬ 
tion  might  feature  an  appearance  by 
one  of  the  three  remaining  major 
presidential  candidates  —  George 
Bush,  Michael  Dukakis,  or  Jesse 
Jackson. 


“Chef  Louis”  first  appeared  13 
years  ago  in  the  Chicago  Daily  News 
and  later  the  Chicago  Sun-Times, 
which  syndicated  it  via  the  old  Field 
News  Service. 

The  column  “set(s)  the  mood"  for 
recipes  it  presents,  according  to 
Trans  America.  “I  tell  my  readers 
how  I  acquired  my  recipe,  where  1 
first  ate  it,  and  under  what  circum¬ 
stances,”  said  Szathmary.  “A  recipe 
is  much  more  than  a  formula.  It  is  an 
experience  I  share  with  my  readers." 

Szathmary  received  a  journalism 
degree  and  a  Ph.D.  in  psychology  at 
the  University  of  Budapest  in  his 
native  Hungary.  After  World  War  11, 
the  former  prisoner-of-war  worked 
briefly  as  a  marriage  counselor. 
Szathmary  came  to  the  U.S.  in  1951, 
and  began  his  career  as  a  chef.  He  is 
known  for  his  Bakery  Restaurant 
based  in  a  complex  of  revamped  Chi¬ 
cago  row  houses. 

The  columnist  has  authored  four 
cookbooks,  edited  15  others,  lec¬ 
tured,  and  appeared  on  numerous 
television  talk  shows  —  including 
Donahue,  Good  Morning  America, 
{Continued  on  page  42 } 


YOUR  READERS  ARE  THE  MARRYING  KIND. 
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That's  a  fact.  It's  also  a  fact  that  bridal  business  is  big  busi¬ 
ness  these  days. 

Our  25-feature  BRIDES  AND  BOUQUETS  supplement  in¬ 
cludes  13  features,  plus  art  and  infographics,  to  help  you  court 
those  readers.  And  our  WEDDING  BELLS  MINI  has  13  features, 
seven  with  art,  to  give  your  nuptial  news  the  ring  of  truth. 

We've  wrapped  up  everything  you  need  from  trousseaus  to 


honeymoon  travels,  from  etiquette  to  catering.  For  a  perfect 
union,  order  our  exclusive  bridal  ColorFoto,  too. 

Call  toll-free  800-445-4555*  for  free  samples  of  our  BRIDES 
AND  BOUQUETS  and  WEDDING  BELLS  MINI,  just  two  of  our 
25  Special  Feature  Packages. 

They  take  the  cake  when  it  comes  to  increasing  readership 
and  revenues. 


Post  Office  Box  190  •  San  Diego,  CA  92112 

*Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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(Continued  on  page  41} 

PM  Magazine,  and  Mike  Douglas. 

Trans  America  —  located  at  322 
Scottswood  Rd.,  P.O.  Box  159, 
Riverside,  Ill.  60546  —  was  founded 
by  Chicago  journalist-turned-entre¬ 
preneur  Milton  J.  Nieuwsma  earlier 
this  year. 

Cartoon  feline  on  tv 

Happy  Birthday,  Garfield!,  an 
hour-long  television  special  marking 
next  month’s  10th  “Garfield" 
anniversary,  will  appear  on  CBS  May 
17. 

The  show  will  be  hosted  by  Jim 
Davis,  creator  of  the  United  Feature 
Syndicate-distributed  cat  comic.  Also 
appearing  will  be  “Hagar  the  Horri¬ 
ble”  creator  Dik  Browne  of  King  Fea¬ 
tures  Syndicate,  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of 
Universal  Press  Syndicate,  and 
“Mother  Goose  and  Grimm”  creator 
Mike  Peters  of  Tribune  Media  Ser¬ 
vices,  who  also  does  editorial  car¬ 
toons  for  United. 

Included  in  the  May  17  program 
will  be  previews  of  two  upcoming 
“Garfield”  specials  (Garfield’s  Nine 
Lives  and  Bullets  &  Babes)  as  well  as 
this  fall’s  Garfield  and  Friends  Satur¬ 
day  morning  series. 

An  unexpected  ring 

Just  after  Universal  Press  Syndicate 
Eastern  sales  manager  Lisa  Klem  got 
married  last  month,  she  returned  a 
“ring”  from  the  Albany  (N.Y.)  Times 
Union. 

A  week’s  worth  of  comics  disap¬ 
peared  from  the  Times  Union  com¬ 
posing  room  the  Saturday  of  Klem’s 
wedding,  and  the  newspaper  had  to 
scramble  like  mad  to  recover.  It  con¬ 
tacted  other  papers  carrying  the  same 
comics,  and  several  were  nice  enough 
to  send  copies  of  the  cartoons  via  a 
variety  of  transmission  modes. 

The  Times  Union  got  the  names  of 
some  of  these  papers  by  phoning  syn¬ 
dicate  people  at  home.  One  person 
they  gave  a  “ring”  to  was  Klem,  who 
—  in  an  example  of  going  above  and 
beyond  the  call  of  duty  —  returned 
the  Times  Union  call  and  offered  help 
while  attending  her  wedding  recep¬ 
tion. 

Carroll  Righter  dies 

Astrology  columnist  Carroll 
Righter,  who  was  with  McNaught 
Syndicate  for  over  25  years,  has  died 


NYTSSC  makes  four  staff  moves 


The  New  York  Times  Syndication 
Sales  Corporation  has  announced  four 
promotions  and  appointments. 

Pat  Ecke,  a  nine-year  NYTSSC 
veteran,  has  been  named  vice  presi¬ 
dent  of  marketing  and  communica¬ 
tions.  She  was  previously  vice  presi¬ 
dent  for  the  New  York  Times  News 
Service  and  communications. 

Dan  Barber,  a  10-year  NYTSSC 
veteran,  is  now  sales  manager  for 
States  News  Service.  NYTSSC  mar¬ 
kets  the  Washington,  D.C. -based 
SNS,  which  covers  business  and  poli¬ 
tics  for  over  200  newspapers. 

George  J.  Gendelman,  former  cir¬ 
culation  manager  for  the  Interna- 


Q 
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Gendelman 


at  the  age  of  88.  The  Philadelphia 
native  lived  in  Hollywood. 

Among  those  reportedly  seeking 
Righter’s  advice  over  the  years  were 
First  Lady  Nancy  Reagan  and  movie 
stars  Marlene  Dietrich,  Joan  Fon¬ 
taine,  and  Grace  Kelly. 

Tom  Pierson  of  the  Carroll  Righter 
Institute  will  take  over  the  McNaught 
horoscope  feature  after  Righter’s  col¬ 
umns  run  out  in  November. 


They’re  in  the  news 

Columnist  Art  Buchwald  of  the  Los 
.4ngeles  Times  Syndicate  recently 
delivered  the  1988  Red  Smith  Lecture 
in  Journalism  at  the  University  of 
Notre  Dame. 

Another  LATS  columnist,  Isaac 
Asimov,  recently  spoke  during 
Dean’s  Day  at  Columbia  University, 
his  alma  mater.  The  science  writer  is 
the  co-creator  of  the  television  series 
Probe,  which  premiered  in  March. 

Speaking  of  colleges,  Nichols  Col¬ 
lege  in  Massachusetts  will  confer  an 
honorary  doctorate  May  21  on  eco¬ 
nomics  columnist  Warren  T.  Brookes 
of  the  Detroit  News  and  Heritage  Fea¬ 
tures  Syndicate. 

And  self-syndicated  “Ethics  & 
Religion”  columnist  Michael  J. 
McManus  of  Bethesda,  Md..  recently 
received  the  first  Media  Awareness 


tional  Herald  Tribune  in  Italy  and 
Latin  America,  has  joined  NYTSSC 
as  sales  director  for  overseas  mar¬ 
kets.  The  Paris  native  studied  mar¬ 
keting  and  business  administration  at 
the  University  of  Paris  and  American 
University  in  Washington.  He  is 
fluent  in  four  languages. 

And  Etta  Taylor  has  been  named  a 
NYTSSC  sales  representative.  Tay¬ 
lor,  who  works  out  of  New  York,  first 
joined  NYTSSC  in  1981  as  an  editor. 
She  then  moved  to  the  classified 
advertising  department  of  USA 
Today  before  returning  to  the  syndi¬ 
cate.  The  New  York  City  native  has  a 
B.A.  in  interdisciplinary  studies  from 
Marymount  College. 


A 


Award  from  the  Religious  Alliance 
Against  Pornography.  RAAP  is  com¬ 
prised  of  Jewish,  Protestant,  Roman 
Catholic,  and  other  religious  leaders. 


Column  about  crime 

A  column  called  “Crime  Marches 
On”  has  been  introduced  by  Nichols 
Newspaper  Syndicate. 

The  reader-participation  feature 
discusses  topics  such  as  crime  pre¬ 
vention,  prisons,  white-collar  crime, 
blue-collar  crime,  high-tech  crime, 
terrorism,  and  the  legal  system  on  the 
local,  state,  and  federal  levels.  It  is 
authored  by  Jan  Cross,  although 
guest  writers  will  also  be  used. 

Nichols  is  based  at  P.O.  Box  1756, 
Erie,  Pa.  16507. 


Movie  on  ‘Phantom’ 

A  $20-million  live-action  movie 
based  on  “The  Phantom”  comic  by 
Lee  Falk  of  King  Features  Syndicate 
will  be  released  next  year. 

Involved  with  the  project  is  an  Aus¬ 
tralian  consortium  that  includes  peo¬ 
ple  who  worked  on  Crocodile  Dun¬ 
dee. 

In  other  “Phantom”  news,  DC 
Comics  this  winter  launched  a  comic 
book  series  starring  Falk's  superhero. 
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After  10  weeks,  teachers  filled  out  a 
detailed  survey  about  the  program  — 
and  the  results  were  very  encourag¬ 
ing. 

“It  turned  out  the  research  result 
was  very  positive  and  the  system  very 
impressive,”  she  declared. 

So  impressive  that  the  next  year  the 
school  district  agreed  to  introduce  the 
paper  in  400  classrooms,  a  commit¬ 
ment  they  renewed  for  the  1987-88 
school  year. 

The  Los  Angeles  Times  results 
were  heartening. 

In  the  pilot  program,  79%  of  teach¬ 
ers  rated  the  newspaper  a  “valuable 
teaching  tool”;  that  number  was  85% 
for  the  bigger  sample  in  1987. 

Ninety-two  percent  would  recom¬ 
mend  the  program  to  other  teachers, 
and  by  margins  of  about  90%  teachers 
approved  of  the  training  and  the  curri¬ 
culum  plans  provided  by  the  Times. 

This  is  an  important  point  in  mar¬ 
keting  NIE,  Poindexter-Wilson  said. 

“Teachers  in  this  district  are 
required  to  file  lesson  plans,  and  this 
makes  their  job  a  little  easier,”  she 
said.  “And  [the  numbers  show]  if  you 
can  train  a  teacher,  you  have  a  greater 
chance  of  getting  a  teacher  to  repeat 
with  NIE.” 

Newspapers  are  useful  in  specific 
areas,  the  survey  found.  For  exam¬ 
ple,  85%  of  teachers  in  1987  said 
newspapers  help  in  improving  their 
students’  vocabulary  (94%),  knowl¬ 
edge  of  the  world  (94%),  and  ability  to 
locate  information  (95%). 

The  Times  survey  went  further, 
however,  and  asked  just  what  specific 
improvements  teachers  saw  in  their 
students  because  of  the  NIE  program. 

For  one  thing,  teachers  strongly 
believe  NIE  increases  interest  in 
reading,  with  some  70%  citing  that 
benefit. 

Improvements  were  noted  in  voca¬ 
bulary  (78%),  following  directions 
(77%),  reading  comprehension  (73%), 
and  consumer  skills  (74%). 

In  the  currently  fashionable  area  of 
“critical  thinking  and/or  reading 
skills,”  72%  of  teachers  said  they  saw 
improvement  among  their  students 
because  of  newspapers.  (“Critical 
thinking,”  Poindexter-Wilson 
explained,  “basically  means  a  stu¬ 
dent  is  going  beyond  simply  regurgi¬ 
tating  information  and  into  analysis 
and  meaning.”) 

One  of  the  most  heartening  statis¬ 
tics  may  be  the  improvement  teachers 
of  low  achievers  see  because  of  the 
newspaper. 

More  than  half  —  58%  in  1987  and 


61%  after  the  smaller  pilot  study  — 
said  newspapers  build  self-esteem 
among  their  low-achiever  students. 

“That’s  a  potentially  significant 
statistic  for  us  in  Los  Angeles  because 
there  is  such  a  mix  of  students,”  Poin¬ 
dexter-Wilson  pointed  out. 

“There’s  something  about  a 
newspaper  —  because  it  is  an  adult 
medium  —  that  doesn’t  single  out 
people  as  low  achievers,  the  way 
[special  materials]  might,”  she 
added. 

The  Times  has  already  successfully 
used  this  research  outside  the  Los 
Angeles  district.  Pilot  programs  are 
also  under  way  in  San  Diego  and 


NIE  electric 
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answer  to  the  problem  of  success. 

“We  realized,  around  the  end  of 
1986,  that  our  NIE  volumes,  while  not 
dramatically  larger,  were  growing 
sufficiently  large  that  we  were  just 
choking  on  bits  of  paper  and  card¬ 
board.  Our  operation  was  becoming 
very  unwieldy,”  commented  NIE 
manager  John  Brooks. 

Like  many  NIE  programs,  the  Star 
in  recent  years  has  produced  a  wide 
variety  of  special  sections,  lesson 
plans  and  manuals  for  different  grades 
and  subjects.  In  addition,  its  circula¬ 
tion  area  sprawls  over  southern  and 
central  Ontario. 

Brooks  began  to  look  for  software 
that  would  help  him  coordinate  those 
materials,  delivery  requirements,  and 
invoicing. 

“What  I  found  was  that  there  was 
really  nothing  available,”  he  said, 
“and  the  corporate  systems  people, 
as  you  can  imagine  at  any  newspaper 
these  days,  were  choked  with 
demands  from  everyone. 

“So  I  went  looking  for  someone  to 
create  the  software.” 

Brooks  came  across  a  software  pro¬ 
grammer  “who  had  the  added  benefit 
of  being  able  to  speak  English,  which 
I  find  rather  rare  in  computer  peo¬ 
ple.” 

By  last  June,  Brooks  had  his  pro¬ 
gram,  which  he  promptly  dubbed  — 
and  trademarked  —  “Nice  ’n  Easy” 
as  a  play  on  NIE. 

What  it  was,  in  effect,  was  a  circu¬ 
lation  program  —  with  more. 

“This  enables  us  to  process  all 
teachers’  orders  for  materials  [and 
newspapers]  and  generate  invoices.  It 
gives  us  start  dates  and  stop  dates,” 
he  declared. 

Nice  ’n  Easy  had  its  first  real  test 
during  the  Winter  Olympics  in  Cal¬ 
gary.  The  special  NIE  booklet  which 


Orange  counties  —  as  a  result  of  pre¬ 
senting  school  districts  with  research 
findings. 

In  addition,  the  statistics  are  fea¬ 
tured  in  house  ads  promoting  the  NIE 
program. 

Research  has  helped  the  Times 
build  its  nascent  NIE  program  at  a  far 
faster  rate  than  might  be  expected, 
Poindexter-Wilson  asserted. 

“The  bottom  line  is  we  can’t  even 
begin  to  compare  our  NIE  program 
with  the  New  York  Times  or  the  big¬ 
ger,  older  programs.  We’re  the  baby 
on  the  block,”  she  said,  “but  at  the 
same  time  we  have  been  doing  some 
good  things.” 


the  Star  produced  for  the  Games  was 
wildly  successful  —  more  than 
35,000  copies  were  sold  to  classrooms 
for  the  first  school  day  of  the  Olymp¬ 
ics.  Many  of  those  sales  were  to  first¬ 
time  Star  users. 

The  program  passed  its  test. 

“While  we  couldn’t  track  it 
precisely  ...  we  achieved  a  delivery 
rate  of  98%  to  99%.  We  had  fewer 
than  50  delivery  complaints  —  out  of 
3,600  separate  drops,”  Brooks  said. 

“It  has  been  a  continuous  benefit,” 
he  added. 

Nice  ’n  Easy,  however,  did  not 
come  nice  ’n  cheap. 

“Development  costs  were  rather 
substantial,”  Brooks  warned.  “We 
had  so  many  special  demands  that  it 
was  really  a  fairly  extensive  R«&D 
undertaking.” 

The  Star  is  marketing  a  generic  ver¬ 
sion  of  the  program;  Brooks  said  the 
cost  ranges  from  $1,000  to  $5,000 
(Canadian)  based  on  circulation  size. 


Morris 

(Continued  from  page  20) 


Weekend  L.A.  Life,  for  free  distribu¬ 
tion. 

Earlier  this  year,  the  News  estab¬ 
lished  a  Washington,  D.C.,  news 
bureau  staffed  by  reporter  Mark 
Barnhill  and  added  the  Washington- 
based  States  News  Service  to  supple¬ 
ment  its  other  services,  which  include 
AP,  New  York  Times  and  Knight- 
Ridder. 

Also  in  1988,  the  paper  signed  a 
promotional  agreement  with  Ventura 
County  Cablevision,  which  led  to  the 
publication  of  a  slick-paged  tv  book 
featuring  all  programming  in  the  cable 
firm’s  area. 

The  Daily  News,  according  to  Mor¬ 
ris,  now  covers  the  second  largest 
market  area  in  Southern  California  — 
737  square  miles  —  bigger  than  San 
Diego  and  Orange  counties. 
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Sugarman  ups  offer  in  bid  to  take  over  Media  Generai 


In  an  attempt  to  put  more  pressure 
on  Media  General’s  controlling  Bryan 
family,  Hollywood  producer  Burt 
Sugarman  increased  his  takeover  bid 
for  the  Richmond,  Va. -based  com¬ 
pany  by  $8.50  to  $70  a  share,  or  about 
$1.78  billion,  for  the  shares  he  does 
not  already  own. 

The  latest  offer  represents  about  a 
$20  premium  over  the  trading  price 
for  Media  General’s  Class  A  shares 
on  the  American  Stock  Exchange. 

Sugarman,  who  valued  the  entire 
company  at  $2  billion,  said  he  could 
raise  his  bid  again  after  discussions 
with  the  company. 

Sugarman  upped  his  bid  despite  a 
recent  defeat  in  federal  district  court 
in  Richmond  when  a  judge  upheld 
Media  General’s  position  that  sepa¬ 
rate  two-thirds  votes  by  its  Class  A 
and  Class  B  shareholders  are  required 
to  approve  any  merger. 

The  Bryan  family,  which  through  a 
trust  controls  71%  of  the  Class  B 
shares  that  elect  two-thirds  of  the 
nine-member  board,  has  flatly 
rejected  Sugarman’s  bid  and  said  the 


UPl 

{Continued  from  page  H) 


Steinie  and  Hippeau  said  they 
assumed  Barros  would  give  up  his 
position  in  the  Vazquez  organization 
to  serve  UPI  full  time. 

Vanbennekom,  42  and  a  Dutch 
national,  joined  UPl  in  Mexico  City  m 
1969  and  was  vice  president  for  the 
region  before  becoming  Vazquez’ 
close  aide. 

Steinie  said  Vanbennekom,  whom 
Steinie  convinced  not  to  leave  UPI, 
selected  Barros  to  fill  the  Central 
American  post. 

Steinie  said  he  “has  total  faith’’  in 
Barros,  adding,  “I  don’t  think  he’d 
[Vanbennekom]  choose  somebody 
who  wouldn’t  do  the  job  for  him.’’ 

Asked  what  role  Vazquez  now 
plays  in  the  company,  Steinie,  who 
said  he  has  not  spoken  to  him  since 
February,  responded,  “We  tell  him 
what  we’re  doing,  politely.’’ 

He  noted  that  Guillermo  Chow  and 
Mauricio  Cepeda,  who  as  Vazquez 
aides  stationed  at  UPI  Washington 
headquarters  helped  him  run  the  news 
service  mostly  from  Mexico  City, 
have  been  laid  off  in  an  announced 
work  force  reduction  affecting  150 
employees. 


company  “is  not  for  sale  at  any 
price.” 

Sugarman  intends  to  appeal  the 
ruling.  He  contends  that  since  he 
owns  more  than  10%  of  the  Class  A 
shares  and  his  merger  proposal  would 
leave  Media  General  the  surviving 
company,  only  a  majority  vote  by  all 
shareholders  voting  together  is 
required  by  the  company’s  charter  for 
approval  of  his  bid. 

Through  two  Los  Angeles-based 
companies  he  controls  —  tv  game 
show  producer  Barries  Industries  and 
cement  making  concern  Giant 
Group,  —  Sugarman  owns  10.1%  of 
Media  General’s  Class  A  shares. 

Sugarman  is  also  waging  a  proxy 
fight  to  elect  himself  and  two  business 
associates  to  the  three  board  seats 
controlled  by  Class  A  shareholders. 
The  proxy  vote  will  be  determined  at 
the  company’s  May  20  annual  meet¬ 
ing  in  Richmond. 

In  his  latest  letter  to  Media  General 
directors,  Sugarman  charged  that  the 
Bryan  family  has  failed  to  present 
other  takeover  proposals  to  the 
board. 


The  layoffs  are  part  of  a  reorganiza¬ 
tion  designed  to  turn  around  losses 
running  about  $24  million  a  year. 

Hippeau,  despite  his  reduced  title 
and  authority,  viewed  his  new  job  not 
as  a  demotion  but  as  a  “lateral  move” 
to  an  area  where  UPl  needed  his  long 
experience. 

“This  happens  in  reorganiza¬ 
tions,”  he  observed. 

Hippeau  said  he  saw  “nothing 
strange”  about  UPl  naming  Vazquez’ 
close  adviser  to  take  charge  of  UPl 
operations  in  Mexico. 

Vazquez,  whose  Mexican  citizen¬ 
ship  met  skepticism  at  U.S.  news 
organizations  when  he  bought  UPI 
from  bankruptcy  for  $41  million, 
presided  over  the  news  agency  during 
precipitous  declines  in  revenue  and 


Liquor  Ads 

(Continued  from  page  18) 


Conn.,  created  by  Wine  Letters  of 
New  Haven,  Conn. 

Most  Creative  Use  of  Newspaper: 
Extra  Value,  Peoria,  Ill.,  created  by 
Nesor  Inc.  of  Westchester,  Ill. 

Overall  Creativity:  Surdyk’s 
Liquor  Store,  Minneapolis/St.  Paul, 
created  by  Bozell,  Jacobs,  Kenyon  & 
Eckhardt,  Minneapolis. 


“Recent  depositions  have  exposed 
the  fact  that  ours  isn’t  the  first  pro¬ 
posal  which  representatives  of  Media 
General  have  received  but  haven’t 
presented  to  the  board  for  considera¬ 
tion  on  the  merits  or  to  the  stockhold¬ 
ers,”  Sugarman  stated. 

He  charged  that  Knight-Ridder 
Inc.,  Times  Mirror  Co.  and  Capital 
Cities  were  three  companies  whose 
merger  offers  were  received  by  Media 
General  chairman  J.  Stewart  Bryan 
but  never  discussed  with  the  board  of 
directors. 

In  full-page  ads  that  ran  in  April  in 
the  Wall  Street  Journal  and  its  own 
newspapers.  Media  General  charged 
that  Sugarman’s  real  goal  in  his 
takeover/proxy  battle  was  to  extract 
payment  of  “greenmail”  from  the 
company. 

His  sweetened  offer  of  $70  a  share 
was  viewed  by  analysts  as  a  move  to 
win  votes  of  the  Class  A  share¬ 
holders.  Sugarman,  in  letters  to 
stockholders,  has  said  that  if  his  slate 
were  elected  to  the  board,  they  would 
continue  to  push  for  acceptance  of  his 
takeover  bid. 


subscribers,  many  of  whom  lost  con¬ 
fidence  after  numerous  changes  in 
news  management  attributed  to  dis¬ 
agreements  with  Vazquez. 

UPI  also  appointed  veteran  broad¬ 
cast  journalist  Barbara  Porter  as  new 
manager  of  UPl  Radio  Network.  She 
was  UPI  Radio  business  editor  and 
formerly  worked  for  Gannett  Radio 
News  Service,  WJR  radio  in  Detroit 
and  the  AP  Radio  Network. 


E.W.  Scripps 

(Continued  from  page  II) 


reaching  $140.2  million. 

In  the  first  quarter  of  1988,  publish¬ 
ing  revenues  were  $195.5  million, 
while  publishing  operating  income 
was  $28.9  million.  In  the  first  quarter 
of  1987,  publishing  revenues  totaled 
$188.1  million,  and  operating  income 
came  to  $26. 1  million. 

New  Jersey  daily 
debuts  early  edition 

The  Record  of  Bergen  County, 
N.J.,  has  launched  a  new  early  edi¬ 
tion,  which  is  on  the  newsstands  by 
6:30  a.m. 
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write  to  correct  them,  but  it  does  not 
matter  to  us  what  their  ideological 
slants  may  be. 

Right  up  to  the  late  1970s,  Singapo¬ 
reans  were  mainly  Chinese-educated. 
The  foreign  English-language  news¬ 
papers  had  few  readers  and  little 
impact.  It  was  Hong  Kong-based 
Communist  Chinese  newspapers 
which  caused  problems.  We  banned 
all  of  them. 

The  1980s  marked  a  turning  point  in 
the  electorate  of  Singapore  from  a 
Chinese-educated  majority  to  an 
English-educated  majority.  In  1981 
English  displaced  Chinese,  Malay 
and  Tamil  to  become  the  language  of 
instruction  in  all  schools  and  universi¬ 
ties  in  Singapore.  The  English  lan¬ 
guage  carries  with  it  the  cultural  val¬ 
ues  of  the  British  and  Americans 
whose  civilization  they  encompass, 
but  Singapore  cannot  model  itself  on 
America.  It  does  not  have  the  cul¬ 
tural,  historical,  or  economic  base  for 
an  American  approach  to  life  and  poli¬ 
tics. 

At  about  the  same  time  in  the  late 
1970s  and  early  1980s,  new  publica¬ 
tions  such  as  the  Asian  Wall  Street 
Journal  based  in  Hong  Kong  began  to 
report  on  Singapore  daily,  not  to  read¬ 
ers  in  America  or  Europe  but  to  Sing¬ 
aporeans  themselves  and  to  the  rest  of 
the  region. 

In  fact,  they  are  no  longer  the  for¬ 
eign  press.  They  have  become  domes¬ 
tic  Singapore  press,  based  offshore. 
Their  correspondents  act  as  journal¬ 
ists  do  in  America,  taking  sides  to 
determine  the  outcome  of  issues 


Letters 

(Continued  from  page  5) 


consultants,  and  candidates  openly 
refer  to  newspapers  as  the  “free 
medium”  and,  as  one  congressional 
candidate  stated,  “We  can’t  buy  this 
kind  of  print  coverage,  so  why  should 
we?”  Some  candidates  managed  to 
get  three  and  four  stories  per  day  in 
some  editions. 

I’ve  come  to  the  conclusion  that 
broadcast  gets  the  money  and  we  give 
the  headlines.  Yes,  we  have  a  respon¬ 
sibility  to  inform  our  readers;  but  so 
do  the  candidates.  Let’s  give  them  a 
chance. 

Bill  Specht 

(Specht  is  assistant  publisher  of  the 
Minden  [La.]  Press-Herald) 


under  debate. 

None  of  our  ASEAN  neighbors 
[Malaysia,  Philippines,  Thailand  and 
Indonesia]  can  be  penetrated  by  the 
offshore  English-language  press  like 
Singapore.  Singapore,  a  country  with 
one  of  the  smallest  populations  in 
Asia  —  2.6  million  —  was  the  largest 
single  country  market  for  the  Far 
Eastern  Economic  Review  and  the 
second  largest  for  the  Asian  Wall 
Street  Journal. 

Singapore’s  domestic  debate  is  a 
matter  for  Singaporeans.  We  allow 
American  journalists  in  Singapore  in 
order  to  report  Singapore  to  their  fel¬ 
low  countrymen.  We  allow  their 
papers  to  sell  in  Singapore  so  that  we 
can  know  what  foreigners  are  reading 
about  us,  but  we  cannot  allow  them  to 
assume  a  role  in  Singapore  that  the 
American  media  play  in  America,  that 
of  invigilator,  adversary,  inquisitor  of 
the  administration.  If  allowed  to  do 
so,  they  would  change  the  nature  of 
Singapore  society  radically,  and  1 
doubt  if  our  social  glue  is  strong 
enough  to  withstand  such  treatment. 

No  foreign  television  station  claims 
the  right  to  telecast  its  programs  in 
Singapore.  Indeed,  America’s  Fed¬ 
eral  Communications  Commission 
regulations  bar  foreigners  from  own¬ 
ing  more  than  25%  of  a  tv  or  radio 
station.  In  other  words,  only  .Ameri¬ 
cans  can  control  a  business  which 
influences  public  opinion  in  America. 

Thus,  before  Rupert  Murdoch  pur¬ 
chased  the  independent  television 
stations  of  the  Metromedia  group  in 
1985,  he  first  acquired  U.S.  citizen¬ 
ship.  If  a  mighty  nation  of  240  million 
finds  such  safeguards  necessary, 
what  about  a  plastic,  unformed  soci¬ 
ety  like  Singapore? 

In  the  last  year-and-a-half,  the  Sin¬ 
gapore  government  has  restricted  the 
circulations  of  a  number  of  offshore 
publications  in  Singapore:  Time, 
A  WSJ,  Asiaweek  and  PEER. 

The  disputes  with  Time,  AWSJ, 
and  Asiaweek  have  been  over  the 
right  of  reply.  All  three  published 
inaccurate  reports.  The  government 
wrote  to  set  the  facts  straight.  Time 
and  AWSJ  refused  to  publish  the  gov¬ 
ernment  replies.  Asiaweek  published 
a  government  reply  but,  without  our 
consent,  tampered  with  it  and  attrib¬ 
uted  the  doctored  version  to  the  Sin¬ 
gapore  government  spokesman. 

PEER  published  a  story  which  was 
not  only  false  but  defamatory.  The 
government  challenged  it  either  to 
substantiate  or  to  withdraw  its  allega¬ 
tions.  Only  when  PEER  repeatedly 
refused  to  do  so  did  the  government 
restrict  its  circulation.  1  also  had  to 
sue  them  for  libel  for,  unless  1  demol¬ 
ish  their  damaging  misrepresenta¬ 
tions,  they  will  affect  my  standing 


with  my  own  people. 

The  government  could  simply  have 
banned  these  journals,  but  to  ban 
them  would  have  been  an  overreac¬ 
tion.  Since  sales  is  one  of  the  principal 
motivations  of  these  journals,  it  was 
sufficient  to  restrict  their  circulation. 

Restricting  the  circulations  does 
not  deprive  Singaporeans  of  access  to 
information.  Once  a  few  hundred 
copies  are  available  in  Singapore, 
anyone  who  needs  any  information  in 
them  can  make  a  photocopy  for  him¬ 
self.  Alternatively,  he  can  buy  an 
advertisement-free  copy  of  the  jour¬ 
nal,  since  the  law  now  allows  indivi¬ 
duals  to  reproduce  and  sell  copies  of 
restricted  journals,  provided  all 
advertisements  are  removed,  and  the 
person  doing  so  makes  no  profits  from 
his  public  service. 

By  not  allowing  journals  to  increase 
their  sales,  the  government  has 
achieved  some  concessions.  Both 
Time  and  Asiaweek,  after  they  had 
been  gazetted,  published  the  disputed 
letters  intact. 

I  have  not  tried  to  convert  you  to 
my  point  of  view,  for  that  would  be 
impossible.  All  I  aim  to  do  is  to  per¬ 
suade  you  that  the  Singapore  govern¬ 
ment’s  position  is  not  irrational  — 
that  we  seek  no  quarrel  with  the  for¬ 
eign  press  when  we  require  them  to 
remember  they  are  observers,  not 
participants,  in  Singapore’s  politics. 


FIEJ  prez  protests 
Israeli  govt,  actions 
against  journalists 

The  Paris-based  International  Fed¬ 
eration  of  Newspaper  Publishers 
(FIEJ)  has  expressed  its  “serious  and 
growing  disquiet”  over  actions  taken 
by  the  Israeli  government  against 
local  and  foreign  journalists  and 
newspapers  in  the  country. 

In  a  letter  to  Israeli  Prime  Minister 
Yitzhak  Shamir,  the  president  of 
FIEJ,  Sir  Gordon  Linacre,  noted  con¬ 
cern  over  a  series  of  incidents  in  the 
past  months  including:  the  closure  of 
the  Palestinian  News  Service;  the 
withdrawal  of  the  license  of  a  weekly 
newspaper  and  the  arrest  and  six- 
month  detention  without  trial  of  one 
of  its  editors;  the  arrest  and  detention 
of  several  other  Palestinian  journal¬ 
ists;  the  temporary  closure  of  the 
Communist  Party  daily;  the  three-day 
closure  of  the  entire  West  Bank  to 
journalists;  and  the  apparent  discre¬ 
tion  given  to  military  commanders  to 
open  and  close  areas  to  the  press  at 
will. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES  AVAILABLE 


_ CARTOONS _ 

SHOWBIZ  CARICARTOON  with  trivia 
question  class  a  celebrity  caricature, 
perfect  for  entertainment  section. 
Gambill,  11000  Palm  Dr.,  Desert  Hot 
Springs,  CA  92240.  For  samples  (619) 
329-6484. _ 


DO-IT-YOURSELF 

BUILD  READERSHIP  with  camera 
ready  or  text  and  glossy  format  offering 
readers  wood  working  and  handy  craft 
projects.  Fortieth  year,  hundreds  of 
nevvspapers.  Features  free  and  pay  a 
25%  commission.  Call  collect  for 
samples.  U-Build,  PO  Box  2383,  Van 
Nuvs,  CA  91409-2383.  (818) 
785-6368. 


_ HEALTH _ 

"SENIOR  CLINIC".  Only  syndicated 
specialist-written  health  column 
addressing  medical  problems  of  your 
mature  (50  plus)  readers.  Weekly,  600 
words  (Q&A).  Sixth  year,  30  newspap¬ 
ers.  "Warm,  witty  authoritative,  excel¬ 
lent  reader  response"  (Rochester  (NY) 
Democrat  &  Chronicle).  Four  weeks' 
trial.  Samples,  rates.  Dr.  Frank  Macln- 
nis,  H.F.M.  Literary  Enterprises  ,  P.O. 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7  (403)  472-5555. 


_ HUMOR _ 

“APHORISMS,  EPIGRAMS,  ET 
CETERA...":  A  150-word  weekly 
column  of  one-liners  with  a  .oolitical  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


_ MEDICAL _ 

NURSING  CAREER  COLUMN 
Ideal  recruitment  ad  fillers  newspapers 
can  use  to  create  special  sections. 
Available  13  times  a  year.  Write: 
M.E.R.I. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


_ MUSIC _ 

THE  FINAL  MIX 

Innovative  record  review  column,  one 
hit  single  per  day.  Call  or  write  for 
samples  and  prices.  Tom,  344  Reed 
St.,  Covina,  CA  91723.  (818) 
339-5257. 


READERIPROMOTIONS 


ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES?  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  0M05, 
(603)  623-7733. 


COMPETITION  HEATING  UP?,  Rate 
Increases?  or  just  a  need  for  a  Reader 
Participatjon/Circulation  Builder. 
WINGO  style  BINGO  by  SATCO  is  your 
answer.  For  more  info,  call  (305) 
441-2526  or  write;  SATCO,  1099 
Ponce  de  Leon  Blvd.,  Coral  Gables,  FL 
33134. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


NEWSPAPER  BROKERS 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIG6r& 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electron  ic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
214)361-4486  (918)  834-3876 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Rnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 

BUSINESS  MONTHLY  serving  W. 
Mass.  Needs  knowledgeable  &  exper¬ 
ienced  ownership  team.  Posed  for  profi¬ 
tability.  Seller's  motivated  -  The 
Cambridge  Group,  Box  1134,  Manches¬ 
ter  Ctr.,  VT  05255.  (802)  362-3005. 


DOMINANT  SHOPPERS  in  Honolulu, 
Hawaii  for  zoned  weeklies.  Original 
publisher.  First-time  offer.  Manage¬ 
ment  in  place.  $1.2  million  gross  with 
cash  flow  of  $2()0,000.  One  of  the  last 
family-owned  major  market  shoppers 
available.  $1.2  million.  3036  Diamond 
Head,  Honolulu,  HI  96815  (808) 
922-4047. 


IDAHO  WEEKLY  OPERATION.  Gross 
$400,000  plus.  4-unit  web.  Profitable. 
DENVER  area  typesetting  business. 
$30,000  down. 

Hicks  Media  Service 
31  N.  Wyoming  Ave. 

Buffalo,  WY  82834 
(307)  684-5750 


MAINE  COAST  WEEKLY  -  Eight  years 
young.  2nd  class  tabloid.  3  man  gross 
but  ready  to  explode.  Includes  modern 
typo  to  camera  ready,  car.  $55,000 
Firm  -  spoker-  Box  2903,  Editor  & 
Publisher. 


Non-sailor  wishes  to  sell  sailboating 
tabloid  monthly.  Established  1972, 
serves  8  southeast  states.  PO  Box 
11384,  Bradenton,  FL  34282.  (813) 
758-5636. 


SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise, 
(jwners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 


TWO  NEW  JERSEY  WEEKLIES  both 
well-established  legal  publications  in 
non-competitive  situations.  Combined 
gross  approximately  200,000.  Serious 
principals  only.  Please  repond  to  Box 
2943,  Editor  &  Publisher, 


UNOPPOSED  WEEKLY.  Dynamic  North 
Texas  towns.  5,000  population  should 
triple  3-5  years  due  to  two  new  major 
industries.  Annual  sales  of  $130,000 
well  under  potential.  Write  PO  Box 
792001,  Dallas,  TX  75379. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270i<. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher. 

SMALL  TOWN,  big  county,  wide  open 
spaces.  Only  paper  for  miles,  on  major 
highway. 

COMPETING  WEEKLY,  good  central 
Texas  town,  $150,00C)  asking  price. 
Quality  prize-winner,  needs  strong  ad 
sales. 

FAST  GROWTH  AREA,  edge  of  metro, 
about  $80,000  gross  now,  and  gaining. 
Owner  has  other  interests.  Nets  about 
$20,000. 

Bill  Berger,  Associated  Texas  Newspap¬ 
ers,  Inc.,  1801  Exposition,  Austin,  tx 
78703.  (512)  476-3950. 


414  Eagle  Rock  Ave. 
West  Orange,  NJ  07052 
(201)  325-2700 


ANNOUNCEMENTS 


ART  WANTED 


Wanted:  original  artwork  for  daily  and 
Sunday  comic  strip,  from  the  20’s-80's 
Tom  Horvitz,  73373  Country  Club  Dr., 
Apt.  1412,  Palm  Desert,  (JA  92260; 
(619)  341-8592. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 

Appraisals*Consulting*Brokerage 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  P.O.  Box  910 
Orangevale  (Sacramento)  CA  95662 
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ANNOUNCEMENTS  INDUSTRY  SERVICES  EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


NEWSPAPERS  WANTED 


FINANCIALLY  QUALIFIED 
PUBLISHER  seeks  small  daily,  strong 
weekly  or  semi-weekly,  preferrably  in 
Zone  4,  6,  or  8.  All  correspondence  is 
confidential.  Box  2934,  Editor  & 
Publisher. 

NO  ONE  LEFT  IN  THE  FAMILY? 

1  can’t  compete  with  the  chains  for  your 
daily,  and  if  that’s  what  you  want  to  do 
with  your  baby,  then  call  the  brokers. 
But,  maybe  we  can  find  a  way  to  assure 
your  retirement  $$$  while  keeping  the 
paper  in  the  hands  of  an  aggressive 
former  daily  editor  seeking  to  return  to 
his  first  love.  I’m  a  dreamer  who  still 
calls  himself  a  newspaperman.  Curi¬ 
ous?  Let’s  talk.  GJC,  Box  2263, 
Roswell,  GA  30077. 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 

LAST  YEAR,  each  of  our  community 
newspapers  won  an  average  of  eight 
awards  for  editorial  and  advertising 
excellence.  We’re  committed  to  excel¬ 
lence,  and  we’re  acquiring  growing 
papers  with  revenues  exceeding 
$500,000.  We’re  well-financed.  Confi¬ 
dentiality  guaranteed..  Write  Box  2879, 
Editor  &  Publisher. 

PLANTS  FOR  SALE 

WEB  PLANT.  $1-1.5  million  sales. 
Profitable.  Metro  area.  Zone  6.  Priced 
$725,000  for  quick  sale.  Box  2955, 
Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

EXCEPTIONAL  QUALITY  periodical. 
First  time  offer.  Established  8  years 
exclusive  in  its  region.  Explosive  growth 
area.  Southeast  Florida.  Statewide- 
regional  recognition  and  linkages.  Some 
paid.  Gross  sales  in  excess  of 
$280,000.  Send  inquiries  to  Box 
2438,  Editor  &  Publisher. 

TWO  DYNAMIC  TRADE  MAGAZINES. 
Historically  over  20%  profit.  Sales 
under  1  million,  but  great  potential. 
Zone  6,  Box  2956,  Editor  &  Publisher. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELL!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  l-80C)-247-2338. 

COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


CONSULTANTS 

IF  you  are  doing  $500,000  in  weekly 
newspaper  or  trade  publication,  well 
financed,  respected  newpaper  group 
will  create  purchase  plan  to  meet  your 
needs.  Write  Box  2747.  Editor  & 

Pubtisher. _ 

TOP-NOTCH  PRO  AVAILABLE  for 
consulting.  Sales  training,  special 
editions  and  promos,  TMC  starts,  pub 
■■e-designs,  plain  paper  conversions. 
References  available.  (618)  435-3325. 


EDITORIAL  SERVICES 

WASHINGTON,  DC  based  information 
and  research  sen/ice  tor  journalists  and 
writers,  specializing  in  defense  and 
Congressional  issues.  Reasonable  rates. 
(202)  244-7234. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 


WEB  SPECIALIST-Press  Repair,  Relo¬ 
cation,  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

8400  AUTOKON  II  Laser  Camera  w- 
Autocal  Dial  a  Dot  Option.  First  12K 
takes  it.  Bob  (209)  383-1974. 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 

SQUEEZE  LENSES  for  SAU/TAB, 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

1  -  Dvmo  CPS  720  System  GRI  64K 

Memory 

Split  Disc  Controller 

2  -  50  Megabyte  CDC  Disc  Drives 
1  -  Dymo  CPS  64K  GRI  Memory 

Rack  and  Components 

1  -  50  Megabyte  CDC  Drive 

7  -  50  Megabyte  Discs 

8  -  Model  51’  VDT's 
31  -  Model  50'  VDT’s 

2  -  703  Centronic  Printers 

3  -  Mark  VIII  Typesetters 
1  -  Mark  VII  for  parts 

1  -  50  Megabyte  CDC  Disc  Drive 
1  Harris  2230  Display  Ad  System 

4  -  2230  Harris  VDT  Work  Stations 

Contact  Newman  Wills,  Production 
Director,  (919)  841-5700,  High  Point 
Enterprise,  High  Point,  NC  27261. 


COMPUTERS 


C-TEXT  newspaper  classified/editorial 
system.  40  MB.  IBM  file  server  with  40 
MB  hot  backup.  6  Leading  Edge  termi¬ 
nals.  Can  be  interfaced  with  most 
typesetters.  A  real  bargain.  Call 
Publisher  Bill  Smith  (215)  547-4210. 


HAZARDOUS  WASTE  EQUIP. 

"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


_ MAILROOM _ 

1984  model  Stepper  Paperman,  3-feed 
station,  model  730C,  double  and 
tripple  folding  head  and  wrapper  feed. 
Also,  2-feed  station  model  720,  double 
and  triple  folding  head  and  wrapper 
feed  new  and  1976.  In  use  until  recen¬ 
tly  when  we  switched  to  bagging.  Priced 
to  sell.  Bill  Epperheimer,  Kansas  City 
Kansan,  (913)  371-4300. 


CHESHIRE  SMARTSTACK  mailing 
system.  Hardly  used.  Selling  for  a  real 
bargain.  Complete  mailing  system. 
Cheshire  525/E  labeling  and  addressing 
machine  with  539  labeling  head  and 
Cheshire  counter/stacker.  Up  to 
15,000  pieces  per  hour  through  the 
stacker.  Built  for  high  volume  service 
and  printing,  newspaper  and  mailing 
operations.  Less  than  800  hours  on 
labeling  head.  Less  than  100  hours  on 
stacker.  Call  Publisher  Bill  Smith  (215) 
547-4210. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conve.rsions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


STACKERS 

Hall  Monitor 
IDAB 

Sta-Hi  251  &  257 
Muller-Martini  259 

STRAPPERS 

Signode 

Ovalstrap  JP-80 

MISCELLANEOUS 
Pacers,  Stream  Aligners,  Conveyor 
Roller  Top,  Slip  Torque,  Belt 

Systemation,  Inc. 

(203)  675-9438  FAX  (203)  678-0437 


MAILROOM 


STEPPER  COLLATER  QUARTER 
folder.  6  pocket.  Model  76  QF-2.  Never 
used.  Collates  and  quarter  folds  up  to 
15,000  per  hour.  Addressing  head  can 
be  added.  Call  Publisher  Bill  Smith 
(215)  547-4210. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 

ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  SCI 
29585.  (803)  237-4022. 


ROLL  STRIPPERS 

Send  for  more  info:  Jerry  Lewis,  C  &  K 
Plastics,  2315  Ripple  Street,  Los 
Angeles,  CA  90039. 

SMITH  SPRAY  BAR 
DAMPENER  SYSTEM  (Used) 
Complete  system  includes  electronic 
controls,  bars,  pumps  and  two  Baldwin 
Automix  Systems.  Will  sell  complete 
system  or  parts.  Contact: 

Bob  Pavich 
State  Journal-Register 
Springfield.  Illinois 
(217)  788-1473 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

8400  AUTOKON  II  Laser  Camera  w 
Autocal  Dial  a  Dot  Option.  First  12K 
takes  it.  Bob  (209)  383-1974. 


CASH  FOR 
LINOTRON  202 
MARK  I,  IV,  V  PACESETTERS 
(614)  846-7025 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESEWNG 


APS  5G-100  PICA,  Graphics,  Upgrade- 
able  $55,000;  MCS  8668,  Dual  Para¬ 
llel  Serial  Data  Port,  Format  Option,  53 
Fonts,  $15,000;  MCS  100  FRONT 
END,  2  Terminals,  512k  2  Floppy 
Drives,  $6000. 

Bob  Weber.  (216)  831-0480 


ASSUME  LEASE 

CG  MCSIO,  2nd  floppy  drive,  ruling, 
advanced  communications,  10MB  disk, 
preview,  8400  typesetter,  8000  Z 
processor,  50  typefaces,  Agfa  2100 
Stat  camera.  Equipment  located  in  San 
Francisco  Financial  District.  Call 
Managing  Director,  (612)  893-1816. 


RECONDITIONED  COMPUGRAPHIC 

typesetting  equipment 


□  Terminals  GRqPHX 

□  Front-ends  215/439-1942 

□  Typesetters  1106  Hanover  Avenue 

Allentown.  PA  18103 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  GRIDS;  your  choice 
from  Library  of  100,  multiple  discount. 
Also  UNISETTER  STRIPS  inci.  Width 
Card,  $90,  UC  Output  Cards,  $25. 

Bob  Weber.  (216)  831-0480 


1976  HARRIS  1650 
5  units  L.H. 

5  units  R.H. 

5  splicers 

2  ovens 

1  Bay  Window 
1  22-3/4"  3;2  folder 
1  22-3/4"  2:1  folder 

3  Additional  1650  units  available 
1  60"  MEG  splicer,  never  used 

1  D.S.  America  Step  &  Repeat  Model 
PC533-C1  1-year-old 

Lucius  Morse,  Owner 
(314)  961-9997 


FIRST  OFFERING 

"Like  New"  HARRIS  V-15D  with  4 
units,  JF25  with  75  HP  drive.  Brush 
damp.,  motorized  circ.  &  sidelay  regis¬ 
ters.  In  operation.  Available  June. 
Offered  exclusively  by: 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  or  1-800-255-6746 
Telex  42362  Fax:  913-492-6217 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


HARRIS 

-V-15D,  8  units.  JF-25,  JF-4,  1980 

-V-15A,  4  units 

GOSS 

-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES 


JF-7  folder/quarterfolder  for  VI 5  Harris 
press  in  excellent  condition  $12,500. 
Call  Bob  Vedder  (813)  484-2611. 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 

5  Unit  CK  with  KJ6  folder  60  HP 

GOSS 

4  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

7  Unit  SSC  Community  1983  21-1/2” 
cut-off,  4-high,  3  floor  units 

2  Unit  Suburban  press  S-1130 

HARRIS  COTTRELL 

1  Add-on  V-15A  doctor  unit 

4  Unit  Harris  V-15D  with  JF25  Folder 
1984 

5  Unit  V-15A  with  JF7  folder  1979 
4  Unit  V-25  with  JFIO  folder  1978 
4  Unit  Cottrell  Vanguard 

2  Unit  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters 

CALL  US  IF  YOU  RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


NEWSPAPER  PRESSES 

22"  CUTOFF 

Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  4  units 
Goss  SC/Community,  6  units 
Goss  Community,  5  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
M.E.G.  D-200,  4  available 
Butler  4042-16,  2  available 

ONE  Corp/ Atlanta 

(404)  458-9351  Telex  700563 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

I  Northeast  Industries,  Inc. 

(213)  256-4791 


Editor  &  Publisher 

SUBSCRIBE  TODAY! 
(212)  675-4380 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue 

4  weeks  —  $3.40  per  line,  per  issue 


Effective  January  1,  1988 

POSITIONS  WANTED 
1  week  —  $3.70  per  line 

per  issue.  2  weeks  —  $3.05  per  line,  per  issue, 

per  issue.  3  weeks  —  $2.60  per  line,  per  issue, 

per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  lor  box  sen/ice.  Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publishor 

11  West  19m  street,  NY,  NY  10011.  (212)  675-4380. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  i987) 
1987  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i987) 


Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ _ 

Nature  of  Business _ 

Address _ Ste./Apt. _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


"IBS  T  ■ 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Two  Goss  Headliner  Mark  I  Presses  are 
presently  being  dismantled  for  removal. 
Included  are:  17  press  units,  8  color 
half  decks  and  2  single  delivery  3/2 
Goss  Imperial  Folders  on  A-80  frames 
(22-3/4”  cutoff).  Eight  Goss  Reels  with 
Advance  Graphic  System’s  electronic 
update  remain.  Press  drives  are  Hurlet- 
ron  AC  Flexitrol.  Several  Goss  two  page 
wide  (Micro  Metric)  color  ink  fountains  - 
Dayco  Color  separators,  Cooksey  trolley 
and  break  detector  system,  folder  dust 
collectors  included. 

Immediate  “cherry  picking”  of  this 
equipment  for  your  spare  parts  or  press 
additions/changes  is  available. 
CONTACT: 

Star  Tribune 
Special  Projects  Office 
Minneapolis,  Minnesota 
(612)  372-3885  (612)  372-4348 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4” 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

HOE  COLORMATIC  -  22  3/4”  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

GOSS  COMMUNITY  SC  printing  units 
1970’s  or  early  1980's  vintage.  Six 
units  needed  or  six  stack  units.  Contact 
Ginny  l-(800)-843-6805.  CST. 

Whoever  would  overthrow 
the  liberty  of  a  nation 
must  begin  by  subduing 
the  freedom  of  speech. 

Benjamin  Franklin 


HELP 

WANTED 


_ ACADEMIC _ 

EXECUTIVE  EDITOR  for  M.A.  Journal¬ 
ism  Program  at  the  University  of  Michi¬ 
gan.  3-year,  non-tenure  lectureship.  To 
direct  and  teach  reporting  and  editing 
of  news  in  intensive  Fall-term  Workshop 
plus  specialized  reporting  in  Winter 
term.  Supervise  professional  intern¬ 
ships  for  15-20  M.A.  students.  Serve  as 
professional  liaison  with  journalism 
organizations.  Minimum  of  5  years  of 
reporting  and/or  editing  in  national 
news.  M.A.  preferred.  Some  teaching 
experience  desirable.  Send  resume  and 
three  recommendations,  one  from  an 
academic  and  two  from  professional 
people.  Submit  statement  of  teaching 
philosophy  and  reason  for  interest  in 
position.  Salary:  competitive.  Reply  to: 
Search  Committee,  Department  of 
Communication,  2030  Friese  Building, 
University  of  Michigan,  Ann  Arbor,  Ml 
48109.  Deadline:  June  1.  The  Univer¬ 
sity  of  Michigan  is  a  non-discriminatory, 
affirmative  action  employer. 


HELP  WANTED 


ACADEMIC 


ADVISER  TO 

STUDENT  PUBLICATIONS 

Portland  State  University  invites  appli¬ 
cations  and  nominations  for  the  posi¬ 
tion  of  Adviser,  Student  Publications 
and  Executive  Secretary  of  the  Publica¬ 
tions  Board.  Under  the  supervision  of 
the  Publications  Board,  the  Adviser; 
Executive  Secretary  provides  profes¬ 
sional  advice  to  the  staffs  of  all  student 
publications.  Possible  teaching.  The 
psition  is  for  a  period  of  two  years  and 
is  renewable.  The  salary  is  competitive. 
There  are  two  student  publications:  a 
bi-weekly  newspaper,  THE  VANGUARD, 
and  an  annual  literary  magazine,  THE 
PORTLAND  REVIEW.  Education  and 
experience  should  include  a  Master's 
degree  in  Journalism  or  English, 
although  candidates  with  appropriate 
bachelor’s  degree  and  more  extensive 
experience  will  be  considered;  broad 
experience  in  the  publications  field, 
involving  student  publications  such  as 
newspapers  and/or  literary  magazines; 
evidence  of  ability  to  work  with  a  variety 
of  people,  particularly  students,  in  a 
professional  and  responsible  way; 
evidence  of  computer  competence, 
especially  with  word-processing,  spread 
sheets,  and  data  base  management 
programs.  Anticipated  date  of  appoint¬ 
ment  is  July  1,  1988.  Letters  of  nomi¬ 
nation  or  letters  of  application  with 
curriculum  vitae  and  three  current 
letters  of  recommendation  should  be 
sent  tO:  Prof.  James  Kimball,  Chair, 
Search  Committee,  c/o  The  Office  of 
Academic  Affairs,  Portland  State 
University,  PO  Box  751,  Portland,  OR 
97207.  Portland  State  University  is  an 
Equal  Opportunity-Affirmative  Action 
Employer.  All  interested  persons  are 
encouraged  to  apply. 


MEDIA  ADVISOR 

(88PV0081)The  University  of  Cincin¬ 
nati  is  searching  for  a  Media  Advisor  to 
advise  student  editors  and  reporters  for 
the  college  newspaper  and  quarterly 
magazine.  Position  may  also  include  a 
Field  Service  appointment  to  teach  a 
journalism  course  in  the  English 
Department.  Responsibilities  include 
teaching  writing  skills,  establishing 
student  journalistic  educational  experi¬ 
ences  and  helping  students  gain  intern¬ 
ship  experience.  Qualifications:  A 
Master’s  degree  in  Journalism  or  a 
related  field  and  3-5  years  of  related 
experience,  or  an  equivalent  combina¬ 
tion  of  education  and  experience.  Prefer 
significant  newspaper  experience;  jour¬ 
nalism  teaching  experience;  excellent 
communication  skills;  and  proven  abili¬ 
ty  to  effectively  interact  with  students. 
Please  send  letter  of  application, 
resume,  names,  addresses,  and  phone 
numbers  of  three  references,  and  writ¬ 
ing  samples  by  June  15,  1988,  tO: 
David  Hartleb,  Chair,  Communications 
Board,  University  of  Cincinnati,  Cincin¬ 
nati,  OH  45221-0047.  AAEOE. 


QUALITY  MASS  COMM  PROGRAM 
(search  extended  until  position  filled) 
teacher  for  introduction  and  mass 
communication,  reporting  and  ethics. 
Start  September  1988.  PhD  in  mass 
communications,  journalism  or  related 
field  preferred,  master’s  required.  Must 
be  able  to  advise  students,  do  research, 
work  harmoniously  with  collegues. 
Professional  newspaper  experience  and 
knowledge  in  Mycro  computers 
required.  Rank  and  salary  dependent  on 
qualifications  and  experience.  Send 
letter,  resume,  undergraduate  records 
to  Search  Committee,  Mass  Communi¬ 
cations  Institute,  Mankato  State 
(Jniversity,  Mankato,  MN  56001,  by 
June  6,  1988.  References  (3)  should 
be  sent  by  their  writers  to  Search 
Committee.  Mankato  State  University  is 
an  Equal  Opportunity  Employer  and 
encourages  applications  from  women, 
ethnic  minorities  and  persons  with 
disabilities. 


HELP  WANTED 


ACADEMIC 


UNIVERSITY  OF  ALASKA  FAIRBANKS 
seeks  visiting  instructor  or  assistant 
professor  beginning  August  1988  to 
teach  magazine  journalism  and  produc¬ 
tion.  Ability  to  teach  mass  media  law, 
public  relations,  and/or  typography/ 
design  desirable.  Graduate  degree  and/ 
or  substantial  experience,  plus  universi¬ 
ty  teaching  experience  required. 
Minimum  $26,114  (Instructor)  or 
$30,747  (Asst.  Professor),  depending 
on  qualifications,  plus  transportation. 
AEJMC  accredited  program  with  news- 
editorial  and  broadcast  sequences,  in 
community  with  daily  weekly  papers, 
public  and  commercial  radio  and  TV, 
cable.  Send  cover  letter,  resume, 
copies  of  graduate  transcripts,  non- 
returnable  sample  of  professional  work, 
and  names,  addresses,  phone  numbers 
of  two  academic  and  two  professional 
references  tO:  Search  Committee, 
Department  of  Journalism  and  Broad¬ 
casting,  University  of  Alaska,  Fair¬ 
banks,  AK  99775-0940.  Materials 
must  be  received  by  5  PM,  May  30, 
1988.  The  University  of  Alaska  is  an 
EO/AA  employer  and  educational 
institution. 


Send  BOX  REPLIES 
to: 

Editor  &  Publisher 

Classified  Ad  Dept. 

II  West  19th  St. 

New  York.  NY  l(H)l  I 
(Please  clearly  indicate  the 
bo.x  no.  you  are  responding  to.) 


UTAH  STATE  UNIVERSITY,  Depart¬ 
ment  of  Communications.  Assistant 
Professor,  full-time,  9-month,  tenure- 
track;  emphasis  areas  are  news' 
editorial,  communication  theory  and 
research,  or  public  relations.  Begin 
September  1988.  Teaching  up  to 
7-hours  per  quarter.  PhD  ABD  practical 
experience  preferred.  Salary  competi¬ 
tive.  Send  complete  vita  with  names, 
addresses  and  phone  numbers  of  three 
professional  references  by  June  15,  to 
Penny  Byrne,  Dept,  of  Communicatron, 
Utah  State  University,  Logan,  UT 
84322-4605.  AA/EOE 


WESTERN  WASHINGTON  UNIVERSI¬ 
TY’S  Department  of  Journalism  antici¬ 
pates  a  position  for  a  full-time  faculty 
member  to  teach  writing  and  reporting 
courses  and  to  advise  publications 
starting  Sept.  15,  1988.  Minimum  five 
years  professional  experience  and  M.A. 
or  Ph.D.  Candidates  should  show  a 
strong  willingness  to  work  closely  with 
undergraduates,  promise  of  profession¬ 
al  activity  and  interest  in  journalism 
research.  Additional  skills  of  special 
interest  for  the  department  are  those  in 
teaching  introduction  to  mass  media, 
electronic  editing,  photojournalism, 
advertising,  public  relations  and  news¬ 
paper  management.  Tenure-track  is 
pending  with  rank  open.  The  depart¬ 
ment  has  150  majors  concentrated 
entirely  in  news-editorial.  Write  to 
Search  Committee,  Journalism  Dept., 
Western  Washington  Univ.,  Belling¬ 
ham,  WA  98225.  (206)  676-3252. 
Search  closes  June  1,  or  when  position 
is  filled.  WWU  is  AA/EOE. 


_ ACCOUNTING _ 

CONTROLLER  for  fast-growing  group  of 
weeklies  in  Midwest  and  Southeast. 
Need  hands-on  expert  in  financial 
management,  data  processing,  who  can 
work  well  with  people.  Send  resume  and 
salary  requirements  to  our  K.C.  head¬ 
quarters.  Stephen  Rose,  Pres  Pub,  Sun 
Publications,  7373  W.  107  St.,  Over¬ 
land  Park.  KS  66212. 


E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


n  EdHor&Pubisher  ^  ABP 
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HELP  WANTED 


ACCOUNTING 


DUE  TO  RAPID  GROWTH  AND  EXPAN¬ 
SION  in  our  accounting/finance  depart¬ 
ment,  Philadelphia  Newspapers  Inc., 
publisher  of  the  Philadelphia  Inquirer 
and  Daily  News,  have  the  following 
openings  available  for  qualified 
individuals: 

ASSISTANT  CONTROLLER  -  8  to  10 
years  general  accounting  experience 
with  significant  supervisory  responsibi- 
lites.  S^ubstantial  experience  in  auto¬ 
mated  accounting  function  and  systems 
conversion  are  also  required.  CPA 
preferred. 

SYSTEMS  COORDINATOR  -  5  plus 
years  accounting/system  experience. 
Newspaper  system  experience  essen- 
tail.  EDP  auditing  experience  an  added 
plus. 

ACCOUNTING  SUPERVISOR  -  5  to  7 
years  accounting  experience  in  a  super¬ 
visory  capacity.  Experience  with  news¬ 
paper  advertising  accounting  system  is 
desirable  as  is  general  ledger 
experience. 

ACCOUNTS  -  Several  positions  avail¬ 
able  in  payroll,  circulation  accounting 
and  general  accounting.  Positions 
require  a  Bachelor’s  Degree  plus  2  to  4 
years  experience. 

In  addition  to  an  exciting  and  challeng¬ 
ing  work  environment  that  offers  job 
satisfaction  as  well  as  professional 
growth  and  development,  PNI  offers  an 
excellent  starting  salary  and 
comprehensive  benefits  program.  Inter¬ 
ested  individuals  should  send  resume 
and  salary  requirements  tO: 


HELP  WANTED 


ADMINISTRATIVE 


EXECUTIVES  U.S. 
handles  a  select  number  of 
newspaper  executive  positions 
nationwide,  ie;  Publisher,  General 
Manager,  Advertising  Director, 
Sales  Manager  and  Production  Manager 

If  you  have  a  stable  job  history, 
a  progressive  track  record  and  wish 
to  be  represented  by  a  ’pro’,  call/write 

KERRY  A.  RICE,  CPC 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


MARKETING  DIRECTOR 
An  exciting  new  company  based  in  Troy, 
New  York  is  seeking  a  self-starting  prc 
to  sell  a  desk  top  mapping  software 
product  to  media  nation-wide.  Success¬ 
ful  applicant  will  have  a  documented 
sales  career  preferably  dealing  with 
media  sales  in  computer  management. 
Telemarketing  skills  required.  Some 
travel.  New  firm  is  lead  by  nationally 
known  media  and  software  experts. 
Send  your  PROVEN  sales  record,  refer¬ 
ences,  salary  history  and  resume  to:  P. 
B.  Flynn,  Media  Consultant,  4547 
Mentoria  Circle,  Pensacola,  FL  32504, 
by  May  29th. 


PUBLISHER 

Growing  New  York  based  new  public 
company  seeks  genius  to  launch  and 
acquire  consumer  and  professional 
publications.  Compensation  six  figures 
and  beyond.  S.  Bauman.  363  7th  Ave., 
New  York,  NY  1  0001.  (2  1  2) 
868-1417. 


HELP  WANTED 


ADMINISTRATIVE 


MAKE  THE  HEADLINES! 

Weekly  newspaper  seeks  creative  gener¬ 
al  manager  with  strong  financial  and 
interpersonal  skills  to  co-pilot  exciting 
70,000  circulation  tab  in  Detroit  area. 
Accounting,  computer,  personnel 
experience  a  must.  Production,  circula¬ 
tion,  glossy  magazine  experience  help¬ 
ful.  Rewarding  position  includes 
$40,000  and  grow  with  organization. 
Excellent  benefits.  Reply  to:  General 
Manager,  The  Metro  Times,  800  David 
Whitney  Bldg.,  Detroit,  Ml  48226. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


SHOPPER 

GENERAL  MANAGER 
Due  to  growth  ADD  Inc,,  the  weekly 
publication  division  of  journal  commu¬ 
nications,  Milwaukee,  Wl,  is  seeking 
experienced,  successful  shopper  gener¬ 
al  managers.  ADD  Inc.  currently  oper¬ 
ates  26  free  distribution  publications 
and  4  printing  plants  in  8  states.  If  you 
are  an  experienced  shopper  manager, 
with  a  solid  sales  background  and  are 
interested  in  joining  an  employee 
owned,  growing  company  please  send  a 
letter  and  resume  today.  Rewards 
include  above  average  salary  and  perfor¬ 
mance  bonuses,  incentive  compensa¬ 
tion  plan,  employee  stock  ownership 
plan,  auto  allowance,  pensions  plan, 
profit  sharing  plan,  401 K  plan,  health 
and  dental  plan.  Confidentiality  guaran¬ 
teed.  Reply  tO:  Steve  Huhta,  Add  Inc, 
PO  Box  267,  Waupaca,  Wl  54981. 


HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER  MANAGERS 
COME  HOME 

Paper  in  weekly  group  in  lakes  and 
mountains  of  Maine  and  New  Hamp¬ 
shire  seeks  manager  trainee.  Sales  and 
community  skills  essential.  Editorial, 
circulation  and  production  experience 
helpful.  Integrity,  dedication  and  orga¬ 
nizational  skills  important.  Write  Julie 
Hamlan,  Box  269.  Norway,  MA  04268. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  -  Strong  on 
local  display  sales,  promotions  and  staff 
motivation  sought  by  3,000-paid  week¬ 
ly  with  20,000  shopper  in  a  lovely 
Marin  County  community.  Write  or  call 
Stan  Carter,  The  Record,  PO  Box  848, 
Mill  Valley,  CA  94942,  (41  5) 
388-3211. 


ADVERTISING  MANAGER 
Long  established  suburban  NJ  weekly 
seeks  aggressive  advertising  manager  to 
direct  staff  in  all  phases  of  newspaper 
advertising.  Minimum  5  years  sales  and 
supervisory  experience.  Send  resume, 
including  salary  requirements,  to  Box 
2952,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

Major  North  Dakota  daily  seeking 
aggressive,  experienced  advertising 
director  to  motivate  a  staff  of  17  in  a 
competitive  market.  Five  years  manage¬ 
ment  experience  necessary.  Top  bene¬ 
fits,  chance  for  advancement  in  dynam¬ 
ic  newspaper  organization.  Send 
resume  and  salary  requirements  to  John 
Fenrich,  Daily  News,  PO  Box  1150, 
Minot.  ND  58702.  EOE. 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
The  best  ad  manager  in  America  just 
became  a  publisher,  and  we’re  seeking 
his  replacement.  Apply  for  this  position 
if  you  are  very  good  and  very  hungry. 
Your  strengths  include  East  Coast 
contacts,  preprint  and  direct  mail  prog¬ 
rams,  analyzing  market  research,  creat¬ 
ing  marketing  materials,  and  sales 
training.  This  is  a  spotlight  position  at  a 
50,000  circulation  Zone  2  daily  in  a 
competitive  market.  Our  working  envi¬ 
ronment  is  perfect  for  the  risk-taker  and 
the  recognition-motivated,  and  you’ll  be 
part  of  the  biggest  and  best  communi¬ 
cations  company  in  the  world.  Rush 
resume  and  salary  history  to  Box  2953, 

Editor  &  Publisher. _ 

ADVERTISING  DIRECTOR 
Creative  mangement  team  member 
needed  to  guide  enthusiastic  newcom¬ 
ers  and  seasoned  pros  in  retail  and  clas¬ 
sified  for  11,000  circulation  daily. 
Contact  Ed  Darling,  The  Duncan 
Banner,  PO  Box  1268,  Duncan,  OK 
73534.  Or  call  (405)  255-5354. 


CLASSIFIED  DIRECTOR 
Position  available  to  head  classified 
department  at  200,000  circulation 
weekly.  Extensive  classified  sales, 
supervisory,  leadership,  management, 
training  and  classified  computer  opera¬ 
tive  skills  necessary,  (iompletely 
computerized.  Montgomery  (bounty, 
Maryland.  Send  cover  letter,  resume, 
job  references  and  salary  history  to 
Classified  Director,  PO  Box  1050, 
Germantown,  MD  20874. _ 

CLASSIFIED  TELEPHONE 
SALES  MANAGER 

If  you  are  an  energetic  and  creative 
individual  with  the  skills  to  manage 
people  in  a  high  energy  goal-oriented 
environment  where  you  have  the  poten¬ 
tial  to  earn  what  you  are  worth,  this  may 
be  just  the  opportunity  for  you. 

We  are  a  progressive,  150,000-plus 
West  Coast  daily  with  a  reputation  for 
uncompromised  quality,  responsibility 
to  the  community  and  a  high  degree  of 
sensitivity  towards  our  staff.  As  a  result, 
an  unusually  large  ratio  of  our  employ¬ 
ees  has  remained  for  20  years  or  more. 
We’re  located  in  a  growing  market 
convenient  to  both  LA  and  San  Francis¬ 
co,  the  Pacific  Coast  and  the  mountains 
of  the  Sierra  Nevada  for  some  of  the 
finest  outdoor  recreation  in  the  land. 

The  successful  candidate  will  provide 
strong,  positive  leadership  to  four 
supen/isors  and  a  telephone  sales  and 
support  staff  of  29  people,  analyze  data 
from  systems  and  sales  reports  and  take 
necessary  steps  to  assure  optimum 
sales  performance,  use  close  contact 
with  industry,  local  market  and  compet¬ 
ition  to  our  maximum  benefit,  coordi¬ 
nate  staff  training,  scheduling  and 
evaluation,  and  work  with  the  Classified 
Manager  to  develop  and  implement 
sales  strategies  and  promotions. 

Compensation  and  benefits  include 
salary  commensurate  with  experience 
plus  MBO,  fully  paid  medical  and 
dental  plans,  plus  excellent  savings  and 
retirement  programs  including  401 K. 

Please  send  resume  and  salary 
history  to 

Personnel  Department 
THE  FRESNO  BEE 
1626  E  Street 
Fresno,  CA  93786 

An  Equal  Opportunity  Employer. 

SALES  -  Need  "top  gun”  space  sales¬ 
person,  one  year  daily  experience  with 
desire  to  have  my  job.  Great  paper, 
great  market,  great  rewards.  Send 
resume  in  confidence  to:  Advertising 
Director,  THE  DAILY  TIMES-NEWS,  PO 
Box  481,  Burlington,  NC  27215. 


HELP  WANTED 


ADVERTISING 


NEWSPAPER  ADVERTISING 
LAYOUT  ARTIST 

The  Times  Publishing  Company  has 
an  opening  for  an  experienced  news¬ 
paper  advertising  layout  artist. 

Necessary  talents  must  include  artis¬ 
tic  ability,  creative  imagination,  knowl- 
dege  of  graphic  art  techniques,  letter¬ 
ing,  logo  design,  basic  layout  design 
and  the  ability  to  create  exceptional 
speculative  newspaper  advertising 
layouts.  Productivity  is  very  important. 

Leadership  qualities  could  lead  to  a 
senior  artist’s  position. 

No  phone  calls  please.  Interested 
artist  should  direct  a  resume  including 
salary  history  in  confidence  to:  John 
Andersen,  Advertising  Director,  Times 
Publishing  Co.,  Times  Square,  Erie,  PA 
16534. 


REGIONAL/NATIONAL  ADVERTISING 
Salesperson.  Central  PA  daily  morning 
newspaper,  with  rapidly  growing  circu¬ 
lation  and  staff,  seeks  an  aggressive 
experienced  advertising  sales  profes¬ 
sional  to  sell  and  service  major  retail, 
national  accounts  located  in  an  expand¬ 
ing  market  with  a  high  quality  standard 
of  living.  Initiative,  enthusiasm,  organi¬ 
zational  and  kind  management  skills  a 
must.  Excellent  written  and  verbal 
communications  necessary.  Good  bene¬ 
fits,  bonus  plan  and  salary  commensu¬ 
rate  with  experience.  Tell  us  why  you 
belong  on  our  team!  Forward  resume 
and  references  to: 

Lori  A.  Witmer 
York  Daily  Record 
1750  Industrial  Highway 
York,  PA  17402 


_ ARTIGRAPHICS _ 

ART  DIRECTOR  AND  STAFF  ARTIST 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  190,000 
Sunday  circulation  in  Kansas’  largest 
city  is  seeking  an  Art  Director  and  a 
Staff  Artist  to  produce  dynamic  infor¬ 
mational  graphics,  illustrations  and 
page  designs.  Our  Art  Director  will 
supervise  work  flow  of  a  4-person  news 
art  staff,  and  have  at  least  3-years  of 
newspaper  graphics  experience.  Both 
will  participate  in  a  major  redesign  now 
underway.  Join  an  aggressive  team 
committed  to  making  our  paper  a 
graphic  force.  Send  a  detailed  resume 
and  clips  to  Russ  Kramer,  Asst.  Manag¬ 
ing  Editor,  Wichita  Eagle-Beacon,  PO 
Box  820,  Wichita,  KS  67201. 


GRAPHICS  DIRECTOR  tor  growing 
southeast  daily.  Skills  must  include 
photography,  Macintosh  computer  use, 
color  separations,  half-tone  reproduc¬ 
tions,  page  layout  and  design.  Send 
resume,  including  references,  and 
samples  of  work  to  Box  2926,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  MANAGER  WANTED. 
Send  resume  to:  The  Atlantic  News.  4 
High  Street.  Hampton,  NH  03842. 
Attention:  Howard  McGee. 


CIRCULATION  MANAGER 
An  expanding  group  of  community 
newspapers  is  seeking  a  professional 
circulation  manager  responsible  for 
overseeing  and  augmenting  sales, 
promotion,  single  copy  and  distribution. 
Should  have  a  basic  understanding  of 
computerized  circulation,  while  being 
well  versed  in  ABC,  and/or  postal 
matters.  This  position  reports  to  the 
circulation  director.  This  is  not  a  trainee 
position.  Candidates  must  be  hands-on 
management  material.  Please  send 
resume,  references  and  salary  require¬ 
ments  to  Box  2936,  Editors  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  SALES 
MARKETING  MANAGER 
A  major  newspaper  in  Zone  9  has  a  posi 
tion  available  for  the  planning,  schedul¬ 
ing  and  coordination  of  circulation 
promotion.  Unique  opportunity  for 
exceptional  individual  who  is  highly 
motivated.  Applicant  will  join  aggres¬ 
sive  sales  management  team.  Ability  to 
organize  and  administer  comprehensive 
sales  programs  a  must.  Also,  knowledge 
of  budgeting  techniques  as  well  as 
background  which  includes  a  solid 
record  of  sales  accomplishments.  As 
part  of  a  company  on  the  move,  you  can 
expect  an  excellent  career  path  and 
creative  challenges,  as  well  as  a  highly 
competitive  salary  and  benefits  pack¬ 
age.  For  immediate  confidential  consid¬ 
eration,  send  resume  including  salary 
history  to  Box  2928,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Use  your  distribution  ability  at 
community  newspaper  operation  in 
Zone  5.  You  may  be  #2,  #3,  or  #4  at 
your  current  newspaper  but  ready  for 
more  variety  and  responsibility.  Send 
resume  and  salary  history  to  William 
Pringle,  236  Route  173,  Antioch,  IL 
60002. 


CIRCULATION  DIRECTOR  for  Zone  2 
mid  size  daily.  Challenging  growth 
opportunity  for  self  motivated  individual 
with  a  successful  track  record  in  circu¬ 
lation  management.  Qualifications 
include  strong  leadership  skills,  compe¬ 
titive  market  experience,  with  TMC  and 
circulation  system  knowledge  helpful. 
Minimum  6  years  circulation  manage¬ 
ment  experience.  Send  resume  includ¬ 
ing  salary  requirements  to  Box  2933, 
Editor  &  Publisher. 


FAST  GROWING  NEWSPAPER  needs 
an  e<perienced  circulation  person  to 
direct  its  sales  department.  Must  have 
five  years  telemarketing  and  crew  exper¬ 
ience,  be  a  strong  recruiter,  trainer  and 
motivator.  Creativity  and  marketing 
skills  also  required.  Excellent  career 
opportunity  for  the  right  person.  Send 
resume  and  salary  requirements  to: 
Tribune  Newspapers,  Att.  L.  Sheldone, 
PO  Box  1547,  Mesa,  AZ  85211. 


HOME  DELIVERY  MANAGER 
48,000  plus  7  day  newspaper  in  N.E. 
P.A.  is  in  need  of  a  dynamic  results- 
oriented  home  delivery  manager  to 
supervise  part  of  its  growing  home  deliv¬ 
ery.  Ideal  candidate  must  have  a  solid 
circulation  background  and  be  very 
aggressive.  Our  market  is  very  competi¬ 
tive  and  so  are  we.  Please  send  resume 
and  salary  requirements  to  Albert 
Manzi,  15  N.  Main  St.,  Wilkes-Barre, 
PA  18711. 


HOME  DELIVERY  ZONE  MANAGERS 
Excellent  opportunity  for  experienced 
supervisor  with  home  delivery  back¬ 
ground  to  advance  with  a  sound,  prog¬ 
ressive  company.  If  you  are  highly  moti¬ 
vated,  up  for  a  challenge,  service- 
oriented  and  have  the  knowledge  to 
increase  circulation  through  home 
delivery,  this  may  be  your  opportunity. 
Strong  leadership  and  administrative 
skills  a  must.  If  you  think  you’re  good 
enough,  and  are  willing  to  relocate  to 
the  beautiful  West  Coast,  these  posi¬ 
tions  will  offer  you  the  challenges  and 
rewards  you’d  expect  from  a  top-flight 
newspaper.  Serious  candidates  will  be 
self-starters,  have  good  communicative 
skills,  enjoy  hard  work  with  a  positive 
attitude.  We  offer  a  relocation  allow- 
ence,  top  salary  commensurate  with 
experience,  a  future  for  advancememt 
and  excellent  benefits.  Please  send 
resume  and  salary  history  to  Box  2927, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  14,  1988 


HELP  WANTED 


CIRCULATION 


SALES  &  MARKETING  MANAGER 

The  Orange  County  Register  continues 
its  search  for  a  most  outstanding  Sales 
and  Marketing  Manager.  Applicant 
should  have  meaningful  experience  in 
the  areas  of  carrier.  District  Manager, 
Telemarketing,  Crew  and  Mall  sales. 

Individual  should  be  a  positive  leader; 
able  to  motivate  individuals  as  well  as 
groups.  If  this  ad  describes  you,  send 
your  resume  to  Tom  M.  Peterson,  Vice 
President,  Circulation,  625  N.  Grand 
Avenue,  Santa  Ana,  CA  92701. 

STATE  CIRCULATION  MANAGER 
needed  for  growing  newspaper  in  Zone 
6  with  daily  circulation  of  140,000  and 
Sunday  circulation  of  205,000.  We 
need  a  strong  manager  with  experience 
in  newspaper  circulation  in  rural  part  of 
state.  The  successful  applicant  must  be 
enthusiastic,  innovative,  and  must  have 
strong  communications  skills  and  lead¬ 
ership  abilities.  We  offer  a  competitive 
salary  and  bonus,  good  benefits  and  the 
opportunity  for  advancement.  Send 
resume  and  salary  requirements  to  Box 
2912,  Editor  &  Publisher. 


DATA  PROCESSING 

BUSINESS  SYSTEMS  MANAGER 
This  daily/Sunday  newspaper  located  in 
Zone  2  is  seeking  an  experienced 
energetic  individual  to  run  all  phases  of 
our  business  systems.  We  run  with  a  Vax 
750  and  Vax  780  and  are  in  the  process 
of  converting  to  Collier-Jackson  soft¬ 
ware.  Send  resume  with  salary  require¬ 
ments  to  Box  2959,  Editor  &  Publisher. 


INTEGRATED 

NEWSPAPER 

SYSTEMS 

Is  seeking  individuals  to  staff  its 
Kansas  City  Headquarters.  We 
currently  have  openings  in  the 
following  areas: 

•  Composition  C  Program¬ 
mer  Analyst 

•  System  38  Programmers 

•  Software  Installation  Team 

•  Client  Services-Training 

Integrated  Newspaper  Systems 
offers: 

•  Competitive  Salaries 

•  Company  Paid  Health  and 
Life  Insurance 

•  401 K  Retirement  Plan 

•  Paid  Vacations  and 
Holidays 

•  Relocation  Assistance 

•  Office  Park  Facility 

Send  Resume  and  Salary 
requirements  to: 

Personnel  Office 
Integrated  Newspaper 
Systems 

1 2  Corporate  Woods-Suite  400 
1 0975  Benson  Drive 
Overland  Park,  KS  66210 

DMS 
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HELP  WANTED 


EDITORIAL 


ASSISTANT  CITY  EDITOR 
The  Miami  News  is  looking  for  a  dynam¬ 
ic  assistant  city  editor  with  strong  edit¬ 
ing  and  people  skills.  3-5  years  exper- 
ince  required;  previous  management 
experience  preferred.  Send  resume  and 
work  samples  in  overnight  mail  tO:  Paul 
Kaplon,  City  Editor,  Miami  News,  PO 
Box  615,  Miami,  FL  33152. 


ASSOCIATE  COPY  EDITOR 

The  Magazine  Editorial  Department  of 
The  Reader’s  Digest,  based  in  West¬ 
chester  County,  NY,  has  an  opening  for 
an  Associate  Copy  Editor. 

The  individual  will  read  and  edit 
assigned  articles  for  accuracy,  consis¬ 
tency,  style  and  errors  in  grammar  and 
spelling.  Additional  duties  include 
incorporating  research  and  author 
changes  and  suggesting  cuts  and/or 
revisions.  Will  work  closely  with  editors 
and  the  art,  research  and  production 
departments. 

Candidates  must  have  previous  copy 
editing  experience,  excellent  proofread¬ 
ing  skills  and  a  sound  knowledge  of 
grammar  and  English  usage.  Good  judg¬ 
ment  and  attention  to  detail  and  accu¬ 
racy  are  also  required.  Must  be  able  to 
work  under  deadline  pressure  and  func¬ 
tion  as  part  of  a  team. 

To  apply,  please  forward  your  resume, 
including  salary  history  and  require¬ 
ments  to;  Dexter  Allen,  Human  Resour¬ 
ces  Dept.,  Reader's  Digest,  Pleasantvil- 
le,  NY  10570.  An  Equal  Opportunity 
Employer  M/F. 


BUSINESS  WRITERS  with  experience 
in  retailing,  banking  and  insurance 
reporting  wanted  for  growing  Florida 
metropolitan  daily.  Send  resume,  clips, 
salary  requirements  and  references  to: 
Box  2944,  Editor  &  Publisher, 


BUSINESS  WRITER/COLUMNIST 
Portland,  Maine,  PRESS  HERALD  is 
searching  tor  a  business  reporter/ 
columnist.  Looking  for  thorough  report¬ 
ing,  lively  writing.  Send  clips,  resumes 
to  Personnel  Dept.,  Guy  Gannett 
Publishing  Co.,  PO  Box  1460,  Port¬ 
land,  ME  04104.  EOE. 


COPY  EDITOR  for  Chicago  suburban 
daily.  Minimum  2  years  experience. 
Send  resume  and  salary  requirements 
tO:  Box  2951,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


CHARLOTTE  OBSERVER  a  Pulitzer 
old  medal  winning  Knight-Ridder 
20,000  AM  daily  seeks  copy  editor  for 
our  main  copy  desk,  editing  national/ 
international  and  local  news.  We 
require  at  least  3-years’  professional 
journalism  experience  and  at  least 
1-year’s  experience  copy  editing.  We 
value  creativity,  accuracy  and  assertive 
editing.  Contact  Executive  News  Editor, 
Mary  Newsom,  PO  Box  32188,  Charlot¬ 
te.  NC  28232.  No  calls.  EOE/M/F 


CITY  EDITOR  -  for  30,000  daily  in 
growing  Zone  5  market.  Must  motivate 
talented  but  sleepy  staff,  must  know 
that  news  is  more  than  what  the  city 
council  did  last  night,  must  be  meticul¬ 
ous  planner.  Pay  upper  $20’s.  Could 
be  good  job  for  bright  journalist  seeking 
moving  to  management.  Box  2957, 
Editor  &  Publisher. 


COMMITTED  TO  EXCELLENCE 
We  are  a  suburban  daily  in  the  rapidly 
growing  Atlanta  market  and  we  are 
remaking  our  newspaper  from  square  1. 
If  you  are  dedicated  to  hard  work  and 
committed  to  excellence,  you  may  be 
able  to  help.  We  have  openings  for 
layout  editors,  copy  editors  and  repor¬ 
ters  in  news,  sports  and  lifestyle.  And 
we  need  an  artist  with  Mac  experience. 
If  you  are  ready  to  move  up  from  a 
smaller  newspaper  or  are  the  best  in 
your  upcoming  graduating  class,  send 
resume  and  clips  or  tearsheets  to  T. 
Wayne  Mitchell,  Editor,  The  Marietta 
Daily  Journal,  Box  449,  Marietta,  GA 
30060. 


COPY  EDITOR 

Award-winning  30,000  midwest  AM 
daily  seeks  versatile  copy  editor  to  work 
on  our  fully  paginated  news  desk. 
Desire  solid  editor  who  works  fast  and 
clean  under  deadline  pressure  and  who 
can  quickly  assemble  graphics  and 
design  pages  with  some  flair;  we’ll 
teach  you  pagination  on  Harris’  new 
8300  system.  Direct  inquiries  to  Gary 
Marx,  News  Editor,  The  Southern  Illi¬ 
noisan,  PO  Box  2108,  Carbondale,  IL 
62902. 


COPY  EDITOR 

Erie  Daily  Times  has  opening  for  exper¬ 
ienced  copy  editor,  person  with  a  love 
and  understanding  of  precise  English, 
who  can  edit  wire  and  local  copy.  Must 
be  able  to  keep  up  with  team  of  pros 
writing  concise,  sharp  heads.  Contact 
Len  Kholos,  Erie  Times,  205  W.  12th 
St.,  Erie,  PA  16534. 


ASIA  TECHNOLOGY  ' 

Review  Publishing  Co.  Ltd. .  publisher  of  Far  Eastern  Economic  Review,  is  to  publish  a  new 
monthly  magazine  devoted  to  technology  and  science,  primarily  in  the  Asia-Pacific  region. 

The  magazine  will  be  aimed  at  both  a  specialist  and  general  readership  and  is  seeking  key 
editorial  staff. 

EDITOR:  he  editor,  in  consultation  with  the  editor  of  the  Review,  will  be  responsible  for  I 
defining  the  final  content  and  format  of  the  magazine  and  with  helping  to  oversee  its  design: 
organising  a  regional  network  of  contributors  and  liaising  with  a  number  of  overseas  specialist 
and  academic  publications.  Candidates,  ideally,  should  have  previous  experience  in  this  area 
of  journalism  at  a  senior  level  and  be  familiar  with  global  developments  in  science  and 
technology  and  knowledge  of  the  Asian  region. 

ROVING  CORRESPONDENT :  The  roving  airrespondem  will  be  responsible  for  pro¬ 
viding  major  articles  for  the  magazine  from  around  the  region .  as  well  as  contributing  to  its  v  a¬ 
rious  sections.  Candidates  should  have  a  good,  broad  knowledge  of  current  developments  in 
the  field,  plus  a  demonstrated  ability  to  generate  ideas  and  to  write  concisely  and  clearly  on 
saence  and  technology  in  a  variety  of  fields.  Prev  ious  experience  of  the  Asia-Pacific  is  dtsir- 
able.  As  it  is  possible  the  chosen  candidate  will  be  based  in  Tokyo,  knowledge  of  Japanese 
would  he  an  advantage. 

ASSISTANT  EDITOR;  he  assistant  editor  will  have  wide-ranging  copy-editing  duties  I 
and  be  responsible  for  running  at  least  one  section  of  the  magazine.  A  strong  interest  in  sci¬ 
ence  and  technology  and  the  ability  to  rewrite  and  edit  stories  with  precision  arc  essential. 
Candidates  should  also  be  interested  in  contributing  articles  to  the  magazine. 

Applications  for  the  above  positions  should  be  addressed  to  the  Editor,  Far  Eastern  Economic 
Review,  GPO  Box  160  Hongkong,  in  an  envelope  marked  "Asia  Technology  ". 

V _  V 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Copy  editor  needed  immediately  for 
news  desk  at  40,000  suburban  daily 
newspaper.  Must  have  3-5  years  daily 
copy  editing  and  layout  experience.  We 
need  the  best  to  compete  with  the  best. 
Excellent  company  paid  benefits.  Send 
resume,  cover  letter  and  work  samples 
to  Jim  Farrell,  Editor,  The  Prince 
George’s  Journal,  9410  Annapolis 
Road,  Lanham,  MD  20706.  No  calls 
please.  EOE. 


COURT  REPORTER 
If  you  are  energetic  and  on  the  way  up  in 
this  business,  consider  the  Fayetteville 
Times.  It  is  an  award-winning, 
stepping-stone  newspaper  in  southeast¬ 
ern  North  Carolina.  It  needs  a  good 
court  reporter,  one  with  3-4  years  exper¬ 
ience  who  can  focus  on  people  as  well 
as  the  routine.  Do  your  job  well  here, 
and  you’re  on  your  way  up.  Send  resume 
with  references  and  clips  to  Luke  West, 
City  Editor,  The  Times,  PO  Box  849, 
Fayetteville,  NC  28302. 


COUNTY  GOVERNMENT  Reporter 
sought  for  43,000  daily  in  Annapolis. 
Two  years  daily  experience  necessary. 
No  calls  please.  Write  Tom  Marquardt, 
The  Capital,  PO  Box  911,  Annapolis, 
MD  21404. 


DEPUTY  BUSINESS  EDITOR 
The  Denver  Post  wants  a  daily  assign¬ 
ment  editor,  the  number  2  position,  in 
its  Business  News  department.  Prefer 
at  least  5  years  daily  experience  with 
ability  to  edit  tough  financial  stories  on 
deadline.  Work  with  7  reporters,  4 
editors,  and  good  news  hole.  Send 
resume,  including  references  to  Jerry 
W.  Lewis,  Business  News  Editor,  The 
Denver  Post,  650  15th  St.,  Denver,  CO 
80202.  No  phone  calls. 


EDITOR  needed  for  Monday  business 
supplement  in  southeastern  market  of 
500,000-plus.  Work  with  a  staff  eager 
for  improvement  and  feedback. 
Management,  editing  experience  and 
business  knowledge  required.  Send 
resume,  clips,  salary  requirements  and 
references  to  Box  2945,  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR  -  26,000  circulation  communi¬ 
ty  weekly  in  university  town  located  on 
Maryland’s  picturesque  eastern  shore  is 
looking  for  hands-on  editor  who’s  will¬ 
ing  to  do  it  all.  Reporting,  writing,  edit¬ 
ing,  photography  and  layout  skills 
required.  Manage  editorial  staff  of 
three.  Great  opportunity  for  professional 
wanting  to  engage  with  an  active,  thriv¬ 
ing  and  supportive  community.  Send 
clips  and  cover  letter  to  Personnel,  PO 
Box  4278,  Salisbury,  MD  21801. 


EDITOR/WRITER  -newsroom  generalist- 
for  small-staff,  5500-circulation  weekly 
in  charming  western  Oregon  communi¬ 
ty.  Responsible  for  assignments,  over¬ 
seeing  other  full-time  writers  plus 
correspondents.  Assist  with  layout  for 
composing  at  central  plant.  Strong  writ¬ 
ing,  computer  familiarity  essential; 
camera  skills  helpful.  Good  salary, 
benefits,  superb  recreation  area  in 
exchange  for  diligence  and  hard  work. 
Clips,  resume,  references  to  Bill 
Woodall,  PO  Box  400,  Stayton,  OR 
97383.  EOE 


EXPERIENCED  JOURNALIST 
With  copy  editing,  page  layout,  and 
graphic  design.  Although  page  design 
and  layout  editing  important,  some 
other  hands-on  journalism  opportuni¬ 
ties  included.  Great  opportunity  with 
last  of  Arizona’s  locally-published, 
family-owned  daily  newspapers.  Atex 
system  latest  technology.  Good  salary, 
benefits.  Write  stating  salary  require¬ 
ments,  resume,  references.  Donovan  M. 
Kramer  Sr..  Casa  Grande  Valley  News¬ 
papers  Inc.,  P  0.  Box  639,  Casa 
Grande,  AZ  85222. 


GENERAL  ASSIGNMENT  REPORTER 
wanted  for  small  but  aggressive  daily  of 
13,000  circulation.  Experience  a  plus. 
Send  resumes  to  PO  Box  596,  Bridge- 
ton,  NJ  08302. 


IMMEDIATE  OPENING:  Sports  slot/rim 
person;  some  writing  involved.  Circula¬ 
tion  of  37,000  weekly,  50,000 
weekends.  A  Gannett  newspaper.  Appl¬ 
icant  should  be  strong  in  layout,  design, 
graphics,  and  copy  editing.  Experience 
desireable.  Salary  $17,000.  Send 
resume  to  Don  Hudson,  Sports  Editor, 
News-Star-World,  411  N.  4th  St., 
Monroe,  LA  71201. 


JOURNALISTS 

American  radio  station  in  Europe  seeks 
qualified  Journalists  for  its  Central 
Newsroom  in  Munich,  West  Germany. 
Applicants  should  have  minimum  five 
years  full-time  newswriting  experience 
preferably  including  some  wire  service 
work.  Good  knowledge  of  foreign 
affairs  essential.  Job  involves  writing 
and  editing  English-language  news 
copy  and  offers  good  salary  and  bene¬ 
fits  as  well  as  opportunity  to  live  and 
work  abroad.  Send  detailed  resume  to: 

Box  2946 

Editor  and  Publisher 
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HELP  WANTED 


EDITORIAL 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-  4261  for 
current  Federal  list,  (fee  required) 


LIFE  STYLE  WRITER 
Also  capable  of  pulling  together  sophisi- 
cated  fashion  coverage  for  award¬ 
winning  major  metropolitan  city  maga¬ 
zine.  We  want  a  finished  writer  with 
solid  reporting  experience.  Must  be  a 
self-starter.  Salary  competitive.  Send 
resume  and  clips  to  Diane  Brozek, 
Detroit  Monthly,  1400  Woodbridge, 
Detroit,  Ml  48207. 


LIFESTYLE  EDITOR 
The  Charlotte  Observer,  a  Knight- 
Ridder  newspaper  with  a  220,000  daily 
circulation,  seeks  an  experienced  editor 
to  assist  in  leading  our  features  depart¬ 
ment.  The  department  produces  eleven 
regular  sections  a  week,  including  three 
on  Sunday.  Must  be  skilled  at  organiz¬ 
ing  lively  contents  and  directing  exper¬ 
ienced  reporters.  If  you  are  committed 
to  lifestyle/entertainment  coverage  and 
have  a  proven  track  record,  send  a 
resume  with  references,  examples  of 
your  section,  and  a  1-page  cover  letter 
why  you're  the  ideal  candiate  tO:  Tom 
Tozer,  Features  Editor,  The  Charlotte 
Observer,  PO  Box  32188,  Charlotte,  NC 
28232,  No  calls,  please.  EOE/M/F 


LOS  ANGELES  DAILY  LEGAL  NEWS¬ 
PAPER  seeks  experienced  editor  to 
supervise  staff  of  20.  Legal  education 
experience  helpful  but  not  necessary. 
Publisher,  Box  54026,  Los  Angeles,  CA 
90054. 


MANAGING  EDITOR  for  Zone  5  subur¬ 
ban  daily  (50,000 -t  and  growing  fast) 
in  highly  competitive  metro  market.  A 
good  opportunity  for  an  editor  currently 
in  a  smaller  market  to  step  up,  or  for  a 
#2  in  a  larger  market  to  become  #1, 
We  seek  an  individual  to  run  our  news 
operation  who  has  strong,  proven  jour¬ 
nalistic  and  management  skills  who  can 
teach  and  lead  a  staff  of  80  -i- .  Must  be 
able  to  contribute  to  redesigning  the 
paper  and  overseeing  staff  expansion. 
Please  send  resume,  salary  require¬ 
ments  and  2  complete  issues  of  your 
current  paper  tO:  Box  2950,  Editor  & 
Publisher. 


NEWS  DESK 

The  Miami  News  is  looking  tor  a  strong 
copy  editor  and  headline  writer  to  work 
on  the  rim  and/or  slot  of  the  night  news 
desk.  3-5-years  experience  required. 
Send  resume  and  work  samples  in  over¬ 
night  mail  tO:  Sue  Reisinger,  Managing 
Editor,  Miami  News,  PO  Box  615, 
Miami,  FL  33152. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MedlaLine.  MediaLlne  Is  the 
newspaper  Industry’s  dally 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day 
via  telephone  or  computer. 
Staff  writers,  copy  editors, 
photographers,  and  circula¬ 
tion  managers  can  all  get  a 
jump  in  the  competitive  job 
market  with  MediaLlne.  Get 
the  best  leads  in  the 
business.  Get  MediaLlne. 

800-237-8073 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR:  A  key  player  on  the  new 
team  shaping  our  news  product.  We're  a 
30,000  morning  daily  in  the  upper 
midwest  that  has  just  won  a  national 
first  place  award  for  best  front  page. 
Give  us  clips  that  show  the  best  in  edit¬ 
ing,  headlines  and  design,  we’ll  give 
you  a  job.  Send  resume  and  clips  to: 
Paula  Redmann,  Human  Resources 
Manager,  The  Bismarck  Tribune,  PO 
Box  1498,  Bismarck,  ND  58502.  Posi¬ 
tion  closes  May  25,  1988. 

Idealism  increases  in 
direct  proportion  to 
one’s  distance  from 
the  problem. 

John  Galsworthy 


PAGE  DESIGNER 

Join  the  creative  team  on  our  universal 
design  desk.  Fully  paginated  130,000 
circulation  daily  in  southern  California 
needs  a  news/sports  designer.  Layout 
experience  a  must.  Pagination  experi¬ 
ence  helpful.  Send  resume,  clips  to 
Vicki  Wigginton,  Pagination  Editor, 
Long  Beach  Press  Telegram,  604  Pine 
Ave.,  Long  Beach,  CA  90844. 

REPORTER  NEEDED 

In  the  past  year,  reporters  of  the  Euro¬ 
pean  edition  of  The  Stars  and  Stripes, 
U.S.  daily  newspaper  published  in  West 
Germany,  covered  conflicts  in  the 
Middle  East,  President  Reagan's  trips 
to  Europe  and  a  host  of  defense  issues, 
from  the  INF  treaty  to  budget  cuts.  We 
looked  in  on  Americans  in  European 
prisons,  studied  teen  pregnancy  and 
racked  up  trips  to  Turkey,  Spain, 
Greece,  Switzerland,  Austria,  Iceland 
and  more. 

European  Stars  and  Stripes,  headquar¬ 
tered  in  Darmstadt,  West  Germany,  is  a 
daily  135,000-circulation  paper  serv¬ 
ing  American  service  members  and 
their  families  overseas.  We're  looking 
for  a  general  assignment  reporter  with 
at  least  five  years’  general  and  three 
years’  experience  at  a  major  U.S.  daily 
or  wire  service.  German  language  skills 
a  plus. 

Starting  salary  $22,907  p/a  plus  tax- 
free  living  quarters  allowance  currently 
at  approximately  $13,000  p/a  (depend¬ 
ing  on  family  status),  group  insurances 
and  a  variety  of  privileges  and  benefits 
including  military  PX,  commissary,  etc. 
Round-trip  relocation  expenses  paid. 
Three-year  renewable  service  agree¬ 
ment  required. 

If  you  fit  the  bill,  call  (212)  620-3333 
or  write  Room  401,  252  Seventh  Ave., 
New  Vork,  NY  10001,  for  an  applica¬ 
tion  form  (DA  Form  3433).  Return  it 
with  a  letter,  resume  and  clips  showing 
your  versatility  to  either  the  above 
address  or  to  Civilian  Personnel  Officer, 
European  Stars  and  Stripes,  APO  N.Y. 
09211.  Applications  must  be  post¬ 
marked  by  May  25,  1988. 


IJE  President/CEO 

Journalist,  media  executive  or  profes¬ 
sor  wanted  to  serve  as  president  of 
Institute  for  Journalism  Education. 
Based  at  UC  Berkley,  IJE  operates 
four  respected  training  programs  to 
promote  racial  diversity  in  the  news¬ 
paper  industry.  Responsibilities 
include  administration,  fund  raising, 
public  speaking  and  program  devel¬ 
opment.  Send  resume  to:  Dorothy  Gil¬ 
liam,  IJE  Presidential  Search  Com¬ 
mittee,  c/o  The  Washington  Post, 
1150  15th  St.  NW,  Washington,  DC 
20071. 


HELP  WANTED 


EDITORIAL 


REPORTER:  15,000  AM  regional  daily 
in  northern  Shenandoah  Valley  seeks 
thorough  reporter,  gifted  writer.  Job 
could  include  some  part-time  editing. 
Excellent  salary  and  benefits.  Send 
resume  and  clippings  to  Box  69,  Stras- 
bure.  VA  22657, 


ROCK  AROUND  THE  CLOCK 
Seeking  experienced  writer  to  possibly 
report  and  travel  with  artists  on  an  inter¬ 
national  rock  concert  tour  this  fall.  We 
require  a  creative  and  resourceful 
professional  who  has  the  ability  to  take 
direction.  Strong  entertainment  portfo¬ 
lio,  travel  flexibility,  and  national  media 
contacts  a  must. 

Tour  expenses  paid.  Salary  negotiable. 
Send  resume  and  writing  samples  to 
Lynn  Dann,  Cone  Communications,  90 
Canal  St.,  Boston,  MA  02114-No  calls 
please. 


SEEKING  PAGE  DESIGNER-WIRE 
EDITOR  for  Universal  Desk.  Harris  Pagi¬ 
nation  System.  Desk  designs  all  pages 
of  each  edition  -  news,  features,  sports. 
Afternoon  and  night  work.  Send  resume 
or  call  Nelder  Dawson,  Personnel  Direc¬ 
tor,  Alexandria  Daily  Town  Talk,  PO  Box 
7558,  Alexandria,  LA  71306.  (318) 
487-6406.  EOE. 


SPORTS  STAFF  WRITER  -  The  Express, 
a  quality-minded  PM'Sunday  serving 
eastern  PA  -  northwestern  NJ,  is  seek¬ 
ing  a  versatile  sportswriter  who  has  a 
passion  for  prep  wrestling.  We  yearn  for 
someone  who  can  bring  a  creative  flair 
to  covering  this  key  sport  in  our  sports- 
hungry  area.  The  successful  applicant 
also  will  cover  amateur  golf  in  summer 
and  pull  his  or  her  share  of  deadline 
assignments.  Write:  Bruce  Frassinelli, 
Managing  Editor,  The  Express,  PO  Box 
391,  Easton,  PA  18044-0391.  No 
phone  calls,  please. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR  NEEDED 
For  new  publication.  Boston  area. 
3-5-years’  experience  preferred.  Send 
resume  and  salary  history  to  Bill 
Haslam,  PNPC,  470  Boston  Post  Rd., 
Weston,  MA  02193. 


TRAVEUOUTDOOR  RECREATION 
WRITER  NEEDED 

Have  backpack,  will  travel? 

European  Stars  and  Stripes,  headquar¬ 
tered  in  Darmstadt,  West  Germany,  is  a 
daily  135,000-circulation  paper  serv¬ 
ing  American  service  members  and 
their  families  overseas.  We  need  some¬ 
one  to  cover  all  aspects  of  the  travel 
beat,  from  news  and  consumer-oriented 
stories  to  travel  features  with  an  empha¬ 
sis  on  the  how-to  approach.  That  same 
person  will  cover  all  types  of  outdoor 
recreation,  including  hiking,  biking  to 
camping.  Must  have  solid  reporting 
skills,  creative  flair,  lots  of  energy  and 
enthusiasm.  Languages,  especially 
German,  a  plus.  At  least  five  years’ 
general  experience  and  three  years’ 
specialized  experience  at  a  major  U.S. 
daily  or  wire  service  required. 

Starting  salary  $22,907  p/a  plus  tax- 
free  living  quarters  allowance  currently 
at  approximately  $13,000  p/a  (depend¬ 
ing  on  family  status),  group  insurances 
and  a  variety  of  privileges  and  benefits 
including  military  PX,  commissary,  etc. 
Round-trip  relocation  expenses  paid. 
Three-year  renewable  service  agree¬ 
ment  required. 

If  you  fit  the  bill,  call  (212)  620-3333 
or  write  Room  401,  252  Seventh  Ave., 
New  York,  NY  10001,  for  an  applica¬ 
tion  form  (DA  Form  3433).  Return  it 
with  a  letter,  resume  and  clips  showing 
your  versatility  to  either  the  above 
address  or  to  Civilian  Personnel  Officer, 
European  Stars  and  Stripes,  APO  N.Y. 
09211.  Applications  must  be  post¬ 
marked  by  May  25,  1988. 


EDITOR  &  PUBLISHER  for  May  14,  1988 


We’re  Expanding 

Grow  with  us.  41,000  a.m.  in  southcentral  Pa.  has  i 
several  openings  for  editors  who  understand  leadership, 
design  and  who  can  make  a  difference  in  a  truly  competi¬ 
tive  market.  We  looking  for; 

□  Copy  editor  to  help  direct  local  coverage.  Reporting  ■ 

background,  some  design  skills  essential.  | 

□  Arts/Entertainment  editor  who  understands  the  dif¬ 
ference  between  Blue  Grass  and  ballet  and  who  has  the 
skill  to  organize,  implement  and  design  a  wide  spectrum  | 
of  cultural  and  entertainment  news. 

'□  Feature  sections  copy  editor  who  can  mesh  the  off¬ 
beat  with  conventional  and  who  understands  when  each 
deserves  special  treatment.  Design  and  copy  editing  i 

skills  a  must.  I 

j 

'□  Copy  editor  to  put  in  our  final  edition.  You’ll  be 
responsible  for  wire  and  sports  replates.  Design  skill 
and  speed  essential.  , 

! 

'□  Sports  copy  editor.  You’ll  know  sports.  And  you’ll  j 
know  design.  This  is  the  No.  2  spot  in  the  sports  I 
department.  | 

These  positions  offer  $26,000  in  salary.  Comprehen-  , 

sive  benefits.  Send  cover  letter,  resume  and  samples  of  ’ 
what  you  believe  to  be  your  best  work  to:  Tracy  Collins,  i 
Managing  Editor,  York  Daily  Record,  1750  Industrial  ! 
Highway,  York,  Pa.,  17402. 
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HELP  WANTED 


SHOEBOX  GREETINGS 
(A  tiny  little  division  of  Hallmark)  is 
looking  tor  humor  writers.  If  you  can 
channel  your  sense  of  humor  into  inno¬ 
vative  greeting  cards  that  represent  a 
fresh  alternative  to  traditional  humor 
cards,  then  we  have  a  place  for  you. 
Shoebox  offers  a  competitive  salary,  a 
stimulating,  creative  environment  and 
one  of  the  finest  benefits  programs 
available.  Just  write  ten  humorous 
greeting  card  ideas  on  a  single  sheet  of 
paper  and  send  them  along  with  your 
resume  and  a  self  addressed  stamped 
envelope  to: 

Editorial  Manager 
Shoebox  Greetings 
Maildrop  No.  200 
Hallmark  Cards,  Inc. 

PO  Box  419580 
Kansas  City,  MO  64141-6580 


THE  BRADENTON  HERALD,  a  daily 
Knight-Ridder  newspaper  on  Florida’s 
West  Coast,  is  seeking  an  energetic  and 
creative  feature  writer  with  a  lively  writ¬ 
ing  style.  1-2  years  experience 
preferred.  Send  resume,  references, 
and  clips  to  Jan  Sutter,  Features  Editor, 
The  Bradenton  Herald,  PO  Box  921, 
Bradenton,  FL  34206. 


THRIVING  WEEKLY  in  Virginia  suburbs 
of  Washington,  DC  is  seeking  exper¬ 
ienced  journalist  to  fill  demanding  news 
editor  position.  Person  will  supervise 
reporters,  write  stories,  and  play  crucial 


role  in  shaping  news  content  of  each 
week's  paper.  We're  also  searching  for 


He  who  has  never  failed 
somewhere,  that  man  can¬ 
not  be  great. 

Herman  Melville 


an  aggressive  reporter  to  cover 
community  news.  Send  cover  letter, 
resume  and  best  clips  tO:  Managing 
Editor,  Reston  Connection,  12040 
South  Lakes  Dr.,  Reston,  VA  22091. 


SUNDAY  EDITOR 

Our  6-day  daily  plans  to  launch  a 
Sunday  edition  in  October  and  we  need 
an  editor  to  play  a  key  role  in  bringing 
this  about.  This  editor  will  plan  and 
coordinate  coverage  for  each  Sunday 
issue,  and  will  be  responsible  for  super¬ 
vising  the  Saturday  night  shift,  for  deve¬ 
loping  strong  local  enterprise  on  all 
section  fronts  and  an  interesting  mix  of 
news  and  features  inside  the  paper. 
Ideal  candidate  has  a  varied  back¬ 
ground  in  all  aspects  of  reporting,  edit¬ 
ing  and  page  design;  a  minimum  of  3-5 
years  experience,  and  a  college  degree 
in  journalism  or  a  related  field.  Send 
clips,  resume  to  John  Moore,  Managing 
Editor,  The  Daily  Item,  PO  Box  607, 
Sunbury,  PA  17801. 


WE’RE  LOOKING  for  an  ambitious 
reporter  to  come  to  Norwalk,  Ohio  and 
help  us  cover  the  news  in  this  growing 
town.  General  news  slot  is  an  ideal 
place  for  someone  starting  out  or  with  a 
couple  of  years  experience  elsewhere. 
We're  in  a  hurry  to  fill  this,  so  send  your 
resume  and  clips  now  to  Kevin  Tanzillo, 
Editor, .  Norwalk  Reflector,  61  E. 
Monroe  St.,  Norwalk,  OH  44857. 


ZONE  5  group  (3,000  to  17,000  circu¬ 
lation)  looking  for  applicants  for  news¬ 
room  positions.  Excellent  first-job 
opportunities  for  journalism  and  liberal 
arts  graduates.  Send  complete  resume 
and  salary  requirements  in  strict  confi¬ 
dence  to  Box  2929,  Editor  &  Publisher. 


THE  PALM  BEACH  POST,  a 
160,000-circulation  daily,  is  looking 
tor  a  full-time  theater  reporter  and  a 
part-time  dance  reporter  to  write  news 
stories,  features  and  reviews.  Applic¬ 
ants  should  have  a  background  or 
demonstrated  interest  in  theater  or 
dance,  a  news  and/or  feature  writing 
background  and  reviewing  experience. 
Send  resume,  letter  and  clips  to  Brian 
O'Connor,  Entertainment  Editor,  Palm 
Beach  Post,  Box  24700,  West  Palm 
Beach,  FL  33416-4700. 


MARKETING 


MARKETING  MANAGER 
Excellent  growth  opportunity  with  top 
newspaper  group  for  ambitious  execu¬ 
tive  with  proven  track  record  in  news¬ 
paper  advertising  and  circulation  sales. 
Reply  with  full  details  in  complete 
confidence  to  Box  2958,  Editor  & 
Publisher. 


PHOTOGRAPHY 


STAFF  PHOTOGRAPHER  NEEDED  for 
70,000  daily  newspaper.  Send  resume 
to  Jack  Gunter,  Executive  Vice  Presi¬ 
dent,  Nashville  Banner,  1100  Broad¬ 
way,  Nashville,  TN  37203. 


Newsprint 

Coordinator 


Newsday.  one  of  America's  10  best  publications  seeks  an 
experienced  professional  for  the  newsprint  administration  area  in 
production 

•  Compose  and  analyze  newsprint  production  reports 

•  Assist  in  converting  manual  newsprint  inventory 
tracking  to  a  computerized  inventory  system 

•  Monitor  clerical  staff’s  daily  activities 

•  Assist  manager  in  budgetary  activities  and 
projects 


Ideal  candidates  will  have  2-3  years  supervisory  experience  in  a 
comparable  position,  financial  planning,  forecasting  and  budgetary 
background,  some  college  with  a  background  in  Business 
Management  Knowledge  of  PC  Excellent  verbal 'written 
communication  skills,  (including  report  writing)  are  required 
Please  send  resume  with  salary  history  to: 


Employment  Office.  Melville,  Long  Island,  NY  11747 

Equal  Opportunity  Employer  M  F 


PRODUCTION 


PRODUCTION 


ASST  PRESSROOM  SUPERVISOR 
AND  PRESSROOM  FOREMAN 
Progressive  major  printing  company  has 
an  immediate  opening  for  an  assistant 
pressroom  supervisor  and  pressroom 
foreman.  Management  experience  a 
must.  This  successful  candidate  works 
well  under  pressure,  handles  priorities 
and  projects  effortlessly.  Willing  to 
devote  the  time  and  energy  to  succeed. 
Urbanite  experience  a  plus.  Salary 
based  on  experience.  Send  resume  and 
salary  requirements  to  PO  Box  390, 
Lansdale,  PA  19446.  Att:  Production. 


DIRECTOR  OF  OPERATIONS 
A  growing  Midwest  daily  with  a  large 
commercial  operation  Is  seeking  a 
production  executive  to  be  responsible 
for  our  multi-faceted  operation  We're 
seeking  to  improve  quality  plan  growth 
and  expand  our  facilites.  This  person 
will  be  a  cost-conscious  professional 
with  a  minimum  of  ten  years  experi¬ 
ence,  with  at  least  five  years  as  top 
manager.  Must  be  a  number  one  or  two 
in  his  present  operation.  We  offer  a 
challenging  opportunity  with  a  progres¬ 
sive  company.  Interested  applicants 
should  send  resume  and  salary  history 
in  confidence  to  Box  2913,  Editor  & 
Publisher. 


EXPERIENCED  URBANITE  Pressman, 
Zone  8.  Good  pay  and  benefits.  Must 
not  smoke.  7-day  daily  with  some  small 
job  work.  50  miles  from  mountains.  Call 
Don  Chapline,  Daily  Times,  (505) 
325-4545,  Box  450,  Farmington,  NM 
87499. 


PRESS  SUPERVISOR 
WEST  COAST  NEWSPAPER  (85,000 
daily,  90,000  Sunday)  is  looking  for  a 
dynamic  press  supervisor  to  work  with 
and  direct  press  crew  on  8-unit  TKS 
double-width  offset  press.  Stong  people 
skills  with  hands-on  technical  ability 
desired,  experience  supervising  union 
pressroom  preferred.  Excellent  benefit 
package.  Send  resume,  references,  and 
salary  history  to  Personnel  Department, 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302. 


PRODUCTION  MANAGER 
One  of  the  top  Zone  2  newspapers  seeks 
an  experienced  production  manager. 
Multi-location  plant.  Circulation 
460,000  daily,  678,000  Sunday.  Mind 
set  on  quality  assurance.  Administrative 
ability,  employee/labor  relation  skills  a 
plus.  Excellent  salary,  benefits.  Send 
resume  to  Box  2780.  Editor  & 
Publisher. 


PRODUCT  MANAGER 


L.l.  based  sales/service  organization  of  leading  graphic  arts 
machinery  manufacturer  has  immediate  opening  for  a 
dynamic  individual  as  PRODUCT  MANAGER  in  our  NEWS¬ 
PAPER  EQUIPMENT  and  COMMERCIAL  SYSTEMS 
DIVISION. 


Qualified  candidates  must  have  engineering  degree  and 
several  years  of  experience.  Some  responsibilities  include: 


•  Technical  support  to  sales  force  (proposals, 
quotations,  layouts) 

•  Technical  approval  of  orders,  machine 
configurations 

•  Technical  specifications  for  sales,  service, 
and  marketing 


Nationwide  travel  required. 

For  consideration,  please  send  your  resume,  including 
salary  history,  in  confidence,  to  (NO  CALLS,  PLEASE): 


MULLER  MARTINI  CORP. 
Attn:  Personnel 
PO  Box  3360 
Smithtown,  NY  11787 


NEWSPAPER  QUALITY 
COORDINATOR 

The  Modesto  Bee  is  an  80,000  circula¬ 
tion  McClatchy  newspaper  located  in 
central  California  offering  competitive 
salary  and  a  company  paid  benefits 
package  along  with  an  excellent  loca¬ 
tion  for  a  variety  of  recreational 
activities. 

The  newspaper  quality  coordinator 
plays  a  key  role  in  the  production  of  The 
Modesto  Bee  and  in  the  process  of 
converting  to  flexography  in  July  1988. 
This  position  reports  to  the  marketing 
director  and  is  responsible  for  develop¬ 
ing,  implementing  and  managing  qual¬ 
ity  assurance  programs,  assisting  in 
equipment  evaluation  and  installation, 
and  quality  assurance  systems  training. 
Seeking  individual  with  a  degree  in 
engineering  or  printing  technology,  at 
least  2  years  training  and  work  experi¬ 
ence  in  process  camera  and  color  sepa¬ 
ration  techniques,  digital  imaging  and 
press  operation  and  excellent  communi¬ 
cation  skills. 

Send  detailed  resume  outlining  work 
experience  tO:  Personnel  Dept.,  The 
Modesto  Bee,  PO  Box  3928,  Modesto, 
CA  95352,  EOE. 


PRESSROOM  SUPERINTENDENT 
Seeking  an  individual  with  a  minimum 
of  5  years  supervisory  experience. 
Knowledge  of  letterpress  and  offset  in  a 
union  environment  a  plus.  We  require 
strong  mechanical  skills,  people  skills 
and  record  keeping  abiiity.  Position 
offers  unlimited  opportunity  to  grow  and 
advance  at  a  thriving,  7-day  morning 
daily  in  Zone  2.  Send  resume  including 
salary  requirements  to  Box  2921, 
Editor  &  Publisher.  EOE  M/F. 
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HELP  WANTED 

POSmONS  WANTED  | 

1  TECHNICIAN  !  ADMINISTRATIVE  I 

lELD  SERVICE  ENGINEER  needed  to 
istall  and  service  auxiliary  press  equip- 
lent.  Electro/mechanical  experience 
ecessary.  Extensive  travel  involved, 
esired  residency  to  be  in  Zones  1,  2, 

,  4  or  5.  Box  2930,  Editor  & 
ubiisher. 

EFFICIENT  NEWSROOM  MANAGER 
who’ll  make  sure  your  coverage  is  fair 
and  thorough.  I’m  dedicated  to  the 
reader’s  right  to  complete  and  pertinent 
information  presented  in  a  friendly 
format.  Currently  a  small  daily  ME  seek¬ 
ing  a  growth  opportunity.  Box  2926, 
Editor  &  Publisher. 

POSITIONS 

WANTED 

ADVERTISING 

ADVERTISING  DIRECTOR  with  excel¬ 
lent  credentials  seeks  position  with 
daily.  If  you  are  looking  for  a  director 
with  experience  in  promotions  and  can 
motivate  your  staff,  write  to  Box  2942, 
Editor  &  Publisher. 

ADMINISTRATIVE 

ADVERTISING  MANAGER  with  13 
years  experience  at  two  top-lO  competi¬ 
tive  market  newspapers,  seeks  an 
opportunity  where  a  results-oriented 
manager  with  a  successful  record  in 
sales  management,  strong  administra¬ 
tive  skills  and  a  desire  to  excel  can 
make  a  difference.  Box  2938,  Editor  & 
Publisher. 

COMMUNITY  PUBLISHER,  41,  with 
editorial/printing  background  wants  top 
job  on  large  weekly/small  daily.  Turn¬ 
around  expert  used  to  competition.  Will 
consider  management/investment  role 
with  owner  who  wants  to  slow  down. 
Trained  by  cost-conscious  national 
group.  Call  (703)  639-1803. 

ARTIGRAPHICS 

PUBLISHER/GM 

Outstanding  publisher/GM  available. 
Proven  record  as  a  results-builder. 
Came  up  through  the  advertising  side 
but  has  an  editorial  degree.  Strengths 
include  budgeting,  production  expertise 
and  business  computers  are  his  special¬ 
ty.  Builds  a  strong  internal  team. 

Last  position  was  publisher  of  a  small 
daily  with  a  large  commercial  printing 
operation.  In  less  than  1  year  he  turned 
this  company  from  a  losing  trend  to 
profitability.  Present  salary  require¬ 
ments:  $40’s. 

There  will  be  NO  fee  if  you  hire  this 
candidate.  His  present  employer  has 
already  paid  our  fee.  If  interested  in 
obtaining  more  information  regarding 
this  individual,  please  contact: 

GOOD  NEWS 

Suite  270  North 

Alpine  Center 

Bettendorf,  lA  52722 
(319)  359-4877 

ARTIST/DESIGNER:  Award-winning 
illustrator  with  10  years  experience 
seeks  position  with  quality  daily.  Versa¬ 
tile  talent,  imaginative  and  informed 
artwork.  Mac  literate.  Box  2937,  Editor 
&  Publisher. 

CARTOONIST 

NATIONALLY  SYNDICATED  Editorial 
Cartoonist/Caricaturist  seeks  to 
enhance  Metro  Daily  with  mature  style. 
Full-time  position.  Call  William  Marvin 
(503)  382-5861. 

CIRCULATION 

LET  ME  WORK  WITH  YOU  to  build  the 
best  department  in  the  business.  Exper¬ 
ienced  and  knowledgeable  in  all  phases 
incuding  service,  sales,  budgeting, 
ABC,  CIS  and  promotion.  If  you  are 
ready  for  a  proven  manager,  let  me 
know.  Box  2940,  Editor  &  Publisher. 

Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good, 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 

POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

CENTRAL  AMERICA  close  up.  Panama- 
based  journalist  will  string  for  you.  Spot 
news,  features,  background  plus  photos 
faxed  direct  to  your  news  desk.  Box 
2941,  Editor  &  Publisher. 

MINORITY  SPORTS  Reporter  seeks 
position  on  major  daily  newswriting 
experience  as  well  as  professional, 
college  and  prep  coverage.  Zones  1 
through  6.  Preference  for  5.  Box  2948, 
Editor  &  Publisher. 

CHRISTIAN  NEWS  WRITER:  Freelance 
assignments  welcome  for  church- 
related  features  in  daily  or  weekly  news¬ 
papers.  Welcome  investigative  work  for 
all  faiths.  Christian  Writer's  Guild 
member.  Bachelor’s  degree  in  English 
from  United  Methodist  college,  two 
years  religion  and  theology  studies  of 
various  denominations.  Master’s  degree 
in  journalism.  Five  years  with  daily 
press  as  reporter.  Church  news  stringer 
one  year.  B.  Skeens,  1621  Bath  Ave., 
#1,  Ashland,  KY  41101. 

NEED  EXTRA  reporting,  newswriting, 
editing,  production  assistance  but  don’t 
want  to  hire  additional  staff  members? 
Veteran  journalist  in  Zone  2  with  15 
years  experience,  who  is  looking  for 
regular  freelance  situation,  may  be  the 
solution  to  your  dilemma.  Send  inquir¬ 
ies  to  Box  2947,  Editor  &  Publisher. 

OUTSTANDING  SKILLS,  experience 
(from  writing  to  editing  to  managing 
editor  of  three  daily  newspapers).  Anxi¬ 
ous  to  locate  in  Seattle  area.  It  can  be 

COPY  EDITOR  POSITION  WANTED. 
May  graduate  of  University  of  Colorado. 
Have  experience  at  2  dailies  and  was 
managing  editor  of  college  paper.  For 
resume,  work  samples  Karen  Grogan, 
165  Fordham  St.,  Colorado  Springs,  CO 
80911.  (719)  392-5579. 

anything  from  a  daily  newspaper  to  a 
house  organ  -  whatever  it  is.  I’ll  a  make 
it  better.  Strong  people  person.  Al: 
(206)  329-7080. 

SENIOR  LEVEL  Sportswriter  anxious  to 
leave  paper  facing  bleak  future.  Boss 
will  furnish  top  reference.  Box  2949, 

DAILY  EXEC.  EDITOR  seeks  position 
near  lake  or  mountains.  Tough  adm; 
former  J-school  teacher;  excel,  writing, 
graphics.  Can  direct  budget,  personnel. 
Call  (313)  372-9081. 

Editor  &  Publisher. 

SPORTS  WRITER/REPORTER.  Exper¬ 
ienced  all  levels  of  sports.  Some  govern¬ 
ment.  Wishes  to  relocate  to  mid- 
Atlantic  or  Southeast.  Tired  of  exile 

EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news¬ 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
college  paper.  Monthly  newspaper  job, 
January  1988,  company-wide  budget 
cuts.  Cheryl  A.  Spencer,  718  N.  32nd 
Ave.,  Hollywood,  FL  33021, 

bush-leagues.  Want  back  in  big  time. 
Excellent  clips,  references.  Box  2923, 
Editor  &  Publisher. 

SPORTSWRITER  for  whom  top  colum¬ 
nist  in  country  recommends:  "His 
coverage  and  inside  work  are  absolutely 
outstanding  in  every  regard.  He’ll  be  a 
big  plus  for  any  staff."  Box  2939, 
Editor  &  Publisher. 

PHOTOGRAPHY 

IMAGINATIVE  PHOTOGRAPHER  with 
an  abundance  of  energy  seeks  position 
with  medium-size  daily  in  Zones  8  or  9, 
possibly  7.  Strong  black  and  white  skills 
coupled  with  color  and  freelance  experi¬ 
ence.  Box  2954,  Editor  &  Publisher. 

EXPERIENCED  PAGINATORS  with 
editing,  design  and  writing  skills  look¬ 
ing  for  positions  in  eastern  U.S.  Box 
2816,  Editor  &  Publisher. 

FACT-DIGGING  REPORTER  with  seven 
years  of  daily  experience  in  Texas,  Okla¬ 
homa  and  Idaho.  Seeks  reporting  spot 
on  mid-sized  daily.  Have  city  hall  exper¬ 
ience  on  major  metro.  Expertise  in  envi¬ 
ronment.  All  Zones  but  3  &  4.  Florida 

PHOTOGRAPHER-WRITE8,  exper¬ 
ienced  in  all  aspects  of  news  photogra¬ 
phy,  available  to  provide  your  daily  with 
quality  you  can  depend  on.  Full-time 
position  only.  Please  call  (716) 
372-6246. 

OK.  Fluent  in  Spanish.  Master’s 
Degree.  Call  Mark.  (208)  736-0875. 

PRODUCTION 

CENTRAL  PRINTING  PLANT  MANA¬ 
GER  17  years  experience  in  establish¬ 
ing  and  operating  small  newspaper, 
commercial  printing  operations.  Box 
2917,  Editor  &  Publisher. 

I’m  a  5-and-lO  man  (5  years  with  a 
daily,  10  years  in  the  business)  but  I'm 
not  about  to  pass  up  a  good  move. 
Sports  writer/editor  seeks  new  post  with 
mid-sized  daily.  Box  2932.  Editor  & 
Publisher. 

PRODUCTION  EXECUTIVE.  20  years  of 
results-oriented  experience  in  manag¬ 
ing  all  phases  of  production  in  small  to 
large  newspapers.  Costs  cutting,  labor 
relations  and  budgeting  strengths.  Call 
(413)  448-8187  for  further  details. 

Classified  Advertising 

11  West  19th  St. 

New  York,  NY  10011 

E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


The  role  of  the  media  in  Singapore 


By  Lee  Kuan  Yew 

The  media  play  a  key  role  in  the  life 
of  every  country,  but  it  is  a  role  which 
differs  from  one  country  to  another. 

When  these  differences  are  mis¬ 
understood  or  ignored,  as  frequently 
happens  with  Western  media  operat¬ 
ing  in  developing  countries,  the  result 
is  friction. 

In  the  United  States,  the  press 
enjoys  considerable  influence  in 
political  and  public  affairs.  This  U.S. 
model  is  a  particularly  important  one. 
It  represents  the  ultimate  in  terms  of 
media  freedoms  and  prerogatives. 

In  March  1987,  the  U.S.  State 
Department  explained  in  an  aide- 
memoire  to  the  Singapore  Ministry  of 
Foreign  Affairs  that  it  deplored  the 
government’s  action  to  restrict  the 
sale  of  the  Asian  Wall  Street  Journal 
despite  the  fact  that  the  Journal  had 
refused  the  Singapore  government’s 
right  of  reply  to  an  inaccurate  report. 

It  was  because  Americans  believed 
that  “the  press  [should  be]  free  to 
publish  or  not  to  publish  what  it 
chooses,  however  irresponsible  or 
biased  its  actions  may  seem  to  be.” 

The  logic  is  that  “where  the  media 
are  free,  the  marketplace  of  ideas 
sorts  the  irresponsible  from  the 
responsible  and  rewards  the  latter.” 

The  U.S.  model  is  not  a  universal 
standard;  media  in  other  countries 
play  different  roles.  These  roles  have 
grown  out  of  their  different  historical 
experiences,  political  systems,  and 
national  temperaments.  They  repre¬ 
sent  equally  valid  functions  which  the 
press  fulfills  in  different  environ¬ 
ments. 

A  more  appropriate  model  for  the 
Singapore  media  would  be  the  BBC 
World  Service,  which  reports  events 
impartially  but  provides  an  interpre¬ 
tation  from  a  definite  perspective  — 
in  the  BBC’s  case,  the  point  of  view  of 
Western  liberalism.  The  BBC  broad¬ 
casts  in  Singapore  on  FM  24  hours 
daily. 

It  was  a  service  meant  for  the  Brit¬ 
ish  community,  including  their  troops 
stationed  in  Singapore.  When  they 
departed  in  1971,  1  asked  them  to 
continue  it  as  a  service  to  Singapo¬ 
reans. 

Another  model  is  the  Japanese 


(Lee  Kuan  Yew  is  prime  minister  of 
the  Republic  of  Singapore.  This  is  a 
portion  of  a  speech  he  made  at  the 
recent  American  Society  of  Newspaper 
Editors  annual  convention.) 


media,  which  also  stay  out  of  active 
politics,  but  go  beyond  plain  reporting 
to  shape  public  opinion  to  help  build  a 
national  consensus  on  important 
issues. 

Singapore  was  a  British  colony.  It 
has  no  history  of  a  freewheeling,  ram¬ 
bunctious  press.  In  fact,  if  the  British 
did  not  have  press  laws  which  they 
invoked  to  prevent  the  Chinese-lan- 
guage  press  in  Singapore  from  cru¬ 
sading  for  the  Malayan  Communist 
Party  in  the  1950s,  the  MCP  might 
have  succeeded  in  doing  to  Singapore 
and  Malaya  what  the  Chinese  Com¬ 
munist  Party  has  done  to  China. 

Singapore’s  experience  has  made 
Singaporeans  chary,  even  suspicious, 
of  any  paper  crusading  for  causes  or 
policies  which  people  feel  should  be 
left  to  those  in  the  political  arena. 


When  the  marketplace  contest  of 
ideas  has  been  practiced  in  newly 
independent  nations,  it  has  ended  in 
less  than  happy  results.  This  has  hap¬ 
pened  in  Sri  Lanka  and  India.  Both 
are  heterogeneous,  multiracial 
societies.  In  both  there  are  intense 
racial  and  regional  disagreements  on 
important,  emotional  issues  such  as 
race,  language,  and  culture. 

In  both,  a  plethora  of  media  pro¬ 
pound  divergent  and  incompatible 
policies,  mobilizing  sectional  consti¬ 
tuencies  and  arousing  emotions.  In 
both,  the  result  has  been  confusion 
and  dissension  rather  than  enlighten¬ 
ment  and  consensus. 

Similarly,  the  Philippines,  before 
martial  law,  was  an  Asian  version  of 
the  U.S.  system.  The  Philippine  press 
enjoyed  all  the  freedoms,  but  they 
failed  the  Filipino  people.  A  widely 
partisan  press  helped  Filipino  politi¬ 
cians  to  flood  the  marketplace  of 
ideas  with  junk,  and  confused  and 
befuddled  the  people  so  that  they 
could  not  see  what  their  vital  interests 
were  in  a  developing  country. 

Because  basic  issues  such  as  eco¬ 
nomic  growth  and  equitable  distribu¬ 
tion  were  seldom  discussed  and  never 


tackled,  the  democratic  system  mal¬ 
functioned  and  President  Marcos 
declared  martial  law.  Fortunately,  a 
miraculous  demonstration  of  people’s 
power  in  February  1986  saved  the 
country  from  impending  disaster. 

Thus,  while  the  U.S.  model  of  the 
role  of  the  press  is  good  for  the  U.S., 
its  applicability,  as  a  universal  stan¬ 
dard,  has  not  been  proven. 

Singapore’s  case  is  unique,  even 
among  countries  with  colonial  back¬ 
grounds.  We  have  not  one  press,  but 
four  major  ones,  in  four  different 
languages  —  English,  Chinese, 
Malay,  and  Tamil.  Each  has  different 
key  values  and  world  views.  In  the 
past,  the  English  press  took  the  stand¬ 
point  of  the  colonial  government. 

The  Chinese  press  promoted  the 
Chinese  language,  education  and 


chauvinism,  looking  to  China  for 
inspiration. 

The  Malay  press  agitated  for  Malay 
rights  and  privileges  and  promoted 
Malay  nationalism,  identifying  itself 
with  the  Malay  Muslim  communities 
of  Malaysia  and  Indonesia. 

The  Tamil  press  maintained  the  ties 
of  the  local  Tamil  community  with  the 
mother  country,  Tamil  Nadu  in  India. 

One  value  which  does  not  fit  Singa¬ 
pore  is  the  theory  of  the  press  as  the 
Fourth  Estate.  From  British  times, 
the  Singapore  press  was  never  the 
Fourth  Estate  and,  in  Singapore’s 
experience,  because  of  our  volatile 
racial  and  religious  mix,  the  American 
concept  of  the  “marketplace  of 
ideas”  has  time  and  again  led  to  riots 
and  bloodshed  instead  of  producing 
harmonious  enlightenment. 

Singapore  welcomes  a  free  flow  of 
information  from  abroad  —  it  keeps 
us  up  to  date  with  developments  over¬ 
seas. 

Foreign  correspondents  can  and  do 
report  us  to  their  domestic  readers  in 
America  or  Europe  in  any  way  they 
choose.  Of  course,  when  foreign  jour¬ 
nals  get  important  facts  wrong,  we 
(Continued  on  page  45) 


The  U.S.  model  is  not  a  universal  standard;  media 
in  other  countries  play  different  roles.  These  roles 
have  grown  out  of  their  different  historical 
experiences,  political  systems,  and  national 
temperaments.  They  represent  equally  valid  functions 
which  the  press  fulfills  in  different  environments. 
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Josh  Lewis  of  St.  Bernard  Elementary  competes  in  a  regional  bee  spcxisored  by  The  Cincinnati  Post 


Millions  of  spellers  across  the  coun¬ 
try  have  been  competing  in  the  past 
few  months  to  participate  in  the  Scripps 
Howard  National  Spelling  Bee  in 
Washington,  D.C. 

This  year  197  newspapers  sponsored 
local  bees  that  will  bring  200  young¬ 
sters  to  the  national  bee  beginning  May 
29.  And  whale  the  goal  of  each  partici¬ 
pant  is  winning  the  bee,  all  of  them 
have  already  acquired  a  major  prize; 
appreciation  of  their  language  and  the 
concepts  it  represents. 

These  winners  didn’t  rely  on  rote 
memory  in  their  local  competitions. 
Their  ability  to  spell  reflects  their  own 


love  of  learning  and  encouragement 
from  parents  and  teachers. 

Studies  show  that  good  spellers  are 
good  readers.  While  learning  to  speU, 
youngsters  acquire  concepts  that 
broaden  their  Vacation. 

For  information  on  having  your 
newspaper  sponsor  a  local  bee,  con¬ 
tact  Scripps  Howard  at  (513)  9^-3027 
or  write  Scripps  Howard  National 
Spelling  Bee,  PO.  Box 5380,  Cincinnati, 
OH45201. 
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